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CAPCOM CLAIMS COPYRIGHT INFRINGEMENT 


The lawsuit which was filed by Capcom USA Inc. 
against Data East Corp. and Data East USA Inc. con- 
cerning Capcom’s Street Fighter IJ and Data East’s 
Fighter’s History, appears to be proceeding to a conclu- 
sion. After a motion for summary judgment filed by 
Data East was ruled upon by the Court, there still re- 
mains certain allegations which will be submitted to 
the jury for determination should the case go to trial. 
Data East, however, filed another motion for summary 
judgment on Sept. 8. The outcome of this motion is yet 
to be determined. The trial date is currently set for Oct. 
31. 


PINBALL EXPO REACHES INTERNATIONAL SCOPE 


Promoters term it “the most awesome event in pin- 
ball.” Lovers of the game will converge in Rosemont, 
Ill., Nov. 10-13 at the Ramada Inn O’Hare for a rash of 
exhibits, seminars, tournaments, and autograph ses- 
sions. Authors and game designers will mingle with 
game collectors and players from as far away as Japan, 
Australia, and Germany. A highlight will be a tour of 
the Data East Pinball facility, as well as the Electrical 
Windings Coil Factory where pinball components are 
produced and a prized collection of games is housed. 
For more information, contact either Robert Berk, (800) 
323-3547, (216) 369-1192, FAX (216) 369-6279; or Mike 
Pacak, (800) 321-2722, (216) 758-0565, FAX (216) 758-0885. 





WORLD'S FAIR LTD. RESTRUCTURES 





World’s Fair Ltd., the 90-year-old company responsi- 
ble for three United Kingdom trade journals, two inter- 
national magazines, and exhibitions in South America 
and Russia, has formed anew holding company and re- 
structured its board. The new board includes Stephen 
and Paul Whatmore and Michael Mellor, whose fathers 
formerly held office as chairmen of the company. Said 
present chairman Stephen Whatmore: “The changes 
are very positive for the group’s future, and the new 
board is fully committed to serving the developing 
needs of the industries for which we cater with our 
publications and exhibitions throughout the world.” 

Directors who have departed the company include 
former editor-in-chief David Snook, production direc- 
tor John Mellor, and financial adviser Brian McKown. 
Andrew Mellor has resigned from the board, but re- 
mains as editor at The World's Fair newspaper and 
Park World magazine. 


AMOA PUBLISHES ANNUAL REPORT 


In answer to the question, “What are the benefits of 
joining AMOA?” look no further than the recently pub- 
lished AMOA Annual Report, which is filled with sig- 
nificant statistics, committee activity details, and 
charts and graphs that provide insight and perspective 
on the coin-op world. Kudos to AMOA and its profes- 
sional representation of the industry. 
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CAROUSEL AWARDS COMMEMORATIVE GIFT ) 


Kiddie ride manufacturer Carousel International 
Corp. is celebrating its silver anniversary in a unique 
fashion. Appropriately, the company has chosen the in- 
dustry’s three major trade events to present a collec- 
tor-quality ornate silver carousel to mark its 25 years 
in business. One carousel went to a lucky attendee at 
AMOA Expo ‘94, while two more await presentation at 
the Fun Expo in October and the IAAPA show in No- 
vember. To be eligible to win, drop by the Carousel 
booth and fill out a registration form. Happy Anniver- 
sary, Carousel! 





T-MEK TOUR AND TOURNAMENT KITS 


Time Warner Interactive (formerly Atari Games) has 
embarked on a nine-city tour searching for champion 
players of its immersive combat simulator, T-MEK. 
Awareness-building activities will include local radio 
station promotions, merchandise giveaways, and press 
coverage. Competition will occur in heavily-themed 
high-traffic locations outfitted with overhead monitors 
and loudspeakers. The attraction will accommodate 
up to 1,000 people a day. 

The tour, dubbed Nazrac’s Galactic Tour, stopped 
first in San Antonio, Texas, during AMOA Expo ‘94, 
then hit Dallas on Oct. 1. The remainder of the tour 
schedule includes St. Louis, Oct. 8; Chicago, Oct. 15; 
New York and New Jersey, Oct. 22; Atlanta, Oct. 29; Mi- 
ami, Nov. 5 (during IAAPA), Los Angeles, Oct. 12; and 
London (date to be determined). Merchandising sup- 
port materials run parallel to that of a concert tour: T- 
shirts, posters, and hats emblazoned with T-MEK. 

In other T-MEK news, Time Warner has tucked ina 
bounceback card for a Tournament Starter Kit with 
every game. Operators who return the card will re- 
ceive a starter kit direct from the company. It includes 
a sample of winner prizes (a poster, T-shirt, and hat), a 
sign-up sheet, tournament elimination ladders, and a 
T-MEK tournament guide, all at no charge. 


POST-AMOA OPEN HOUSES 


More post-AMOA open houses have been an- 
nounced for the Western part of the country: Music- 
Vend Distributing Co. (Seattle) Oct. 12, 4 p.m.-8 p.m., 
(Portland, Ore.) Oct. 14, 4 p.m.-8 p.m.; The Colorado 
Game & Vending Exchange (Denver) Oct. 14, 11 a.m.-4 
p.m. 


A FOND FAREWELL TO EDNA CALAMARI 


We were saddened to hear of the death of Edna 
Calamari, wife of industry veteran Paul Calamari. Paul 
spent nearly half a century at Bally until he retired sev- 
eral years ago. Edna and Paul enjoyed many Mardi 
Gras seasons in New Orleans with their dear friends 
Barbara and Louis Boasberg and Marcie and Harby 
Marks of New Orleans Novelty Co. Louis is penning a 
remembrance of Edna for our next issue. Our sympa- 
thy goes out to Paul, his four sons, and their families. 
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TOKENS 


800-227-5813 


FAX: 408-649-3318 





Quality control personnel at Hoffman & Hoffman 
checking diameter of token with micrometer 


e Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


e Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
standards. 


e We match Old World crafts- 
manship with advanced 
technology. 


e Hoffman & Hoffman has 
the best prices and fastest 
delivery for stock or custom 
tokens. 


@ You can buy the best 
tokens for less. Check 
Our prices and see. 


HOFFMAN &y HOFFMAN 


P.0. Box 896, Carmel, CA 93921 
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If this is your token 


manufacturer's response to your _ 


request for complete, on-tim 
fulfillment of the token 
contract, it's time 

you called 


Fast, low-cost 
dependable service to 
accompany our superior 
quality tokens. 

Call Roger Williams Mint 
today. Because poor service is 
no laughing matter. 


Roger 


Williams 
Mint 


79 Walton Street, P.O. Box 2350 
Attleboro, MA 02703-0350 
Toll-Free 1-800-225-2734 
In Massachusetts call (508) 226-3310 
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FROM THE EDITOR 


Know the industry 
before jumping in 


hakespeare once said, “I call for pen and 
ink and write my mind.” Hey, good idea, but 
l’llneed a monitor and keyboard, please! 

How times have changed. Andy Rooney 
of “60 Minutes” fame agrees that times have 
changed, but doesn’t necessarily think all 
changes have been for the better. On one of 
his segments he made it clear that he was 
just as good a writer when he used his 
trusty antique manual typewriter before 
the advent of the laptop computer. He was 
used to it; he was comfortable with it. I’d like 
to see him rely solely on a manual type- 
writer today! While we 
may feel comfortable and 
secure with what we are 
using right now, some- 
thing’s waiting to pounce 
on us forcing a change. 
As human beings, we just 
don't like that ultima- 
tum. 

Which brings me back 
to writing my mind. 
Many of you may be 
reading this while at the 
Fun Expo in Las Vegas. 
This show is becoming a 
must-see show after just 
four years. The seminars 
are really good and are 
on timely topics. While 
the Expo revolves 
around all aspects of 
family entertainment, 
the seminars cover the 
gamut on a variety of subjects. You'll notice 
some familiar names in the amusement in- 
dustry—Frank Seninsky, Michael Getlan, to 
name a few—and some not-so-familiar 
names. There are sessions on go-karts, 
miniature golf, outdoor amusements, etc. 

Many companies that traditionally ex- 
hibited only at ACME or AMOA are now 
finding new customers and new markets at 
Fun Expo. The American Amusement Man- 
ufacturers Association, through its location 
trade show program, has seen value in the 
show since its inception. The association 
has extended invitations to its members to 
share booth space, which many have done 
over the years. Some of those companies 
are now breaking away from the fold and 
opting to man their own booths at the show. 

Last year, I moderated a seminar and 
spent three days passing out magazines, 
meeting people, and answering questions 
from our own booth. It was an eye-opener. 


There were so many people looking to get 
into the industry that we ran out of maga- 
zines the first day! When I returned to the 
office I had a stack of business cards from 
people who wanted more information on 
Play Meter. 

It will be interesting to see if some of 
those newcomers are now up and running 
or if there’s still a steady stream of those 
wanting to start. (Steve, I’m holding a mag- 
azine for you!) I’m always impressed when 
people do their homework before they take 
that giant leap into a family entertainment 
center. An all-too-often scenario is some- 
one invests his life savings, looses that life 
Savings, and then wonders what went 
wrong. We'll then get a call, a call that we 
should have gotten long before the money 
was spent. 

Michael Getlan, who is a dynamic speak- 
er on the amusement industry, said the 
number one reason family amusement cen- 
ters fail is undercapitalization. We’re in a 
volatile industry that takes strong, firm 
commitments of time and money. There is 
nothing easy (or cheap) about being an op- 
erator today. 

Distributors see disturbing buying pat- 
terns when there’s an influx of newcomers. 
Too many times buying equipment is 
viewed as a one-time proposition; only 
knowledge about the industry makes it 
clear it’s an ongoing endeavor. 

Opening the grandest of all family enter- 
tainment centers is not what’s difficult; 
keeping it grand and profitable is the trick. 
What your customers want today is proba- 
bly light-years away from what they'll want 
tomorrow. Take a serious look at successful 
family entertainment centers that have 
been in operation for many years. You'd be 
hard pressed to recognize these places as 
they were yesterday when looking at them 
today. 

It's the constant revitalization and up- 
dating that separates the successful from 
the statistics. But to do it there must be a fi- 
nancial buffer to fall back on, whether you 
are going it alone or as part of an invest- 
ment group. You want to be in business five, 
10, even 20 years from now. And you can be- 
lieve that if you are lucky enough to still be 
around, your place will be very different 
from what it is today. You certainly don’t 
want to be sitting in a warehouse among ob- 
solete games wondering where you went 
wrong. 
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EQUIPMENT POLL 


GAME 


Ne 


— 






CONBIRWONYE 


Orne reLyr 


ALLEY BOWLERS 


. Smartball 
. Skee-Ball 


SPORTS GAMES 


. Sonic Blast Man 
. Shoot to Win! 


Full Court Frenzy 
Hoop Shot 

Arm Champs 
Pop-A-Shot 

Two Minute Drill 


. Slugfest 

. Pro Pitcn 

. Super Shot 

. UB-QB Football 

. Putting Challenge 
. Batter Up! 


SINGLE COIN PUSHERS 


. Jungle Jive 


Rock N’ Roll 


. Klondike 
. Wedges Ledges 
. Starburst 


SINGLE CRANES 
Classic Watch Crane 
Candy Crane 

Clean Sweep 

Big Choice 

Jumbo Crane 
Action Claw 
Rainbow 

Skill Crane 


. Hollywood Crane 


Top Choice 
CHILD-SIZE GAMES 


. 1/2 Pint Frenzy 


Smart Toss ‘Em 
Li'l Razzle Dazzle 


. Three Little Pigs 


Shoot to Win Jr! 


. Li'l Piggy Pass 
. Lil Dump the Ump 


Toss ‘Em 


. Skee-Toss B.C. 


. Awesome Toss ‘Em 
. Barnyard Babies 

. Bozo Basketball 

. Super Mario Mushroom 
. Jr. All-American 

. Kiddie Whac-A-Mole 
. Froggy Jr. 

. Kiddie Bowler Roller 


ROLL DOWNS 


. Junglerama 
. Spin-to-Win 


Results are based on monthly Equipment Poll ballot returns. Point Value: average of ballot ratings on 


POINT 
MFG. VALUE 
(Bay Tek) 7.00 
(Lazer-Tron) 6.67 
(Bay Tek) 6.00 
(Seidel) 5.15 
(Skee-Ball) 5.75 
(Bay Tek) 5.40 
(Lazer-Tron) 8.78 
(Planet Earth) 8.71 
(Planet Earth) 8.50 
(Bromley) 8.39 
(Coastal) 8.33 
(Lazer-Tron) 8.29 
(Planet Earth) 8.00 
(CCD 8.00 
(Benchmark) 8.00 
(Bob’s Space) 7.67 
(Bromley) 1.51 
(Smart) os 
(Coastal) 7.50 
(Namco) 7.00 
(CCD 7.33 
(Am. Sammy) 7.20 
(Doyle) 7.17 
(Coastal) Talo 
(Data East) 7.10 
(Data East) 7.06 
(Smart) 7.00 
(Capcom) 6.86 
(Meltec) 6.85 
(Bob's Space) 6.75 
(Am. Sammy) 6.75 
(Williams) 6.75 
(Smart) 6.67 
(Midway) 6.40 
(Am. Sammy) 6.40 
(Coastal) 6.33 
(Coastal) 6.33 
(Namco) 6:33 
(Bundra) 6.29 
(Meltec) 6.00 
(Bob's Space) 6.00 
(CCD 6.00 
(CG) 5.40 
(Betson) 5.30 
(Romstar) 5.29 
(Capcom) 5.27 
(Data East) 5.00 
(Coastal) 5.00 
(Skee-Ball) 5.00 


* Roll for Gold should have appeared on the 


POINT 
MFG. VALUE | GAME 
3. Clown Rolldown 
(Smart) 1600 4. Spin-A-21 
(Skee-Ball) 7.34 5. Fielder’s Choice 
6. Quackers 

(Taito) 8.00 7. Tic-Tac-Toe 
(Smart) T.22 8. Roll Down 
(iC T1898 NOVELTY 
aries te 1. Ribbit Racin 
(Pop-A-Shot) 6.50 | 2 Dinoscore 
(Taito) 6.33 3. Flingshot 
(Williams) 6.15 ct eased 
(Doyle) 6.00 5. Pop-A-Slot 
(National Sports) 6.00 6. Aftershock 
(National Sports) 5.92 7. Flip N’ Win 
U.C.E) 5.50 8. Home Run Hitter 
(Doyle) 5.00 9. Roll for Gold* 

10. Can Alley 
(Coastal) 8.75 11. Rock-N-Bowl 
(Betson) 8.50 12. Feed Big Bertha 
(Betson) 8.43 13. Robo-Bop 
(Betson) 7.00 14. Cracky Crab 
(CGD 6.40 15. The Dealer 

16. Coin Circus 
(Smart) 8.67 17. Dump the Ump 
(Smart) 7.89 18. Pop-A-Ball 
(Smart) 7.61 19. Wacky Gator 
(Betson) 1.53 20. Hop-A-Tic-Tac-Toe 
(Grayhound) 7.50 21. Buddy Bear 
(Betson) 6.75 22. Super Bank It 
(Rainbow) 6.75 23. Big Mouth 
(Grayhound) 6.71 24. Whac-A-Mole 
(Maxwell) 6.70 25. Magic Mr. X 
(Betson) 5.40 26. Hot Shot Basketball 

27. Killer T-Rex 
U.C.E.) 8.67 28. Addams Family Values 
(Smart) 8.00 29. Simple Simon 
(Doyle) 8.00 30. Pop-A-Tac-Toe 
papi oe 31. Trash Can Alley 
(Doyle) 7 67 32. Godzilla Wars Jr. 
(Doyle) 7.00 33. Neck-N-Neck 
(Ccmmipr Gas | 9 ee 
(Skee-Ball/ 35. Bowler Roller 
Betson) 6.60 36. Bouncing Bandit 
(Lazer-Tron) 6.33 37. Body Match 
(Skee-Ball) 6.33 38. Digger's Prize 
(Design Plus) 6.25 39. Goofy Hoops 
(Premier) 6.00 40. Bank It 
(CCI/UETD) 5.75 41. Cosmo Gang 
(Bob's Space) 5.67 42. Crazy Clown 
(CCD 5.67 43. Circus Hi-Rise 
(Bob’s Space) 5.00 
(Lazer-Tron) 8.25 
(Lazer-Tron) 7.64 value. 


September Equipment Poll with an 8.30 point 





a scale of 1-10. Longevity Points: determined by standings in Video & Pinball combined column 
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(#1 game receives 60 points, #2 game receives 59 points, etc.) *Indicates new or reappearing games. 
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MO.ON MO. IN POINT LONGEVITY 
GAME CHART TOP 10 GAME VALUE POINTS 

1. Daytona USA (Sega) 1 1 1. Daytona USA (Sega) 9.59 60 

2. T-MEK (Atari) 1 1 2. T-MEK (Atari) 8.86 59 

3. Mortal Kombat II (Midway) 11 11 3. Mortal Kombat II (Midway) 8.71 653 

4. Primal Rage (Atari) | | 4. Primal Rage (Atari) 8.56 57 

5. Star Trek: 5. DarkStalkers (Capcom) 8.31 55 

Next Generation (Williams) 6. Virtua Fighter (Sega) 8.24 389 

a tarda sohcicioldes : ; 7. Revolution-X (Midway) S21 172 

oe enter Chien 7 i 8. Suzuka 8 Hours (Namco) 8.14 1110 

8. Revolution-X (Midway) 3 3 — 

: Siistiieae Hause (aco) oA 19 9. Racin’ Force (Konami 8.13 100 
io. Rac’ Fores Uconama) 2 3 10. OutRunners (Sega) 7.80 682 
11. The Addams Family (Bally) 31 31 11. Virtua Racing (Sega) 7.65 1235 
12. World Cup Soccer (Bally) 3 3 12. Lethal Enforcers I] (Konamv 7.64 236 
13. Out Runners (Sega) 13 13 13. Under Fire (Taito) 7.60 124 
14. Guns N’ Roses (Data East) 1 1 14. Solitaire Challenge (Dynamo) 1:55 168 
15. Rescue 911 (Premier) 5 5 15. Ridge Racer (Namco) 7.44 413 
16. Virtua Racing (Sega) 23 22 
17. Lethal Enforcers II (Konamv 5 4 
18. NBA JAM Tournament (Midway) 5 5 VI pe, KITS 
19. Under Fire (Taito) 3 0 
20. Solitaire Challenge (Dynamo) 4 2 POINT LONGEVITY 
21. Alien vs. Predator (Capcom) 3 3 GAME VALUE POINTS 
22. Ridge Racer (Namco) 8 7 1. NBA JAM 
23. Lethal Enforcers (Konami) 24 24 Tournament (Midway) 7.62 252 
24. Lucky & Wild (Namco) 14 3 2. Alien vs. Predator (Capcom) 7.48 131 
25. Run and Gun (Konami) 10 q 3. Lethal Enforcers (Konami) 7.40 1186 
26. Fast Draw (Am. Laser) 1 0 4. D&D Tower of Doom (Capcom) _ 7.17 224 
27. D&D Tower of Doom (Capcom) 5 5 5. Raiden II (Fabtek) 7.08 425 
28. Driver’s Edge (Strata) 2 0 6. Super Street 
29. Raiden II (Fabtek) 10 10 Fighter II Turbo (Capcom) 6.71 92 
30. Indiana Jones (Williams) 12 12 7. Samurai Shodown (SNK) 6.47 51d 
31. Demolition Man (Williams) 5 5 8. Mortal Kombat (Midway) 6.43 1300 
32. Twilight Zone (Bally) 18 18 9. BloodStorm (Strata) 6.40 76 
33. Cybersled (Namco) 10 5 10. Drug Wars (Am. Laser) 6.38 247 
34. Star Wars (Data East) 24 11 11. World Heroes Jet (SNK) 6.26 117 
35. White Water (Williams) 20 14 12. World Rally (Atari) 6.20 389 
36. Jurassic Park (Data East) 16 14 13. Aero Fighters 2 (SNK) 6.11 4 
37. NBA JAM (Midway) 19 Ly 14. Super Street Fighter II (Capcom) 6.02 273 
38. The Who's Tommy (Data East) 6 4 15. Super Sidekicks 2 (SNK) 5.61 11 
39. Super Street Fighter II Turbo (Capcom) 4 3 
40. Fish Tales (Williams) 25 17 
41. The Flintstones (Williams) 1 0 P| N SB ALLS 
42. Super Chase (Taito) 16 4 
43. Last Action Hero (Data East) 12 5 POINT LONGEVITY 
44. Tales from the Crypt (Data East) 10 5 GAME VALUE POINTS 
45. Samurai Shodown (SNK) 13 11 
46. Mortal Kombat (Midway) 25 25 by: Siar eee Ney 
ae. BigadSioran (Siraia 3 9 Generation ( Williams) 8.48 485 

2. The Addams Family (Bally) 8.08 L777 

48. Drug Wars (Am. Laser) 8 6 
ihe 3. World Cup Soccer (Bally) 8.08 140 
49. The Getaway (Williams) ae ~ 4. Guns N’ Roses (Data East) 7.70 47 
50. Cue Ball Wizard (Premier) 23 2 B Bewewe O11 (Prenion 7.67 249 
51. X-Men (Konami) 31 12 6. Indiana Jones (Williams) 7.06 547 
52. World Heroes Jet (SNK) 4 3 7. Demolition Man (Williams) 7.00 203 
53. Dracula (Williams) 17 7 8. Twilight Zone (Bally) 6.98 833 
54. World Rally (Atari) 14 9 9. Star Wars (Data East) 6.87 732 
55. Title Fight (Sega) 13 2 10. White Water (Williams) 6.86 703 
56. Creature from Black Lagoon (Bally) 20 14 11. Jurassic Park (Data East) 6.84 694 
57. Aero Fighters 2 (SNK) 1 0 12. The Who’s Tommy (Data East) _—_6.77 197 
58. Royal Rumble (Data East) 4 2 13. Fish Tales (Williams) 6.62 897 
59. Rocky and Bullwinkle (Data East) 19 6 14. The Flintstones (Williams) 6.60 20 
60. Super Street Fighter II (Capcom) 10 7 15. Last Action Hero (Data East) 6.57 390 
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UP FRONT 


Are we discounting 
half the population? 


am starting to log the times I have 
heard similar comments about our 
industry missing the boat. Here is 
the gist of it: Why are so few games 
targeted to the female audience? 

Can we afford to overlook women 
as players? Is there any reason 
women cannot become avid video 
game enthusiasts, as they once were 
with Ms. Pac-Man? Iam not raising 
this issue because I happen to be a 
woman. Men in the industry recog- 
nize the lack of games with feminine 
appeal, waxing nos- 
talgic over games of 
the past that women 
played as much as 
men. Since I have a 
cocktail table Milli- 
pede in my den! can 
attest to its universal 
appeal. 

According to Do- 
minick Barbera of 


Capitol Amuse- 
ments in Phoenix, 
Ariz., the industry 


appears to have 
“written off women.” 
He cites The Addams 
Family pinball as a 
game that attracts 
women players. 
Notes Barbera, “The 
sound, the entire feel of the game, 
keeps women players interested.” 

John McEwan of Meltec, the re- 
demption and novelty game manu- 
facturer, says, “If you were doing a 
business plan, why would you ex- 
clude female customers? After all, 
women make up half the popula- 
t1On,. 

Another industry member com- 
mented, “We are all crying for 
games that appeal to women. If we 
can make Tetris and Centipede, why 
not more games based on mazes 
and puzzles? For the last 20 years 
we have been looking for games that 
interest women.” 

A video game manufacturer's 
representative once told me that it 
was not worth the effort to put R&D 
into games for women. How far- 
sighted! Put all your eggs into the 
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teenage male basket. Fly in the face 
of statistics that indicate it will be 
five more years before there is a 
hefty teen population. Wouldn't it be 
better to focus attention on the mar- 
ket we are dealing with today, not 
days gone by? 

I have often seen young ladies in 
mainly-video arcades casting about 
for games to play. While their 
boyfriends gravitate to the shoot ‘em 
ups, they try the crane and play 
something like Arkanoid or Capcom 
Bowling. They may join their beau 
for air hockey or a driving game, 
then they are ready to go. 

This is where redemption games 
come into play. And women do play 
them because they are non-intimi- 
dating. From the venerable Skee- 
Ball to the many roll downs on the 
market, women are ready to part 
with those quarters. 

Besides creating games that at- 
tract women, there is also a need for 
prize merchandise suitable for 
women, especially young women. 
Sure, mom can get a small appli- 
ance, but what is the incentive for 
teen and pre-teen girls to squirrel 
away their tickets? There are likely 
to be more remote-control trucks in 
the redemption case than neon-col- 
ored watches, hair ornaments, 
pierced earrings, bracelets, and 
necklaces. 

Stuffed toys? The small pocket- 
size stuffed animals are favorites 
with young girls, but plush is not the 
answer to everything. Packages of 
makeup and other creative prize 
ideas are used by far too few. Con- 
sider offering cassette players, 
tapes and T-shirts of popular rock 
groups, extra headphones, and sim- 
ilar small electronic items in the dis- 
play case instead of making it a 
monument to plastic trinkets. 

So where does that leave our in- 
dustry? With a niche market yet to 
be filled. While manufacturers talk 
of games designed with the Ameri- 
can market in mind, let us remem- 
ber that Americans come in two 
genders. 
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RISC microprocessor 
at 7.) VAX MIPS 


sustained execution 
with NETPLEX 
high-speed 
multidrop serial 
network interface. 





In 





Winner’s Choice from IGT brings RISC processor-based technology 
to video gaming. Unlike the 30 year-old and soon to be outdated CISC 
technology of our competitors, RISC technology is the future...now. It’s 
been used in the space shuttle, the Hubble telescope, and the Stealth jets. 
IGT brings RISC down to earth and puts it inside Winner’s Choice. With 
RISC, everything moves faster... from input response to video graphics to 
progressive network communication. 

RISC technology means we can fit more games into one machine. 
Not ten games. More like a hundred. And not just any games, but the 
games of IGT: proven revenue generators from the industry leader. RISC 


short, 





technology also means unparalleled upgradeability. It means video 
graphics that will knock your player's socks off. It means less down- 
time, more play, and most important, more earnings for you. Call it 
cash, call it dough, or call it moolah. Call IGT. 

IGT Worldwide Sales: (702) 896-8500 


mG International Game Technology 






We Make The Games People Play. And Play. And Play. 





Gary Stern of Data East Pinball (now part of Sega) clowns 
with Slash of the popular band Guns N’ Roses, namesake of a 
new game. 


COIN-OQP NEWS 


Sega to acquire Data East Pinball 


Sega Enterprises Ltd.’s 
president and chief exec- 
utive officer Mr. Hayao 
Nakayama and Data East 
Corp.'s president Mr. Tet- 
suo Fukuda announce 
that Sega’s U.S. amuse- 
ment sales division (Sega 
Enterprises Inc. USA) will 
acquire Data East Pinball, 
the Chicago-based U.S. 
subsidiary of Data East 
Corp. 

Said Fukuda: “The sale 
of Data East Pinball to 
Sega will give us a 
stronger position in the 
industry by allowing us to 
concentrate on video 
game development for 
the consumer and coin- 
op sectors, as well as re- 
demption game manufac- 
turing. Further, we 
believe that the sale of 
our pinball business to 
Sega will give the pinball 
company a great oppor- 
tunity to become a world- 
wide success in the pin- 
ball industry.” 


Sega Enterprises USA 
president Al Stone com- 
mented, “We have great 
respect for Data East Pin- 
ball, including the staff 
and their creative ability. 
We are looking forward to 
the alliance; it can be 
only positive for us and 
the industry.” 

Data East Pinball exec- 
utive vice president and 
general manager Gary 
Stern said, “We have en- 
joyed our years with Data 
East and are looking for- 
ward to working with 
Sega, probably the most 
innovative manufacturer 
in the industry.” 

Stern added, “It’s busi- 
ness as usual,” as work 
continues on games in 
progress.” Initial plans 
call for the company to 
run independently and 
remain in Chicago. A 
change of name is being 
discussed but no decision 
has yet been made in that 
regard. 





IAAPA gears up for big event in Miami 


For 76 years the Inter- 
national Association of 
Amusement Parks and 
Attractions has been 
staging one of the biggest 
displays of amusement 
products and services un- 
der one roof. This year’s 
convention and trade 
show, scheduled for Nov. 
1-5 in Miami Beach, Fla., 
will be no exception. 

The Miami Beach Con- 
vention Center will house 
exhibits from over 800 
companies. Dozens of 
workshops on important 
topics will be offered as 
well, geared for owners 
and operators of amuse- 
ment parks, water parks, 
family entertainment 
centers, and miniature 
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golf courses. 

Notable topics slated 
for close scrutiny are: 
“Safety in Amusement 
Facilities,” “Legislation 
That Will Impact You,” 
“Marketing on a Shoe- 
string Budget,” “Creative 
Financing,” “Themed En- 
tertainment,” “High Tech 
in the Family Entertain- 
ment Center,” and “Food 
Service 2000.” 

Also on the agenda: 
the annual business 
meeting, spouse lun- 
cheon, new member 
breakfast, and annual 
banquet (at the Fontaine- 
bleau Hilton Hotel). As al- 
ways, opening day will 
feature What’s New The- 
ater presentations and 


the Hall of Fame awards. 
For more information 
on exhibit space, housing, 


and transportation, con- 
tact IAAPA, (703) 836- 
4800; FAX (703) 836-4801. 





GameStar settles in Chicago 


GameStar, a joint ven- 
ture between Capcom 
Japan and Romstar, has 
settled into its new head- 
quarters in Arlington 
Heights, III. 

GameStar will develop 
video, pinball, and re- 
demption games while 
San Jose, Calif.-based 
Romstar will handle ac- 
counting functions relat- 
ed to international opera- 
tions. 

Mr. Takahito Yasuki, 
president of GameStar 
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and Romstar, will remain 
in California and travel to 
Chicago as needed. Ten- 
year industry veteran Tim 
Jackson, director of mar- 
keting and sales, has 
moved from California to 
Chicago. He joins Rene 
Lopez, vice president, at 
the new office. 

To reach Lopez and 
Jackson, write GameStar, 
3311 N. Kennicott Road, 
Arlington Heights, IL 
60004; (708) 797-6100; 

(708) 797-6208. 
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COIN-OP NEWS 


Machine shutdown causes South Dakota budget cuts 


One million dollars is a 
lot of money to the aver- 
age citizen, but toastate 
budget that sum isa 
proverbial drop in the 
bucket. 

In South Dakota, 
where budget cuts have 
been mandated following 
the abrupt shutdown of 
the state’s nearly 8,000 
video lottery terminals, 
$36 million in cuts are 
needed to cover the cur- 
rent shortfall now that 


the flow of video lottery 
revenue has been halted. 

Legislators met on 
Sept. 7 to ponder meth- 
ods of filling the gap until 
voters make a decision 
on the video lottery 
amendment at the polls 
in November. 

As reported in previ- 
ous issues, South Dako- 
ta’s five-year video lottery 
program came toa 
screeching halt on Aug. 
12 when machines were 





Birthday celebration 





wet, BE 


Snapped at EXIME ‘94 in Mexico City during a birthday party 
for Elaine Shirley, (I-r): Judy Holbrook of Southgate Amuse- 
ment & Vending, Craig Ward of Quick Silver, Virginia Kauffman 
of Exidy, Kristin Montgomery of Quick Silver, and Elaine 
Shirley and Sahara Perez of Time Warner Interactive. 





Bower departs VLT 


Daniel Bower, chair- 
man of Video Lottery 
Technologies of Atlanta, 
Ga., resigned his post 
with the company in early 
September. 

The resignation fol- 
lowed the recent disclo- 
sure of his non-compli- 
ance with a former 
employer's internal poli- 
cy governing entertain- 
ing government officials. 
The information surfaced 
when VLT applied for a 
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gaming license from the 
Nevada State Gaming 
Control Board. Bower’s 
actions also were 
deemed incompatible 
with VLI’s policies. 

VLT president J. 
Stephen Vanderwoude 
acknowledged that Bow- 
er made many valuable 
contributions to VLT, 
adding, “We are sorry he 
will not continue with the 
company.” 


shut down following a 
Supreme Court ruling in 
June that decreed them 
unconstitutional. 

Most video lottery ter- 
minals in the state are 
still on location but dis- 
abled. Signs on the blank 
screens say “Vote Yes for 
Amendment E.” 

Coin machine opera- 
tors face well organized 
opposition flying under a 
banner labeled “Don’t 
Gamble with South Dako- 
ta’s Future.” Said one op- 
erator, “I’m counting the 
days until the election. I 
didn’t ever think I would 
be sitting around with 
nothing to do. The choice 
is to get out of the busi- 
ness or make an effort to 
save it.” 

What do locations have 
to say about this turn of 
events? At the Brandon 
Steak House in Brandon, 
a community seven miles 
from Sioux Falls, S.D., 
owner Bob Miller com- 
mented, “When the ma- 
chines first came in it was 
a big plus for the business 
because it was a source of 
entertainment. We’ve lost 
that revenue, especially 
late at night.” 

Miller’s restaurant 
seats 100 and the bar ac- 
commodates 200. Ban- 
quets are a big part of his 
business. Said Miller, 
“Last night [hada 
golfers’ banquet and I 
know they would have 
stayed longer if the ma- 
chines had been on. 
Video lottery terminals 
were something one per- 
son could play in the af- 
ternoon, too. They had 
become a fixture.” 

According to Miller, 
“Now most of the players 
go to the Royal River 
Casino (Indian reserva- 


tion) in Flandreau 30 min- 
utes away. They're not 
quitting this form of en- 
tertainment.” Miller adds 
that the majority of his 
customers hope the ma- 
chines are reinstated. 

Ken Vanderloo of 
Ken’s Korner, a tavern in 
Sioux Falls, S.D., that also 
offers sandwiches and 
pizzas, said, “It’s just 
dead at night; there’s no 
atmosphere. It definitely 
has hurt my business.” 
Vanderloo has cut his 
hours of operation and 
laid off one employee at 
his 30-year-old establish- 
ment. 

Right before the spe- 
cial session called to de- 
termine budget cuts, Sen. 
Roger McKellips (D) said, 
“After we are done with 
these cuts, that will take 
us through the fiscal year. 
Then the next regular 
session of the Legislature 
will be able to make a 
more intelligent decision 
after they find out what 
happens with the video 
lottery vote, the tax limit 
vote, and school-aid 
funding. But I think it is 
difficult for anyone to 
vote atemporary sales 
tax increase.” 

Operators remain con- 
fident that the November 
vote will be in favor of 
video lottery. In the event 
that Amendment E pass- 
es, it would be approxi- 
mately two weeks before 
machines could be 
turned back on. 

Developments in South 
Dakota not only jeopar- 
dize that state’s success- 
ful program, but could 
have a ricochet effect on 
other states with legal- 
ized gaming or those ac- 
tively trying to obtain it. 
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The Reason Man : 
Invented The Wheel 


Not since the dawn of civilization has there been a match | er ee ema on 
game to rival Cavemania. Combine the skills of a ball roll I ORAL Sates S 
game with the thrill and appeal of a casino attraction and , ee HS 

you have a real prehistoric crowd pleaser. 









The Stone Age fun and excitement begins when players 
time the release of balls to stop the spinning wheels 
on their favorite cave characters. q 
Line up 3 in a row and just watch the 
tickets pile up. Simple to play and easy to 
maintain, Cavemania is the perfect game for 
all family centers. 


Features: 


Digital Sound and Voice 
Deltronic Ticket Dispenser 
Modulated Infrared Scoring 
Multi-Ball Reservoir 
Insta-Lock Wheel Design 
Fully Operator Adjustable 
Can Be Linked to Meltec’s 
Progressive Super Ticket 
Bonus Display 


oHoono0000D0 


Specifications: 

Length: 48 inches or 72 inches w/seat 
Width: 23% inches 

Height: 52 inches 

Shipping Dimensions: 57L x 24W x 39H 
Weight: 250 Ibs. 

Power: 3amps @ 115 VAC 


For more information contact 


your local distributor 
or for a referral call: 


Meltec, Inc. 15425 S.W. Beaverton Creek Ct. Beaverton, OR 97006 (800) 356-4777 


COIN-OP NEWS 


Mortal Kombat Il COMES 
home on “Mortal Friday” 
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Mortal Kombat II's release for home systems has sparked a 
major promotion campaign and a variety of game-related 


products. 


Acclaim Entertain- 
ment’s highly anticipated 
release of Midway Mfg.’s 
Mortal Kombat II video 
game for home systems 
occurred on Sept. 9, 
“Mortal Friday.” Last year, 
the original Mortal Kom- 
bat became one of the 
best-selling games in his- 
tory, selling more than six 
million units around the 
globe. The Oyster Bay, 
N.Y.-based Acclaim En- 
tertainment backed the 
new game with a multi- 
million dollar marketing 
effort. 

“With Mortal Kombat, 
we Set the industry stan- 
dard for creating events 
to launch outstanding 
products,” said Sam 
Goldberg, vice president 
of marketing for Acclaim. 
“We raised that standard 
even higher with Mortal 
Kombat II’s global mar- 
keting campaign and im- 
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pressive martial arts 
video gaming experi- 
ence.” 

The campaign for Mor- 
tal Kombat IT included 
TV spots, a specially pro- 
duced commercial to run 
on more than 1,600 movie 
screens, print publicity, 
and a line of in-store pro- 
motion materials. Collec- 
tor card companies for- 
mulated major tie-ins 
with the game's action 
figures. The popularity 
has even spawned an up- 
coming motion picture: 
“Mortal Kombat: The 
Movie.” 

Acclaim released a 
free Mortal Kombat II 
newsletter, The Pit II, in 
response to widespread 
consumer demand. The 
publication included “in- 
sider information” on the 
games’ development, as 
well as advanced tips on 


play. 


ALG brings Mad Dog II 
to CD-ROM system 


American Laser Games, 
which introduced the af- 
fordable CD-ROM-based 
coin-op system, making 
games available to any 
street location, has ex- 
panded the number of 
available titles. Mad Dog II: 
The Lost Gold is the first 
game released for the new 
system. 

The CD-ROM system 
debuted in the spring of 
1994 with Shoot Out at Old 
Tucson, a game where 
players try to get from one 
end of Old Tucson to the 
other, encountering dan- 
gerous obstacles and vil- 
lains. Mad Dog II is avail- 
able as a conversion kit for 
Shoot Out at Old Tucson, 
or as acomplete 25” screen 
game unit for one or two 
players, which can later be 
converted to other titles. 

“When ALG first intro- 
duced this CD-ROM system 
for coin-op, we pledged to 
support it with low-priced, 
high-quality conversion 
games, offering street oper- 
ators a live-action alterna- 
tive to buying a standard 
low-resolution computer 


game,’ said Stan Jarocki, 
ALG vice president of sales 
and marketing. 

Operators can change 
games on the system as 
easily as changing CDs ina 
jukebox. All computer 
commands, CD-quality au- 
dio, and visuals are con- 
tained on a five-inch com- 
pact disc. New games can 
be changed on location by 
simply replacing a CD. 

Mad Dog II puts the 
player into a movie-like 
Old West setting and chal- 
lenges them to find the 
gold treasure hidden ina 
cave. Players have a choice 
of three guides to reach 
the treasure; the choice of 
guide changes the scenar- 
ios the player will en- 
counter. 

Jim Jarocki, director of 
sales, said, “By offering a 
proven winner like Mad 
Dog II as a game conver- 
sion kit at a low price, we 
hope to establish credibili- 
ty and support in the mar- 
ket. Live-action is now af- 
fordable for any operator 
in the video game busi- 
ness.” 





MicroTouch offers price reduction 


MicroTouch Systems 
announces a 37 percent 
price decrease in the list 
prices of its TouchMate 
product. The company 
also offers a 30-day free 
evaluation program and 
its industry-leading war- 
ranty of five years on the 
system. 

TouchMate, selected by 
EDN Magazine as 1993 
Product Innovation of the 
Year, was acquired by Mi- 
croTouch in June, when 
the company purchased 
its former competitor, Vis- 
age Inc. The TouchMate is 
a device that fits beneath 
a computer monitor, and 
allows consumers to per- 
form instructions by sim- 
ply touching the screen. 
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“With the new price, 
TouchMate is the lowest- 
cost solution available for 
a general purpose CRT 
touch product,” said Jay 
Waldron, vice president of 
new business develop- 
ment for MicroTouch. 
“And TouchMate, unlike 
other touch technologies, 
doesn’t require a screen 
to be retrofitted.” 

MicroTouch is a manu- 
facturer of analog capaci- 
tive touch screen kits and 
monitors used in point-of- 
sale terminals, gaming, 
industrial, multimedia, 
and other computer- 
based systems. For more 
information on Touch- 
Mate, contact MicroTouch 
Systems, (508) 659-9000. 
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But what you can’t see — and is all 
but impossible to demonstrate — is 
even more important: Our new 
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_ The future is built into every Solid 
Gold HyperBeam”™ system. 


Wait and see. 
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COIN-OP NEWS 


VNEA hosts charter holder workshop 


Autumn is definitely 
the time of year when 
thoughts turn to pool and 
dart leagues. Just prior to 
the league season, 80 
owners and league coor- 
dinators from 43 different 
charters in 15 states and 
Canada gathered at the 
Bay Valley Hotel and Re- 
sort in Bay City, Mich., for 
the 8th Annual Valley Na- 
tional Eight-Ball Associa- 
tion Charter Holder 
Workshop. 

Membership commit- 
tee chairman Brian 
James of Quality Amuse- 
ment in Portland, Ore., 
served as moderator. 
Gary Nelson of Stansfield 
Vending in LaCrosse, 
Wis., led a discussion re- 
garding the initial set-up 
of VNEA pool leagues. 
Vince Leavey of Western 
Automatic Amusements 
in London, Ontario, 
Canada, reviewed the 
many aspects and advan- 
tages of a junior league. 

In addition, computer 
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Eighty owners and league coordinators attended the 6th An- 
nual VNEA Charter Holder Workshop. 





specialists Bill Nemgar of 
Salmon River Amuse- 
ments in Salmon, Idaho, 
and Bob Corrigan of Val- 
ley Recreation Products 
in Sycamore, IIl., an- 
swered questions regard- 
ing the VNEA league 
computer software 
(League Machine System) 
and its applications. 

The second day of ac- 
tivities included a pre- 
sentation by VNEA exec- 





utive director Gregg El- 
liott on the subject of 
league registration and 
administration, which 
covered sanctioning, 
awards, materials, publi- 
cations, and the interna- 
tional championships. 
Gary Benson of High 
Country Pool Leagues in 
Ft. Collins, Colo., dis- 
cussed mid-season activi- 
ties, including common 
problems and solutions. 


Other topics under dis- 
cussion were local tour- 
naments, banquets, fund- 
raisers, promotion of the 
international champi- 
onships, and new con- 
cepts. 

The goals of the gath- 
ering were realized, that 
of sharing information 
and experiences, ex- 
changing ideas, and mak- 
ing new contacts and 
friendships. 

At the close of the 
workshop came a fitting 
event: VNEA’s ist Annual 
Charter Holder Pool & 
Dart Challenge that test- 
ed the skills of the char- 
ter holders in the sports 
they promote. 

Other activities includ- 
ed a golf outing and an 
old-fashioned cookout. 
Valley Recreation Prod- 
ucts provided three Val- 
ley pool tables and three 
Valley dart machines for 
use at the resort’s Play- 
er’s Lounge during the 
workshop. 





Acclaim technology tapped for “Batman” movie 


Acclaim Entertain- 
ment’s award-winning 
motion capture technolo- 
gy will be used by Warner 
Bros. Studios to create 
special effects for the up- 
coming big screen flick, 
“Batman Forever.” It is 
the first of several film 
projects in which the two 
companies will collabo- 
rate. 

According to Acclaim 
president Robert Holmes: 
“Warner Bros.’ confi- 
dence in our motion cap- 
ture technology as a spe- 
cial effects tool is 
testimony to its viability 
across a broad range of 
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interactive and passive 
media. We are excited to 
expand our relationship 
with Warner Bros. and to 
work with them on what 
we believe will be the 
blockbuster hit of 1995.” 
The film stars Val Kilmer, 
Tommy Lee Jones, Jim 
Carrey, Nicole Kidman, 
and Chris O’Donnell. 
The technology is be- 
ing developed by Ac- 
claim’s Advanced Tech- 
nologies Group, based at 
the company’s new head- 
quarters in Glen Cove, 
N.Y., site of the first mo- 
tion capture studio. 
Acclaim recently en- 


tered into a pact with 
Warner Bros. Consumer 
Products whereby “Bat- 
man Forever’ will lead 
Acclaim’s 1995 entry into 
the coin-op market, as 
well as headline several 
Acclaim interactive soft- 
ware titles for home game 
cartridge and CD-ROM 
systems. 

This is the first time an 
interactive entertain- 
ment company has be- 
come a source for movie 
industry special effects. 

John Dykstra, director 
of special effects for “Bat- 
man Forever,” said, “So- 
phisticated motion cap- 


ture technology allows us 
to create special effects 
not previously seen in 
feature films. 

In related news, Ac- 
claim announced the ap- 
pointments of Mark 
Chavez, Annmarie 
Koenig, David Mullins II, 
and Mark Neumann as 
artists in the rapidly ex- 
panding ATG division. 
Each will be responsible 
for character program- 
ming and design, scene 
animation, and special ef- 
fects using motion cap- 
ture technology. 
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United Nations sacked i 
code name “Hornet” and # ) 
Use the inspiration of world — 
peace and lasting freedom to 
conquer well armed and well 
fortified bands of terrorists. 


and if that doesn’t work, 
GRENADE "E vie 


Depth = ey on ste DS 
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Taito America ConfBration ; 
390 Holbrook Drive __cessssniia. 
Wheeling, IL, 60090Ni 





COIN-OP NEWS 


InVideo System installed 
at Blockbuster playroom 





InVideo Systems’ Eat-A-Bug 
virtual reality game. 


InVideo Systems, the 
Peekskill, N.Y.-based 
company that developed 
the Eat-A-Bug virtual re- 
ality game first seen on 
cable TV’s Nickelodeon, 
has installed the game at 
Blockbuster’s Golf and 
Games in Sunrise, Fla. 

Eat-A-Bug is one of five 
environments featured in 
the location’s virtual real- 
ity playroom. The game 
allows players to step in- 
side a video game and 


see themselves interact 
with animated objects on 
a 70-inch screen. Head- 
gear is not required; 
small children and adults 
can participate. 

The InVideo System of- 
fers players the option to 
purchase a videotape or 
Polaroid snapshot of 
themselves playing the 
game. Other environ- 
ments in the playroom in- 
clude “Dreams,” where 
players experience flying 
over treetops and swim- 
ming underwater, and 
the educational-themed 
“Letters,” “Numbers,” and 
“Shapes.” 

InVideo Systems de- 
veloped Virtual Volleyball 
for the Ohio Center of 
Science and Industry’s 
Liquid Vision Exhibit that 
is currently touring the 
nation. In addition, the 
company is developing 
an extensive catalog of 
environments for muse- 
ums, theme parks, shop- 
ping malls, fitness cen- 
ters, and family 
entertainment centers. 
For more details, contact 
InVideo Systems, (914) 
736-3600. 





Great idea at Greater Southern 








1 


Customers of Greater Southern Distributing Co. of Atlanta en- 
joyed an recent monitor repair seminar that also focused on 
the general operation of CRTs, power supplies, and RGB am- 
plifiers. Such seminars are designed to improve performance 


and efficiency. 
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NAMA gears up for trade event 


“The Showcase of the 
Vending Industry’ is the ti- 
tle ofthe National Auto- 
matic Merchandising As- 
sociation’s 48th Annual 
Convention and Trade 
Show, slated for Nov. 3-5 in 
Atlanta. 

Over 280 companies are 
expected to exhibit. The 
keynote address will be 
given by the Hon. Robert 
Bork, former circuit judge 
in the U.S. Court of Ap- 
peals in Washington, D.C. 

A special report will be 
presented by Ronald Paul, 
president of Technomic 
Inc. He will summarize key 
findings and recommenda- 
tions from a summer re- 
search project conducted 
to assess consumer views 
of the vending industry 
and what it means to oper- 
ators. 

Other presentations will 
cover recent federal laws 
covering refrigerant gas, 
food labeling, and haz- 
ardous material regula- 
tions; frozen food vending; 
and a double-length ses- 
sion on customer service. 
The popular roundtable 
discussions return to touch 
on hot topics. 





Hon. Robert Bork 


For the sixth time, 
NAMA will also feature a 
National Education Con- 
ference covering 12 topics, 
from workers’ compensa- 
tion and quality manage- 
ment to telemarketing and 
customer care. 

The annual banquet and 
show will feature The Orig- 
inal 5th Dimension singing 
group that scored memo- 
rable hits in the 60s and 
70s. For more information 
about exhibit space, travel 
arrangements, or hotels, 
contact NAMA (312) 346- 
0370; FAX (312) 704-4140. 





JCM headquarters open in Las Vegas 


JCM, a leading supplier 
of bill acceptors and cur- 
rency handling equipment, 
has opened its new corpo- 
rate headquarters in Las 
Vegas, Nev. The company 
will maintain its current 
sales and service facility in 
Norristown, Pa. 

The Las Vegas head- 
quarters will provide 
Nevada and West Coast 
customers with added 
sales support and immedi- 
ate, factory-direct techni- 
cal service. 

Said JCM president 
Wayne Bozeman, “With our 
significant base of cus- 
tomers in Nevada and the 
West, this facility was a nat- 
ural expansion. Now, with 
major operations on both 
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coasts, we are in a great 
position to better support 
all customers in the United 
States, Canada, and Mexi- 
co. 

JCM manufactures 
high-security products for 
the gaming and lottery in- 
dustries, as well as high- 
performance, low-cost 
products for the amuse- 
ment industry. 

The new corporate ad- 
dress is 3940 E. Craig Road, 
Suite 101, North Las Vegas, 
NV 89031; (702) 651-0000; 
FAX (702) 651-0003. The 
sales and service facility 
remains at 705 Gen. Wash- 
ington Ave., Suite 600, Nor- 
ristown, PA 19403; (610) 
631-9191; FAX (610) 631- 
o716. 
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€) OPERATOR ADJUSTABLE 


€) DUAL COIN CHUTES INCREASE 
GAME STRATEGY 


©) LOCATION TESTED WITH PROVEN EARNINGS 
©) STATE-OF-THE-ART SOUNDS & MUSIC 

€) FULL BOOKKEEPING & DIAGNOSTICS 

€) 100% PLYWOOD CABINET 

©) FRONT VIEW GLASS/STEP STOOL ELIMINATOR 







Benchmark 


Entertainment L.c.™ 


2071 NORTH DIXIE HIGHWAY 
POMPANO BEACH, FL. 33060 


TEL (305) 781-8080 
FAX (305) 781-7900 


DIMENSIONS: 
Height: 61” 
Depth: 48” 
Width: 2371/2” 
Weight: 225 Lbs. 


™ 
Height w/Display: 81” is the game 


©BENCHMARK ENTERTAINMENT L.C. All rights reserved. Pat. Pend. 


COIN-OP NEWS 


Florida may tackle 
the gaming industry 


A recent travel survey 
from the RY&P/ 
Yankelovich Partners 
1994 National Travel 
Monitor showed a posi- 
tive relationship between 
theme parks, gambling, 
and Florida. The state has 
been involved in a contro- 
versial debate over 
whether or not to legalize 
gambling to increase 
tourism. 

“Nearly four in 10 of 
these gambling-oriented 
travelers are interested 
in visiting Florida within 
the next two years,” said 
Dennis Marzella, senior 
vice president of re- 
search and strategic mar- 
keting at Robinson, Ye- 
sawich & Pepperdine, 
Inc. “This suggests that 
family attractions and 
gaming may be compati- 
ble tourism resources, 
and that Florida would be 
a prime destination of in- 
terest to those interested 
in gambling if it is legal- 
ized.” 


The survey was based 
on 850 in-depth inter- 
views with a nationally 
representative sample of 
U.S. households. 

Among consumers in- 
terested in gambling, 
California ranked second 
after Florida as a pre- 
ferred destination, and 
Nevada ranked third. 

“Consumers interest- 
ed in gambling have di- 
verse-pleasure travel in- 
terests which are 
consistent with their val- 
ues profile defined by 44 
value measurements 
which the Monitor survey 
has tracked for more 
than 22 years,” Marzella 
Said. 

Due to their values, 
those who gamble are not 
unidimensional in their 
diversion tastes. Con- 
sumers polled showed an 
interest in other attrac- 
tions, including theme 
parks, shopping, scuba 
diving, golf and tennis, 
and snorkeling. 





Miner Mike’s Adventure 
Zone opens for fun 


A new 25,000-square- 
foot Western-themed 
family entertainment 
center is now open in Os- 
age Beach, Mo. Named 
Miner Mike’s Adventure 
Zone, it features mine 
shafts, a covered wagon 
train ride, a ferris wheel, 
three levels of soft play, a 
500-foot roller coaster, an 
outdoor 54-hole minia- 
ture golf course, food ser- 
vice, party rooms, and 
games. 

The facility offers 100 
coin-op games and equip- 
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ment chosen after con- 
sultation with Alpha- 
Omega Amusements and 
Sales president Frank 
Seninsky. 

Adventure Zone owner 
Dave Gust Sr. and opera- 
tions manager Russell 
Burdette are pleased 
with the results. Seninsky 
aided in the design of the 
token and ticket logos, as 
well as selecting and set- 
ting up games and 
preparing a detailed floor 
layout. 





re 


NECO initiates spotlight shows 





NECO’s Rick Kirby (r) and Joel Friedman of Rowe admire the 


Diamante. 


SOLUTE 


lution-X. 


New England Coin-Op 
Distributing believes in 
taking its message “to the 
streets.” The company re- 
cently hosted several 
spotlight shows that 
brought products directly 
to customers in Massa- 
chusetts, Maine, and New 
Hampshire. 

In addition, another 
product showing took 
place at NECO’s main of- 
fice in Norwood, Mass. 
Featured were the Rowe 
Diamante and MM-1 CD 





vasa fe 


jukeboxes; Williams Bal- 
ly/Midway’s Revolution-X 
video, World Cup Soccer 
pinball, and The Flint- 
stones pinball; Merit’s Su- 
pertouch games, Arach- 
nid’s Galaxy darts, and 
Smart’s Candy Crane. 

NECO sales represen- 
tatives were assisted by 
Rachel Davies of Williams 
Bally/ Midway, Bob Dipipi 
of Merit, Joel Friedman of 
Rowe, and Jim Beyer of 
Arachnid. 





Betson and Struve set open houses 


Betson Enterprises of 
Carlstadt, N.J., will host 
post-AMOA open houses 
at the following offices: 

Betson Pittsburgh— 
Sat., Oct. 1, 1 p.m.-6 p.m.; 
Betson New Jersey— 
Wed., Oct. 5, 1 p.m.-7 
p.m.; Betson Advance— 
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Sun., Oct. 9, 1 p.m.-6 p.m.; 
New England Coin-Op— 
Wed., Oct. 12, noon-7 p.m. 
Struve Distributing of 
Salt Lake City, Utah, will 
welcome guests to a post- 
AMOA open house on 
Fri., Oct. 14, noon-5 p.m. 
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ATEI - 
Another 


international 
attraction In 
London. 





LONDON . JANUARY 24 25 26 1995 


"The world of amusements under one roof" AB Europe 
"The greatest show on earth" Coin Slot International 
"... overwhelmingly right" EuroSlot 


"compulsory attendance ..."_ |nterGame 
Apply for your badges before 6 January 1995 with details of each visitor:- 
By Fax: +44 71 713 0446 


Or Post: ATE Ltd, 40 Moor St, Coventry, UK, 
CVv5 6EQ 


International visitors free entry. 
UK visitors £10/person (payable to ATE Ltd). 
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Veryfine featured in environmental book 


Veryfine Products of as Wi # vironmental education 
Westford, Mass., the com- , | ‘ program. Veryfine will 
pany offering a compre- provide appropriate lit- 
hensive line of fruit juice erature and healthy juice 
beverages for the vend- products for the NWF’s 
ing industry and other Wildlife Camp, Teen Ad- 
markets, is featured ina venture, and Conserva- 
new book, “The Bottom tion Summit. 

Line of Green is Black.” Veryfine also an- 

Veryfine drew praise nounced that its single- 
for its corporate environ- serve, multilayer design 
mental program that fo- PET plastic bottles now 
cuses on recycling, contain a middle layer of 
source reduction/pollu- recycled materials. The 
tion prevention, employ- packaging technology 
ee education, habitat prevents the oxygen 
restoration, plant beauti- transfer that causes the 





fication, and product and author Tedd Saunders. breakdown of product 
packaging. color and taste. The con- 
The book is authored consulting company, and the company has been tainer is as lightweight, 
by Tedd Saunders, presi- co-author Loretta Mc- designated the official shatterproof, and recy- 
dent of EcoLogical Solu- Govern. juice of the National clable as single-layer 


tions, an environmental In other Veryfine news, | Wildlife Federation's en- containers. 


Choose the “industry standard” for ticket dispensers 


Don't take chances! Dependable Redemption Machine 
performance, on time delivery, and 
outstanding service have made us the Ticket Dispenser 











preferred choice of manufacturers, ¢ Push button loading 

operators and distributors for over ° Validation 

10 years. ° Quick release ticket 
suide for easy 

“We very much appreciate all the servicing 






effort that you have put forth to 
meet our unscheduled needs.” 
Jack Mendes, Jr. Bob’s Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
.. everyone in your organization excels.” 
Gene Cramm, ShowBiz Pizza Time, Inc. 


il 
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e Counts and destroys 
redeemed tickets 






Deltronic 


Labs inc. 120 Liberty Lane, Chalfont, PA 18914 © 215 997-8616 « FAX# 215-997-9506 











COIN-OP NEWS 


In other news 


e Bally Gaming has be- 
come the first company 
to receive Nevada Gam- 
ing Commission approval 
to sell its Game Maker 
multigame touch screen 
video machine (with coin 
hopper) to the casino in- 
dustry. Game features in- 
clude a 32-bit micro- 
processor, 10 different 
casino games, and a high- 
resolution touch screen 
monitor. 

e Virtual Images of 
Columbus, Ohio, joins 
with Virtual Reality Sys- 
tems Magazine publisher 
Sig-Advanced Applica- 
tions to co-chair the Vir- 
tual Reality Entertain- 
ment and Developers 
Expo ‘94. 

The event, scheduled 


for Oct. 11-13 at Bally’s 
Casino Resort in Las Ve- 
gas, Nev., affords an op- 
portunity to experience 
the latest virtual reality 
entertainment products, 
as well as learn how to 
capitalize on the emerg- 


ing virtual reality market. 


For conference informa- 
tion, contact Virtual Im- 
ages, (614) 459-1232, or 
Sig-Advanced Graphics, 
(212) 717-1318. 

e M.H. Associates Ltd. 
and Amusement Games 
Distributors are both 
companies based in Far- 
go, N.D., but the common 
ground ends there. For 
the record, and to clear 
up any misconceptions, 
there is no relationship 
between the two compa- 


nies either in ownership 
or staff. Doug Hardina, 
sales director at AGD, 
was formerly with M.H. 
Associates but left the 
company in February of 
this year. 

e Irata Inc. of Houston 
is happy to report that it 
has increased the num- 
ber of Video Foto booths 
in operation. Video Foto 
is acomputerized version 
of the traditional self-ser- 
vice photo booth that 
combines photo options 
with a variety of souvenir, 
novelty, and amusement 
options. It uses computer 
imaging technology, a 
laser printing device, and 
other computer hard- 
ware and software. 
Booths are currently lo- 


cated in 22 metropolitan 
areas in major theme 
parks, shopping malls, 
and arcade chains. 

e Gaming World Inter- 
national is turning its en- 
trepreneurial gaze to- 
ward Pennsylvania. The 
company, which develops 
and manages resorts, 
casinos, and recreational 
facilities (some on Indian 
land) has purchased a 38- 
acre site on the Alleghe- 
ny River in O’Hara Town- 
ship near Pittsburgh for 
$12 million. The site could 
become a destination re- 
sort and casino in the 
event the Pennsylvania 
Legislature legalizes 
casino gaming in the near 
future.e 


Congratulations! 


Betson Distributing 


Our Sincere Wishes 





for Continued Success! 


TAITO 


Taito America Corporation 
390 Holbrook Drive 
Wheeling, IL 60090 
(708) 520-9280 + (708) 520-1309 FAX 
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Hyser to supervise 
Lazer-Tron services 


Redemption game 
manufacturer, Lazer-Tron 
Corp., has appointed 
Gregory Hyser to the 
newly created position of 
customer service super- 
visor. “Greg brings an ar- 
senal of technical exper- 
tise and an ability to 
identify and trouble- 
shoot problems,” says 
Matt Kelly, vice president 
of marketing at Lazer- 
Tron. 

Hyser most recently 
served as senior techni- 
cian in customer service 
at Jaleco. He was alsoa 
game technician at the 
family entertainment 
center, Enchanted Castle. 





Gregory Hyser 





Jarocki named to Who's Who 
i, | | 7 tributed more than 44 
years to the coin-op 
amusement industry. Pri- 
or to joining American 
Laser Games as corpo- 
rate planning advisor, he 
served as executive vice 
president of Bally/Mid- 
way Mfg. Co., during the 
days of Space Invaders 
and Pac-Man. He led the 
company’s copyright/ 
trademark protection 
program, defending com- 
pany intellectual proper- 
ty rights in numerous fed- 
eral district courts. He 
formerly held the title of 
vice president of sales 
and promotion for See- 
burg Corp. 

In the 1970s, Jarocki 
directed sales for the de- 
veloping video game in- 
dustry with Universal Re- 
search Labs, before 
forming a partnership in 
Grand Products, a video 
manufacturing and mar- 
keting company. 


Stan Jarocki 


Stan Jarocki, vice pres- 
ident of marketing and 
sales for American Laser 
Games, has been named 
to the Who's Who Registry 
of Global Business Lead- 
ers. Who’s Who World- 
wide recognizes excel- 
lence in business 
achievements. 

Jarocki has con- 
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WHO'S NEWS 


CCl appoints Pszcola 


parks, as well as develop- 
ing international clients. 
His previous experience 
includes sales and mar- 
keting with Alter Enter- 
prises, manufacturer of 
kiddie rides and remote- 
control cars and boats. 


Michael Pszcola has 
been added as a sales 
representative for Coin 
Concepts Inc., which pro- 
duces redemption mer- 
chandising equipment. 
Pszcola will be working 
with street operators and 


Namco promotes employees 


Namco America an- 
nounced the promotion 
of two of its employees. 
Frank Cosentino was 
named vice president of 
sales and marketing, and 
Mike Cooper-Hart was 
made vice president of 
manufacturing. 

Cosentino is a 14-year 
coin-op industry veteran 
with experience in distri- 
bution, manufacturing, 
and new product devel- 
opment. He has worked 
with Bally Distributing 
and Atari Games. Coop- 
er-Hart has 20 years of 
manufacturing and new 
product development ex- 
perience, including work 
with Atari, Exidy, and 
Mitsubishi Electric Sales 
America. 








Frank Cosentino 


In their new positions, 
Cooper-Hart and 
Cosentino will work 
closely with Namco’s 
president, Kevin Hayes. 


Valley awards Laniel 





Valley Recreation Products’ James Griffiths (1) and Mark 
Boehman (r) present Laniel Automatic’s Jean Coutu with a Val- 
ley Top 20 Distributor Award for outstanding sales achieve- 
ment at a July presentation in Montreal. 
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BIG SOUND IN ASM 





SPECIAL \ > SS Si ii If you're looking for the sound of big profits in a smaller box, look no further. 


INTRODUCT ORY oa ROWE/AMi, makers of the world-famous LaserStar series, have designed their 

SUGGESTED newest MM line for compact discs and compact spaces. Make the MM-1 your #1 
. money maker. See your local ROWE/AMi music operator for details. 

PRICE 53,895 


*Includes bill acceptor/stacker. F.O.B. ® oOo? rn 
Grand Rapids, Mich. Limited time, limit- ae 
ed quantity. Tax not included. U.S. only. Kove =~ 
See participating distributor for details. 


75 Troy Hills Road, Whippany, NJ 07981 U.S.A. (201) 887-0400 Fax: (201) 887-2851 


International Sales Office 
203 Swan Road, Hanworth, Middlesex TW13 6LL Great Britain. 081-893-8300 Fax: 081-893-8600 
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Sega appoints new sales vp 


ment of Douglas Sander- 
son to vice president of 
sales in its Las Vegas fa- 
cility. “Doug brings an ex- 
tensive knowledge of the 
Las Vegas gaming market 
and the world market as 
a whole,” says Joe Rob- 
bins, chairman of Sega. 

Sanderson previously 
served two years as sales 
director for Bally Gam- 
ing, as well as two years 
as director of sales for 
IGT. He also has seven 
years of experience as di- 
rector of development/ 
assistant athletic director 
for UNLV. Sanderson will 
supervise sales directors 
for the Southwest region 
and Europe, and oversee 
other Las Vegas opera- 
tions. 





Douglas Sanderson 


Sega Enterprises’ 
gaming division, an- 
nounced the appoint- 


In memorium 





Jerry Scharf- 
man, executive 
vice president of 
Cecilware Corp. 
passed away on 
July 12, 1994 at the 
age of 57. Scharf- 
man had con- 
tributed 40 years to 
Cecilware, includ- 
ing his 20 years as 
vice president. 

Scharfman was 
instrumental in the 
growth of Cecil- 
ware Corp., focus- 
ing his talents on 
sales, advertising, 
and trade shows. A 
dedicated member of the NAFEM Board, he was also 
active in promoting expansion within the food ser- 
vice industry. 






Fats still draws a crowd 


* 


Legendary pool trick-shot artist, Minnesota Fats, signs auto- 
graphs during a recent visit to Players Riverboat Casino in Me- 
tropolis, 


Congratulations! 











Virginia and Pete Kauffman with new grandson Kevin 
William. 


Pete and Virginia 
Kauffman, of Exidy, Inc., 
became the proud grand- 
parents of Kevin William 


tional sales manager with 
Data East Pinball, and his 
wife, Lisa, recently cele- 
brated the birth of their 


Scharfman is survived by his wife, Nancy, two 
children, his mother and brother. His dedication 
and special brand of humor will be deeply missed. 
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Kauffman in July. The 
baby boy measured 20 


inches and weighed 8 lbs., 


4 OZS. 
Jim Gorman, interna- 
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first child. Emma Kath- 
leen was born on August 
24th, and weighed 8 lbs., 
10 OZS. 
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on von porn TRON 


Get on board with one of the most popular cartoons of all time! 
Kids will have a Yabba-Dabba-Doo™ time playing with the § 
lovable Flintstone characters in this exciting two-player ball 
toss game. The faster and more accurately you throw your 
balls in your bucket, the faster Fred and Barney move up the 
track. For even more Tun, you can make the other player run ; 
backward by tossing their balls in the middle bucket. The 
graphics will make you feel like you are taking a journey 
to Bedrock™ with the whole Flintstones clan! 
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COLOR RECOGNITION TECHNOLOGY 





Lazer—Tron created the color recognition device (CRD) 
which allows The Flintstones game to determine the 
color of the balls thrown into the targets. This 
technology allows the players to sharpen their acuracy, 
speed and hand-to-eye coordination skills which adds a 
whole new dimension to ball throwing games. 
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INNOVATORS IN REDEMPTION ! THE FLINTSTONES FEATURES: 

The Flintstones Bedrock Games™ is brought to Q Linkable game for 2,4, Q Size: 43"W x 72"D x 87"T 
you by Lazer-Tron, creators of the following hit 6 or more players! Meine BOO Lb 

games: Ribbit Kacin™, Spin-To-Win™, Aftershock", O Super sound and PWily ° 

Jungle Rama™, Shake, Rattle & Roll”, graphics! Q Color recognition 

Super Bank-lt Il" and Wild Thing™. Q Completely operator technology 


Experience the difference! adjustable! Q UL listed 


Call Lazer—Tron today for the 


distributor nearest you. y | y | V4 FF -T ROY ee ee 


Patents Pending LIGHT YEARS MAHEAD! Pleasanton, CA 94588 
© 1994 Hanna-Barbera Productions, Inc. Phone: (51 0) 460-0873 
All Rights Reserved. Fax: (51 0) 460- 0365 
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Mike Macaure joins Sara Boasberg and her dad Jack Boas- 
berg by a line of pinball games. 





NEWS FEATURE 


Innovations bow at 
Fun Arcade-Marrero 


everal years ago, Jack Boas- 
berg stopped for lunch at the 
Crispy Catfish fast food eatery 
on Barataria Blvd. in Marrero, 
La., and sketched an interior 
design for a future game room 
on that very site. 

Boasberg, president of New 
Orleans Novelty Co. in 
Metairie, La., had researched 
the vicinity, looking for a likely 
spot to add another outlet in 


patrons watch. 





“We knew there was a mar- 
ket here,” says Boasberg. “We 
wanted a place in this area and 
considered building on our 
own.” New Orleans Novelty al- 
ready operates two game 
rooms in the not-too-distant 
Oakwood Shopping Center on 
the west bank of the Mississippi 
River: Games R Fun near the 
food court and Fun Arcade- 
Oakwood at the other end of 


AL poet aPeedigy, 


Players take aim on American Laser’s Crime Patrol as other 
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the company’s family of amuse- 
ment centers in the greater 
New Orleans area. 

Fun Arcade-Veterans Blvd. 
had been a hamburger fran- 
Cchise that gained new life as a 
game room many years ago. 
Fun Arcade-West was formerly 
a pizza restaurant, then a sand- 
wich shop that easily converted 
to a thriving suburban game 
room. Why not take Crispy, 
which earlier bore the RAX 
restaurant name, and trans- 
form it in a similar fashion? Its 
location on a pad adjacent to 
the Belle Promenade Mall was 
ideal. 
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the mall. 

According to Boasberg, fast 
food locations are eminently 
suitable to game room configu- 
rations. “Such locations offer 
the desirable combination of 
visibility and convenience,” he 
explains. “Space is usually in 
the 3,000-square-foot range, 
perfect for 50 games or so, and 
players can drive right up to 
the entrance. This is compati- 
ble with our philosophy of 
catering to the serious game 
player.” 

Boasberg believes in making 
the most of what you have. At 
the new Fun Arcade-Marrero 
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FRANKENSTEIN, WEREWOLF, VAMPIRE, THE VERY NAMES 
CONJURE FEAR. NOW THESE ENGINES OF DESTRUCTION ARI 
YOURS TO CONTROL IN DARKSTALKERS, CAPCOM'S THRILLING 
GAME OF SUPERNATURAL CONFLICT. WITH 10 DIFFERENT 
CHARACTERS TO CHOOSE FROM, EACH WITH THEIR OWN 
UNIQUE POWERS AND ABILITIES, PLAYERS WILL WANT TO TRY 
PhIEM ALL IN FIERCE HEAD TO HEAD BATTLES, WHICH ADD UP 
LO MONSFROUS PROFITS FOR YOU. YOU WON'T NEED SILVER 
BULLETS TO PLAY DARKSTALKERS, BUT ONCE THESE NIGH 
WARRIORS ARRIVE AT YOUR LOCATION, YOULL BE AMAZED AT 
THE SUPERNATURAL RATE THE SILVER ROLLS INTO YOUR CASH 
BOX. CONTACT YOUR CAPCOM REPRESENTATIVE TODAY. 





be © 1994 CAPCOM USA. INC. 
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Young ladies are a big audience for Dy- 
namo'’s Solitaire Challenge. 


he showcases 51 of the latest 
games in a well-lighted and 
airy atmosphere that can best 
be described as squeaky-clean. 
Boasberg, who attended film 
school with George Lucas of 
“Star Wars” movie fame, and 
whose career included a post at 


“There's a great 
aUlaCla-mlamonlddlare 
ol latslaatciace 
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the Filmation animation stu- 
dios in North Hollywood, Cailif., 
wanted to try something new 
and different at this location. 
What might have looked like 
wasted space to someone 
else—three walk-in freezers at 
the back of the building—were 
turned into EGX rooms. The 
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_ENHANCEB GAME EXPERIENCE — 


SG » 


One of the innovative EGX rooms is 
home to Midway's Revolution-X. 


theory: take a conventional 
game, magnify it with extra 


SPECIAL NOTICE! 


Purchase your used Equipment 
from: 


New ORLEANS 
NoverryCo. 


e In business for 60 Years 


flippers & amusement games 
available anywhere. — 


each and every game. 
beautifully refinished like new. 


¢Get on our mailing list for our 
latest price bulletins or. call 
Celie for latest prices. 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX: (504) 888-3506 








Earvis Griffin constantly cleans the 
equipment. Here he makes sure that 
Taito’s Under Fire looks its best. 


speakers, and place it in a sep- 
arate room for privacy and 
maximum effect. The result is 
an enhanced game experience, 
or EGX, that provides an in- 
tense audio-visual reward. 

The aluminum walls of the 
rooms are painted black to 
make the game and its graph- 
ics stand out. Five additional 
speakers add powerful sound 
to what is already built into the 
games. One room houses Mid- 
ways Revolution-X, one fea- 
tures Sega’s Daytona USA 
Twin, and one accommodates 
Dynamo’s Comet Hockey (com- 
plete with digital fireworks 
sounds to accent scoring). 

Manager Michael Macaure 
says, “Once they get to playing 
in the EGX rooms, it really 
rocks!” Reflecting on the first 
evening of business in mid-July, 
Macaure remembers that cus- 
tomers were anxious to get into 
the new facility: “We couldn't 
get it open fast enough.” 

Macaure has been with New 
Orleans Novelty nearly four 
years. He says the Fun Arcade- 
Marrero shares something in 
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: ~* Magic Mr: X - Tic Tac Toe with Tickets! Then, watch the 
So “Magic X” dance and.match for bonus Tickets! 
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Step, right up.and Play COIN CIRCUS! The.only 
coin drop game with a “Bonus Wagon” Feature! 


50” Hx 50.5" Lx 30" W 
. NESE se ee: ee - 350 Ibs. 





Simple Simon'says “Match my Lit Squares” 
Toss the balls, match three squares, and Win!!! 
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Note: All of American Sammy's Redemption Games are made of U.S. Components and are UL Listed. 
For more information contact American Sammy Corporation or your local distributor. 


nerican Sammy Corp. © 901 Cambridge Drive © Elk Grove Village, IL 60007 © (708) 364-9787 Fax (708) 364-9831 


















NEWS FEATURE 


common with all New Orleans 
Novelty outlets: parents feel 
comfortable leaving their chil- 
dren for a while. The wide ex- 
panse of glass at the new loca- 
tion invites parental scrutiny; 
rules are clearly post- 
ed above a bank of 
change machines. 

There are no misun- 
derstandings. Rules 
include no radios, CD 
or tape units allowed; 
no foul language or im- 
proper behavior; no 
smoking, food, gum, or 
drinks; and no one un- 
der 17 allowed when 
school is in session. 
Hours of operation are 
10 a.m. until midnight 
Sunday through 
Thursday and 10 a.m. 
until 1 a.m. on Friday 
and Saturday. 

Among the games 
available for play are 
several classics, kept 
in perfect condition. 
Says Boasberg, “We 
make sure the games 
sparkle and stress the 
importance of environ- 
ment. We want to be 
known as the game 
players’ arcade and 
seek to achieve it by 
concentrating on the 
very best pinball and 
video experience.” 

Forty-one games are 
videos, both standard 
and deluxe sit-down 
models. There are also 
five pinballs, one ro- 
tary, two basketball 
games, one foosball, 
and air hockey in its 
EGX room. 

While acknowledg- 
ing the trend to mirrors and 
neon, which have their place, 
Boasberg opts for cool, indirect 
lighting. As he talks, his mind 
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races with incredible ideas for 
future arcades. He pauses a 
moment to discuss the players: 
“I think kids are going to de- 
mand more and more in terms 
of graphics, sound, and partici- 





The newly opened Fun Arcade-Marrero offers 51 games and 
over 3,400 square feet Of space. 
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Midway's Mortal Kombat II and Capcom's Street Fighter II 
Turbo draw attention on 50-inch screens. 


pation. There's a great future in 
mixing cinematic techniques 
with coin-op entertainment. 
That may be the real direction 
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the industry is headed—games 
where the player challenges 
and makes things happen. 
That’s the advantage of games 
over cinema. At the movies you 
are passive; when playing 
games you are actively 
involved.” 

And what else does he 

see in the future? “Ar- 
cades and movie the- 
aters will always be 
there. People will con- 
tinue to go out for the 
big films and the big 
games. There's nothing 
like playing with some- 
one next to you.” 
He points to games of 
strategy aS a means to 
draw more players, in- 
cluding women, adding, 
“We're not devoting 
enough energy to de- 
veloping games that ap- 
peal to women. The in- 
dustry is playing it safe 
with formula videos.” 

Boasberg isn’t playing 
it safe in terms of the 
traditional arcade set- 
ting. He continues to re- 
shape the game playing 
environment with every 
new game room open- 
ing. The company plans 
to continue expanding 
in the Deep South. 

Boasberg says with 
confidence, “We feel we 
really know the local 
market.” It will be inter- 
esting to see what new 
ideas he employs next. 
He advises, “Do what 
works for you, but al- 
ways keep a fresh ap- 
proach.” 
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BIG CHOICE 


Plush & Watch Cranes 
Available in | & 2 player versions 
BIG CHOICE Versions also available 
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CROMPTON PUSHERS 
Available in 1, 2, 5,4 & 6 player 
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Call the amusement, arcade and redemption specialists-at 1-800-524-2343 for more 
information or the name of your authorized Betson distributor 


Redemption games BETSON ENTERPRISES rec 
j have lasting appeal- DIV. OF H. BETTI IND., INC. 
303 PATERSON PLANK RD., CARLSTADT, N.J. 07072-2307 
so buy products IN N.J. (201)438-1300 * TOLL FREE 1-800-524-2343 





that are built to last FAX (201)438-4837 
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Redemption loss/thett— 
a potential nightmare 


he operation and control of re- 
demption games is much more 
involved than the typical non- 
redemption coin-operated 
video or pinball games. With in- 
creased service problems, and 
ticket vs. revenue monitoring, a 
factor that is often overlooked 
is the matter of theft/loss. Pro- 
tecting redemption games 
from theft or loss is not as sim- 
ple as installing high-security 
locks and hasps on non-re- 
demption games. 

Redemption game theft/loss 
does not necessarily involve just 
the type that occurs at the cash- 
box—especially if the games are 
run on tokens. More specifical- 
ly, redemption game theft/loss 
most commonly occurs by 
means of: a)game familiarity, 
bJimproper percentaging, and 
c)ticket theft. Let’s look at each 
of these areas individually. 

Game familiarity: The longer 
any game is at a location, 
whether the game is a redemp- 
tion or non-redemption type, 
the more adept and skilled 
players will become at playing 
it. In the case of a redemption 
game, this can be extremely 
costly to both the game opera- 
tor and the location, because as 
the player becomes more 
skilled, the number of tickets 
awarded will increase. If game 
play is not monitored, unac- 
ceptable payout levels will oc- 
cur, thereby minimizing, reduc- 
ing, or possibly even 
eliminating profit. 

While this is not exactly di- 
rect player theft, players will 
not complain to the location if 
the payout is too high. However, 
if the payout is too low, they will 
complain—either directly to 
the location, or indirectly, by 
simply not playing the game. 


42 


For these reasons, it is essential 
that the operator be familiar 
with exactly how the game is 
played, as well as its scoring 
and award structure, so that 
proper monitoring of payout 
can take place. 

Improper percentaging: As 
we have mentioned in prior ar- 
ticles, it is essential that game 
payout be adjusted properly to 
maximize game play. Games 
which have a higher skill/en- 
tertainment value (i.e. Skee- 
ball, basketball, Wacky Gator, 
etc.) can and should be pro- 
grammed to pay out at less ofa 
percentage than games which 
require less skill and which are 
being played primarily to win 
tickets (i.e. Pop-A-Ball, Rock N’ 
Bowl, etc.). Games that are not 
programmed correctly, while 
again not exactly direct theft, 
can create a substantial loss for 
both the location and the game 
operator. 

Ticket theft: Ticket theft can 
occur in several ways. One way 
is by direct theft from the game 
itself. It is for this reason that 
the starting and ending ticket 
numbers should be recorded 
when placed into the games. 
This way, in the event of a phys- 
ical break-in, the center atten- 
dant(s) may be alerted so that 
the thief may potentially be 
caught. 

It is also imperative that the 
game operator/location owner 
monitor and control the ticket 
stock given to the center atten- 
dants. It is an excellent idea for 
management to check and 
compare, at least weekly, the 
number of tickets dispensed by 
all of the redemption games at 
the location against the num- 
ber of tickets recorded as being 
placed into the games by the at- 
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Go for the DREAM MATCH! Fighting Heroe 
from some of SNK’s greatest games come 
together in a new “TEAM BATTLE SYSTEM”. 


SUPER HIGH TECH GAME 


N yerely SNK CORPORATION OF AMERICA 
“20603 EARL STREET, TORRANCE, CA 90503, U.S.A. TELEPHONE: (1) 310-371-7100 FAX: (1) 310-37120969 
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tendants. While this method of 
comparison is not 100 percent 
accurate (within a few thou- 
sand tickets), it will give man- 
agement an idea of whether or 
not all tickets recorded are ac- 
tually being placed into the 
games. 

Some means to curtail ticket 
theft are: 

1) Checking to see if each 
ticket has been torn at the per- 
foration when large numbers of 
tickets are being turned in. If 
so, it means that tickets were 
won one at a time (highly un- 
likely) or were taken home to 
be torn up. 

2) Checking to see the age 
group turning in large numbers 
of tickets. If a group of 
teenagers and not a family, for 
example, attempts toturnina 
large number of tickets, it’s 
possible that they were legiti- 


HECON 


You can count on us 


Video Lottery Printer 


e Easiest Paper Handling 
System Available 


e Meets All the Video Lottery 
Industry Requirements for 
Today and Tomorrow 


| @ One Year Warranty 


Call Us At 
1-800-524-1669 
Member HENGSTLER International 
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mately won, but highly unlikely, 
since for the most part, 
teenagers do not play redemp- 
tion games. 

3) Checking to see that large 
quantities of tickets being re- 
deemed have ticket dispenser 
track marks on them. The ma- 
jority of ticket-dispensing 
games manufactured today will 
leave an indelible impression 
on the back or front of each 
ticket. The absence of these 
track marks will be a definite 
indication that tickets were not 
won, but stolen—whether di- 
rectly out of a game, or perhaps 
not put into a game by a dishon- 
est attendant. 

One last comment about po- 
tential ticket theft. It is critical 
that, upon redemption of tick- 
ets, these tickets cannot be re- 
deemed again. While there are 
many ways of accomplishing 
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Miniature 


Course 
Designs 


Ml Putting courses are leading the way in new 
miniature golf course construction. 

HM See the latest hole designs and putting course 
layouts in a free ten minute video and brochure. 

M@ See how streams, sand traps and waterfalls 

are changing the face of miniature golf. 








this task, I have found the most 
effective and economical one is 
to place a Deltronic Labs “tick- 
et eater” at each of our re- 
demption centers. This com- 
pact device, which retails for 
about $750, counts and displays 
the ticket count to the cus- 
tomer, shreds each ticket as it 
is counted in order to prevent 
multiple redemptions, and per- 
manently stores the cumulative 
number of tickets counted ona 
non-resettable meter. This way, 
tickets redeemed may be 
checked against the redemp- 
tion center’s merchandise in- 
ventory. It is certainly an in- 
valuable automated assistant. 

In order to prevent redemp- 
tion theft/loss it is the job of 
management to keep abreast of 
all of these variables, so if there 
is a problem, it can be fixed— 
and fixed fast! 





Free 
Video 


Harris Miniature Golf Courses, Inc. 
P.0. Box 243, 141 West Burk Ave. 
Wildwood, NJ 08260-0243 

Phone 609-522-4200 

FAX 609-729-0100 
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SM REDEMPTION 


Tickets, tickets 


everywhere 


our dreams are being realized. 
You've got your wisdom, the 
body of a 20-year-old, and an 
active imagination. Your loca- 
tion is about to become more 
successful than the clapper. 
The joy of it all. But what about 
ticket value and ticket security 
in your family entertainment 
center? 

Have you decided what is 
best for your store? Have you 
toyed with different values? Do 
you understand these rights as 
I have written them to you? 
Wait! That’s for the Starsky & 
Hutch episode. Do you under- 
stand the differences? 


wy Valo)ual=) me) elalelam(cmuem's-|(0(-m'Z0]0| mule dias 
ro) ami (ellalemcyercl (sme ehiiale msl alele mele) le) aomue) 


PLAY METER 


designate the difference. 


Sue Monday & 
Shantelle Gaynor 





Some locations use a ticket 
value of one cent. This means 
that each ticket is equivalent to 
one cent in purchasing power. 
If a location prices a prize for 
150 tickets, it’s worth $1.50. The 
advantage is that the customer 
has a greater perceived value 
for the item. A fist full of tickets 
seems like a lot of spending 
power. This creates an air of fun 
for the customer while keeping 
the conversion rate simple. 

Another option is to value 
your tickets on a sliding scale, 
using various colors to desig- 
nate the difference. Ticket val- 
ues may vary from one cent to 
15 cents depending on the 
game's play value. An example 
is perhaps a Skee-Ball giving 


46 


out a green ticket valued at one 
cent and a Wheel ‘Em In giving 
out a blue ticket valued at 10 
cents. Thus fewer tickets are 
dispensed from the Wheel ‘Em 
In for the same amount of val- 
ue. 

The advantages are seen 
mostly in high-volume stores. 
There are less tickets to count, 
so less time is spent. But the 
ticket values need to be sepa- 
rated per point value, which 
can be time consuming. 

The third alternative is to opt 
for half-cent tickets. Your cost 
of printing does go up as does 
the time it takes to count all of 
the tickets, but more children 
and shopaholics will come to 
your store to play for the wheel- 
barrows full of tickets. Family 
entertainment centers that 
cater to small children have the 
best results using the half-cent 
ticket. 

If you decide to go with this 
method remember to mark up 
the ticket prices of your mer- 
Chandise accordingly. That 
$1.50 item now will be worth 300 
tickets. The same strict meth- 
ods of security are imperative. 
Ultimately you can have tickets 
worth any amount of money. 
Use what works best for your 
location. 

We mentioned security mea- 
sures because it’s a vital part of 
your business. There are cer- 
tain things you must be aware 
of and what happens to your 
tickets is one. 

One way to monitor your 
tickets is to have the date print- 
ed on each batch. If you change 
the color of your tickets from 
printing to printing this helps 


OCTOBER 1994 















LEAGUES A mn 111] Ul | fs Roar 2 Pesta Ai : ne | “ ‘ | _——= i i} “4 
~ Arachnid. created the first sotttip dart league format in 1977. : : 
First ‘coin- OP. manufacturer to use modem based data transfer 4 
Automatic caleulation for NDA "S. P. R. E." and points per. round 
es 6s State annual regional-tournament circuit blanketing the. US - Sle £ : 
$4 80, 000 BullShooter world championship tournament tour Ri 
» $80, 000. nine event Bullshooter Finals ° . a3 alae a : 

PROMOTIONS A aa ww 3 SUF E ORT 3 : i . ! " - . | b: 

” Seven traveling league Specialists available Ce) operators for’ | | BEE Moe we oe | a | " 
_\) ©.) Software setup, league manager, esses and ce | | aes] Arent ? || 
a _ tournament operation » i ys EE 

, ~ - = eee tee Fm Yom V4 @ | ia 

Top Gun Challenge ptomotion. that abstr aiguee at, a_i a 

. . the local level in:each.and every location ‘advancing a pee / a Se. 

I AGO $18,000 Binal Fe 2 a — 
~ Buitshooter Magazine tn ee : ie ee Noe | oe Peron | | 

s Software bulletin board and Tech Tips Newsletter _ ey es } be 

PnUBUG! AN = WU TECHNOLOGY nae | ae ze ; one 3 , / : ? 

“The leader i in Modem- based communications between ottice , 

*~ computers-and ‘route. equipment sl, Ae BAe $ 
: - . Operator selectabie features without flipping switches: : ' aa 
Bes - Single/double bullseye - Automatic player change -'-’ >» > ~~ , 


'_ « Coins per credit - Missed dart detector’ - Super Spider darthead “ 
- Dart, hattrick, vie win, bust and cae sound selestion 


, | | AM On” : : | 
i ¢ = = ¢ 3S ’ 
SOF / / Ree . 








a ae < 6421 Material Ave. - 
ec ’ Rockford; IL 61132: >, 


. 





7 


ee Fools 1-800-435-8319 > '. 





REDEMPTION REPORT 


eliminate counterfeit tickets. 
Each ticket should have a se- 
quential number on it. Each 
block of tickets printed on a 
given date will fall into a given 
number range. If you begin re- 
ceiving suspicious tickets you 
can check to see if they are 
yours or not. 


many tickets were taken, and 
what number sequence they 
were. 

This method works in con- 
junction with ticket meters on 
each game so you know how 
many tickets were given out by 
counting the tickets redeemed. 
The number of tickets re- 
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Another measure is to know 
how many tickets you have in 
back stock. This can be accom- 
plished by having a sign-out 
sheet for employees who take 
out tickets. Each time a game 
needs to be refilled, employees 
should sign the sheet, note how 


deemed and the number of 
tickets given away should give 
you an idea of where you stand. 
If tickets are being stolen from 
you, you ll know it. 

A final security measure is to 
destroy the tickets once they 
are redeemed. Some operators 


REDEMPTION CENTERS 


¢ Broadest Product Line for One-Stop Shopping 
¢ Personal Start-Up Attention « Personal Follow-Up Service 
¢ Prompt Shipping « Hands-On Redemption Experience 
¢ We Stay Up with Changing Trends 


BIRTHDAY PARTIES 


e Full Color Place Settings for 15¢ per Setting 
¢ Full Color Promotional T-Shirts under $3.50 each 
¢ Lower Prices on Balloons, Party Favors & Supplies 


GLOW PRODUCTS 


¢ Quantity Prices « Prompt Delivery 


CUSTOM IMPRINTING 
e T-Shirts ¢ Caps ¢ Golf Shirts ¢ Staff Shirts e Aprons ¢ Can Coolers 
¢ We Can Create, Complete, Imprint Your Promotional Designs 


90 PAGE, 1500 ITEM COLOR CATALOG 
Shouldn’t you own one? 


okP ECAP 


“YOUR NOVELTY sanenouae SD 


Debora Cherry - National Sales 


800-777-2235 - Ext. 121 
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weigh these destroyed tickets 
to compare with the number of 
redeemed tickets. If the num- 
bers match up, they are run- 
ning a secured store. Some op- 
erators use ticket perforators 
on their equipment. These put 
a pattern in the tickets as they 
come from the games. The re- 
demption counter will only ac- 
cept tickets with these perfora- 
tions, thus stopping one more 
angle of theft. 

When shopping for someone 
to print your tickets, make sure 
that they are reputable, print 
their tickets all the same size, 
and print on recyclable paper 
so when you shred your tickets 
you can recycle them. 

For any type of ticket value 
system, prizes should be mar- 
keted the same way. An item 
should be priced at its cost plus 
a percentage to cover taxes, la- 
bor, and freight—usually a 20 
percent mark up. In most loca- 
tions close-out deals and spe- 
cial sales are passed on to the 
customer. Marking up these 
items is called double dipping 
and is a low down, mean thing 
to do. Beware of the confusion 
that can set in when you are 
first setting up your system of 
ticket value and security. Don't 
be afraid to find a professional. 

Now that you understand the 
wide world of tickets you can 
play around with different val- 
ues until you find the one that 
works best in your newly real- 
ized dream palace. Don't be 
afraid to ask successful loca- 
tions how they do it. Some may 
discuss the actual value of tick- 
ets and even share with you 
how they arrived at that value. 

Remember to keep those 
tickets secure. Quite often your 
employees don't see them as 
cash and don’t secure them like 
cash. However, they are more 
like cash than pennies are. At 
least to your location. 
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Give Tuem A FistFut OF 
FUN WITH NATIONAL TICKETS! 


Count on National Ticket Company for machine-issued 
tickets for all of your redemption games. Stock “1 COUPON” 
tickets are available for immediate shipping. We can also 


STOCK TickET Prices (20,000/Box 
1 Box 20,000 $49.00 


2 Boxes 40,000 $81.00 
Each Additional Box $32.00 












design a ticket just for you with your logo and exclusive 
copy. You'll always win with National tickets! 








U.S. Dollars 
The Ticket Eater! 
Don’t forget to ask about Home Office 
Ticket Eater, our ticket National Ticket Company 
counter/shredder. PO. Box 547 


Shamokin, PA 17872 
ORDER DEPARTMENT 
1-800-829-0829 
TOLL-FREE FAX 


N ati nal 1-800-829-0888 
| @ Other Information 1-717-672-2900 
11 


K ET CO, | Intl Fax 1-717-672-2999 
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VNEA establishes 
Hall of Fame 
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s reported in the September is- 
sue of Play Meter, the Valley 
National Eight-Ball Associa- 
tion’s 14th Annual Internation- 
al Championships were a re- 
sounding success. 

The main order of business 
at the opening ceremonies was 
the induction of the first mem- 
bers of the newly formed VNEA 
Amateur Pool Player’s Hall of 
Fame. 

Five inductees received ex- 
clusive satin jackets, certifi- 
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cates, and limited edition trad- 
ing cards that chronicle each 
member's international accom- 
plishments and local involve- 
ment in the sport of pool. 
Inducted were Jack Dunbar 
of Derrick Music Co. in 
Charleston, W. Va.; Tony Libur- 
di of Town & Country Amuse- 
ments in Windsor, Ontario, 
Canada; Janene Hague of 
Dahlco Music & Vending in St. 
Paul, Minn.; Dick Spitzer of 
Rushmore Amusement in 
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No other electronic darts tournatnent | 
offers so many complimentary bene- 
fits to its operators and players. ™ 


Which is one of the reasons why the 
Valley Gold has grown so phenome- 
nally over the years ... over 50% in 
1994 alone. Because we provide 
things like complimentary lodging 
and air travel to places like Las Vegas 
and Germany for players of qualified 
Valley operators. 


But that's just the obvious reason 
why our Valley Gold has grown so 
fast ... and so large. 


The others are really more important. 


Our tournaments are structured and 
run the same way we build our 
Cougar Dart machines. We speak to 
every detail, we organize everything 
"to the letter," then we make sure it 
works perfectly. Our purpose is 
pretty simple: make certain that all of 
the players thoroughly enjoy them- 
selves ... that they take an experience 
home with them like they've never 
had before. If they do, odds are 
good they'll tell their families, friends 
and co-workers. 


mn, you Suessed it, odds - even 
better that next year's Valley Gold * 
will have yet more location patrons 
clamoring to play. 


Which, of course, is the goal 
behind it all. 


To increase the number of electronic 
dart players and the frequency that 
they play. Put simply, to increase 
Valley operator earnings ... both in 
the short term, and even more 
importantly, the long term. 


It works. Works well. And we're 
going to make it work even better. 


Valley Gold '95 -- our ninth annual 
Championships -- are going to be 
even bigger, even better. We're 


€) 


VALLEY, 
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Commitment To Excellence 


Toll Free: 1-800-248-2837 
333 Morton Street ¢ PO. Box 656 
Bay City, MI 48707 
Phone: 517°892¢4536 FAX: 517¢892e6513 






Canada/Int’l: 517¢894e6175 FAX: 517°892°9446 


vs 
creating new eye-catching posters® 
and other in-bar promotional areal. 
We’re planning to provide better 
distributor and field support 

than ever. 


Can you qualify? 


lf you own as few as 

10 Valley Cougar Dart 
machines -- any model or 
year -- you're eligible to participate. 
Just see your nearest Valley Cougar 
Darts distributor. Or call, write, or 
FAX us directly for full information and 
an application form. 


Shoot for the Gold this year! 
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NEWS FEATURE 


Rapid City, S.D.; and Larry Mar- 
tin of Gapter Amusement in 
Cheyenne, Wyo. 

After the ceremony, the new 
Hall of Fame members spent 
over an hour autographing 
their trading cards for champi- 
onship attendees. They quickly 
ran out of the 100 cards each re- 
ceived; more were ordered. 

VNEA executive director 
Gregg Elliott commented, “The 
good amateur players really 
are idols to other amateur play- 
ers; someone to look up to with- 
in our ranks.” 

Inductees were nominated 
by the players who receive the 
8-Ball News & Views magazine. 
Ballots were sent in from all 
over the country and reviewed 
by the rules committee, which 


DON'T BE 
LEFT OUT! 


Our annual industry directory is in 


selected the honorees. Since 
the VNEA is a team concept, 
five were chosen to reflect a 
typical five-man team. 

A display of the Hall of Fame 
members is housed at the Val- 
ley Recreation Products’ head- 
quarters in Bay City, Mich., 
along with the Wall of Fame 
that features winners from all 
of the previous international 
championships. 

In addition, at the annual 
president's reception, the 
VNEA honored three men who 
have stood rock-solid in their 
commitment to the success of 
the association: Chuck Milhem, 
president of Valley Recreation 
Products; Emil Marcet, Valley 
Recreation Products; and A.M. 
“Red” Jones, a legend of the 


sport who is known affection- 
ately as “Mr. Pool.” 

The three were awarded 
hardwood-encased,  etched- 
brass Lifetime Member sanc- 
tion cards by Elliott and VNEA 
president Gene Urso of Madi- 
son Coin Machine Co. The 
awards committee selected the 
winners. 

The VNEA Hall of Fame will 
welcome five more members 
next year; the Lifetime Member 
ranks will grow by an undeter- 
mined number. 

Congratulations to the eight 
honorees. May their dedication 
to the sport and the association 
be an inspiration to others. 


the works. If you've received a con- 

firmation form, send it back as soon 

as possible. Your listing WILL NOT 
be included if we don’t have this 


confirmation returned. 


Dedication and Commitment 
to the 


lf you haven't gotten a confirmation 
form, chances are your company 
will not be included in the directory. 
Jot down the vital information (com- 
pany name, address, phone, FAX, 
officers, product line, etc.) and FAX 
it to US Now. 


Coin-Op Industry 


May the Betson Legacy 
Continue 
for at least 60 more years!! 


from your friends at 
American Sammy Corporation 


PLAY METER MAGAZINE 74: 
(504) 488-7083 FAX 


(504) 488-7003 PHONE 
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CATCH THE DINGSGOKE CRAZE 


ALL GLASS AND STEEL CONSTRUCTION 
PROVEN DEPENDABILITY / RELIAGILITY 
BUILT SUPER TOUGH 
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Holds Six Thousand Tickets 

Gver 28 Different Skill Shots te Hit 
Aceurate Bookkeeping and Diagnesties 
Fautasti¢e Realistic Dincsaur Sennds 
Easy Adjustability of Percentages of 
Tickets / Tokens per Coin 


Can be Set to Give an Instant Ticket / Token 
Gnee Player Inserts 4 Coin 





116 6? 226 Volt 

Fast Ticket Pay Gut 

Very Low Maintenance 

Easy to Change Target Settings 
Aim at Gne of the Many Life 
Like Dinosaurs or Shoot 


inte the Active Red Hot 
Erupting Voleans 












Ticket or Token Dispenser 
Neon Cabinet Lights 

Large Prize Redemption Unit 
Bulk Prize Redemption Unit 


Combination 
Wi JA, 
UiSPenser 



















Top: 

Miniature golf is 
only one of many 
outdoor attrac- 
tions at the 
Milford 
Amusement 
Center. 


Bottom: 
Crompton’s Silver 
Splash and Sega's 
sit-down Jurassic 

Park are in the 
adult/sports area. 


. y Hi i 


FAMILY FOCUS 


Milford Amusement Center 
redefines entertainment 


“This is the greatest business in the 
worid—making people happy.” 


Its simple name belies its 
many charms. In the communi- 
ty of Milford, Conn., between 
New Haven and Bridgeport, the 
place to be is the Milford 
Amusement Center, an eight- 
acre family entertainment cen- 
ter that constantly seeks to im- 
prove upon success. 

The Milford location is one of 
50 amusement centers in over 
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11 states under the umbrella of 
Amusement Consultants Ltd. of 
New Rochelle, N.Y. Director of 
operations Michael Getlan 
takes pride in the facility his 
firm took over in 1983 and fash- 
ioned into the multifaceted at- 
traction it is today. 

The Getlan clan has been in 
the midway and redemption 
game business for three gener- 
ations and knows how to please 
customers. According to Get- 
lan, “We are in a continual 
process of expansion and 
change. That’s what happens. 
You have to change, from mer- 
chandise and games to employ- 
ee uniforms.” 

The dynamic Getlan was a 
believer in the family entertain- 
ment center concept long be- 
fore it became trendy. Look up 
the word “energy” in the dictio- 
nary and you will find a picture 
of Getlan. His mind races at 
breakneck speed and his en- 
thusiasm is contagious, even 
over the telephone. “Upbeat” is 
the only way to feel after a con- 
versation with Getlan. 

“I love all this stuff,” he says 
with characteristic verve. “Ima 
game player. I even go on the 
big rides. After all, how are you 
going to know if your customers 
are going to like it if you don't 
try it yourself?” 

The Milford Amusement 
Center is one of his favorite 
spots. No wonder. Who could 
resist the indoor and outdoor 
attractions that afford every 
age level hours of fun?Don’'t 
worry about where to eat be- 
cause right inside is a 4,000- 
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p TICKET: TO RIDE 


TO SUCCESS AND PROFIT? 





Bob’s Space Racers has been the 
redemption ticket to ride since 1970. 
With Bob’s you know that you are get- 
ting games that are in tune with today’s 
game players — true redemption games 
and proven money makers. Operations 
of all sizes have come to depend on 
Bob’s because of their decades of suc- 
cess, quality construction and legendary 
service. Bob’s also offers more than just 
games, they can provide time-tested 
operating methods and complete facili- 
ties design services. Call for complete 
information on games and services. 


\ 427 15th Street | | T 
Daytona Beach, Florida 32117 
Telephone: 904-677-0761 
FAX 904-677-0794 


© Bob’s Space Racers, 1993 Sidewinder A Patented Game of Bob’s Space Racers Designers and manufacturers of games since 1970 


FAMILY FOCUS 


Michael Getian amid the well-land- 
scaped grounds at Milford. 
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Sega's Virtua Fighter and Capcom's 
Alien vs. Predator in the video game 
room with a host of other titles. 





Getlan and his three-year-old son Isaac 
take a spin on the bumper cars. 





it 





square-foot Nathan’s Restau- 
rant with world-class hot dogs 
made famous at Coney Island 
as far back as the early 1900s. 
The menu includes chicken 


sandwiches, ice cream floats, 
and much more. 

The litany of attractions is so 
long that it’s best to divide them 
to appreciate the diversity. 


YOUR REDEMPTION SUPPLY HEADQUARTERS! 


We carry a complete line of hardgoods. 


*Keychains 
*Small Toys 
*Redemption Prizes 


*Small Plush 


*Jewelry 

*Giftware 
*Licensed Products 
*Much, Much More 


EXCELLENT PRICES - SUPERB SERVICE 


CALL (800) 528-5599 FOR A FREE COLOR CATALOG 
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Indoors: Five different ar- 
cade areas await, offering 280 
games in 35,000 square feet of 
space. There’s Kiddieland with 
family-oriented redemption 
games and kiddie rides; an 
adult/sports redemption area 
with larger redemption games; 
a non-redemption game 
room with the latest videos; Q- 
Zar, the laser tag experience; 
and Kid’s Kingdom, a 2,500- 
square-foot soft play area with 
its own 400-square-foot music 
atrium that Getlan calls “a spe- 
cial place.” 

Kid’s Kingdom is connected 
to the adult redemption area to 
allow parents close supervision 
of their children. Twenty-six 
championship pool tables are 
also available in another sec- 
tion. 

The prize center is smack in 
the middle of the main build- 
ing, stocked with every imagin- 
able item. Getlan says the cen- 
ter goes through “an incredible 
amount of prizes.” 

Outdoors: Miniature golf, 
batting cages, bumper cars and 
boats, four children’s rides, and 
five midway games (operated 
on weekends) keep customers 
entertained. Three parking lots 
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You score Big 
With Every 
Quarter: 
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New From LAZER-TRON 


SUPER BANK-IT II” is the new improved version of the hit coin 
toss basketball game SUPER BANK-IT." The game features 
exciting new bonus play which allows the players to win up to 
hundreds of tickets on a single coin. 





. = Each basket made will reward the player 
SY with tickets. 


l All coins that push over the edge 
aay win tickets. 


Dy Players can win thousands of tickets by making shots 
V4 in each of the baskets. The player who lights the last 
| basket wins the progressive jackpot. The baskets 
ee es “a | need not be made on consecutive shots. 


Super Bank-It I! is brought to you by Lazer-Tron, 
creators of the following hit products: 


Spinto Win™ — Aftershock ™ 

Ribbit Racin™ | Awesome Toss’Em™ 
Jungle Rama™ Spina 21™ 

Shake, Rattle & Roll” 


¢ Progressive bonus jackpots — « Tilt alarm 

* Laminated plywood cabinet —* Weight 300 Lbs. 

* Improved basket sensors * Quality construction 

* Robust mechanical design © Conversion kits available 
* Fully operator adjustable ¢ Made with pride in 

* Coin and ticket meters the U.S.A. 

© Size 26" W x 36"D x 73"H 


Call Lazer—Tron today for the distributor y | A, (a; _ Ti ROMY LAZER-TRONM 


4430 Willow Rd. 
nearest you. LIGHT YEARS AHEAD! Pleasanton, CA 94588 
Phone: (510) 460-0873 
Fax: (510) 460-0365 


Manufactured Under U.S. Patent No. 5,292,127 
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Kiddieland offers games such as Planet Earth's Fling Shot, 
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Design Plus’ Bozo Basketball, Exidy's Critter, and Namco’s 


Godzilla Wars Jr. 








afford ample space night or 
day. 

Getlan explains that the next 
phase of development will in- 
Clude an animated show and 
party room. The center has un- 





dergone several transforma- 
tions in its 12-year history. First 
it was composed of only Kid- 
dieland and the pool table 
room, with a small arcade in it. 
Next came an electric go-kart 


NEW 


CONVERTIBLE 


“ Kiddie Coin-Operated Rides 


Convertible rides save you money! The fiberglass animals and 
Cars are interchangeable. You need never replace the whole 
ride. This is a savings of up to 50% ona new ride. Zamperla Inc. 
has all of your traditional favorites along with an exciting new 
line of loveable dinosaur rides. For the best line in profitable 
and dependable rides, please contact David Martin at: 


1-800-888-8878 
ZAMPERLA 


P.O. Box 3545, 49 Fanny Rd. ¢ Parsippany, NJ 07084-0598 
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track and bumper cars, with an 
expanded arcade and the 
restaurant on two floors. This 
addition was built in the mid- 
80s to accommodate new at- 
tractions such as the sports re- 
demption area and Q-Zar. 

Says Getlan, “On Saturday 
night there’s a one-hour wait 
for a pool table and Q-Zar is 
packed. Most of our customers 
are regular and we try to get 
them back every week.” 

Special promotions and tour- 
naments go a long way in 
achieving that goal. An appear- 
ance by Batman was well re- 
ceived and a deal being negoti- 
ated through the Fox network 
may bring X-Men to the loca- 
tion soon. Radio and TV com- 
mercials keep the center’s 
name on the minds of local cus- 
tomers. There’s even a theme 
song to complete the package. 

The present configuration is 
not the final word on the center. 
Getlan’s fertile mind is always 
thinking of something new. “I 
absolutely love it,” he says. “I 
think it’s the greatest business 
in the world—making people 
happy. And I get paid to play 
games. What kind of a job can 
you find and do that?” 
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i a/ EVERYTHING UNDER THE SUN 
FOR THE AMUSEMENT INDUSTRY 
AT THE 



















November 1-5, 1994: Workshops WP Q@ 
November 2-5, 1994: Exhibits “a S) 
Miami Beach Convention Center 
Miami Beach, Florida USA 


DONT MISS THE WORLD'S LARGEST 
FOR THE AMCSENENT uae arse oronsers 
DUSTRY! 











Mr. Kenji Hiraoka, president of Konami 
America. 





Michael Rudowicz, president of Kona- 
mi America’s coin-op division. 





Mike Kubin, national director of sales. 





Mark Porwit, marketing and sales ad- 
ministration manager. 
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Konami celebrates 
25th anniversary 


In 1969, the year the youth of 
America was trekking to New 
York for the original Wood- 
stock, Mr. Kagemasa Kouzuki 
was formulating his final plans 
for a company specializing in 
developing and supplying juke- 
boxes to Japan. It was so suc- 
cessful that soon he incorporat- 
ed Konami Industries Co. Ltd. 
and a stellar, integrated 
amusement company was born. 

Twenty-five years later, coin- 
cidentally the year of the sec- 
ond, highly-touted Woodstock 
celebration, Konami is cele- 
brating its anniversary. Kona- 
mi’s core business has expand- 
ed dramatically from its 
humble beginnings and now in- 
cludes coin-op, home games, 
and hardware and circuitry in- 
novations that span several in- 
dustries. 

Konami boasts a staff of over 
1,000 employees worldwide, 
over 500 R&D specialists, and 
more than 100 coin-op titles in 
the United States alone. 

The past 25 years have paved 
a solid foundation for Konami's 
future. Games like Teenage 
Mutant Ninja Turtles, The Simp- 
sons, X-Men, Run and Gun, and 
Lethal Enforcers make players 
and operators look to Konami 
for the latest in technology and 
fun. Konami has parlayed its 
arcade game expertise into 
top-quality, action-packed 
home video game titles, licens- 
es, superior graphics, and 
sound. 

“We're proud of our accom- 
plishments over the past 25 
years,” said new Konami Amer- 
ica president Kenji Hiraoka. 
“However, we are not content to 
rest on our past success. We're 
continuing to invest heavily in 
vital research that will enable 
us to bring to market games 
that players want most.” 
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To accomplish its lofty goals, 
Konami has strengthened its 
commitment to the industry by 
relocating select research and 
development teams from its 
Japan headquarters to Konami 
America in Buffalo Grove, Ill. 

Konami's long-term R&D 
goals include construction ofa 
state-of-the-art facility in Buffa- 
lo Grove, scheduled for com- 
pletion next year. In the inter- 
im, several Japanese R&D 
teams already have been set up 
in a newly designated area of 
Konami America headquarters 
specially designed to accom- 
modate their ongoing projects. 

“The R&D teams have been 
sent here to work on products 
specifically for the U.S. mar- 
ket,” noted Konami America 
coin-op president Mike Rudow- 
icz. “They will be working di- 
rectly with our staff here to cre- 
ate exciting ‘American-style’ 
games.” 

“The ultimate benefit of this 
arrangement,” added market- 
ing manager Mark Porwit, “be- 
longs to the operators and dis- 
tributors who will enjoy the 
rewards of higher earnings 
from innovative new games 
that fit the American gaming 
market.” 

Konami's latest three games 
include Gun Fighters, Racin’ 
Force, and Run and Gun. Run 
and Gun, which has appeared 
consistently on equipment 
polls, was introduced at last 
year’s AMOA. 

Lethal Enforcers II: Gun 
Fighters continues the legend 
of the original Lethal Enforcers. 
This Western-themed sequel 
takes players back in time and 
challenges them to tame the 
Wild West. There’s five exten- 
sive levels for players to thwart 
the villains’ bank robbery, stage 
coach hold-up, train robbery, 
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FUBIGIONES 


¢THE WORLD'S FIRST PINBALL-LIKE NOVELTY REDEMPTION GAME eDESIGNED SPECIFICALLY FOR KIDS! 
Tile 


— Fuwlsvowes : 













OVERSIZED CLUBS 
(REVERSED FLIPPERS), 
BALL & PLAYFIELD 








9 INDIVIDUAL 
TARGETS & 5 JUMPING 
CARTOON 
CHARACTERS! 













3 DIMENSIONAL 
VACUUM FORMED 
PLAYFIELD INCLUDING 
THE BRONTO-CRANE AND 
BRUNSROCK LANES 













OVER 100 DIFFERENT 
SOUND EFFECTS USING 
THE “REAL VOICES” OF OUR 
FAVORITE BEDROCK 
FAMILIES 













DURABLE 
METAL AND WOOD 
CONSTRUCTION 











DIMENSIONS: 
72" HIGH 
35" WIDE OPERATOR ADJUSTABLE 
TICKET REDEMPTION 
72" LONG INCLUDING VISUAL AND UNIQUE 
AUDIO OUT-OF TICKET 







INDICATORS! 






FOR MORE INFORMATION CALL YOUR DISTRIBUTOR 
OR 1-716-833-0481 FAX: 1-716-833-1342 


INNOVATIVE CONCEPTS IN ENTERTAINMENT INC. 
1501 KENSINGTON AVENUE, BUFFALO, NEW YORK 14215 


THE FLINTSTONES™ ©1994 HANNA-BARBERA PRODUCTIONS, INC. ALL RIGHTS RESERVED 
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Jun Narita (I) and Steve Johnson, key 
R&D team members who created 
Lethal Enforcers and Gun Fighters. 








and saloon showdown to reach 
the hide-out for the final shoot- 
out. 


Konami's coin-op team, (seated, I-r): Mike Rudowicz and Tim Dimburger; (standing, 
I-r): Darren Decatoire, Lucy Silwa, Mark Porwit, Laura Torres, and Mike Kubin. 


“The past 25 years 
have paved a solid 


ine)elalet-ialelamaela 
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Racin’ Force is a two-player 
3-D racing experience featur- 
ing dual monitors, a sit-down 
cabinet, and realistic sound. 
“The key selling features of 
Racin’ Force are realistic game 
play with 3-D-like sound at a 
moderate price,” noted Porwit. 
“You choose the track, the 
transmission, and the competi- 
tion.” 

It’s obvious that Konami can 
proudly tout itself a rousing 
success. However, that’s not 
Konami's style. Instead of brag- 
ging about what it has done in 
the past, it is content to contin- 
ue the tradition far into the fu- 
ture. We'll be anxiously await- 


The customer service and parts team, (I-r): Joe Brenke, Sam Yeruchalmi, and Chris 
ing the next chapter in _ weyer. 


Konami's book of success. Hap- 
py Anniversary! 
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THE ROWE SBC-2 
THE LITTLE CHANGER 
WITH BIG ROWE FEATURES 


$500.00 Capacity (Quarters) 
$1.00 and $5.00 Acceptance 
Heavy Duty Steel Cabinet 


Heavy Duty 3 Point Locking System 


Operates with Rowe CBA-2 
Bill Acceptor; One Electronic 
Component Makes for Easy Service 


e Dimensions: 11.5"W x 21"H x 16"D 
Weight: 75 lbs. 
Single Stacker 


Wall Mount or Optional Mounting 
Base 


Optional High Security Door Frame 
Optional $10.00 and $20.00 


Acceptance 
Optional Locking Bill Box 








ROWE INTERNATIONAL, INC. 
75 Troy Hills Road ¢ Whippany, NJ 07981 
(201) 887-0400 Fax (201) 887-2851 


Printed in USA 900-85346-893 
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H. Betti Industries is 
expanding its horizons 


here really is aman behind the 
H. Betti in H. Betti Industries. 
His name was Humbert Betti 
Sr., who started the company 
back in 1934 after an enormous- 
ly successful career in the 
restaurant business in Britain 
and New York. 

The coin machine industry 
beckoned when Prohibition 
ended. Betti and a partner be- 
gan placing jukeboxes in tav- 


sons returned. 

Eddie, Hugh, and Bert went 
back to work as soon as they 
were out of the service. Louis 
opted to start his own route, 
Dial Cigarette Service. 

Secure in the knowledge that 
the company was in capable 
hands, led by oldest son Bert, 
Betti and his wife retired in 
Italy, where they happily lived 
out their lives. 








Robert Betti Jeff Walker Chuck Morton 
erns as they reopened. Within The company today 
two years the partners went H. Betti Industries has grown 
their separate ways; Bettiwent considerably since four young 
into the operating business full men just out of the service took 
time. He named his company H. over the reins of the company. 
Betti & Sons after himself and When H. Betti Industries began 
his four sons, Bert (Humbert distributing, the name Betson 
Jr.), Hugh, Eddie, and Louis. was born. It combined the first 
Pinballs soon were addedto three initials of Betti and pays 
the growing route. As the Betti homage to the Betti sons. The 
boys grew old enough to work, new distributorship slowly ac- 
they each took an active partin quired all the major lines; today 
the family business. In 1942 all they number over 20. 
four joined the service, leaving H. Betti Industries today con- 
it difficult for Betti to run the sists of Betson (distributing), 
business. His two daughters, Imperial (billiard supplies), 
Olga and Augustine, and Olga’s_ New England Coin-Op (distrib- 
husband Mario Caragioli held _ uting), Betson Pacific (distribut- 
the company intact until the ing), Betstar (gaming), and now 
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Your location can have 
famous 
earnings 




















uick Silver brings your location 
phenomenal earnings with their new 
coin game, Hollywood Stars. With the 
classic California styled themed graphics, 
this game is a winner for both street 
locations and family entertainment centers. 


Game Features Include: 

Operator adjustable scoring and payout 
+ From zero to 250 ticket award payout 
+ Attractive Hollywood themed graphics 

Free decal kit included in each game 

Popular, high earning coin skill game 
+ Solid plywood cabinet 

Available with capsule vend for 

non-redemption locations 

Compact size 


Development Co., Inc. 


620 Marina Blvd. 

; San Leandro, CA 94577 
Weight: 210 Ibs. Phone: 510-895-9699 Fax: 510-895-9747 
Sales Office 

Made in the USA Phone: 408-737-7491 Fax: 408-738-0969 


Dimensions: 


Height: 62" Len th: 45.95" 
Width: 94" ws 


© 
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manufacturing, represented by 
the brand name Fun Mer- 
chants. We’re going to take a 
closer look at Fun Merchants 
and how it fits into the H. Betti 
Industries family. 


Fun Merchants 
Fun Merchants may not bea 
brand name familiar in the 
coin-op industry, yet. However, 
coming from a company with 
an impressive 60-year history 
can't hurt. 


mX=) || [ale m e)gele| eens 
Ro) alsmualiater 
Sy elalelialemel=laliare. 


what you sell is 
another." 





When H. Betti Industries un- 
dertook plans to expand its 
company charter to include de- 
veloping and licensing prod- 
ucts for the coin-op market, the 
Fun Merchants name was put 
into place. 

Robert Betti, executive vice 
president of H. Betti Industries, 
explains that there is a critical 
sector of the market not being 
fully addressed. “The area be- 
ing overlooked is niche prod- 
ucts. Many manufacturers are 
spending so much time on 
high-tech projects that there's 
a lot being missed in the low- 
tech end of the industry. Street 
operators need equipment they 
can afford,” he stressed. 

H. Betti’s first move toward 
addressing the niche market 
was importing various redemp- 
tion equipment from Europe. 
There were Crompton pushers, 
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Elaut cranes, and Nova games. 
When H. Betti Industries re- 
alized that it was indeed fulfill- 
ing a definite need in the niche 
market, it decided to expand its 
horizons, specifically to focus 
on this demand and to separate 
its distributing arm from the 
manufacturing division to limit 
confusion among operators. 


An agreement was recently 
signed with International 
Game Systems in Taipei, Tai- 
wan. IGS is a young develop- 
ment group that will work 
closely with Fun Merchants’ 
staff designing games for the 
U.S. market. The first game, 
Lord of Gun, is a two-player 
video kit that is just the type of 


to Betson on 60 years 


of service to the 

coin-op industry. 

Your leadership and 
dedication to the industry ts 
unmatched. Looking forward 
to the next 60 years. 


From your friends at 


ROMS TAR ic. 


67 





OCTOBER 1994 


COVER STORY 





The service department. 


product Fun Merchants wants 
to offer operators. “This is what 
street operators are looking 
for. It’s fun for players and fits 
into any size or any shape cabi- 
net. The best part is that it’s ata 
very affordable price,” ex- 
plained Chuck Morton, nation- 
al sales manager. 

The second game under the 
agreement with IGS is Round 
House Rumble, which will be 
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Congratulations 


pane to 
 \\ H. Betti Industries 
ma on 60 Years 
of 
Commitment 
to the 
Coin-Op Industry 


Betson’'s Neil Rosenberg reflects on the 
popularity of Rage in the Cage. 


available both as a kit or a dedi- 
cated game. “Once again, oper- 
ators could not ask for a more 
affordable kit. While this is a 
fighting game, there’s plenty of 
unique features to keep the 
players satisfied,” noted Mor- 
ton. 

Fun Merchants has also en- 
tered into a licensing agree- 
ment with Awff Kilter Games 
based in Phoenix, Ariz. The 
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Betson’'s Ben Toro (I) and Chris Cirillo (c) 
show Rage in the Cage to customer An- 
thony !zzo of Mercury Music. 


first product from this group is 
Rage in the Cage, and H. Betti 
Industries couldn't be happier 
with the response. “This bas- 
ketball game is really special. It 
was designed for arcades and 
street locations and is doing 
well in both types of places,” de- 
clared Morton. 

He went on to explain that 
the game is equipped with a 
unique feature that makes it es- 


Congratulations 


On 


60 
Successful Years 


Arachni 


6421 Material Ave. * Rockford, IL 61111 
Phone: 800-435-8319 ¢ Fax: (815) 654-0447 
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SNK 


Congratulates 


BETSON ENTERPRISES 


For 60 Years 
of Dedication to the 
Coin-op Industry 








We appreciate your sustained efforts over this span of time. 
Your professionalism year-in and year-out has helped elevate 
this industry to its highest level. 


CONGRATULATIONS AND BEST WISHES FOR 
MANY MORE WONDERFUL YEARS! 


From your Friends at- 
= ° 
= SNK 


CORPORATION OF AMERICA 
HL _Iifs 
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pecially adaptable to any loca- 
tion. It has a ticket dispenser 
and a ball-vending mechanism. 
On successful game play, a 
player can win a seven-inch in- 
flated basketball or the appro- 
priate number of tickets. The 
player only has to press a but- 
ton on the top of the ma- 
chine denoting his choice. 

Morton got a little car- 
ried away once he started 
talking about Rage in the 
Cage, but given the re- 
sponse from the industry 
on the game we'll let him 


go on about it. “This game | a 
is just unbelievable. Play- 7 


ers are simply lured into | 
playing,” 


look with black and hot | — 
neon graphics splashed on | 
the sides, just the look Be 
kids are after. There's a Bie 
clear plexi backboard and 

a chain net. Even if this 
game is in acorner of the 
room, with its attractive 
gas plasma display, it will 
draw players over for a 
closer look.” 

Rage in the Cage 
prompted another agree- 
ment, this time with 
Moloney Mfg. in Chicago. 
“Due to the overwhelming 
response on this game, we 
realized we needed to get 
in line with a major manu- 
facturer. Moloney will be 
manufacturing this and future 
games,” Morton told us. 

The H. Betti Industries staff 
representing this new manu- 
facturing arm is as impressive 
as the first products have been. 
Of course, there’s Robert Betti 
at the helm. Being third-gener- 
ation, Robert grew up in the 
business and is keenly aware of 
the dedication needed to be 
successful. Robert is fired up 
about this new project. “H. Betti 
Industries has a 60-year history 
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he exclaimed. | ~ ae 
“It’s got an MTV, street ball | 


in the industry. We've built a 
reputation that we are very 
proud of. Fun Merchants is a 
way for the company to expand 
and grow,’ he said. 

Jeff Walker, vice president of 
development, brings a long his- 
tory in the business. Jeff was 


ia aed Fas it ass 


si Tag a 


Ome ® 





Lord of Gun video game. 


with Capcom during its record- 
setting run of Street Fighter and 
its sequels. “Our goal with Fun 
Merchants is to provide niche 
amusement products that will 
provide quality and affordable 
products for both arcade and 
street locations,” he said. 
Morton, who spent six years 
in the pharmaceutical market- 
ing industry with a multibillion 
dollar company, first tasted the 
industry when he got into high- 
tech amusements, including 
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fe John Feltz. 


virtual reality. He’s been with H. 
Betti Industries since early this 
year. “Fun Merchants is a brand 
name designed to send out 
quality products at affordable 
prices. In addition, there's a 
firm commitment to quality 
service and follow-up—a com- 
plete quality sale. If some- 
one purchases something 
from us, we stand behind 
it,” Morton affirmed. 
Heading up the service 
department is Bill Siebert, 
who has been a vital mem- 
ber of H. Betti Industries’ 
staff for many years. Bill 
tells us that service is crit- 
ical to success. “Selling 
products is one thing. 
Standing behind what you 
sell is another. I can as- 
sure you that our cus- 
tomers are treated right. 
We ve had 60 years to per- 
fect all aspects of service,” 
Siebert asserted. 
Questions about parts 
for any product can be di- 
rected to the very capable 
“Fun Mer- 
chants has made a com- 
mitment to parts. This is 
where our ties to the long 
history of H. Betti Indus- 
tries makes a big differ- 
ence. Many problems that 
start-up companies often 
experience have not ap- 
plied here because we've 
already experienced 
them all,” Feltz said. 
One thing is certain: the coin 
machine industry is changing. 
H. Betti Industries is prepared 
to make strong commitments 
to evolve and change right 
along with it. Fun Merchants 
provides a way to maintain its 
position in the industry, while 
expanding to new heights. We’ll 
be watching for great things in 
the future. 


OCTOBER 1994 


ee 


i 
| OO tae } 
[ 5 

La ae 
j “™ 
i \ 
\ 
\ 
\ 
~~ \ 


CONGRATULATIONS \ 
Se 
BETSON ENTERPRISES 


ON YOUR 60 YEARS 
OF SUCCESS 


FROM ALL YOUR 
FRIENDS AT 





CONGRATULATIONS 
TO 


H. BETTI INDUSTRIES 


FOR 60 YEARS OF 
OUTSTANDING SERVICE 
AND COMMITMENT TO 

OUR INDUSTRY 


FROM YOUR FRIENDS AT 


T™M 





GVA 


SEGA ENTERPRISES, INC. (USA) 
2/5 SHORELINE DRIVE 
REDWOOD CITY, CALIFORNIA 94065 
415°802¢3100 
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y the year 2000, experts predict 
children under 12 will number 
some 37 million. For the family 
entertainment center industry, 
this means major growth ina 
key segment of its clientele, 
and the generation of serious 
income. The evolution of ar- 
cades and game rooms to FECs, 
and their broadening appeal to 
all age groups has been incred- 
ible. Fun Expo, the Internation- 
al Family Fun Center & Minia- 
ture Golf 
Show, being 
held Oct. 1-4 
at the Las Ve- 
gas Conven- 
tion Center 
in Las Vegas, 
Nev., promis- 
es a fresh 
outlook on 
the ever-ex- 
panding 
market. This 
year, over 
300 ex- 
hibitors will 
be present to 
answer 


questions 
and give in- 


formation to 
more than 
6,000 trade buyers and other 
contributors to the field. The 
fourth annual symposium in- 
cludes 40 comprehensive semi- 
nars with industry leaders, a 
showcase of new products, and 
other events designed for the 
sharing of ideas. 
The Fun Expo will include: 
Seminars: To meet the spe- 
cific needs of attendees, show 
organizers have labeled the dif- 
ferent sessions by codes. Those 
labeled SU are start-up level 
seminars, V-veteran, and G- 
general interest. There are lists 
of suggested seminars for those 
developing FECs at malls, bowl- 
ing and golf centers, or water 
parks. Several of the discus- 
sions this year, including a 
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round table luncheon, explore 
new topics. 

Members of the coin-op in- 
dustry will again participate in 
the various sessions. David 
Schick, of Metropolis/Brick 
Road, and M. Skip Doyle, of 
Doyle International, speak at 
“Redemption for Rookies’(SU); 
Frank Seninsky of Alpha 
Omega Sales, “Frank’s Cranks” 
columnist for Play Meter, 
teaches maintenance tips at 
“Mechanics for Managers’”(G); 
Mike Kerwin of GAMES Family 
Fun Center, speaks on “Choos- 
ing and Purchasing the Best Lo- 
cation for Your FEC”(SU); Rorie 
Keller of Ace/Acme and Bob 
Snyder of Bob Snyder & Associ- 
ates discuss “Advanced Re- 
demption”’(V); and Michael 
Getlan, owner of Recreational 
Amusements, offers advice at 
“Day-to-Day Operations to 
Help you From _ § Year-to- 
Year’(G). The four-day event 
will also include seminars on 
game and kiddie ride ROI, de- 
veloping a business plan and 
budget, and understanding 
compliance with the Ameri- 
cans with Disabilities Act. The 
roundtable discussions provide 
a productive pooling of infor- 
mation for managers and own- 
ers on cost cutting, facility 
maintenance, and competing 
in the market. 

Exhibits: This year, more 
than 250 suppliers will be on 
hand to showcase 600 exhibits, 
many never-before-seen. Fun 
Expo showcases coin-op skill, 
sports, and redemption games; 
ticketing and security devices; 
rides and attractions, and a 
wide assortment of other items 
from manufacturers, parts sup- 
pliers, and distributors. 

With the family entertain- 
ment industry branching out, 
Fun Expo offers the chance to 
network, exchange ideas, and 
be exposed to exciting and di- 
verse new concepts. 
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Exhibitor list 


21st Century Robotics ......... 187 
(404) 448-6348 

ACC/ ACMC: ow doin pivdntndgiawes 204 
(314) 531-8880 

Acme Manufacturing ......... 1021 
(216) 391-3559 

PeCtiOn: LIC CUS se ci0-8 se peed ies 338 
(406) 586-5105 

ACTION: PrOQUClS <os uses 298C 


(904) 687-2202 
Advanced Games & 


ENSMOCTING ...<.¢4544<4%4e¢080% 444 
(305) 527-0907 

Adventure Golf Services....... 345 
(616) 922-8166 

Adventure Quest ............. 1010 
(701) 277-1332 

Acrotrim US Ax 4.4 iis isd eeaees 141 
(503) 665-7800 

Air Dimensional Design ....... 193 
(310) 838-8823 

Airspace USA. vbsi0c vide eons 156 
(704) 258-1319 

Alnico COStUMeS. ....caccs vsdecas 281 
(801) 266-6337 

Allied Specialty Insurance ..... 642 
(813) 367-6900 

Alpha Amusements ........... 122 
FAX (810) 583-1005 

Alter Enterprises .............. 310 
(201) 616-1111 

Amer-A-Can ..............0005 632 


(407) 894-5110 
American Amusement 


Machine Assn. ................ 840 
(708) 290-9088 
American Hi’ Striker .......... 855 


(702) 253-6794 

American Locker Security 

DY SUCUING vic hark Ova sede mhawamat 639 
(716) 664-9600 

American Miniature Golf & 


Go Kart Track .....éessacssee. 783 
(317) 240-5402 
Amusement Business ......... 815 


(615) 321-4250 
Amusement Business 


EPUrODO's sss oi iS eee teks 1007 

Amusement Equipment 

MCN ANES 6 -0.0°dck 4 AREY as ees 180 
(309) 788-0135 

Amusement Solutions ......... 462 
(404) 449-4033 

Amusement Source ........... 505 
(201) 334-1115 

Anchor Industries .<.5..<.«%4.3; 634 


FAX (812) 867-0547 
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Armbruster 

Manuiacturing  « ...6....enk as eS 
(217) 483-2463 

BRIMS: or 5. ab oi sard daa eee avaneis 810 
(908) 901-2233 

Ascension Productions ........ 481 
(403) 496-9058 

AStro PUtt xc occc dw dceonee www wiedod 128 
FAX (706) 695-4787 

At.The.Park Magazine ......... 237 
(312) 465-4880 

PVCS uve wee? aale ew aualetes owas 236 
(916) 851-8330 

Atlas Pen & Pencil............. 238 
(305) 920-4444 

Autograph Foliages ........... 640 
(216) 696-6151 

Automated Batting 

Cages7 ABC. .4ieths igen etees 730 
(503) 390-5714 

Ball Pit Services ecko ois Sesiww ss 105 
(201) 694-9400 

Bankshot Basketball........... 805 
(301) 309-0260 

BEY VOR 0 c2syer eae an eeeu vee 330 


(414) 822-3951 
Beckman Insurance 


PIDCVICY. iin xsd va'sj was He ad aa ee 339 
(414) 797-8160 

Bee-Tee Products ............. 661 
(602) 423-7028 

Best Equipment + .4...6...05.4. 390 
(609) 374-1400 

Best Locker Service ........... 901 
(202) 333-8580 

Betson Enterprises ............ 530 
FAX (201) 438-4837 

Bob’s Space Racers ............ 225 
(904) 677-0761 

Boing Creative Solutions ...... 305 
(217) 446-0223 

Bonita Marie Int’l.............. 635 
(908) 349-1994 

Bullock, Smith & Partners ..... 102 
(615) 546-5772 

Bullwinkle’s Int'l] .............. 786 
(714) 768-8111 

Cardxpress: 4s 6450033 340¢]4068ss 145 
(908) 324-8337 

Carefree Systems ............. 749 
(602) 488-1017 

Carousel 1G) +2264 4.8a%4i3eda es 280 
(314) 392-7122 

Castle Gill oi ies x36 be ssletare, dow ecw ds 552 
(602) 464-5525 

Castle Park scciccadediwieas eds 124 


(602) 464-5646 
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Century Vending .............. 824 
(310) 532-2351 

Challenger Industries ......... 630 
(706) 278-7707 

Chance Rides 26464246 seine 433 
(316) 942-7411 

Characters Unlimited ......... 364 
(702) 294-0563 

CHOMCr BOX 2essnnees ss heed 460 
(505) 842-5521 

Chemical Light :ii6446se0e005 298B 
(708) 520-3266 

CHIP CO Wat tcc ivy third oe owweter 380 
(207) 892-7123 

Classic SOMWA€lrEe  -. acs sues asenks 845 
FAX (816) 795-8288 

Cleveland Coin Machine 

EXCNANCC: | o.sc ded de even ee ees 1002 
(216) 692-0960 

Clever DEVICES: 64 «iwadun tweedes 257 
(516) 674-8000 

Coastal Amusements.......... 240 
(908) 905-6662 

Coherency Software........... 337 
(818) 761-3212 

Coin CONCEDIS :.60chee04udaaad 437 
(908) 390-9009 

COIN JOURNG! 64.4. eabac eevee acs 138 

Coin Me@Chanisn? ..6662444 0605 752 
(708) 924-7070 

Collins Entertainment ......... 109 
(513) 293-0040 

Cool Stuff for Kids)... $054.62 <5 1009 
(914) 736-3600 

Cost:of WISCONSIN «0.04 cen eo 417 
FAX (414) 255-0096 

Cowan Costumes ....424.664% 04 762 
(817) 641-3126 

DAEMCO FunRiders .......... 781 
(817) 481-3273 

Dan Brechner & Co. ........4.%. 320 
FAX (516) 352-1744 

Date EV sc rcioaiweck eke chao ds 160 
(412) 922-5680 

Déltronic Labs: <<s-cassendvee cen 131 


(215) 997-8616 
Design Decorators... ¢0:4063.0%: 1025 
(215) 634-8300 


Designs tl. ssecces os ehesabaae 720 
FAX (214) 634-3364 

Dixieland Fun Machines ....... 290 
(404) 461-9941 

Doron Precision Systems ...... 205 
(607) 772-1610 

Doyle International ........... 325 
(813) 366-3735 

DFCOMATION 2665-0: 04 4 ene 6549-28 843 
(714) 379-8823 

Durkan Pattern Carpets ..... 299A 


(706) 278-7037 
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DUZAU LOWS aia ea caver ade 809 
FAX (619) 452-9135 

DVMH Inventive 

DOMIMONS 545s haa Sea ghost 398D 
(510) 283-9468 

Dynamic Technologies......... 850 
(914) 566-4077 

DY AAINO 4 icci0re S55 44-0 eS ewes 745 
(817) 284-0114 

Eastern Golf Corp. .:c.ss102644 817 
(717) 689-0560 

EM T-AMO@rica: .. sss 600 ea eines 820 


(708) 860-5100 
Entertainment & 


Leisure USA. cso30 36245 4o0taxs 139 
(407) 293-3040 

Fabricon Carousel .........0.«. 520 
(718) 326-7999 

Flags Unlimited ............... 638 
(813) 684-1782 

Flagship Carpets. iisaxsacewea. 540 
(706) 695-4055 

Formula K Raceways .......... 299 
(616) 668-4574 

PORVCCO 6:6 tk ocak cceke ced eas 536 
(416) 696-8686 

Foster Manufacturing ......... 450 
(414) 633-7073 

Fun Center Software ......... 298D 
(914) 897-3025 

Fun Equipment Sales ......... N/A 
(210) 822-4386 

Fun INGustries i646 4. iw. kaa 387 
(309) 755-5021 

FUNDAZTZIC 4.6004 Send enkwaw ts ss 291 
(714) 640-0857 

Fundways/Quality 

PYOGUCUS: «:.)cccasaws be+dd bors 198A 
(708) 543-5430 

Funtime Playgrounds .......... 858 
(704) 982-0972 

GAMCO Unt) s.06 546 cee dlae boas 317 
(813) 366-1133 

Games & Parks Industry....... 162 
(049) 876-2922 

Gateway Ticketing 

SVSCCHIS cs 6-cn reid heb wa eae ies 1024 
(610) 987-4000 

Globe Ticket & Label .......... 152 
(404) 762-9711 

Gold Medal Products .......... 438 
(513) 381-1313 

(701d SHICIG: es. iw daw bake seece 388 
(909) 681-3131 

Grand Slammers .............. 184 
(909) 273-1588 

Grass Course Assoc. .......... 142 


(919) 491-8442 
GW & Associates .............. 389 
FAX (405) 843-8009 
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Haas & Wilkerson 

ISUY ENCE. yes cha vnws donee cans 434 
(913) 432-4400 

HaMOR: MIS. bisa cet Sera tees 807 


(419) 867-4858 
Harris Miniature 


(GOlE COUPrSES .665-be x wis ibe cbaes 653 
(609) 522-4200 

HMS Monaco.................. 243 
FAX (212) 727-1382 

Hoops! USA. .icsadsedandadeen 168 
(701) 280-3054 

PABA. ci nkéatiekentceedbevaead 813 
(703) 836-4800 

TWNGONO Soa une bo ae eae wn 241 


(713) 391-4704 
Innovative Concepts in 


Entertainment ................ 525 
FAX (716) 833-1342 
Innovative Funworks .......... 847 


(214) 437-1681 
Int'l Family Entertainment 


COMIC?” gos. inswant yg dee dws LOBBY 
(914) 993-9297 

IDPEPCOTG: 6.56.86 654.54-45060hod%34 565 
(314) 275-8066 

Interior SYStCMS:. «i656 6666.4: 480 


(414) 923-4313 
Int’l Amusement & 


LEISUNC: 5} aac icdek vac £ ee bacwwhe 199 
(609) 778-8100 

In Tm puise 6 bocu5.ten dee eee des 492 
(303) 344-0550 

Int’l Recreational Go-Kart ..... 154 
(210) 590-4752 

InVideo Systems ............. 1009 
(914) 736-3600 

ITEC Prodguctions «.<\s % «926.4 6 199G 
(407) 352-1902 

J-& J AMUSCMENES . «o. soc ecvees 625 
FAX (503) 363-7885 

JAE Desien Group +: é 4444 0s00%4 637 
(513) 542-1000 

Jewel Comer 3: 6665c46ckue 398A 
(310) 328-9630 

Johnson: Kart Nc. «<n. e.2s0 1003 
(414) 353-5969 

DS VOW Gnd a4: deter e eee deahed nes 188 
(213) 683-1940 

K &K Insurance Group ........ 239 
(800) 648-6406 

KReaSCale 6 abit vanes eek eare ne eee 848 
(602) 488-1017 

WAT EWOCKS- 65.5 555 ho ake ROR 108 
(702) 451-8470 

Kartworld FKL Go-Karts ....... 425 
FAX (416) 683-9828 

Kiddie Bumper Boats .......... 616 
(401) 849-7233 

Kiddie Rides USA ............. 420 
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Users’ Reports 


If you want to take more of these 
to the Bank every week... 


“We really liked our first Token Tech, 
which is why we ordered our second. 
I’m calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 


Just Push the Right Buttons. 


labor cost to more than pay for it in ™ 
less than two months.” << To ken Tech #2000 
ers High Security Token Dispenser 


“The best investment since we bought 
our fax machine. | can’t ever imagine 


; e ity & D ility. 
doing business without either one.” Control, Accuracy, Security & Dependability 


© Non-Resettable Counter. Vended Token or Coin 


“We have good employees... The . counts can be taken on a daily, hourly, 

Token Tech removes the temptation or work-shift basis . . . or Anytime. 

for them to become “silent partners” by ;, 

skimming the till.” Changeable Display Signs. (Stock or Custom) 
“It’s great! You should have come out ‘ia | Ideal for Amusement, Vending, Carwash, Casinos, 


with it 10 years ago.” ... of Anywhere Tokens or Coins are used. 


Full Refund 


“ : Q ae $ 00 
After using our abate Tech for on 30 Day Trial... 1295 
Quarters, we are switching over to E56 LEMINGTON 


Tokens. Thanks to the dispenser, we a a ae ee 
got acquainted with your Token ae | Phone or Fax for 
Systems.” Free Brochure 


“The Token Tech eliminates long lines at 
our cashier’s cage. Our customers like 





LARGE HOPPER CAPACITY 





it, too!” Token Size Capacity Token Size Capacity 
: | OO inaten sts 7,500 
Our Batting Cage Tokens are valued at 1.000............. 7,500 Specify Size 
$1 each. Anyone with a high-value : re 6,000 of Coin or Token 
Token should be using a Token Tech.” ; ; . When Ordering 
Capacity Coin Capacity : 
‘We use a larger size Token for our ann NE omg 
ee epee gece Australian 20¢.........5,000 Chile 1Peso ............4,500 
, Canadian Dollar........ 6,000 Ecuador 1 Sucre ........ 4,000 
much faster, and it keeps our people We Ship Worldwide 
honest.” 
VAN BROOK OF LEXINGTON, INC. 
“The first two Token Techs are excellent. P.O. BOx 5044 ¢ LEXINGTON, KY 40555 « U.S.A. 
We are sending our purchase order for PHONE (606) 231-7100 ¢ FAX (606) 231-7108 


six additional units.” 


7a TOLL FREE 1-800-553-3134 


“It’s working just perfect. We love it!” Call Us and Talk to Real People — Not a Machine 





“For a $3 Cigarette Token, it’s the only 


; . VENDING VENDING CIGARETTE 
way to do business. MACHINE - TOKENS —————— 
TOKENS mas VENTA AVAILABLE MOVIE 


“We were using a system which had the AVAILABLE PROOF OF AGE 
“illusion of control”. . . The first shift TOKENS HERE TOKENS REQUIRED 
manager counted all our Tokens. The 
third shift manager emptied all the SLOT 


cashboxes, and did a day-end count.” yio/t PARKING | porter 
@ METER 
TOKENS Zones 


“The Token Tech has simplified our TOKENS TOKENS 
whole operation, and we know exactly 
where we stand every hour.” 








TOKENS FOR 
CANDY 


BATTING 
CAGE 
and TOKENS 
SNACKS —<—<s TOKENS TOKENS 


“We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your TOKENS 


Token Tech is far superior.” Many Stock Signs available. Custom Signs (black & white or color) designed to order. 





FUN EXPO ‘94 


FAX (303) 399-8144 


LACE. 0sqxs dean cueteet eae aast 853 
FAX (714) 373-2998 
Lad ENté6rpriseS. <..460isa-3e.. ve 121 


(407) 454-9082 
Landscape and 


COnSIPUCTION. .<¢.¢4cc4-s8wsa eae 780 
(301) 924-2669 

Laramie Interests ............. 352 
(210) 829-4666 

Laser Star T6Ch.. 0.5.6 icaew iw eens 435 
(305) 981-4501 

LASCQIPON. oh sia shee bd hoes 809A 
(716) 833-8819 

LAZECT TVOM si vi eed one he Sener 830 


(510) 460-0873 

Leisure Activities 

Write ie soa eokewceass 4 os 859 
(905) 727-6945 

Leisure and Recreation 

CONCE DUS = s6.00s0%44-Fsideenwan 398D 
(214) 942-4474 

Little Putt Mini Golf Course Con- 


StrUCHON noe xiv Sooo epee ica 393 
(616) 651-1848 

Magic Ice Products: «;.<22<244.«. 135 
(209) 464-8832 

Mapes Enterprises ........... 1020 
(602) 978-3100 

Marty Miller Marketing ....... 490 
(516) 864-3799 

Marylen Costume Design ...... 353 
(503) 779-1998 

Mason COPDy 64<e4 2684540005525 209 
(615) 373-8787 

Master Pitching Machine ...... 539 
(816) 452-0228 

Maverick Mining ............. 198J 
(909) 947-8812 

Mayoni Enterprises ........... 134 
(818) 896-0026 

MCDION, 6.404445 enc aepoacena wes 908 
(704) 485-7202 

IMC x g:hb hide dk fechas S Ban heweay 609 


(503) 643-8312 





Dual locking system for 
maximum security. 
Optional back panel adds 
increased capacity resulting 
in maximization of profits 
in high volume location. 









Separate lock for cash box 
provides greater security 
and servicing flexibility. 
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Metropolitan Concession 


IIGUSIVICS ve 5x 64-24 $ eka wd ces 


(310) 695-0541 


Moss DistribGtiis «<1.6<6% 4% 


(515) 266-6422 
Nat’l Real Estate Investor 


MASA ZING 4 ivkudiwe eke ceue es 


(404) 618-0233 


Nat'l] Ticket Company ...... 


(717) 672-2900 


Naughton Insurance........ 


(401) 433-4000 
New Braunfels 


General Stores ............. 


FAX (210) 529-2867 
Nichols Renaissance 


GON C6 Ooo a exw ie Pee 


(713) 356-4356 


Noel Industries ............. 


(813) 785-7630 


OOMMIAD 35-6 baod etads boo beds 


(818) 579-6560 


Oriental Trading ...26s64< 6: 


FAX (800) 228-1002 


OtisSpunkmeyer .......... 


(404) 446-1860 


P&H Company 26166604406 


(305) 946-0420 


P & L Inflatables ............ 


(909) 276-1122 


PaACGer Gots. cioiceand acca ws 


(303) 649-9818 
Pacer/Amusement 


PYOGUCES <<5ic wed 8 be os ek RS 


(615) 892-7264 


Pageantry World ........... 


(714) 373-1996 


Paris Play Designs.......... 


(519) 992-6331 


Park World Magazine ...... 


(061) 624-3686 


Pentes DeSION ...2¢ is s0anwe ews 


(704) 552-5400 


P6psi-COla ij cas xkd Suara 


(914) 767-7691 


¢ Solid 18-Gauge Steel With Powder Coated Paint. 
¢ Chrome Plated Coin Mechanism. 


¢ Six Different Product Settings Which Can Be 
Changed In Seconds. 


Impulse & Collectibles 


Machines Also Available 
At Discount Prices 
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Eagle Machine Manufacturing 
825-A Franklin Ct. « Marietta, GA 30067 


ditniemet04) 977-1984 © Fax: (404) 590-1088 


Perky’s Foodservice ........... 545 
(813) 237-6551 

Peter F. Olesen & Assoc. ....... 391 
(708) 253-1515 

Piz Ze FU odo bieae op bee rie bos 398C 
(316) 687-8450 

Planet Earth 

Entertainment ................ recy d 
(818) 247-1691 

Play Meter Magazine .......... 837 
(504) 488-7003 

Play SUAare 6 55¢kcc0 ctw Sete es 292 
(816) 578-7529 

PIAYVESSIONS © 6 ecco adn g eee anveas 680 
(717) 966-1015 

Playground Concepts ......... 785 
(310) 537-8200 

Playland Services Int'l ......... 650 
(706) 865-0737 

PIA OG cits. eh ue coos oes oo enae hs 220 
(407) 459-1983 

PIAVSOIe <:5 654.6650 menage 827 
(214) 422-1301 

Pleasure & Leisure ............ 681 
(210) 662-8442 

Precision Dynamics ........ 0: 641 
(818) 897-1111 

ProSnde TCC, eiieciinde beanies 106 
(613) 526-5522 

Purple Star o.s36ss vskav ew kswes 250 
(515) 276-7500 

ONG, oc 5260 be ew de nbd ann dae wares 037 
(214) 669-8993 

Quick SIWVeC? cicidc ee kand Kaen’ 1006 
(408) 737-7491 

Hf. BAGeCrpris@s: «.5.6.csicacdedinaws 153 
(909) 357-0171 

R. Humes Enterprises ......... 784 
FAX (610) 258-7334 

iM DAICS 460 0sssdbardeeeas 591 
(516) 887-0600 

Raceway USA: s.ccesskese008eu% 556 
(219) 784-2207 

| 2) 9] 5101612 6 a ee eh a 620 
FAX (817) 354-6393 

ROG ROS6 vias ksheeeedides 298G 
(919) 269-6060 

Resource West ................ 197 
(702) 457-7919 

Rhode Island Novelty .......... 230 
(401) 739-6090 

Ride Development Co.......... 146 
(503) 371-9490 

FUIGSWOPKS 665666 sabeabeweds x hes 691 
(813) 921-7938 

Robert McGuffey, 

AIA Entertainment........... 1019 
(317) 257-3334 

Roger Williams Mint ........... 835 


(508) 226-3310 
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MAKING CHANGE 
SHOULD NOT COST 
A BUNDLE! !!! 














8Y%,"'w x 26"h x 13d 


Coinco BA30 bill acceptor. Can 
be set to accept $1, $2, $5, $10, 
or $20's and carries a 2 year 
warranty on parts and labor. 
Also has the option of using an 
Ardac, Maka, Rowe, Mars, JCM, 
or CBV validator. 


Scratch resistant graphic 
front 





High security 3 point 


Locking system Recessed saftey coin cup 


1,600 quarter / token capacity 
hopper loaded with options 
to 2,800 quarter / tokens 


Optional payout of nickels or 
dimes 





*Optional base and header available 
*Rear loaded model also available 


$1095." 


7 Six other models from which to choose 
‘iO American Changer Corporation 
1-800-741-9840 





Call for your local Distributor 


\ Leaves Kids Hungry For More 


vvevyvyy 


| Tried and tested, kids go ape over this new game 


as they roll balls into the lighted animal's mouth. 


| It's Food for fun and it's a game that's easy to 


play and easy to win. To their delight, kids are 


4 Bs ) fed winning tickets in quantities programmable 
f by you. Get your place swinging for the whole 
ye Family with Jungle Picnic. 


.2 


% 
Zz 
om 
nn 
vu 


Pulaski Industrial Park 
1077 €. Glenbrook Dr. v Pulaski, WI 54162 U.S.A. 
(414) 822-3951 w FAX (414) 822-8936 


j gh 


gropuics! 


Jungle Picnic face plate (top) 


Also available from BayTek are: Clown Rolldown, 
Kiddie Clown Rolldown, Fielder's Choice, Pizza Roll, 
Rock N' Roll 4, and the “Original” Rolldown. 


ea rek LISTED 


Manufacturer of Amusement Skill Games Since 1977. 


IMPRESSMENT PLUS INC. 


6217 Factory Road ¢ Crystal Lake, Illinois 60014 


(815) 455-2031 


PACKS NOW! 
100 PIECES 
FOR 
120” 


Crane Pre-Packs 1-800-274-2031 
FAX: (815) 455-2074 


WE PAY FULL FREIGHT ON 
ORDERS OF $500 OR MORE! 
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Roller Skating Assoc. ......... 1022 
(317) 875-3390 
ee Oo ODOM S ssi ween h eaaieee nak 656 


(801) 752-1939 
Sally Corp., Audio 


POTION: 4:4:4:4.50's-5 bse eee 125 
(904) 353-5051 

DCNCO 6 fas kun, kee Goede een es 298E 
(714) 557-1710 

Selectra Int’] Designs ......... 1023 
(718) 931-4800 

SGD) COMPany aol. ve down we vee 833 
(216) 239-2828 

Shaller Enjuneering.......... 1018 


(409) 743-3838 
Sherman Specialty 


NOWG Os rea 4 4b areca wp eee 587 
(516)546-7400 

Shopping Center 

WOrld MAPZAZING 26.06 e00% 3 es%5 920 
(404) 618-0235 

Shumaker Products Co. ....... 541 
(219) 426-0000 

Sliema Impex INC... :66i5 vee és 1022 
(212) 481-3045 

SRECDSAI ING. < icccd meade wawnsas 231 
(215) 997-8900 

DKMNO BINGO «56a e5 sds eos bans 705 
(908) 367-3434 

Slush Puppie Corp............. 831 
(513) 244-2400 

Smart. MGUSITIeS: 4 och b awe ses 740 
(515) 265-9900 

DOM PIAY (4305 0%66eendoiewsiaen 350 
(704) 377-8600 

DOACE SDOME « suis d heads dw deta 710 
(303) 751-8545 

DDACCOAIE LUG. .5.0¢:di.d-sia saw e's Mee 399 
(319) 365-3426 

Specialty Products ............ 665 
(704) 596-5252 

PHORICOH 3366 ocpsideakegewexeda 660 
(913) 281-9192 

SPOONS © NS igcsavu vile veoiekeew. 922 
(415) 332-1536 

SUARCCTALG. 6 oiwceesiawtseeanees 198K 
(513) 541-7150 

Standard Change-Makers ..... 140 
(317) 899-6966 

Success PUSH 64545 vs-vae ooo nes 760 
(713) 564-1705 

Superior Plastics Int’] ......... 685 
(404) 832-6660 

Superior Toy & 

NOVelty COPD... i. ees ckcieasnd es 344 


(816) 842-2653 
Superior Wholesale 


DUD OIM ci ccs baste ee eile eees 921 
(714) 632-8363 
Taylor & ASSOC. i646 oi Sansa edes 750 


OCTOBER 1994 





“~- 
‘J 


Keep Silent? 


ea - 
._ gis ”. 
Za en 
«7 (A - . | 
cee 
—— 


ye en" - .: 
Least ZA 


Ya aera 
+%9 
¢% Z 
{ f" ie / j 
' an) 4 
@.° r 
v ‘_ 


w 






CO LF / SpA 
XE st 

'e 

“32 ae 









¥ ex. nts ; 

\ Sa \ = : 
‘" ~ Ay Hy ~ & dS 
N SS 7 eas S 
SS GROTON 
‘ ay 







yter Soitware 


Com 
S aaauanen Machi package) 








Tracker™ Data Interface 


he Gold Standard™ in Route-Management Systems. 


We begin with a superior program. Then, we include the tools you need to manage your route without 
costly add-ons. 


That's why we call it Amusement COMPLETE! 


Visit our booth at the AMOA show in San Antonio 
September 24-26. Look for booth 1113 just inside 
the door of the South Exhibit Hall. 


(605) 301-5575 The Gold Standard In Amusement Software 
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(904) 237-7666 


Tenderfun Soft 

PlayerounGs: 26n344.3ss<2050%2' 839 
(214) 349-0000 

The Robot Factory 2.4 s.82%02< 386 
(719) 687-6208 

Theel Carousel .............. 199A 
(913) 682-4351 

Thriller Car CO. 2 vidvnd-<aeavis 690 
(801) 539-1919 

TOD TOVS: .+kccsseiias texans N/A 
(213) 267-1888 

Tourist Attractions & 

Parks MagaZine «<ccesssesas ks 1005 
(215) 734-2420 

TPO RAAT i yiccw ta vateseines ones 829 
(303) 779-9888 

US TO CG. o6.+cdavissinwannsd 360 
(816) 761-5900 

UIGPAZONG 2 o5.i dd dew ds eden 684 
(702) 734-3617 

Universal Container Corp...... 910 
(813) 376-0036 

Unlimited Sales. ..ss.66s2bsax 298A 
(818) 956-7108 

US Amusement 

Picton Co. 4 4b sateen e es oes 190 








men boner 


al Tees 
rs 


(812) 333-9939 


Van Brook of Lexington ........ 130 
(606) 231-7100 

VenGing TliMCS: 24 ..snsoi eee 150 
(212) 714-0101 

Veryiine Prodgucts. <3... vse 340 
(508) 692-0030 

Victory Carpet Corp: «15.24.3445 144 
(706) 695-1964 

Water Technology §.. ...4.4464465 293 
(414) 887-7375 

Water Wars: .s5:.0c45-44 tae se 00 120 


(218) 568-4099 


Weaver Popcorn .............. 132 
(317) 934-2101 

Webber Engineering ........... 219 
(909) 889-0039 

Weenie Ride Co. .. 2. 666. 6eesns- 696 
(410) 233-2600 

Weiner DistribUtiMg «...«.0065. 696 
(410) 233-2600 

What’s New for 

Family Fun Centers: ..<<i06.0%- 904 


(612) 342-2121 

Whitewater West .............. 341 
(703) 391-2175 

William L. Haralson 


STER TRECIC inc. 


NAME BRAND REDEMPTION PRIZES 


* Over 2000 Items * 


CS AGSC, foi cpae soda ee cow el ace 811 
(214) 385-9542 
Wing Enterprises ...i.3:.6 +56... 299C 


(801) 375-9620 
Wisdom Amusement 


HIGGS: ..cseeg)abwaeRaoeneaw ean 258 
(303) 522-7515 

Wittek Golf Co... .5614d:06s4 bo 445 
(312) 463-2636 

World Class Cranes © os sausu3i4 186 


(305) 946-0420 
World Waterpark Assoc........ 158 
(913) 599-0300 
Zamperia, Inc. 
(201) 334-8133 


bf WP telat hen, ae ah tie 505 










FLINSTONES “THE MOVIE” 
* Plush Toys * Mugs 








LOONEY TUNES 











Y 
POWER RANGERS 


* Photo Bottles * Plush Toys * Key Chains tee * 3-D Watches * Key Chains 
* Lucite Key Chains * Toys: (r * Plush Toys * Photo Buttons 
* Stickers * Watches * Figurines | ¢ * Pen Necklace * Alarm Clocks 


* Action Straws 


CL 


* Baseballs * Pencils 













WD, OU TTHEAD 





ws 


BEAVIS & BUTTHEAD 
* Plush Toys * Stickers 
* Key Chains * Water Guns 
* Talking Plush Toys 
* Ceramic Mugs 


PRE-PACKS 
* Plush Toys 80¢ to $3.00 average 
* Sport Pak’s & Baseball Pak’s 
* X-Rated Bar Mixes 
* Looney Tunes Pak’s 
* Candy Crane Mixes 
* Sunglass Crane Pak’s 


STEGR TRACK inc 


WORLD CUP SOCCER 
* “Striker” Plush Dog 
* Key Chains 
* Figurines 
* Action Straws 


COCA COLA 
* Coke Polar Plush Bear 
* Key Chains * Figurines 
* Action Toys 


hgcunisaee 


CARTOON PLUSH “DAKIN” 
* Ren & Stimpy * Snoopy * Lassie 
* Sonic Hedge Hog * Beethoven 
* Rug Rats * Clifford * Benji 
* Beavis & Butthead * Flinstones 
* Power Rangers * World Cup Soccer 















TOYS & NOVELTIES 
* Tyco Remote Cars * Barbie Doll Sets 
* Disney Toys * Wham-O-Frisbies 
* Match Box Cars * Video Slot Machines 


148 ALLEN BLVD. FARMINGDALE, NEW YORK 11735 


FOR A FREE CATALOG CALL 
1-800-733-5013 
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Ante Up! 


This table’s for 


















Five Card Draw 
and Black Jack. 
If you think 
you got what it 
takes to play 

in this game, 
buy your chips, 
pull up a chair, 
and get ready ... 
Bret Maverick 


is dealing! 


ne 


KT 


wa 


M & ©1994 Warner Bros. 


It's a4 Cl! 






































Cards: 
na Tal (i ral } 
v ix E i 
The company that ai 


brought you the 
first mass produced 
pinball machine 
equipped with a 
Dot Matrix Display 
brings you their 
revolutionary 

High Definition - 
High Quality - 
Generation Three - 
Wide Screen 
Display! 

HDHQ brings 
players and specta- 
tors into the action 
like never before. 
More than 75% 
larger than our 
competitors dis- 
play - it’s gonna 
sun-em down! 





{NEVER CHEaT A 
’ HARDLY EVER BLU 
J 









Pay your money 
for a pull on the Stack-of- 
Chips Skill Shot! Bet you can’t 

hit on the first deal! 


N 
— * ws 





Enter the First Annual 
All Rivers Poker 
Championship aboard 
the Lauren Belle’s River 
Boat and your initials 
will emboss the back of 
the cards for all to see 
in game play! The more 
you get aboard, the 
wilder the multi-ball 
action will be! 


Data East, USA Ine. 
1990 Janice Avenue 
Melrose Park, IL 60160 
Phone: 708-345-7700 
Fax: 708-345-7718 





Data East, USA Inc. TM & © 1994 Warner Bros. 
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Left: 

Steve Theodoredis 
diplays a typical 
load of machines 
transported on 
Royal Vending's 
1988 Chevy pickup. 


Right: 

Rainbow Falls’ 18- 
foot box truck 
holds up to 15 
video machines. 


FEATURE 


Variety is the spice of 
life on the road 


riving and maintaining vehicles 
for the amusement industry 
can either create a major 
headache for operators or be a 
satisfying investment. Depend- 
ing on your location and the 
size of your company, there are 
many options to consider in se- 
lecting vehicles to best suit 
your needs. 


Auto and liability insurance, 
repair costs, and licensing vary 
across the country, but can be 
imperative to running smooth 
operations. Safely transporting 
your machines from one loca- 
tion to another is key to a 
healthy livelihood, so you 
should know what some opera- 
tors consider the easiest and 
most cost efficient methods 
available. 

Marty Murin, president of 
Rainbow Falls Amusement Co. 
in Tannersville, N.Y., owns a 
large truck and two vans. His 


me tat lonl fo) <exe)m'fo] bl mecelanle-lahar 


unique to where you're located.” 
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company transports all types of 
amusement machines, primar- 
ily pool tables, jukeboxes, and 
video games. Murin says he 
used to have a 12-foot rackbody 
truck, but now has an 18-foot 
box truck with 8’ x 18’ of space, 
which saves money on insur- 
ance. “On the commercial vehi- 
cles, you run into problems 


RAINBOW FALLS 


AMUSEMENTS 


with insurance,’ Murin says. 
“Also, to drive a commercial ve- 
hicle you have to have Depart- 
ment of Transportation vehicle 
numbers, a driver's log, fire ex- 
tinguisher, etc. You don’t need 
a special license though, unless 
the load you're carrying is over 
18,000 pounds. My truck is set 
on the maximum load of 6,000 
pounds.” 

Murin has about 60 stops, in- 
Cluding bars and pizzerias, 
within a 25-mile radius. Murin 
says the nice thing about his 
largest truck is that it is secure 
from the elements. “Up here in 
New York we can get some 
nasty weather, and with this 
truck we don't have to worry 
about it because it’s enclosed. 
We can pack up a load the night 
before and have it ready for the 
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having to stoop to move ma- 
chines in.” In looking at the 


“you don't need a speciallicenseto [imine | 
‘ ‘> merican and foreign makes of 
drive a oolanlaarsaetel aslo Talla your truck, Murin says he preters 
Tele iS over atsmelele pounds.” the foreign. “The American 


brands have given up on the 
mid-sized truck. I had an ‘88 
next day’s delivery with no  needsaliftgate and strap han- Ford truck withacab and found 
problems.” dles. “Also it needs to be the it was dangerously top heavy. It 

The ideal truck, Murin says, correct height so youre not’ also had higher gas consump- 
tion. Whereas the foreign, Mit- 
subishi and Isuzu have a larger 
capacity and_ get better 
mileage.” 

Use of Rainbow Falls’ vehi- 
cles is limited to Murin and two 
employees on his staff. Routine 
maintenance, including oil and 
air filter change, are done at 
the dealership, which has 
worked out satisfactorily. “The 
new truck is more expensive 
overall, but the time saved 
makes up for the expense,” 
Murin says. “We use the large 


ia | i cr, pf truck all the time, and the vans 


are used as collection vehicles 













Weve BET 





if a machine breaks down 


y. Lave ‘Always somewhere. I like using the 





vans because it’s easier to move 
machines along the route. The 
come OUT truck is used fewer days, but 
you can move about 15 games 
7 at a time, so you get more work 
Vinner!! out oft.” 

id a Russell Love, president of 
— Royal Vending in Santa Fe 
Springs, Calif., uses 23 different 

vehicles at his business. 
“We have about nine Chevy 
Astro minivans,’ Love says. 





’ “Then we have a combination of 
Co NY ratulations half-ton and three-quarter-ton 
and Good Luck in your Next 60 Years! PIC aps  WUNOe MIB step -Siie 


vans, and a couple of one-ton 

step-side delivery trucks.” 
Love’s company transports a 

wide variety of vending ma- 


DA i A chines, pool tables, and video 
games, making between 18 and 

2 AS 23 stops per day. “We have two 
® ' separate functions in our busi- 


ness: route sales and heavy 
COMPANIES equipment delivery,” says Love. 


“The route drivers have a stan- 
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dard circulation of about 100 to 
125 miles a day. For route sales 
and delivery, the Chevy Astro 
minivans work really well; they 
have a rear wheel drive style. 
The foreign minivans are more 
passenger-oriented like a car. 
Those are primarily front wheel 
drive, which we've found is 
harder on tires and brakes. 
We’re in a major metropolitan 
area, so there’s a lot of stop- 
and-start traffic, a lot of free- 
way driving, and the trucks get 
driven pretty rough. I used to 
have Ford Aerostars, 19 at one 
point, and at least 13 of them 
had similar problems with the 
transmission.” 

Royal Vending has its vehicle 
maintenance done outside. “We 
used to have someone here 
who did it, but there were al- 
ways certain things that he 
couldn’t get involved with,” 
says Love. “So it’s easier this 
way. By sending them out, we 
save on time. Also, if we had to 
stock oil, etc. for all our of vehi- 
cles, we’d have to file a haz- 
ardous waste permit and pay 
special fees.” 

To modify the costs entailed 
with vehicles, some operators 
have been opting to use pickup 
trucks with a trailer attached. 
Love says this wouldn’t work for 
his purposes. “I’ve experiment- 
ed with smaller pickups, like 
Ford Rangers, but in my experi- 
ence, they always seem over- 
loaded. When you install a 
heavy liftgate, maybe some 
rails on the sides, and a special 
floor in the bed, you've already 
added about 1,000 pounds, not 
counting the weight of the ma- 
chines. Once you put a couple 
of games on, the truck starts 
sagging, so you have to beef up 
the springs. The only advantage 
would be gas mileage, but when 
you add all the other stuff, 
you ve really defeated the pur- 
pose. The fuel economy savings 
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at that point is minimal.” 
However, Marc Mandeltort, 
of Marco Specialties in Colum- 
bia, S.C., disagrees. Mandeltort 
uses a single pickup truck and 
trailer for transporting 10 to 15 
video and pinball machines. 
Mandeltort says at one time he 
used rental vehicles, but it be- 
came too expensive. His cur- 


ing is that my truck needs a 
larger engine.” 

Mandeltort says he sees a 
trend among many operators 
away from the mid-sized cube 
vans toward the larger trucks. 
However, for his routes, which 
cover up to 400 miles on the 
East Coast, he relies on the 
truck and trailer. “It’s less ex- 


Ww Waaelel @al-l-le(-mnonel-mug(-moe)ag-lomal—l(e] aie 
JoM'(o) 0M a-Malolmal-\ late mkom-jnele) om kom sale !(— 


machines in.” 


rent truck is a Cargo Craft, with 
a6’ x 14’ trailer. “It’s timesaving 
too,” says Mandeltort. “The only 
equipment you need is a lift- 
gate and a trailer hitch. Then, 
you can just unhitch it and un- 
pack later. The only shortcom- 


ultiple 
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pensive than a cube van, with 
almost the same capacity,” says 
Mandeltort. “Also, the insur- 
ance is cheaper.” 

Insurance, however, varies 
from coast to coast. Love says 
insurance is not really a consid- 
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rather than the type of vehicle.” 





eration. “It’s aboutthe sameon_ rather than the type of vehicle.” 
all vehicles. Here in Los Ange- Ed Velasquez, of Velasquez Mu- 
les, insurance is very high, but sicin Chicago, says most of his 
its based on purchase price insurance is based on liabilities 
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imprinted products from Great Lakes 
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for personal injury. “We pay out 
a lot of money to cover the risk 
of our trucks hitting someone.” 

Velasquez Music deals pri- 
marily with jukeboxes and pool 
tables, transferring 10 to 15 ma- 
chines daily within a 40- mile 
city radius. Velasquez has two 
GMC cube trucks with liftgates. 
“We're in the city, so we don't 
want a huge truck driving 
around. Our collectors usually 
drive their own cars,’ he says. 
“Pickups with trailers are only 
practical for smaller compa- 
nies.” 

A major source of annoy- 
ance, Velasquez says, has been 
maintenance. “We depend on 
the guys driving the van to do 
maintenance and keep it tuned 
up. But that’s a problem be- 
cause of human error. People 
forget, or else say they check 
the oil and don't, and then you 
can burn your engine up,’ Ve- 
lasquez says. 

The business has been able 
to use the frequent driving in 
Chicago as ameans of publicity. 
“We started painting the com- 
pany logo on the trucks,” Ve- 
lasquez says. “It’s a good form 
of advertising. When you're dri- 
ving next to the truck or stuck 
in traffic, you can’t help but see 
the company name. Now [see a 
lot of other businesses doing 
the same thing.” 

For his purposes, the cube 
trucks are ideal, Velasquez 
says. “The front end of a cube 
truck is just like a van. Anyone 
can drive it. City driving is a lot 
tougher than being out on the 
road though,” Velasquez says. 
“What works for different com- 
panies is unique to where they 
are.” 
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Fishman (r) and 
Hodge inspect 
components for 
the AGE line of 
winner-every- 
time cranes. 
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AGE's cranes hook up 
with new factory 


dvanced Games and Engineer- 
ing (AGE), aredemption crane 
machine manufacturer based 
in Fort Lauderdale, Fla., recent- 
ly added a third facility to serve 
as its world headquarters. The 
new factory will be the center 
for research and development, 
quality assurance, and final as- 
sembly and inspection. Staff for 
the company’s expanding in- 
ternational markets, including 
Canada, Europe, Asia, the Mid- 


dle East, and Central and South 
America, also will be based at 
the new location. AGE expects 
a tenfold increase of produc- 
tion capacity with the new 
property. 

AGE president J.R. Fishman 
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credits the growth of the four- 
year-old company to its concept 
of winner-every-time cranes, 
which has improved the image 
of the machines. “We revolu- 
tionized the game,’ says Fish- 
man, who founded the compa- 
ny along with chief engineer, 
David Hodge. “We changed it 
from a game of chance to a 
game where everyone's a win- 
ner.” 

In starting the business, Fish- 





man and Hodge conducted 
market research, and noted the 
disappointment experienced 
by patrons who received old, 
low, or no prize payoffs. AGE’s 
first crane machine, Chal- 
lengers, a candy dispenser 
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President J.R. Fishman (r), and chief engineer David Hodge, 


at AGE’s new expanded facilities. 
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Crane shells in the new AGE facility receive finishing touch- 





which came out in 1991, was not 
a winner-every-time game. 
Fishman decided to rework the 
electronics of his cranes to al- 
low play until a prize is won. 
The company’s commitment 
to durability has been another 
key to AGE’s success. When the 
company was founded, most 
competitors constructed their 
cabinets from particle board. 
Operators were complaining of 
cabinet deterioration, frequent 
downtime, and expensive re- 
pairs. Research showed that 
sales of cranes were being 
hampered not by lack of ap- 
peal, but by the quality of con- 
struction. AGE decided to cor- 
rect these problems’ by 
emphasizing quality at the fac- 
tory level. The company tradi- 
tionally has constructed its cab- 
inets from heavy-gauge steel, 
conducting rigorous tests of 
wear and tear on the machines 
before they leave the plant. 
“Another unique feature of 
our cranes is the special claw 
design and claw strength ad- 
justment,” says Fishman. “Be- 
cause of this, we can vend all 
different sorts of prizes.” 
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The AGE cranes also contain 
failure prevention circuitry, 
which continuously monitors 
all mechanical functions and 
shuts down machines for any 
minor adjustments. This pre- 
vents the development of more 
serious repairs and major parts 
replacement. The same robot- 


cause of their size, we can put 
27 machines in each container. 
They fit perfectly, so packing’s 
no problem.” Fishman says the 
international trade is the be- 
ginning of anew wave for AGE. 
“The cranes have universal ap- 
peal. People aren't just playing 
a game, they know they’re go- 
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ics industry microprocessor 
circuitry is used in PCs. Fish- 
man says he believes AGE has 
bolstered the entire industry to 
a new level of performance 
through its higher standards. 
The growing international 
market has developed from 
AGE’s trade show exposure. Is- 
rael was the first foreign mar- 
ket to approach AGE, and the 
interest kept growing. “We ship 
to about 20 countries all over 
the world now,” says Hodge. 
“Being in Florida, we have ideal 
access to the shipping ports of 
Miami and Ft. Lauderdale. Be- 
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ing to get a prize or something 
in return.” 

AGE’s most recent produc- 
tion has been the Snack At- 
tacker, which has been ex- 
tremely successful, but created 
some problems in copyrighting 
the product. “After about two 
years in business, five compa- 
nies tried to copy us,” Fishman 
says. “We have about seven 
patents pending for our differ- 
ent machines. My only regret is 
that I did not move faster on se- 
curing the copyrights.” 

The new factory, which em- 
ploys 25 people, gives the com- 
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pany nearly 10,000 square feet 
of additional manufacturing 
area. Although the facility spe- 
cializes in crane production, 
AGE is involved in other pro- 
jects, like supplying compo- 
nents for progressive jackpot 
casino games. Fishman also 
hinted that AGE is developing 
another type of coin-op ma- 
chine. Since it’s still in the plan- 
ning stages, he didn’t want to 
discuss details just yet. 

To attract different market 
sectors, AGE creates different 
versions of its cranes with vari- 
ous targets. Some contain can- 
dy, others contain toys, novel- 
ties, or watches. “We have 
cranes at different play levels— 
from 50 cents to $1. Then we 
have those with different 
prizes, which might attract 
adults or teens,” Fishman says. 
The Prospector offers jewelry as 





Mike Quinn, Mike Hicks, and Dick Hertz 
diligently assemble crane cars. 


a prize, while Critter Getter, one 
of the earlier models, dis- 
pensed stuffed animals. Future 
cranes will feature more elabo- 


rate action and sound effects to 
add to their appeal. 

Fishman and Hodge agree 
that one of the biggest chal- 
lenges has been quality. “In 
working with our suppliers, we 
have to be sure that the compo- 
nents are right,” says Hodge. 
“The shell is steel, so we know 
that’s going to last for years, but 
we try to make sure that the 
electronics and other parts last 
as well.” Fishman says AGE is 
capable of tripling its current 
productivity, but refuses to cut 
back on the cost of electronics 
or substitute particle board for 
steel. “Someone has to take a 
leadership role in this industry 
and offer crane units that will 
look good and function for five 
to 10 years to offer a decent rate 
of return on machine invest- 
ment.” 
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Advanced Games & abit: Inc. 


1231 NE 8th Avenue - Fort Lauderdale, Florida 33304 


The Snack Attacker is the "ORIGINAL" 
Winner-Every-Time Candy Crane Game, 
dispensing a prize with every credit. Secure, 
heavy gauge steel cabinet construction. A 
solid dependable money maker that will grab 
big profits for years to come. 


For more information call 


(305) 527-0907 
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COINMAN INTERVIEW 


Ricky Ross 


icky Ross of Ross Investments in 
Leesville, La., has been in the 
coin machine business for 19 
years. Officially, that is. He ex- 
plains that his first involvement 
was riding the liftgate on the 
H.A. Franz truck with Wade 
Gibson delivering Seeburg 
jukeboxes to his house in the 
early ‘60s. 

Ross Investments was started 
in 1940 by Ricky’s father, Deloy 
Ross, with the purchase of five 
used Wurlitzer jukeboxes. As 

new equipment 
ma was introduced 
into the industry, 
it was added to 
the company’s 
growing route. 
After graduating 
from college, 
Ricky joined the 
company. At that 
time there were 
about 100 ma- 
chines, mostly 
pinballs and 
jukeboxes. ‘To- 
day that number 
has doubled. 
Does Ricky want 
his two boys, 15- 
year-old Mason and 11-year-old 
Tanner, to follow in the family 
tradition? “With the business as 
crazy as it is today, I’m not sure 
whether I want them to find an- 
other career or be third gener- 
ation operators!” 

Had you always known you’d 
be joining your father or did 
you have another career in 
mind? 

I had two other careers in 
mind: being an architect or an 
airline pilot. To this day some- 
times I look back and wish I was 
flying. But my dad really need- 
ed some help. I decided that my 
career was Cut out for me in the 
coin machine business, so here 
Iam. 
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I still do some drafting, which 
I’ve been able to incorporate 
into the business. I help loca- 
tions with their layouts, etc. 

What have been the most sig- 
nificant changes in the industry 
since you've been in it? 

It’s anever ending advance- 
ment in technology. That’s the 
key and it continues on and on. 
When I first started, we were 
operating tube-type Wurlitzers. 
Back then you needed a few 
coils and a pair of pliers to re- 
pair them. Now you need a kit 
full of boards and a lot more 
tools. 

You've gone from the tube- 
type Wurlitzers with 45 rpm 
records to the new super-pow- 
ered NSM with CDs. But even 
technology of five or six years 
ago is already antiquated. 

You've gone from the old 
electromechanical pins when 
the only sound was a bell to the 
new super, multilevel, multi- 
ball, talking-back-to-you ma- 
chines. We didn’t operate 
videos until the early ‘80s. Now 
you have virtual reality, which 
is afar cry from Pac-Man. If you 
don’t think machines become 
obsolete in a hurry, please 
come and visit our warehouse 
graveyard. 

Speaking of technology, what 
is your opinion on the National 
Amusement Network Inc. 
(NANI) that AMOA is working 
on? 

Of course, I’m aware of it but 
I don’t know how it would fit 
into our business. I’ve read all 
the articles about it, but I 
haven't given it a tremendous 
amount of thought. I do know 
that the technology is there and 
anything will work as long as 
you can get the locations to ac- 
cept changes. 

I have a problem here in this 
small rural area with people 
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not wanting to accept change. 
They want the good-ole thing 
that used to work and are not 
very willing to accept some- 
thing new, something they 
don’t understand and they 
aren't familiar with. Perhaps 
the metropolitan areas look at 
it abit differently, but there’s a 
whole different set of circum- 
stances in smaller areas. That’s 
one reason we don't have the 
growth that large cities have. 

I suppose that the people you 
are talking about, in smaller ar- 
eas, aren’t exposed to the new 
concepts. 

No they aren't. These people 
consider it a wonderful day 
when they come to town to the 
grocery store. The whole parish 
has only 30,000 people. When 
you Say virtual reality to them, 
they say, “Is 


that a new 
movie?” 
Operators 


can be like 
that too, not 
wanting to ac- 
cept change. 
Some aren’t 
even using computers. Do you 
think operators need to be- 
come more professional? 

They are going to have to 
change if they want to keep up 
with the times. For instance, in 
1988 I bought my first comput- 
er. My dad, who still works with 
me, said, “Why did you waste 
your money on that contrap- 
tion?” Today he might come in 
and want a report on some- 
thing and his comment will be, 
“Boy, I don’t know how we ever 
got along without that comput- 
er!” 

Same thing holds true with 
the FAX machine. He couldn't 
figure out why we needed one 
in our office. He figured that we 
could just use the one at the 
bank. Now he sends everything 
on it. 
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The computer system we 
have now is actually our fourth 
one. Of course, when video 
poker was legalized we needed 
to upgrade. We are using a full 
route management software 
package from the Coin Con- 
neXion. With the massive 
amount of data that I have at 
my fingertips, and information 
I can extract, it’s become a tool 
for decision making like what 
machines to rotate and what 
CDs to purchase. We also de- 
pend on it for keeping up with 
vehicle maintenance and our 
parts inventory. 

A computer gives you all 
kinds of graphs and data on 
your company's performance. 
With costs today so high on 
everything from games to vehi- 
cles, operators are going to 
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have to advance with today’s 
technology. The real small guy 
with half a dozen stops may be 
able to get along with a notepad 
and a portable counter, but 
most won't. 

You mentioned that you use 
your computer to Keep track of 
your CDs. Is there a big differ- 
ence in keeping up with CDs 
and 45s? 

There is a big difference. 
Coin ConneXion just added a 
CD management program to 
track placement and rotation of 
your huge investment. Think 
about it: if you have 10 jukebox- 
es loaded with CDs, you have 
an inventory worth over 
$12,000! There's a heck of a dif- 
ference between the cost of a 45 
and a CD—slightly over a buck 
compared to just over $10. You 
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simply can’t afford to make a 
wrong buy on CDs. With this 
new program, at any given 
time, you can see any or all CDs 
on a specific phonograph to 
track popularity and play histo- 
ry or see what titles are in your 
warehouse library. 

You mentioned vehicles and 
how your computer helps you 
keep track of maintenance. 
What kind of vehicles do you 
use? 

We have a small fleet, some 
pickups and small cars. We 
have several large vehicles 
with liftgates that we use to 
move equipment. But they stay 
parked for the biggest part of 
the time because they are non- 
efficient gas hogs. We have, for 
instance, a Toyota that we use 
for collection and service calls. 
We get over 
30 miles to 
the gallon. 
I've always 
taken great 
care of my 
personal ve- 
hicles; it 
want to do 
the same for the company vehi- 
cles. The maintenance, from 
tire rotation to oil changes, 
must be done on a regular and 
timely basis. My employees put 
a lot of miles on the cars. One of 
our Toyotas has over 30,000 
miles and its not even a year 
old! 

Whoever is on call any par- 
ticular week will take care of 
maintenance items. They will 
bring us all invoices, which are 
entered into the computer. 
We ve eliminated the big box of 
invoices; you usually can’t find 
the invoice you need anyway. 
The necessary information will 
pop up as to when a certain ve- 
hicle needs servicing. If we re- 
place a part, we'll have all that 
information right there. If 
something goes wrong with 
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COINMAN INTERVIEW 


something that’s just been re- 
placed, we'll know it. We can 
then take it back to the service 
center, since it’s still under war- 
ranty. 

Have you gotten into re- 
demption? 

No, but I’ve seen some of the 
things other operators are do- 
ing and it’s interesting. We pos- 
sibly could do some later, but as 
I mentioned before, this com- 
munity is not a large city. Some 
of these game players don’t 
even know the meaning of the 
word redemption. 

To show you how isolated we 
are, if you wanted to go toa 
mall, you'd have to drive an 
hour and 15 minutes south, 
nearly two hours north, an hour 
to the east, or two hours west. 
In a big city, you can probably 
go 15 minutes in any direction 
and bump into something sig- 
nificant. 

Since that’s the case, it seems 
like people would be looking 
for more in their entertain- 
ment. What kind of locations do 
you have? 

Most people think I have a 
route full of video games, but I 
don’t. [don’t know what people 
around here do in their spare 
time but I venture to guess 
they’re out on Toledo Bend for 
some of the best fishing in the 
state. 

I have purchased some of the 
hottest games around and in 
comparing the collections with 
some of my counterparts in oth- 
er cities, their figures are al- 
ways better than ours on the 
same piece of equipment. I 
have to attribute that to the 
population itself—lack of it— 
and possibly the fact that this is 
an area that is into forestry and 
there’s a military base. 

Did they close Ft. Polk in 
your area? 

If they would have closed it, 
we might not be having this 
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conversation right now. But it 
has changed drastically. I was 
looking at graphs on how in- 
come has dropped; it has a lot 
to do with the base. There were 
15,000 military personnel at Ft. 
Polk. When the realignment 
and closures happened, they 
restructured all the bases. Ft. 
Polk was downsized to about 
10,000. 

If we compared that to losing 
the same number of our civilian 
population it would be like los- 
ing 17 percent of our entire 
population, so it’s bound to 
have an impact. There’s an old- 
er group of people at the base 
now that are looking for restau- 
rants and malls, not the 
lounges and bars that the 
younger GIs were looking for 
when they got a weekend pass. 
We have another class of peo- 
ple that we are catering to. 
They're driving farther to find 
what they want. 

What kind of changes did you 
have to make to accommodate 
those changes? 

There’s nothing you can do. 
You have to go with the flow 
and look for the technology to 
take you out of the slump and 
increase your revenue. When 
they take people away there’s 
nothing you can do to replenish 
it. You have to diversify and get 
off into some other business. 

You once said that operators 
should not put all of their eggs 
in one basket. Is this what you 
meant? 

Diversity is the key for every- 
one, not just operators. Our 
company is in commercial and 
residential real estate as well 
as banking to the degree that 
my father and I are both on the 
board of directors at one of the 
local banks. We were also in the 
motel business until about 13 
years ago. When someone asks 
me what I do, I say it’s easier to 
tell them what I don’t do! 
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I have about 75 pieces of 
commercial property which in- 
Clude taverns, bars, restau- 
rants, apartment complexes, 
etc. We just acquired a 16-acre 
plot and have several people 
talking with us about building 
there. We are constantly at- 
tempting to develop. 

Most of this property was ac- 
quired through the route. We 
probably own about 50 percent 
of our locations. We didn’t set 
out to own all of this property 
but when someone announced 
that they were going out of 
business we ended up buying 
the place because we didn’t 
want it to close. It’s a never- 
ending battle. I didn’t know 
how often locations changed 
hands until we got into poker. 

Although we didn’t want to 
focus on video poker, being an 
operator in Louisiana makes it 
inevitable that we’d ask some- 
thing about it. What do you 
think about what’s happened in 
South Dakota? 

It is absolutely devastating. I 
cannot believe that something 
could not have been done. I’ve 
talked with friends up there 
who have no idea what the out- 
come will be. I feel like the vot- 
ers will put it back in place in 
November, but what happens to 
the thousands of jobs lost? I al- 
ready know that there were 
bankruptcies filed immediately 
and there will be more. 

There are people trying to 
make ends meet. When you 
take away their livelihood, it’s a 
tragedy. Those who put these 
people in the unemployment 
line should have to answer to 
every one of them. It’s ridicu- 
lous. South Dakota did have the 
lowest unemployment figures 
in the country. Although I don’t 
know where the state will be 
now, it’s certainly farther down 
the list. 

Do you have fears that some- 
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thing like that could happen in 
Louisiana? 

Absolutely! Never say it can’t 
happen because it can. I don't 
remember which one, but a 
Louisiana politician made the 
comment that “what the legis- 
lature giveth, it can taketh 
away.” Well, some people think 
they’re rolling in the gravy 
right now, but I’d warn them 
not to count on it to last forever. 
Look at what happened to Pac- 
Man. He’s still here but he’s not 
too lucrative. 

The government has the 
power to keep taxing us until it 
becomes unprofitable. What if 
someone in South Dakota was 
depending solely on video pok- 
er for their livelihood? They re 
history. They can’t even put 
food on the table. We talked 
earlier about diversity. I’ve got 
myself spread out so that if 
video poker went away, I would 
still be in business. 

My competitor probably 
couldn’t carry on. He’s done 
everything, no matter how un- 
scrupulous, to get locations. For 
example, he gave some loca- 
tions all the amusement equip- 
ment just to be able to set the 
video poker. Sure he has a won- 
derful route right now, but what 
if they pull the plug like they 
did in South Dakota? He has 
given away all the other equip- 
ment to locations. He wouldn't 
even have ajob. And don't say it 
can’t happen. He needs to have 
a little vision that goes past the 
next 24 hours. 

We ve been in business over 
50 years. When the dust settles, 
I’ll still be an operator in this 
city supporting my community. 
The outside opportunists will 
be looking for some new indus- 
try to infiltrate and screw up. 

In looking back over the 
years it took to campaign for 
video poker, and the time it has 
taken to get it set, is there any- 
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thing you wish would have been 
done differently or anything 
that you wish was different 
now? 

Every time you look back you 
see where changes could have 
been made. Hindsight is always 
20/20 and that holds true in any 
business, from ditch-digging to 
banking. There were mistakes 
made. The Legislature attempt- 
ed to close some of the loop- 
holes in its last session. I don’t 
know if it fumbled or not. I 
think the court needed to stay 
out of it. The State Police were 
doing their job and trying to en- 
force the laws. 

Every time the Police did 
something that someone didn't 
like, it ended up in court. The 
court would throw the case out 
and tell them that they couldn't 
do this or that. Finally they 
threw up their hands and let it 
go wild. Then the Legislature 
went berserk attempting to 
close all the loopholes. I guess 
we'll know later on what the 
impact will be. I have the bill 
sitting here on my desk. I read 
it often because I tend to inter- 
pret it differently on a daily ba- 
Sis. 

I sure don’t want us to follow 
South Dakota’s path, but I hope 
we ll learn something from it. 
I'd like for the State Police to 
see how things are done in 
South Dakota. I commend the 
Police on the job they've done. 


These guys do a great job and 
they’re doing their best to keep 
out the riff-raff. If you don't 
want the Police breathing down 
your neck, follow the rules. It’s 
a partnership between us and 
the Police. They do everything 
in their power to make it work. 
They are truly on our side. I 
have all the confidence in them. 

One more thing I'd like to 
see different is a way to speed 
the process up. It takes us two 
weeks to do what it takes two 
hours to do in South Dakota as 
far as enrollment and things 
like that. Here’s an example: 
we send in an application and it 
gets put aside for awhile. It fi- 
nally goes to the local trooper, 
who physically goes with you to 
the location to turn on the ma- 
chine and place the necessary 
sticker. 

In South Dakota, they can 
FAX in an application and with- 
in hours the machine is up and 
running. I don’t see why that 
process wouldn't work here. I 
know why there's so much red 
tape; we re dealing with a state 
agency. It’s called bureaucracy. 
But there’s a little too much red 
tape. We could get by with 
somewhat less. 

For states looking to pass 
some type of video poker legis- 
lation, do you have some en- 
couraging words? 

Don’t follow in Louisiana’s 
and South Dakota’s footsteps! 
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Seriously, I don’t know what it 
would take. I could tell them to 
be prepared. If there is even 
the slightest possibility of any 
type of legislation passing, I’d 
encourage operators to go to 
their locations and secure con- 
tracts because the rats will be 
coming out of the woodwork. 

I’ve seen that happen. Al- 
though some of those compa- 
nies have bitten the dust, none 
of us in the coin machine busi- 
ness were prepared for what 
happened. Our operator (I use 
the term loosely) base went 
from about 100 to triple that be- 
cause of poker. The State Police 
had assured us that contracts 
secured before the bill passed 
would not be valid. However, 
eventually those contracts 
were deemed legal. It was a 
crushing blow for operators 
here in the state. 


I stayed low and was not out 
procuring contracts because of 
that particular rule, while out- 
siders were signing people left 
and right. When the rule 
changed, I handed everyone 
who works for me a handful of 
contracts and told them to hit 
the road signing up our loca- 
tions. It did cost me some loca- 
tions that I would have other- 
wise had. There’s not much you 
can do about it after the fact. 
There again, that’s hindsight. I 
should have been out signing, 
regardless of what the Police 
said. I guess that leads to an- 
other piece of advice, which is 
not to take anything for granted 
and don't believe everything 
you hear. 

Do you have contracts in all 
of your locations? 

I didn’t used to have con- 
tracts on my amusement games 
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but I do now. I have contracts 
for video poker and amuse- 
ments. One reason is because 
of a competitor who will give lo- 
cations a jukebox and pool ta- 
bles so they can set the poker 
machines. In addition, the com- 
pany gave one location over 
$20,000 in cash in addition to 
the pool table! 

Let’s end on this tough ques- 
tion. What is the hardest thing 
about being an operator? What 
is the most rewarding? 

The hardest thing is putting 
in the amount of hours to hold 
the organization together. Con- 
trary to what some people be- 
lieve, operators don’t sit in 
their collection room from 8 
a.m.to5 p.m. Monday through 
Friday counting their money. A 
typical day is 16 hours long and 
not necessarily confined to the 
work week. It includes Satur- 
day and Sunday. In fact, my em- 
ployees who are on call can’t 
figure out what I’m doing at the 
office on the weekends. Of 
course, I’m finishing something 
I didn’t get done Monday 
through Friday. 

The most rewarding thing is 
the luxury of traveling this en- 
tire country making a host of 
wonderful friends. Friendships 
I’ve made extend from coast to 
coast and north to south. The 
key to being able to travel is 
having my father and the em- 
ployees I have here now. They 
keep everything on track. From 
the technicians and collectors 
to the secretarial staff, I can 
honestly say that I have the best 
team that I’ve ever had. I’d like 
to mention their names in or- 
der of longevity of service: Jeff 
Fulton, Skip Dykes, Henry 
Prell, Pam Blalock, Debra Ran- 
dolph, and Dick Berry. In the 19 
years since I’ve been here this 
is the best group. It allows me 
the luxury of leaving the office, 
knowing it’s in good hands. 
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STREET TALK 


The blockbuster 
video game syndrome 


Just when you think you have 
this business figured out, it 
changes again, and again, and 
again. At Chilton Vending Co. 
we learned something in the 
last year that I thought I would 
pass along. 

Our buying process may 
sound familiar. Take NBA JAM 
for example. We bought a cou- 
ple and placed them in our top 
locations. We knew the first few 
collections would be outstand- 
ing; they generally are. As usu- 
al, we wait until week four or 
five to make future purchasing 
decisions. If the game appears 
strong, as NBA JAM proved to 
be, we purchase a few more, 
probably only a couple of dedi- 
cated games. 
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the select few ‘must have’ A games.” 
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Four or five weeks later we 
buy three or four more, if war- 
ranted. This may do for as many 
as 10 more weeks until the kit 
comes out; then we cover the 
rest of the top locations if the 
game is really strong. This may 
require buying another half- 
dozen. Now, in a mere five 
months, we've covered the ma- 
jority of our top locations with 
the best game to come out ina 
long time. Not particularly im- 
pressive, is it? 

When you are still delivering 
the hottest game to your best lo- 
cations five months after it was 
released, most of the impact 
and earning potential is lost. 
The players know the game has 
been out awhile so they are not 
overly impressed. 

Meanwhile, you are leverag- 
ing yourself to the maximum, 
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taking a huge financial risk, and 
your customer is pleased but 
not overly impressed. I mean, 
the arcade in the mall had that 
game four months ago! Does 
any of this sound familiar? 

I have heard from many oper- 
ators that video is a dead busi- 
ness. For the vast majority of 
video games on the street today, 
I agree. But for a select few top 
titles, I think that video is as 
strong as ever. When looking at 
the earnings from NBA JAM, 
Mortal Kombat II, or Street 
Fighter, how can you say video is 
dead? 

If you’re still operating Pit 
Fighter, Captain America, Dou- 
ble Dragon, Teenage Mutant 
Ninja Turtles, etc., as we all are 
in some locations, then video is 
dead. These were all good 
games in their time, but have 
very little earning potential to- 
day and no market value. 

Here’s the catch: If you sur- 
round the B games with the 
hottest A games, the B games 
will increase in earnings. In a 
game room with 30 games, the 
top five games need to be the 
likes of NBA JAM, Mortal Kom- 
bat II, the latest Street Fighter, 
Star Trek: Next Generation pin- 
ball, and maybe the hottest Neo- 
Geo title. The other 25 games 
can be chosen from a list of 200 B 
games. The only way to get the B 
games to earn anything is to 
surround them with the select 
few “must have” A games. 

I started thinking about this 
one day while renting a video at 
a Blockbuster store. Block- 
buster has all kinds of advance 
publicity promoting a new title 
before it’s available. I remember 
when the movie “A Few Good 
Men” came out on video. The 
first release day there were over 
100 copies of the movie on the 
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© Programmable payouts (For conversion to tokens) ag 

@ Resettable and perpetual audits p 


© Programmable greeting or message i ii 
Hamilton Mfg. Corp. 
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STREET TALK 


Shelf. 

If a game operator had been 
running that store, he would 
have bought two or three of that 
title to see how it rented. If it did 
well, he would buy a few more, 
and so on. 

Today, when I go back to that 
same store, I only find 10 of that 
title. The company has found a 
way to cover all of its locations 
with the new product as soon as 
it is released, and rapidly de- 
plete the inventory while there 
is still a reasonable amount of 
popularity (market value) left in 
the product. They have it first 
but not necessarily last. 

This is all fine with a $50 video 
tape. It’s a little different when 
you're talking about $4,000 (and 
more) video games. I say differ- 
ent only in dollar value; in prin- 
ciple it’s the same challenge. 

We experimented with Mortal 
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Kombat II earlier this year. We 
took delivery on a large quanti- 
ty of these games at the earliest 
possible opportunity and placed 
them in our top locations. All of 
these locations were the first in 
their area to have this game. 
Not only did the Mortal Kombat 
IIs earn great income, but the 
other games in the arcades in- 
creased 15-20 percent as well. 
The dilemma: Our industry is 
more hit oriented now than at 
any other time I have experli- 
enced. You must have the hits in 
the top locations and you must 
have them first. The catch is that 
if you try to do this within the 
traditional financial rules that 
our industry has operated un- 
der for years (50/50 splits, net 
30-day billing cycles for new 
equipment, set anew game and 
remove the absolute lowest 
earner, etc.) you can and proba- 
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bly will break yourself in a short 
period of time. 

Purchasing mistakes are po- 
tentially devastating. It’s time to 
get creative. The games are go- 
ing to continue to spiral upward 
in cost, but they will be much 
better games technologically 
and have good earning poten- 
tial. 

The popularity trend of any 
game today parallels that of a 
new song on a jukebox. When 
the song is released, the popu- 
larity is at its peak. The curve 
begins, quickly peaks, and then 
rapidly declines. 

Whether or not you choose to 
put this song on any given juke- 
box does not affect the populari- 
ty curve. If you put it on the 
jukebox six months after the re- 
lease date, it may be new to the 
jukebox but the customer sees it 
as an old product. 


GREAT AMERICAN BILLIARDS 
800/ 831-2011 


FAX: (401)/463-6673 
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Prepare yoursell ... This isnt just a game!!! 
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Data East, the creators of the first interactive fighting video game 
has joined forces with Bob Gale, creator of Back To The Future I, I, 
& III to bring you the video event of the year! [[TQ() ASSASSINS! 
Using state-of-the-art digital processing and an Academy Award- 


winning crew, Data East and Gale have created a game so life-like, 


ivll have you wondering where reality ends and fantasy begins! 


Choose your champion from a group of 5 special characters 
and 9 highly skilled Assassins, each with hundreds 
of special moves and Killer-Kombos. 


Sturdy plywood construction, rigid PCB 
security, vandal proof control panel and 
a tamper-resistant line cord makes Tattoo 
Assassins practically indestructible. 

The BSMT-2000 Three Speaker True Stereo 
Sound System draws players into the 
action like never before! A speaker below 
the control panel was added for music 
that the player can feel as well as hear! 
Operator adjustable violence settings 
allow you to set the action so this game 
can play in any location! 


©1994 Data East, Inc. 


Koldan’s waiting ...are you ready to 
begin your quest? 

Tattoo Assassins! Action so hot... 
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Dimensions: Hieght 73.5" Width 25.5" 
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Hollywood meets Com-op... The Making of Tattoo Assassins. 


A crew of 41 movie makers, 15 programmers, 2 weeks of filming and literally 
thousands of hours digitizing images have gone 
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PERSPECTIVE 


Simulators and scary 
creatures in videoland 


wo impressive simulators pro- 
vide thrills for players seeking 
a unique driving experience or 
hovercraft battle adventure. In 
addition, a fighting-themed kit 
featuring 10 unusual charac- 
ters offers a well-conceived re- 
placement for games in the 
Street Fighter series. 





Texture-mapping enhances realism in Sega's Daytona USA. 





Greg Reeves 
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Daytona USA 

Theme: Themes come and 
go, due to what is popular at 
any given time, but driving 
games are eternal. These 
games were present in the late 
‘70s during the birth of the true 
arcade and are still probably 
the most consistent theme in 
new games today. The out- 
standing aspects of this dedi- 
cated simulator from Sega are 
not in the theme but in the 
graphics and game play. 
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One might think that the 
scenery would be the same bor- 
ing racetrack and spectator 
stands, but in Daytona USA the 
player is pleasantly surprised 
to see that sections of the city 
and the highway have been 
converted to race courses. 

Graphics: A few months ago, 
the big achievement in video 
game visuals was the use of 
polygons to create depth, per- 
spective, and distance. Sega 
achieved this with the popular 
Virtua Racing. Right before 
that, bit graphics were used to 
enhance scenery details, again 
achieved in OutRunners. 

Now, both characteristics are 
combined in a process called 
texture-mapping, first seen in 
Namco’s Ridge Racer. I have no 
idea how it is achieved, but the 
result is scenery such as rocks, 
trees, and roads that look more 
real on the screen than in life. 

There are three types of 
courses to choose from, de- 
pending on the difficulty level, 
so there is plenty to see as far as 
scenery goes. An interesting 
sight is the Sonic the Hedgehog 
monument embedded in the 
side of a mountain. 

A feature as yet available 
only in Sega racing games is 
the four-button view mode, 
which allows the player to see 
the road from inside the car, 
above the hood, above the roof, 
or from behind and away from 
the vehicle. Any view can be 
chosen at any time and in any 
sequence, which is an amazing 
feat achieved by the game pro- 
grammers. 

A few effects are worth men- 
tioning: skid marks on the road 
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Two players engage in tank battles in Atari's T-MEK. 


Players choose from 10 creatures in Capcom's DarkStalkers. 





from the previous lap, damage 
sustained by the player's car af- 
ter every hit, and the pit stop 
with crewmen replacing tires 
and car body parts. This is 
hands-down the most impres- 
Sive graphics display to date, 
and along with Ridge Racer 
represents a new direction for 
manufacturers. 

Controls: The cabinet is no 
larger than most two-player 
Simulators, but it has an avail- 





able link system that allows 
more cabinets to connect to it. 
Each half of the game has a 
large horizontal monitor, steer- 
ing wheel, optional four-speed 
shifter on the right hand side, 
accelerator and brake pedals, 
and adjustable seat. Two tweet- 
ers are positioned on either 
side of the steering wheel, con- 
tinuously playing upbeat tunes 
during the race. 

Game Play: With a great 
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game comes a hefty price. It 
cost me one dollar to play, 
which made the attract mode 
more interesting to watch! Af- 
ter waiting for a challenger to 
join in, the player chooses ei- 
ther an easy eight-lap track, a 
medium  four-lap canyon 
course, or an expert two-lap 
coastal location. Next, players 
choose either a manual or auto- 
matic transmission. 

Once on the course, the play- 
er will notice a traffic map on 
the screen that shows the posi- 
tions of the other cars. A course 
map beneath it displays the re- 
mainder of the track before a 
checkpoint, and a timer relent- 
lessly counts down the few sec- 
onds given to complete the 
course. 

Other features include a po- 
sition number in relation to the 
other 10-30 cars participating, 
and a speedometer that reach- 
es around 200 mph. As long as 
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the player completes the num- 
ber of laps needed in the allot- 
ted time, he can continue the 
game despite his car’s position. 
Playing against a challenger is 
much more fun, though, be- 
cause there is only one car to 
beat. The game even allows the 
player to turn completely 
around and go head-on with 
the other cars, resulting in a 
huge crash! 

The realism of scenery con- 
tributes to the racing experi- 
ence and provides the illusion 
of speed. Closing off the sides of 
the cabinet would be the only 
other thing to make the sensa- 
tion of moving more real. 


DarkStalkers: The Night 
Warriors 
Theme: Imagine Super Street 
Fighter II using creatures in- 
stead of humans. That is exact- 
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ly the case in Capcom's new kit. 
Players can choose from 10 off- 
beat characters, including 
creatures such as a mummy, 
vampire, werewolf, merman, 
and catwoman, and do battle in 
the standard fighting game- 
style all around the globe: Ro- 
mania, Japan, Egypt, and Scot- 
land. 

Graphics: This is the closest 
attempt at animation with bit 
graphics that I’ve seen yet. The 
characters have such a smooth 
flow of movement and perfectly 
blended colors that the viewer 
is convinced the graphics are 
straight out of a Japanimation 
movie. Many of the characters 
have shifting parts, such as the 
vampires cape and the mum- 
my’s wraps, that seem to flow as 
if animated, rather than pro- 
grammed. 

Backgrounds also have much 
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detail and are colored to suit 
the mood. For instance, the 
vampire’s battle takes place in 
his castle bedchamber lit by 
candle and decorated in a Eu- 
ropean fashion. Even though 
the game’s setting is on Earth, 
the backgrounds have a magi- 
cal look to them, as if changed 
after nightfall. 

Controls: This kit can convert 
a Street Fighter II game be- 
cause it uses the same panel of 
a joystick and six buttons. Mov- 
ing away from the opponent 
when attacked triggers a de- 
fense mode. The jab, strong, 
and fierce buttons for punching 
and kicking can be combined 
for distance attacks. 

Game Play: A unique feature 
is the ability to choose the 
speed of play between one and 
three right after a character is 
chosen. With his creature of 


COMPETITIVE PENTES PLAY 


Adults, teenagers, kids compete against the clock or each 
other — individually, one-on-one or in teams— while 
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choice, the player travels the 
globe to fight opponents in 
their respective lands. 

The normal two-out-of-three 
rounds must be won _ to 
progress to the next challenger. 
There are further similarities 
between Super Street Fighter II 
and this game in the multihit 
combos awarded, and the spe- 
cial move meter that increases 
as the character takes the of- 
fensive. Once lit up, the player 
can execute the final move to 
destroy the opponent’s remain- 
ing strength. 

The real appeal of this game 
is the fantasy setting as op- 
posed to the gritty human fight- 
ers. Furthermore, the advance- 
ment of bit graphics rather 
than digitization is welcome, 
especially to enhance the ani- 
mated look instead of the real- 
ism. 


T-MEK 

Theme: It’s been awhile since 
Atari released a game of its 
own design rather than a li- 
censed kit. This new dedicated 
game is based on a battle 
among hovercraft (tanks) on 
various planets in order to gain 
control of the solar system. 

A warrior named Nazrac 
Shung has declared that victo- 
ry in this method of combat is 
the only way to capture rule of 
the planets. He has set up are- 
nas in different environments, 
such as volcanic moons and 
rocky planets, and has supplied 
six varying MEK tanks to 
choose from, including stealth- 
meks that can be cloaked fora 
limited time. 

Each battle lasts 30 seconds, 
allowing four tanks to compete 
at once, with victory going to 
the warrior with the most kills. 
The player progresses from lev- 
el to level until finally facing 
Shung himself. 

Graphics: Atari combines 
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digitization with standard bit 
graphics, achieving a realistic 
look to the tanks and the 
scenery. The sky in the back- 
ground makes the locale more 
believable, and the added ob- 
stacles such as creature skele- 
tons on the desert planet and 
spewing volcanoes on the fiery 
moon add to the realism. 


left thumb button operates a 
defense feature, including the 
aforementioned cloak system. 
Perhaps the best aspect of the 
cabinet is the sound. A sub- 
woofer is planted inside the 
back of each seat so that an ex- 
plosion is both felt and heard. 
The cabinet is called “total im- 
mersion” and the reasons are 


“Texture-mapping affords scenery 
dati om(ele) mantle) a-ma-r-|melamusl-ie ge 


than in life." 


Underlying polygon forms 
would probably have improved 
depth perception by creating a 
3-D space rather than just hav- 
ing scenery move by. A similar 
game is Namco’s Cybersled, 
which achieved the perspective 
but lacked the realistic detail. 
Perhaps texture-mapping 
would solve the problem. Dur- 
ing game play the screen dis- 
plays a timer, current warrior 
ranking, radar, and a view from 
the cockpit of the tank. 

Controls: One of the best as- 
pects is the cabinet design. 

The look is quite impressive, 
considering the sheer size of 
the cabinet and the futuristic 
effects. 

Two seats with opposing 
monitors are situated next to 
each other, but are not com- 
pletely visible to each player 
because of a wall between 
them. On each side of a player's 
seat is a joystick with a trigger 
and thumb button. Pushing 
both sticks forward causes the 
tank to move forward, while 
drawing back causes it to rotate 
as areal tank would. 

The triggers fire regular 
blasts or long-range cannons, 
and the right thumb button 
fires a special weapon such as 
an acid bomb or missile. The 
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evident when the game is 
played. 

Game Play: The player can 
challenge the computer or opt 
for the more enjoyable two- 
player mode. First the arena of 
battle is chosen from six vary- 
ing landscapes, followed by a 
tank preference from six avail- 
able styles. A challenge is is- 
sued by Shung, followed by the 
game starting from inside the 
hangar. 

The doors open and the bat- 
tle begins among four tanks 
(three of which are controlled 
by the computer). The player 
must destroy as many targets 
as possible within the time limit 
to insure progression to the 
next level. To replenish special 
weapons, the tank must pass 
through one of several blue 
light targets scattered across 
the battlefield. To increase 
Shield strength, the power 
cores must be collected from 
destroyed tanks. 

The game has the advantage 
of drawing interest due to the 
cabinet design. The graphics 
are a little confusing at first be- 
cause of all the movement on 
the screen. Still, the game has 
an addictive quality not present 
in many other simulators. 
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Small and mid-sized 
businesses speak out 


he third-annual “Survey of 
Small and Mid-Sized Business- 
es,” conducted by Arthur An- 
dersen’s Enterprise Group and 
National Small Business United 
(NSBU) shows interesting 


trends in the areas of: 


e Financing 

eEconomic performance and 
outlook 

eHealth care 

eThe North American Free 
Trade Agreement (NAFTA) 


The Enterprise Group spe- 
cializes in assisting small and 
mid-sized businesses improve 
their competitiveness in the 
marketplace, serving over 
80,000 clients from more than 
300 offices in 67 countries. 
NSBU is a private, non-profit 
association representing over 
65,000 small business owners in 
all 50 states and virtually all 
service and industrial sectors. 


“Small business owners are skeptical 
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Financing 

Alternative financing seems 
to be the name of the game. 
When they can’t find conven- 
tional financing (a loan), more 
small and mid-sized businesses 
are opting for alternative ways 
to get the capital they need. 
The use of credit cards is grow- 
ing, especially among start- 
ups, smaller businesses, and 
those in the western United 
States, indicating these busi- 
nesses may have problems ob- 
taining more conventional fi- 
nancing. 

The survey shows 45% of 
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small and mid-sized business 
owners tried to obtain bank fi- 
nancing during the past twelve 
months. One-quarter were un- 
successful. Of those who tried 
but failed to obtain a loan, 41% 
turned to credit cards. But 
credit-card financing is not just 
being used by start-ups; 26% of 
all businesses reported using 
this form of financing in 1994, 
up from 16% last year. 

The smaller the company, 
the more likely the owner used 
credit cards. Forty-seven per- 
cent of start-ups and 29% of 
companies with fewer than 20 
employees are using credit 
cards as a financing tool. Small 
businesses in the western Unit- 
ed States are more likely to use 
credit cards, and larger compa- 
nies, no matter where they’re 
located, are less likely to use 
them. 

“The scary trend toward pro- 
lific use of credit-card financing 
to fund many small and mid- 
sized businesses points to two 
realities—many entrepreneurs 
are willing to pay much higher 
interest rates to obtain expan- 
sion capital, and traditional 
loan sources are much too diffi- 
cult to access,” says Ron Cohen, 
founder and managing partner 
of Cohen & Company, a Cleve- 
land, Ohio-based firm that ad- 
vises small businesses, and 
president of NSBU. 

Leasing as a form of financ- 
ing went from 8% in 1993 to 13% 
in 1994. Thirty-six percent of 
the companies reported rein- 
vesting earnings into their busi- 
ness aS a means of generating 
capital, up from 30% last year. 
A small but growing and statis- 
tically significant number of re- 
spondents are using alterna- 
tive investment techniques to 
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generate the capital they need. 
The use of private stock place- 
ments went from 0.4% in 1993 to 
1.5% in 1994, while public stock 
issues went from 0.1% to 1.3% 
during the same time. 

On the positive side, the sur- 
vey shows a Significant de- 
crease in banks asking busi- 
ness owners to meet stringent 
operating ratios—16% this year 
compared to 41% last year. 
When asked what banking 
problems they encountered, 
29% cited tighter regulation 
and oversight by their banks 
(down from 41% in 1993); 3% re- 
ported bank closures as a prob- 
lem compared to 8% last year. 
Still, 36% reported their capital 
needs were unfulfilled, particu- 
larly smaller companies, start- 
ups, businesses in the North- 
east and West, and companies 
with no growth in revenues or 
profits. 


Economic performance 
and the outlook 

Happily, small and mid-sized 
businesses report revenues 
and profits up and expect high- 
er net earnings during the next 
12 months, but employment is 
not keeping pace with revenue 
and profit growth. Faced with 
numerous regulatory chal- 
lenges and burdens, small and 
mid-sized business owners are 
focusing on long-term strate- 
gies, such as improving opera- 
tions, product and service qual- 
ity, and productivity, instead of 
investing in labor. 

For example, 46% improved 
the quality of their product or 
service during the past twelve 
months, 45% improved produc- 
tivity, and 38% developed new 
products or services. 

Profit leaders—those whose 
profits increased by 10% or 
more—concentrated on opera- 
tional issues: 70% improved 
product and service quality, 
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65% improved productivity, 
and 51% developed new prod- 
ucts and services in the past 
year. 

Information technology 
helped small and mid-sized 
business owners improve their 
companies. Technology al- 
lowed 46% to improve cus- 
tomer service, 38% to increase 
productivity, and 33% to im- 
prove responsiveness. 

The study finds businesses’ 
expectations for increased rev- 
enues and profits are higher 
this year than in the past two: 
71% expect a revenue increase 
(up from 66% in 1993 and 56% in 
1992), while 61% anticipate 
profit growth (up from 59% in 
1993 and 49% in 1992). The aver- 
age rise in revenue is expected 
to be 6% and profits are fore- 
casted to grow an average of 
4%. 

In contrast, only 29% of small 
and mid-sized business owners 
expect to hire new employees; 
63% expect their workforce to 
remain the same. Of those 
planning to increase the num- 
ber of workers, the average in- 
crease is only 2%. During the 
three years that The Enterprise 
Group and NSBU have con- 
ducted surveys, projected rev- 
enue and profit increases have 
outpaced hiring by 5 to 1. Pro- 
jected revenue and profit in- 
creases have averaged about 
5% and 4% respectively, but 
plans to hire more workers 
have been stuck at about a 1% 
increase. 

“Hiring new employees is a 
major financial move for small 
and mid-sized business owners 
and, as a result, they are pro- 
ceeding cautiously,” says Nancy 
Pechloff, who has specialized in 
serving the needs of owner- 
managed companies for more 
than 20 years and is managing 
director of The Enterprise 
Group. “Labor costs are top-of- 


122 


mind for many of these execu- 
tives—they don’t want to hire 
too quickly because they can’t 
afford salaries and benefits and 
they want to be sure the compa- 
ny will stay on a strong and 
profitable track.” 

Asked to identify the most 
significant challenges to their 
future growth and survival, the 
747 respondents, whose survey 
answers are weighted by U.S. 
Census Bureau business estab- 
lishment data, replied as fol- 
lows: 


e 42% cite health care insur- 
ance benefits 

e42% point to the regulatory 
burden 

e35% believe federal taxes 
are a major issue 

e35% list labor costs— 
salaries and benefits—as 
their most significant 
challenge 


Interestingly, in 1994 fewer 
small and mid-sized business 
Owners see the economy as the 
major challenge to their growth 
and survival—35% this year 
compared to 52% in 1993. 


Health care reform 

Although 73% of the nation’s 
small and mid-sized business 
owners believe the U.S. health 
care system needs reform, a 
substantial number oppose 
three key elements of the Clin- 
ton Administration’s plan: 78% 
oppose a tax on employer-pro- 
vided health insurance, 73% 
oppose mandates to cover their 
employees and dependents, 
and 71% oppose mandatory 
purchasing alliances. 

“Most small and mid-sized 
business owners are happy that 
the nation is finally focusing on 
the cost and coverage gaps in- 
herent in the present system,” 
says Cohen. “However, they are 
skeptical about a new govern- 
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ment bureaucracy attempting 
to provide the solution. They 
fear the cure may be worse 
than the disease.” 

As an indication of the 
volatility and turmoil within the 
current health care system, the 
study found that a startling 40% 
of small and mid-sized business 
owners who offer health care 
insurance changed insurance 
companies last year to better 
manage costs. This is nearly 
double the number (22%) who 
switched the year before. Other 
cost management measures in- 
Clude increasing deductibles 
(36%) and switching to HMO 
and PPO plans (26%). 

Despite cost-management 
measures, health care insur- 
ance tops the list of challenges 
to the growth and survival of 
small and mid-sized business- 
es. Health care is especially a 
concern for smaller companies: 
42% of those with fewer than 
100 employees consider health 
care benefit costs a significant 
challenge, compared to 37% of 
businesses with 100 to 499 em- 
ployees. 

While health care costs con- 
tinue to rise, the average in- 
crease this year (14%) is less 
than the 22% reported in 1993 
and 21% in 1992. In the three 
years that The Enterprise 
Group and NSBU have con- 
ducted these studies, the total 
compounded increase in 
health care costs has been 68%. 


North American Free 
Trade Agreement 

One out of eight small and 
mid-sized businesses are plan- 
ning to expand into Mexico and 
Canada as a result of NAFTA. 
Only 9% feel domestic sales 
and revenues will be adversely 
affected by non-U.S. companies 

because of the agreement. 
While 69% of small and mid- 
sized business owners say NAF- 
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Survey highlights 


Hiring college graduates: 26% plan to hire fewer college 
graduates, 9% plan to hire more. 


Start-ups and bank loans: 62% of the start-ups (in business 
less than 3 years) couldn't get a bank loan last year. 
Among established companies, only 26% were unsuc- 
cessful; 67% of those who did not obtain bank loans 
would have used some of the funds for hiring. 


1993 tax bill: Two-thirds say the tax bill increased their per- 
sonal taxes and one-third say it increased their corporate 
taxes. For companies with 100 to 499 employees, 85% say 
their personal taxes increased and 55% say their corpo- 
rate taxes increased. 


Investment in technology: Results varied by size. 70% of 
the larger companies (100 to 499 employees) say technol- 
ogy is important to meeting their goals and objectives, 
compared to 36% Of smaller companies (less than 20 em- 
ployees). 55% of the larger companies say technology im- 
proved their responsiveness, 31% of the smaller compa- 
nies agree. 


Health care coverage: 78% of the small and mid-sized busi- 
nesses in the Northeast provide this benefit, compared 
to 67% in the North Central, 66% in the West, and 49% in 
the South. 


Health care reform: 82% of the small and mid-sized busi- 
nesses in the western United States favor reform, 75% in 
the Northeast and South, and only 63% in the North Cen- 
tral. 


Flex time: 41% of the businesses out West offer flex time, 
37% in the North Central, 31% in the South, and 28% in the 
Northeast. 


Quality standards: Overall, 12% of small and mid-sized busi- 
nesses are in some stage of planning or completing ISO 
9000 certification. Among businesses with 100 to 499 em- 
ployees, 48% are involved in ISO 9000. 


Regulatory burdens: 63% of businesses with 100 to 499 em- 
ployees named regulatory burdens as one of the most sig 

- nificant challenges to their growth and survival, com- 
pared to 39% of businesses with less than 20 employees. 
Payroll tax deposits are the most burdensome (34%), fol- 
lowed by OSHA requirements (32%), environmental regu- 
lations (31%), and wage reporting requirements (27%). 
For businesses with less than 20 employees, the most 
burdensome requirements are payroll tax deposits (38%) 
and OSHA regulations (27%). For businesses with 20 to 499 
employees, the top regulatory burdens are OSHA and 
environmental regulations (59% each) and the Amer- 
icans with Disabilities Act (22%). 
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TA will have no impact on their 
businesses, some view it in a 
more positive light. Companies 
that see NAFTA positively tend 
to be those already on an up- 
ward growth track. They are 
mostly larger, leaders in busi- 
ness growth, and already in- 
volved in foreign trade. Forty- 
four percent of the companies 
surveyed with 100 to 499 em- 
ployees say NAFTA will have a 
positive impact on their busi- 
ness. Sixteen percent of the 
profit leaders (those with profit 
increases of 10% or more) plan 
to expand into Mexico and 
Canada. 

“There is much confusion on 
the subject of NAFTA, but my 
advice to small and mid-sized 
business owners is that if you 
haven't considered it, take a 
look at how it can impact your 
business,” says Pechloff. “The 


companies best positioned for 
expansion into Mexico and 
Canada have invested the time 
to see all of the possibilities and 
to understand the process.” 

“Most economists have 
agreed that small and mid- 
sized businesses must increase 
their participation in interna- 
tional markets in order for the 
U.S. to regain a dominant posi- 
tion in world trade,” says Co- 
hen. “NAFTA provides stimulus 
to this effort, as will GATT, 
when and if that treaty is enact- 
ed.” 

The Arthur Andersen North 
American Business Source- 
book, published earlier this 
year, is designed to help execu- 
tives take advantage of the eco- 
nomic integration provided by 
NAFTA. The 600-page desk ref- 
erence is a collaboration of 
Arthur Andersen professionals 
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from Mexico, the United States 
and Canada, and provides de- 
tailed information on thou- 
sands of government and trade 
contacts, as well as analytic and 
descriptive material about do- 
ing business in each country. 
The book is available through 
the publisher, Triumph Books, 
(800) 626-4330. 

Many companies expanding 
into international markets, and 
even those that sell only do- 
mestically, are finding their 
customers require ISO 9000 
certification. Acceptance of 
these Quality Management and 
Quality Assurance standards is 
growing rapidly worldwide. 
ISO 9000, which has been 
adopted as a national standard 
by 59 countries, is stressed in 
Europe and required for some 
products shipped into the Euro- 
pean community. 

Thus far, only 12% of small 
and mid-sized businesses are 
planning to go through or have 
completed the ISO 9000 certifi- 
cation process. But 42% of com- 
panies that export are in some 
phase of the ISO 9000 certifica- 
tion or have completed it. 


The box accompanying this 
article gives other highlights of 
the survey’s findings. For more 
information or to obtain a copy 
of the survey, contact Laurence 
Hayward of Arthur Andersen at 
(312) 507-1295 or Dick Green of 
NSBU at (202) 293-8830. 


Channing Hayden is a senior 
instructor at Tulane University 
College in New Orleans, where 
he currently teaches “Principles 
of Management’ and sits on the 
college's Business Study Com- 
mittee. 
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FRANK’S CRANKS 


Ticket dispensers, hot 
games, and repair tips 


n the coin-op industry, there is 
always something new to learn 
or a new product to discuss. 
The first installment of the Al- 
pha-Omega Tech News _ ap- 
peared in the August issue. 
Since then, the staff has come 
up with another batch of useful 
information covering subjects 
from setting up ticket dis- 
pensers to hot games. We hope 
it provides answers to some 
common questions. 
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ones for spare replacements.” 
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From the Tech’s Bench 
Ramon Vivar 

Primer on ticket dispensers: 
With Alpha-Omega Amuse- 
ments rapidly expanding into 
the redemption segment of the 
industry, it is important that we 
all have a good understanding 
of how a ticket dispenser 
works. Remember, it’s the 
heart of any redemption game, 
whether the game was made by 
Lazer-Tron, Smart or Data East. 
The majority of all the prob- 
lems you will encounter on re- 
demption games are ticket-re- 
lated. 

I will limit my discussion to 
the two types of dispensers 
made by Deltronic Labs, the 
DL-1275 and the DL-4-P-S (or its 
variation DL-4-S-S), since these 
two are the industry standards. 
Actually, the whole mechanical 
assembly for both types is ex- 
actly the same. Only the ticket 
board differs. 

The DL-1275 is the more 
common of the two. It is distin- 
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guished by the four wires com- 
ing out of the board terminat- 
ing in a white molex 4-pin con- 
nector, which connects to the 
game. The wires are colored as 
follows: red, 12 volts; black, 
ground; white, motor enable; 
and blue, ticket notch signal 
feedback to the game comput- 
er. 

Here's how it works: At the 
end of the game, the computer 
decides how many tickets it 
should award. Let’s say it wants 
to give out six. The computer 
sends an enable signal to the 
dispenser, that turns on the dis- 
penser motor. It accomplishes 
this by putting the white wire to 
a logic “high” state, which is 
usually +5 volts. As long as the 
game maintains this “high” 
state, the motor will continue 
running and dispensing tickets. 

Let’s stop at this point. 
Armed with this knowledge, 
let's do an experiment to prove 
the point. With the dispenser 
just sitting doing nothing, you 
measure the voltage to the 
white wire with respect to 
ground. You get zero volts. Now 
get ajumper wire and jump the 
white wire to the red wire. This 
brings the voltage up to 12, just 
as the game would do if it were 
giving out tickets. If the motor 
runs when you do this, you 
know the drive circuit is not 
working. 

Now, the game’s computer 
has to know when all six tickets 
have been dispensed. It will 
then tell the dispenser to apply 
the brake to the motor, so it 
stops giving out tickets. The 
dispenser accomplishes this by 
reading the notches on the tick- 
ets optically, and translating 
this to electrical pulses that 
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feed back to the game comput- 
er via the blue wire. A transis- 
tor on the dispenser turns on 
briefly every time the notch 
passes through the optic. When 
this transistor turns on, it 
switches the blue wire to 
ground momentarily. 

If you measure the voltage on 
the blue wire with respect to 
ground, you should see the fol- 
lowing conditions: With the 
optic blocked (the notch not 
lined up with the optic), you 
should read either +5V or +12V 
depending on the game. The 
game determines this value, 
not the dispenser. With the op- 
tic not blocked, voltage should 
be zero. 

Knowing how the game 
reads the number of tickets dis- 
pensed, you know that if you 
have an open line on the blue 
wire, the game will not have 
any means of knowing when to 
stop the motor from dispensing 
tickets. On some games, it will 
just keep running until turned 
off. Some smarter games will 
wait a few seconds; if it doesn’t 
see the notch feedback, it stops 
the dispenser automatically. 
This gives you the symptom 
that it gives out a certain num- 
ber of tickets no matter what 
score you get, either too many 
or too few. 

The DL 4-P-S ticket board is 
distinguishable by the six con- 
nector pins sticking out of the 
board rather than wires, like 
the DL-1275. This model dis- 
penses one ticket for every 
pulse it receives from the game 
computer. These pulses are fed 
to the dispenser through pin 3 
of the ticket board, called the 
enable line. This line is normal- 
ly “high” or at 5 volts logic level. 
If you touch this line to ground 
momentarily, it should give out 
a ticket each time. 

This model is used on a game 
that determines the number of 
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tickets it wants to award by 
sending out the corresponding 
number of pulses. If it awards 
six tickets, it sends out six puls- 
es. You may imagine the enable 
line connected to a switch 
whose other end is hooked up 
to ground. The game has to hit 
this switch six times to award 
six tickets. 

Usually, the type of games 
that use this model don't need 
to know whether all six tickets 
actually came out. As long as it 
has sent the pulses out, its job is 
done. In spite of this, the ticket 
board is still provided with the 
same optic means of reading 
the ticket notches. It is usually 
used to operate a ticket meter. 
It also serves as an optional 
means of notch feedback to the 
game computer if it is required. 

Due to the nature of its oper- 
ations, you will notice that the 
DL-4-P-S dispenses one ticket 
at a time, pausing each step 
rather than a continuous dis- 
pense like the DL-1275. So, if 
you see a DL-4-P-S dispensing 
tickets without pausing after 
each ticket, you know the mod- 
el is faulty. 

It is easy to test this board. 


._ COIN, SWITCHES 


First, you should make sure you 
have 12 volts going into pin 5. 
Ground is at pin 6. After verify- 
ing this, all you need to do is 
jump the enable line at pin 3 to 
ground. Every time you jump it, 
it should give out a ticket. 

Other ticket dispensing mod- 
els: There are two other dis- 
pensers out there aside from 
these two from Deltronic. One 
of these, made by Coin Con- 
trols, was designed to be uni- 
versal in the sense that, by mov- 
ing jumpers on the dispenser, 
you can make it function in ei- 
ther the DL-1275 or DL-4-P-S 
mode. The other type, made by 
Clever Devices, functions like a 
DL-1275, and is pin for pin com- 
patible with it. This model is the 
type found in Simpson’s Cup 
Cakes. 

How to hook up a coin meter: 
Here are the guidelines for in- 
stalling coin meters on any 
game. Diagram 1 shows the set- 
up if you are using a 4.5 volt me- 
ter. Diagram 2 shows how to in- 
stall meters using a 12-volt 
meter. I prefer using the 4.5- 
volt meters which, as you can 
see, are simpler than the 12 volt 
ones. I don't advise using 6-volt 


DIAGRAM 1--USING A 4.5 V METER 
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meters because, from experi- 
ence, they give unreliable per- 
formance if you hook them up 
to 5 volts. For the diodes, you 
may use 1N4001, 1N4004, or 
1N4007, all of which are avail- 
able at Radio Shack or any 
electronic parts store. 


Redemption Review 
Dan Poertner 

Wheel M In: This redemption 
game has the coin or token roll 
out onto a rolling belt with 
stripes of wheeling tickets. If 
the coin falls in between the 
lines of the colored stripe, it 
completes the circuit between 
two blade switches, which 
prompts the game to say “big 
winner’ and award the amount 
for that given row. There are 
also two options Alpha-Omega 
Amusements regularly uses: 
“little winner” (in between 
stripes) and a “mercy ticket” for 
losers. Successful operation of 
this game relies on several key 
factors: a) smooth and consis- 
tent coin mech, b) straight 
alignment of the rolling belt, 
and c) proper alignment and 
tension of the rear blade 
Switches. 

The coin mech is accessed by 
unclipping the top panel from 
the front. Keep the mech clean; 
it handles a high volume of 


—COIW’ SWITCHES 


coins. Also watch that the wires 
to the micro switch stay out of 
the way. If the rolling belt be- 
gins bunching or pulling to one 
side, the tension needs to be 
adjusted (see manual) so that 
the hit is straight and flat. 
There are three different rear 
blade switch adjustments: 


1. Global Adjustment (side to 
side): done by loosening the en- 
tire blade switch bracket’s two 
screws from under the glass 
near the payout numbers. It 
can be moved left or right to 
line it up exactly with the edges 
of the stripes. This moves all 
blades at once. 


2. Individual Blade Switch 
Adjustment: done by loosening 
the blade switch bracket as in 
the Global Adjustment and 
then removing the blade switch 
bracket accessing through the 
back door. Watch for the wires 
attached on the side. Turning 
the bracket over, each blade 
can be moved slightly side to 
side by loosening the blade’s 
two screws. To check the align- 
ment of the blade switches with 
the stripes on the wheel, hold 
the bracket upside down and 
gently lay the end of switches 
against stripes (not moving). 
This helps with exact adjust- 
ment without reinstalling until 


DIAGRAM 2--USING A 12 V METER 


PLAY METER 





127 


done. Re-insert the blade 
switch bracket and perform the 
Global Adjustment. 


3. Blade Switch Tension Ad- 
justment: relates to how hard 
the blade is “pushing down” on 
the wheel. It should have just 
enough tension to be touching 
the surface of the wheel. New 
from the factory, the tension is 
usually too hard, causing the 
coins to be centered onto the 
stripes and increasing the win- 
ning averages. Too little ten- 
sion, or the blade lifting off the 
surface, causes the coin to 
“double hit” as it goes over the 
round edge, resulting in double 
payout. Blades need to stay 
straight. Use a small screwdriv- 
er or blade switch tool to adjust. 
Please, no fingers! Keep blade 
switches clean with a Q-tip 
dipped in rubbing alcohol. Asa 
last resort, the shop should 
have new blades if one gets 
bent out of shape (usually by us- 
ing fingers to adjust). 

Game set-up and program- 
ming: Programming is done 
with dipswitches. We use the 
lowest maximum ticket setting 
of 75. The “little winner” is usu- 
ally set at two and the “mercy 
ticket” turned on to give one 
ticket for losers. Payout per- 
centages can also be changed 
by adjusting the individual 
blade switches slightly wider to 
lower the number of winners, 
or closer together to increase 
the number of winners. If a dif- 
ferent sized coin is used than 
the game is set up for, the mech 
needs adjusting and the width 
of all blade switches need ad- 
justing also. There is a different 
wheel available for .90 tokens. 
Happy Wheeling!! 

Ribbit Racing is a hot game 
out this summer which races 
frogs with one or two players 
using mallets hitting lit frogs. 
Single players race against the 
computer; two-player races are 
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competitive. There is a bonus 
time to beat, but this is usually 
set very fast (five seconds), so it 
does not affect the payout per- 
centages. Mechanically, the 
frog targets have been break- 
ing, and the shop will be getting 
in replacements. So, call and 
reserve yours and return the 
pieces for credit. 

Otherwise, Ribbit Racing has 
been a steady performer since 
the “A8” E-proms have been in- 
stalled. Game programming is 
set up in the software. Dip- 
switches initiate test patterns 
when in the test mode. To pro- 
gram, open the left door and hit 
the red test button up top. 
Then, press the middle green 
button. Option numbers and 
their values will appear on the 
readout. The start button ad- 
vances to the next option with 
the turbo booster buttons in- 
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creasing and decreasing the 
values of the shown option. 
There are five types of win- 
ners: one-player winners, two- 
player winners, one-player 
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losers, two-player losers, and 
bonus-time winners. For regu- 
lar redemption with one coin 
per credit and one-cent ticket 
values, choose values close to 
these: two-player winner, 10 
tickets; two-player loser, 4; one- 
player winner, 5; one-player 
loser, 3; bonus-time five sec- 
onds and bonus winner same as 
two-player winner, 10. Set 
game time at “2” to make for 





faster games and higher gross- 
es during peak game room 
times. For Fixed Ticket in New 
Jersey, set all winners, losers, 
and bonus wins to five tickets. 
“Frogs, on your mark, get set, 
go!” 

Maintenance note on Ribbit 
Racing button replacement: To 
do this, you will need a power- 
driver with Phillips bit, nut dri- 
ver, allen wrench set, and about 
two hours of uninterrupted 
time. Take off the top plexi 
(bolts and start button), unclip 
two clasps to raise the top pan- 
el, and then replace the buttons 
by rows. The light bar, lock nuts, 
and wire clamps must be re- 
moved for each racer replaced. 
If you have a whole set of new 
buttons, replace all buttons and 
save good old ones for spare re- 
placements. 
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First place winners in the Open Divi- 
sion, (I-r): Bruce Carson, Jeff Benoit, 
Dave Course and John Kalyvas of Union 
Music, Chris Larabee, Jerry Larabee, 
and Mike Demaria. 





First place Women’s Division winners, 
(back row, I-r): Dave Course, Patty 
Street, Joni Vanderhagen, John Kaly- 
vas; (front row, I-r): Sharon Sawicki and 
Sandy Pinion. 
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VNEA pools winners in 
Michigan championship 


he First Annual Michigan 
VNEA (Valley National 8-Ball 
Association) State Team Pool 
Championships were held in 
Bay City, Mich., May 6 - 8. The 
three-day event took place at 
the Bay Valley Hotel and Re- 
sort. Competitions included 





Pool professional Vicki Paski chal- 
lenges Valley president Chuck Milhem. 


mini-singles for men and 
women, followed by open teams 
competitions, and finals. 

The event was organized by 
Michigan's four leading opera- 
tors—All American Automatic, 
American Music and Vending, 
Superior Vending, and Union 
Music. The more than 170 par- 
ticipants represented about 25 
different sponsors. First place 
winners in the Open Division 
received $1,075, and second 
place, $775. Winners in the 
Women’s Division were award- 
ed $450 for first place and $280 
for second place. 

Operators expressed enthu- 
siasm at the success of the 
event. “Bringing this event here 
to Bay City was a real high- 
point for us,” said John 
Roszatycki, head of American 
Music and Vending. “It was a 
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Michigan ‘first’ and tells us that 
competitive pool is now a seri- 
ous rival to other indoor sports 
activities.” Gregg Elliott, execu- 
tive director of the VNEA, said, 
“The success of the first annual 
VNEA tournament held here in 
Michigan is a real tribute to the 
dedication of these four opera- 
tors, 

The appearance of touring 
pool professional Vicki Paski 
highlighted the second day of 
championship activities. Paski 
demonstrated her expertise in 
several matches, some with lo- 
cal celebrities. Proceeds from 
the matches benefited the Boys 
& Girls Club of Bay County. 

The 19 Valley Cougar coin ta- 
bles were supplied by Valley 
Recreation Products. Chuck 
Milhem, company president, 
said, “It was gratifying to have a 
part in these championships.” 
Milhem received a _ special 
plaque of appreciation for his 
contributions to the event. 

Winners in the tournament 
included: 

Open Division: 1st—The Bob- 
by T’s: Bruce Carson, Jeff 
Benoit, Chris Larabee, Jerry 
Larabee, and Mike Demaria of 
Union Music in Detroit; 2nd— 
Viking Lounge: Dan Otto, Ray 
Villareal, Rex Rice, Mark St. 
John, Bob Trijillio, Shorty Rob- 
son and Paul Fenslau from All 
American Automatic in Flint. 

Womens Division: 1st—The 
Bobby T's: Patty Street, Joni 
Vanderhagen, Sharon Sawicki, 
and Sandy Pinion of Union Mu- 
sic; 2nd—Crazy Teddy’s: Alisa 
Ristich, Kathy Hirshfield, San- 
dra Hirshfield, and Pattee Jo 
Hayhurst of Union Music. 
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WAMO darters raise 
$17,000 for MDA 


More than $17,000 was raised 
for the Muscular Dystrophy As- 
sociation by the Wisconsin 
Amusement & Music Opera- 
tors Association (WAMO) at its 
10th Anniversary Dart Tourna- 
ment May 19-22. 

Nearly 3,000 darters shot for 
$73,430 in cash and prizes dur- 
ing the four-day event at the La 
Crosse Center in La Crosse, 
Wis. Some 160 coin-op dart 
games from Arachnid, Merit, 
and Valley, were assembled for 
this year’s tournament. 

“This was our finest event to 
date,” WAMO president Mike 
Bohrer said. “Through our net- 
works and leagues and the co- 
operation of our volunteers, we 
have been fortunate to build 





Ten-year-old Rupert Hopkins, MDA Goodwill Ambassador, throws darts in the re- thi i te anal itieiedan” 
cent WAMO Darts Against Dystrophy. is event to wnat lt 1S today. 


In the Darts Against Dystro- 
phy benefit, money was raised 
through pledges based on the 
number of bulls-eyes hit. The 
top winner, Anna Marie Wood, 
won the event and the $500 first 
prize donated by WAMO. 

Monies collected in the event 
will go towards services such as 
diagnostic testing and evalua- 
tion, consultations with special- 
ists in neuromuscular diseases, 
follow-up care, genetic coun- 
selling, summer camp, wheel- 
chairs, and scooters. 





WAMO's dart tournament drew crowds of over 4,000 people, including 55 opera- 
tors of organized dart leagues. 
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Dressed for ac- 
tion! The Valley 
Cougars Cap- 
tured the team 
uniform award. 


TOURNAMENTS 


& LEAGUES 


VNEA welcomes 125 teams 
in Junior Championships 


ineteen charter holders spon- 
sored 125 teams in the 4th An- 
nual VNEA International Ju- 
nior Championships held June 
24-26 at the Ramkota Inn in 
Sioux Falls, S.D. 

Young pool enthusiasts from 
Canada, Nebraska, North 
Dakota, Wisconsin, Minnesota, 
South Dakota, Louisiana, Col- 
orado, and Wyoming competed 
for trophies, 
prizes, and 
savings 
bonds. Forty 
Valley pool 
tables were 
utilized dur- 
ing the event. 
Famed _ pool 
teacher Jerry 
Briesath  of- 
fered instruc- 
tional tips 
and dazzled 
young players 
with his cue 
ball control 
exercises and 
trick shots. 

VNEA exec- 
utive director 
Gregg Elliott 
said, “We had 
a 40 percent 
increase over 
last year in 
both the sin- 
gles and team competition. The 
tourney was extremely suc- 
cessful. Its continued growth is 
due in large part to the many 
sponsors. We offer our greatest 
appreciation to them.” 

Sponsoring companies in- 
clude Western Automatic and 
Joyland Amusements, Ontario, 
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Canada; Lucky Coin, Metairie, 
La.; Advanced Amusements, 
Park Rapids, Minn.; C&N Sales, 
Mankato, Minn.; D&R Star, 
Rochester, Minn.; Music Ser- 
vice, Marshall, Minn.; Central 
Distributing, Omaha, Neb; 
VVS, Lincoln, Neb.; Advanced 
Amusements and United Mu- 
sic, Fargo, N.D.; Manford Music, 
Huron, S.D.; Automatic Ven- 
dors, Pierre, S.D.; Madison 
Coin Machine, Monona, Wis:; 
Stansfield Vending, LaCrosse, 
Wis.; Freemont Vending, River- 
ton, Wyo.; and Gapter Amuse- 
ment, Cheyenne, Wyo. 

And now the team winners: 

Youth (9-13): 1st—Q & Feath- 
er Eliminators, C&N Sales; 
2nd—B P Cues #5, D&R Star; 
3rd—Billiard Boys, D&R Star. 

Minors (14-17): 1st—Trans #1, 
Lucky Coin; 2nd—The Brat 
Pack, Central Distributing; 
3rd—W.A.G.O.L.T. Q & Feather, 
C&N Sales. 

Majors (18-20): 1st—The 
Dream Team, Lucky Coin; 
2nd—MCM Gold _ Diggers, 
Madison Coin Machine; 3rd— 
Billiards on Broadway, United 
Music. 

Friday mini-tournament win- 
ners: 

Youth: i1st—Jeff Hudson, 
VVS; Tony Seykora, D&R Star, 
and Brad March, C&N Sales; 
2nd—Brian Solheid, C&N Sales; 
Josh Shones, D&R Star; and 
John Zender, C&N Sales. 

Minors: 1st—Brad Huard, Ad- 
vanced Amusements; Justin 
Johnson, Stansfield Vending; 
Danny Lankins, Central Dis- 
tributing; Shane Pew, Ad- 
vanced Amusements; and Phil 
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The Dream Team, (front, I-r)): Tim Mire and Mike Militello; 
(back, I-r): Joey Tackett, Joe Cochran, and Steve Tackett. 


Q & Feather Eliminators, (front) Tyson Hodgins; (back, I-r): 
Cody Hodgins, Bill Lane, Brad March. 





Boyer, C&N Sales; 2nd—Jason 
Muri, Stansfield Vending; Scott 
Sinclair, Western Automatic; 
Brent Widtfeldt, Central Dis- 
tributing; Kevin Knudson, D&R 
Star; and Adam Smith, Western 
Automatic. 

Majors: 1st—Chris Hanson, 
United Music; John Cochran, 
Lucky Coin; and Eric Stadtherr, 
C&N Sales; 2nd—John Akers 
and Joe Brown, Central Distrib- 
uting; and Chad Murray, C&N 
Sales. 

Sunday 
winners: 

Youth: 1st—Dave Killerlain, 
Madison Coin Machine, and 
Eric Simon, D&R Star; 2nd—De- 
rick Hofer, Manford Music, and 
Matt Knudson, D&R Star. 

Minors: 1st—Jeremy Drum- 
mer, C&N Sales; Danny Lank- 
ins, Central Distributing; and 
Dustin Sheedy, D&R Star; 2nd— 
James Davis, Madison Coin 
Machine; Jeremy Frost, Man- 
ford Music; and Brent Hood, 
Automatic Vendors. 

Majors: 1st—Jason Hochstat- 
ter, Advanced Amusements, 
and Casey Miller, Lucky Coin; 


mini-tournament 
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2nd—Jeff Hudson, VVS, and 
Tom Oman, Madison Coin Ma- 
chine. 

Girls Only (9-20): 1st—Becky 
Hunsley, Automatic Vendors, 


OK « 


Phone (606) 231-7100 » FAX (606) 231-7108 
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and Tanja Harig, United Music; 
2nd—Keri Golden, C&N Sales, 
and Amanda Peck, Automatic 
Vendors. 

Adult/Youth Scotch Doubles: 

Youth: 1st—Rich Olsen and 
Brian Solheid, C&N _ Sales; 
2nd—Nick Nelson and Keith 
Miller, D&R Star. 

Minors: ist—Randy Sabin 
and Kurt Sabin, VVS; 2nd—Je- 
remy Peck and Larry Peck, 
D&R Star. 

Majors: 1st—Matt Akers and 
John Akers, Central Distribut- 
ing; 2nd—Mike Jensen and 
Kerry Jensen, Stansfield Vend- 
ing. 

Hard Luck finals: Youth— 
Still Shootin’, Gapter Amuse- 
ment; Minors—Stu’s #1, Auto- 


matic Vendors; Majors- 
Huebler Crew, Advanced 
Amusements. 

Team uniform award: 


Youth—Valley Cougars, Fre- 
mont Vending; 
Minors—Danger From the 
Depths, Joyland Amusements; 
and 
Majors—Cue _ Balls, 
vanced Amusements. 


Ad- 
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APA hosts national 
team championship 


he American Poolplayers Asso- 
ciation hosted the Bud Light 
National Team Championship 
Aug. 2-6 at the Riviera Hotel 
and Casino in Las Vegas, Nev. 
Over 423 teams competed, 387 
in the Open Division and 38 in 
the Ladies’ Division. Players 
hailed from 46 states and Cana- 
da. 

All participants were active 
members of the APA who 
gained eligibility in year-round 
league play. Division winners 
competed in local events before 
advancing to the national level. 

Championship play took 
place on 68 coin-op pool tables 
from Dynamo Corp., the official 
table provider for the APA. 





The APA's Bud Light National Team Championship drew 423 teams. 
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Table set-up and service was 
courtesy of A-1 Billiards of Las 
Vegas. 

The APA sponsors this sum- 
mer event, as well as the U.S. 
Amateur Championship, 
Handicap Division. The associ- 
ation sanctions one of the 
largest amateur pool leagues, 
known as the Bud Light Pool 
League or American Pool 
League and as the Dynamo 
Pool League in Canada. 


The 1995 National Team 


Championship will also be held 
in Las Vegas. On that occasion 
the APA and Dynamo will stage 
the first-ever Dynamo 9-Ball 
National Championship featur- 
ing a $50,000 purse. 
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Second tax opinion 
legally beats IRS 


m sure you'll like this story: a 
true story about a real-life fam- 
ily business owner (let’s call 
him Joe and his business Suc- 
cess Co.) who called me for a 
second opinion. What’s the bot- 
tom line? We turned the tables 
on the IRS. You see, under Joe’s 
original transfer/estate plan, 
the IRS would have skinned 
him alive. After the second tax 
opinion, it is the IRS that will be 
skinned alive—but legally. 


ml ameal=e-la-t-meyma-)(-rece)anlaelelalior-id(elarmany.= 
save 92.3 percent of our clients an 


average of 25.5 percent of their costs.” 
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Here’s the story: after 39 
years of building a family busi- 
ness, Joe, who is 65, is tired. 
He’s ready to retire and trans- 
fer Success Co. to his son, Joe 
Jr., who has been running the 
business on a day-to-day basis 
for 15 years. Joe and his wife 
Mary own 100 percent of Suc- 
cess Co., a C corporation (tax- 
paying corporation), which 
makes about $175,000 each 
year after paying Joe asalary of 
$125,000 per year, plus $25,000 
in various fringe benefits. The 
business is expected to grow at 
a five- to eight-percent rate in 
the near future, increasing 
profits by $20,000 to $30,000 per 
year. 

Joe plans to quit working en- 
tirely and move to a warmer cli- 
mate. He figures that he needs 
about $150,000 per year from 
the business for six more years. 
His other income, together with 
the sales proceeds after the 
business is sold to Joe Jr., would 
then be adequate for his retire- 
ment needs. Counting the face 


134 


amount of his $800,000 in life in- 
surance, Joe is worth more 
than $4 million, which would 
give the IRS about $1.7 million 
under Joe’s present trans- 
fer/estate plan. Success is cur- 
rently worth about $1.6 million. 

This is what Joe’s advisor 
told him to do: take a $75,000 
salary and a $75,000 dividend 
from Success Co. for six years. 
Then, starting in year seven, 
sell the business (at its value at 
that time) to Junior, with pay- 
ments to be made over a period 
of years. Terrible advice. 


Do you know why this is a tax 
disaster? Here’s some help. 
First, let’s consider the 

salary. Since Joe will not be 
working, the entire amount of 
salary would be considered 
“unreasonable compensation” 
by the IRS. Result: the salary 
would not be deductible by Suc- 
cess Co. In addition, the salary 
would be subject to payroll tax- 
es—a wasted cost of $10,000 per 
year. Worse yet, Joe would lose 
his Social Security benefits. 

Second, the $75,000 dividend 
falls into the tax trap of double 
taxation. The corporation pays 
the first tax on its profits, and 
Joe pays a second tax on the 
dividend. 

What should Joe do? Simple. 
Elect S corporation status. Take 
zero salary. The unreasonable 
compensation and payroll tax 
problems disappear. Also, Joe 
can draw his full Social Securi- 
ty benefits. The dividend trap is 
avoided. As an S corporation, 
Joe can draw all current profits 
(estimated at about $275,00 per 
year and rising) subject to only 
one tax. 

Finally, let’s consider the sale 
of Success Co. to Junior—also a 
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lousy tax idea. Why? Well, con- 
sider this: Junior must pay tax 
on the money he earns, but he 
can’t deduct the $1.5 million (or 
more) he must ultimately pay 
Joe; Joe must pay tax on the 
profit from the stock sale; and 
the stock sale proceeds will be 
included in Joe's estate. Again, 
the key question: What should 
Joe do? He should start giving 
Success Co. to Junior at the 
rate of $20,000 per year. The 
family saves taxes three ways— 
Junior and Joe save income 
taxes, and Joe will save estate 
tax. 

As a matter of fact, our sec- 
ond-opinion tax plan was de- 
signed to eliminate the entire 
$1.7 million anticipated tax lia- 
bility. But one warning: all of 
the details of Joe’s tax plan— 
life plan, transfer plan, and es- 
tate plan—are not discussed 
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here. For example, we used two 
GRATs (grantor retained annu- 
ity trusts)—one created by Joe, 
one by Mary—for a large por- 
tion of the Success Co. stock; an 
irrevocable life insurance trust 
for the $800,000 in life insur- 
ance; and credit-shelter trusts 
for Joe and Mary. All of these 
items work together to kill the 


Business When You Have Two 
or More Children,” or “A New 
Tax Superstar—S Corpora- 
tion.” 


Transfer/estate planning 
leads to cost cutting 
I’m a lucky guy. Why? Our 
firm has a great advantage 
when consulting with family 
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raised basis—to save a bundle in taxes.” 





estate tax. You must find a tax 
expert to tailor your personal 
tax plans. 

Want to learn more about 
this tax-saving subject? You 
may send for these special re- 
ports: “Transfer Your Corpora- 
tion to the Next Generation— 
Tax Free,” “Transferring Your 
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business owners (most are 
readers of this column) from 
coast to coast in the area of 
transfer/succession estate 
planning. We are able to get 
very Close to the client. 

Before a tax plan is even con- 
sidered, we study and analyze 
the financial statements of the 
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company, the client’s personal 
wealth, the family tree, and the 
existing transfer/estate plan (if 
any). Moreover, we learn the 
most private goals of the 
client—business goals, family 
goals, and personal goals. 

Also, since we work with the 
top lawyers, CPAs, and insur- 
ance consultants in the country, 
we get first crack at new tax 
ideas right from the start. 

What's amazing is that when 
we aSk the typical owner what 
his business goals are, we get a 
Clear and specific answer: usu- 
ally something like— 
"Grow’...”Diversify”...”Build a 
management team.” But the 
follow-up question, “How do 
you intend to accomplish those 
goals?” typically draws a blank. 

Well, maybe it’s the CPA in 
me, but I can’t stand uncertain- 
ty in a business. So, our CPA of- 


fice, over a period of years, cre- 
ated a specialized group of con- 
sultants to fill the specific 
needs (aside from transfer/es- 
tate planning) of these family 
business owner clients. Needs 
like strategic planning. Execu- 
tive search. Cost cutting. 

Cost cutting turned out to be 
an area where we can help al- 
most 100 percent of our clients. 
In fact, in the area of telecom- 
munications (for example, long 
distance—domestic and inter- 
national, 800 inbound service 
and credit card calling), we 
save 92.3 percent of our clients 
an average of 25.5 percent (of- 
ten more than 40 percent) of 
their costs. Wow! 

How is this done? Simply put, 
a federal court in 1982 killed 
the long-distance telephone 
monopoly monster. For good. 
Now there is a competitive 


marketplace. The problem is 
that few closely held business 
Owners are even aware of this 
new long-distance market en- 
vironment. Worse yet, they 
don't know how to take advan- 
tage of the many new commu- 
nication and cost-cutting bene- 
fits available in long distance. 
Want to learn how informed 
business owners are slashing 
their phone bills? You may 
send for this special report: 
“The Easy Way to Cut Your Long 
Distance Bills by 18 to 36 Per- 
cent—Without Risk or Cost.” 


One road to tax heaven 

Hands down, my favorite tax 
word is “tax-free.” It has special 
meaning when selling real es- 
tate, either commercial or resi- 
dential. Let’s take a look at a 
typical example. Joe Owner 
Owns investment real estate (it 


uelercara systems attract customers and provide added 
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Operation in mind. Customers love the ease and convenience. 
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dramatically reduce "shrinkage" 


«Provide lots of marketing opportunities 


Our system can control just about 
anything! Single player, single player 
with replay, multi-player, redemption 
in single or multi-player, turnstiles, 
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can be a warehouse, apartment 
building, or any other invest- 
ment property) that cost 
$500,000. It has been depreciat- 
ed down to $300,000 and is 
worth $1 million. Joe has a buy- 
er. The $700,000 profit will cost 
Joe $196,000 ($700,000 x 28 per- 
cent as acapital gain) in tax. 
What can Joe do to save the 
$196,000 in tax? A tax-free ex- 
change is the way to go. Here's 
another reason: the step-up-in- 
basis rule. Let’s continue the 
example to show you how it 
works. Suppose you trade the 
$1 million property for new 
property worth $1.5 million, as- 
Summing an additional mortgage 
of $500,000. For tax purposes, 
you only paid $800,000 for the 
property ($1.5 million less the 
$700,000 tax-free profit). The 
years go by and the new prop- 
erty is depreciated down to 
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$400,000 but is worth $2.5 mil- 
lion. You die leaving the prop- 
erty to your heirs. 

Your heirs take the property 
with a new $2.5 million tax ba- 
sis, just as if they had pur- 
chased the property for that 
amount on the day you died. 
Who pays tax on the $2.1 million 
in profit (the difference be- 
tween its value of $2.5 million 
and $400,000 tax basis)? The an- 
swer because of the new 
(raised) tax basis: nobody—not 
you, not your estate, not your 
heirs. This raised-basis rule 
should be part of every taxpay- 
er’s lifetime tax plan and estate 
plan. 

Talk to your professional ad- 
visor about how to use these 
two rules—tax-free exchange 
and raised basis—to save a bun- 
dle in taxes. When used in tan- 
dem, they can be the backbone 
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SELECT ANY COMBINATION OF LOCKS AND KEY PROFILES 


—_-— "7 


ores #697-GO7 


1357 


1-800-395-8880 


for your personal estate plan to 
increase your after-tax wealth. 

Want to learn more easy 
ways to boost your family 
wealth free of taxes? You may 
send for one or more of the fol- 
lowing reports: “How You Can 
Beat the Estate Tax—Legally,” 
“The Secret of How the Rich 
Create Wealth and Income 
Without Risk,” or “How to Triple 
Your Pension, Profit Sharing, 
or IRA Value.” 

Irving Blackman is a senior 
tax partner in Blackman 
Kallick Bartelstein, a CPA firm 
specializing in closely held 
businesses. He has agreed to 
consult with readers of this col- 
umn. His tax hotline number is 
(312) 207-1040. The address to 
send for the special reports (at a 
nominal cost) is Book Division, 
300 South Riverside Plaza, 
Chicago IIl. 60606. 
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Atari Games, which 
recently merged with 
several Time-Warner 
entertainment compa- 
nies and is changing its 
name to Time Warner 
Interactive, releases 
Primal Rage. 

This upright, dedi- 
cated video game fea- 
tures head-to-head ac- 
tion as players fight 
dinosaurs in a prehis- 
toric time. Players 
choose one of seven gi- 
ant fantasy creatures 
in an attempt to domi- 
nate the new “Urth,” 
using fighting moves, 
powerful secret moves, 
masterful combo hits, 
and graphic finishing 
sequences to eliminate 
opponents. 

Primal Rage _ fea- 
tures a new stop-mo- 
tion animation tech- 
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nique that provides re- 
alistic and _ life-like 
character motion. Also 
enhancing game play 
is the new “Total 
Immersion Audio,” 
which provides great 


stereo sound that 
punctuates high-im- 
pact game play. 


A four-button con- 
trol system, with power 
hits mapped onto the 
top and bottom button 
pairs, allows the di- 
versity of moves found 
in six-button games, 
while providing a lay- 
out that fits comfort- 
ably under a player’s 
hand. 

Along with the new 
layout is a new way 
of executing special 
moves, allowing for 
more fluid combina- 
tions. Advanced play- 
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ers are motivated to 
learn all of the moves 
to develop the best 
combos. 

Players will be 
pleasantly surprised at 
Primal Rage’s devia- 
tion from the tradition- 
al one- and two-player 
game designs. Rather 
than the game ending 
when all computer- 
controlled characters 
are defeated, the one- 
player game is open- 
ended. After winning, 
players are rewarded 
with a character story- 
line and enter a frantic 
second stage mode 
where rounds’ are 
Shorter and hits do 
more damage. Players 
must be extremely 
good to master this 
mode. 

The two-player game 
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also features a novel 
format: it’s organized in 
a push-pull fashion that 
encourages longer two- 
player sessions. 

The game has been 
designed to suit both 
arcade and street loca- 
tions. Gore levels are 
operator-selectable. 
The one- or two-player 
upright game is avail- 
able in two formats: the 
dedicated 25” upright 
and deluxe showcase 
model with 33” moni- 
tor. 

For more informa- 
tion, or distributor re- 
ferral, contact Time 
Warner Interactive/- 
Atari Games, 675 
Sycamore Drive, Milpi- 
tas, CA 95035; (408) 434- 
3799; FAX (408) 434- 
3116, 
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Carousel 1900 





Falgas unveils the 
Carousel 1900, a bright- 
ly-colored, electrically- 
powered, three-horse 
ride for children. The 
base is lined with wood 
for a solid foundation. 
The decorative canopy 
is topped with a uni- 
corn and features col- 
orful artwork set in a 
crown motif. 

The coin mechanism 
and timer are opera- 
tor-adjustable. It also 
features a built-in cas- 
sette sound system. 
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The steel tubes and 
chassis are painted 
with epoxi. The shafts 
and axles have been 
fitted with high-quality 
bearings and the trans- 
mission works through 
a motor reduce and 
belt system. 

For more informa- 
tion, or distributor re- 
ferral, contact Falgas, 
1559 N.W. 79th Ave., Mi- 
ami, FL 33126; (305) 471- 
0476 or (800) 772-3912; 
FAX (305) 471-0381. 


Darkstalkers: The Night 
Fl gate) as 





Darkstalkers: The 
Night Warriors is the 
latest video from Cap- 
com, makers of the 
Street Fighter series of 
video games. _ This 
head-to-head, combat- 
style game features 
finely detailed graph- 


ics and _ interesting 
characters. 
The game §intro- 


duces 10 comically-an- 
imated monster war- 
riors from around the 
world, who gather to 
compete in the fight of 
their lives to reign as 
the ultimate Lord Mas- 
ter Darkstalker of the 
night. Battling it out 
in a two-out-of-three 
round contest, each of 
the characters has his 
own range of special 
fighting techniques. 
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One example is Mer- 
man, who is searching 
the world for the last of 
his aquatic race, at- 
tacking enemies with 
his fierce sonic wave. 

Darkstalkers is a 
one- or. two-player 
dedicated game, fea- 
turing a six-button con- 
trol panel, state-of-the- 
art graphics and 
sound, and a health bar 
at the bottom of the 
screen to let players 
gauge their perfor- 
mance. 

For more informa- 
tion, or distributor re- 
ferral, contact Capcom 


USA, 475 Oakmend 
Parkway, Sunnyvale, 
CA 94086; (408) 774- 


0500; FAX (408) 774- 
3994. 
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Karate Challenge eS. |. Se 





East West Markets 
Exchange debuts 
Karate Challenge, an 
interactive martial arts 
game. 

Karate Challenge 
has no joysticks, but 
rather features a fear- 
some face, clenched 
fists, and hulking body 
pictured on a4’ high x 
2’ wide striking pad. 
There are centrally-lo- 
cated targets which 
light up randomly. This 
very hittable electronic 
opponent grunts and 
groans when the tar- 
gets are hit for scores. 
Music and cheering 
crowd noises are heard 
when a target has been 
successfully hit within 
the scoring time. 

The 4-1/2” thick 
polyurethane striking 
pad is designed to re- 
ceive the hardest of 
blows. The _ player 
throws anywhere from 
20 to over 100 punches 
in each round, giving 
him an aerobic work- 
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out, while exercising 
both the upper and 
lower body and im- 
proving hand-eye co- 
ordination. 

Karate Challenge is 
set with options for 
length and number of 
coins per round; free 
play; and adjustable 
striking pad height, 
target sensitivity, 
sound volume, and at- 
tract messages. The 
digitized sound can be 
customized, featuring 
the language, words, 
and voice of the opera- 
tor’s choice. 

Karate Challenge 
can be equipped with 
an optional coin/token 
acceptor and _ ticket 
dispenser. 

For more informa- 
tion, or distributor re- 
ferral, contact East 
West Markets” Ex- 
change, 5533 N. Broad- 
way, Chicago, IL 60640; 
(312) 271-7600; FAX 
(312) 878-6847. 


Strata introduces an 
easy-to-learn video kit 
called Pairs. Players 
turn cards over search- 
ing for matching pairs. 

When a match is 
found, the cards disap- 
pear, revealing bits ofa 
hidden picture. As the 
player matches pairs of 
cards, more of the pic- 
ture is seen. The goal is 
to remove all of the 
cards from the screen 
to reveal the entire pic- 
ture and advance to 
the next level. 

Pairs is available in 
three versions that will 
suit any kind of loca- 
tion. The adults-only 
version features over 
50 pictures of digitized 
women in- various 
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states of undress. The 
family version, appro- 
priate for all ages, 
places emphasis on 
game play, scoring, 
and two-player compe- 
tition rather than the 
scenes found behind 
the cards. 

The redemption ver- 
sion features colorful 
cartoon graphics and 
fast game action, 
geared especially for 
dispensing tickets. 

For more informa- 
tion, or distributor re- 
ferral, contact Strata 
Group Inc., 4010 Win- 


netka Ave., Rolling 
Meadows, IL 60008; 
(708) 870-7006; FAX 


(708) 870-0120. 
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WHAT'S NEW 


KIDZ play systems Sy | <=) ol (ator we) a} (omeyelece(=) 4 


PLUG IN, TURN ON 





FunTecnic intro- 
duces KIDZ play sys- 
tems, colorful, all-new 
modular play systems 
designed for children 
up to six years old. 
With five different 
models and three color 
ranges, the KIDZ sys- 
tem caters to a wide 
variety of both indoor 
and outdoor locations. 

The cubes, slides, 
tunnels, and bars of 
KIDZ _ play systems 
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come in a durable, 
high-quality package. 
The add-on capabili- 
ties make it easy to ex- 
pand and make instal- 
lation simple. 

For more informa- 
tion, or distributor re- 
ferral, contact FunTec- 
nic Inc., Airport Plaza, 
7370 N.W. 36th St., Suite 
415-G, Miami, FL 33166; 
(305) 592-5932; FAX 
(305) 592-6041. 


Dynamo has devel- 
oped the first high- 
tech, fully electronic 
foosball game. 

Designed by foosball 
champion John Lott, 
the new Striker Elec- 
tronic Soccer machine 
features electronic 
scoring, ball dispenser, 
and timed play. The 
red, white, and blue 
table has solid comput- 
erized and doweled 
cabinet construction. 

Striker is enhanced 
with a transparent soc- 
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cer goal, a two-color 
urethene ball, realistic 
figurines, and a glare- 
free playfield. The 
game is available in 
both mechanical and 
arcade versions. 

For more informa- 
tion, or distributor re- 
ferral, contact Dynamo 
Ltd., 2525 Handley-Ed- 
erville Rd., Richland 
Hills, TX 76118; (817) 
284-0114 or (800) 527- 
6054; FAX (817) 284- 
7606. 
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WHAT'S NEW 


Super Bank-It Il 


Lazer-Tron has re- 
claimed the _ rights 
from Capcom to their 
game Super Bank-It, 
and released a new 
version of the machine, 
Super Bank-It II. 

The new machine 
features three ways to 
win: 1) Tickets are re- 
warded for each basket 
made. 2) Players win 
tickets by pushing 
coins over the edge. 3) 
Lighting the seventh fi- 
nal basket results in 
the Bonus’ Jackpot 
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prize of hundreds of 
tickets. 

Super Bank-It II has 
an overhead progres- 


sive jackpot display. 
Kits are available for 
converting Bank-It and 
Super Bank-It I to the 
new format. 

For more informa- 
tion, or distributor re- 
ferral, contact Lazer- 
Tron Corp., 4430 Willow 
Road, Pleasonton, CA 
94588; (510) 460-0873; 
FAX (510) 460-0365. 


[keo)am=t-le|(=mer=)palsJalmaaele@ 
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Kiddie Rides USA 
introduces its latest at- 
tractions: the Iron Ea- 
gle, acolorful replica of 
an actual cement 
truck; and two new 
Bozo the clown vehi- 
cles. 

The truck is the lat- 
est in a long line of kid- 
die vehicles. Its bright 
yellow body has six 
mag wheels with a 
sturdy red base, con- 
structed of fiberglass 
with steel plating. 

The Iron Eagle mea- 
sures 120 cm high x 95 
cm wide x 165 cm long. 
The cab offers single- 
passenger’ capacity, 
with flashing lights and 
digitized sound effects 
for many exciting 
rides. 

The coin-op Bozo 
rides are based on the 
popular TV character, 
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who will celebrate his 
50th anniversary in 
1996. The Bozo Mobile 
and Bozo School Bus 
join the ranks of many 
other colorful charac- 


_ ter rides. 


Made of solid fiber- 
glass, the vehicles are 
UL listed and accom- 
modate two. riders. 
Both bus and car pre- 
sent an eye-catching 
structural design and 
whimsical circus feel. 
Bozo has a new TV 
show this fall, prompt- 
ing arenewed popular- 
ity with young chil- 
dren. 

For more informa- 
tion, or distributor re- 
ferral, contact Kiddie 
Rides USA, 3801 East 
50th Ave., Denver, CO 
80216; (800) 448-6888; 
FAX (303) 399-8144. 
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WHAT'S NEW 


Deluxe Reddy Apple Cooker 








Gold Medal Prod- 
ucts introduces the 
Deluxe Reddy Apple 
Cooker, a machine that 
will make 80 to 120 can- 
dy apples in less than 
30 minutes. 

The Deluxe Reddy 
Apple Cooker mea- 
sures 15” wide x 14” 
deep x 13” high. The 
unit is UL listed and is 
constructed of stain- 


less steel. 
The cooker’ will 
make aé-— 112-ounce 


“double batch” of Gold 
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Medal’s Reddy Apple 
Mix in about 20 min- 
utes. When the tem- 
perature of the mix 
reaches between 290 
and 300 degrees, put 
the pan in the dip posi- 
tion and start dipping. 
For more informa- 
tion, contact Gold 
Medal Products, 2001 
Dalton Ave., Cincin- 
nati, OH, 45214; (800) 
543-0862 or (513) 381- 
1313; FAX (800) 542- 
1496 or (513) 381-1570. 


Monarch has devel- 
oped a drop. coin 
mechanism, complete 
with a secure coin box. 

Constructed of a 
durable steel panel, 
the attachment has a 
coin box compatible 
with different grades of 
security locks. 

The device accepts 
coins or tokens, which 
pass through a mi- 
croswitch and make an 
electrical closure. Bent 
or bogus coins are re- 
turned to the _ cus- 
tomer. 

The mechanism is 
designed for original 
equipment manufac- 
turers and for the up- 
grading or conversion 
of older equipment. 

For more informa- 





tion, contact Monarch, 
Covington, Kentucky; 
(800) 462-9460. 


Bill acceptor kit 


Gilliam Music Com- 
pany Inc. has created a 
new bill acceptor kit 
for National cigarette 
machines. 

The National Elec- 
tric Coin Accumulator 
is designed to convert 
older cigarette ma- 
chines to accept paper 
money in place of 
change. GMCI uses a 
newly designed chip in 
the “Tron” unit to main- 
tain credit count. 

The device is avail- 
able with a side door; a 
front opening door also 
is available to save ac- 
cess space. The kit can 
be ordered without the 
LED. 
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For more informa- 
tion, contact Gilliam 
Music Co., Inc.,. 10500 
W. Hardy Rd., Houston, 
TX 77076; (713) 697- 
4700. 


OCTOBER 1994 








NEW...NEW...NEW 


Now you can print a bar code label, stick it on your machine, 
have your collector scan it. Then, add a few numbers, take the 
hand held unit back to the office and download the data to the 
computer. NO MORE INPUTING BY HAND. Works for 
vending too. 


ALSO...ALSO...ALSO 


Now you can hook your hand held unit to a jukebox, download 
the audit report and take it back to the office. Transfer the re- 
port to the CD INVENTORY program, and produce popularity 
reports: what discs are being played most in this location, 
where are the most and least popular discs of a given title, etc. 
WORKS WITH SILENT PARTNER or can be used as a 
STAND-ALONE PROGRAM! 


TAXES... TAXES...TAXES 


FORCASTING WILL SAVE YOU 
THOUSANDS OF $$$$$$$! 


Now the bad news... 


You will have to keep very detailed and precise records for up to 5 years on each of your games. 
Now. if you are not careful, you will end up giving the biggest share of savings to your accounting 
firm or hire another person in the office... 



















Solution... Solution... Solution... Solution... 


The FORECASTOR 


The FORECASTOR is a computer program designed specifically to meet all the requirements of the 
IRS letter ruling on depreciation of video games. It maintains all records, calculates depreciationper- 
centages, and retains in a special log all details needed for tax returns. Works in conjunction with 

SILENT PARTNER program or as a STAND-ALONE PROGRAM. 








Distributed Exclusively By: 


SILENT PARTNER, INC. 


3441 South Park ¢ Springfield, IL 62704 


217/793-3350 © Fax: 217-793-1842 
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WHAT'S NEW 


ol [cole eo) mm le lamercie-llele 


Kiddie Rides USA 
has published its 
1994/95 catalog filled 
with over 80 rides for 
children. 

The exciting booklet 
contains page after 
page of various hy- 
draulic rides including 
space’ ships, heli- 
copters, and airplanes. 
It also covers a wide as- 
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$2.50 U.S 





sortment of trains, 
cars, Character rides, 
race horses, and 
carousels. This 12th an- 
nual edition of the cat- 
alog features the com- 
pany’s new logo. 

For further informa- 
tion, contact Kiddie 
Rides USA, 3801 East 
50th Ave., Denver, CO 
80216; (800) 448-6888. 


Candy Floss | 





Gold Medal Prod- 
ucts has created the 
new mini cotton candy 
cart, Candy Floss. 

The new carts mea- 
sure 20” x 20” of sturdy 
steel, painted cotton- 
candy pink, with an at- 
tractive blue logo. A 
Shiny aluminum pan 
supports the virtually 
unbreakable Lexan 
bubble globe. The two 
wheels provide easy 
mobility, and allow 
convenient setups any- 
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where. 
Gold Medal provides 
both ready-to-use Flos- 


sugar and _  Flossine 
mix, which comes ina 
variety of flavors and 
colors. 

For more informa- 
tion, contact Gold 
Medal Products, 2001 
Dalton Ave., Cincin- 
hati, OH 45214: (513) 
381-1313 or (800) 542- 
1496; FAX (513) 381- 
1570 or (800) 542-1496. 
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WHAT'S NEW 


PRESAT cleaning cards Donut Delights 


KIC Products intro- 
duces a card for clean- 
ing standard dollar bill 
readers in vending ma- 
chines. 

Dirty reader heads, 
belts, and rollers in bill 
validators and readers 
can result in currency 
rejection. These non- 
laminated cards are 
premoistened with iso- 
propyl alcohol to per- 
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form simple, on-the- 
spot cleaning. Opera- 
tors merely insert the 
cards like a dollar bill 
and let the PRESAT do 
the work. 

For more informa- 
tion, contact KIC Prod- 
ucts, 616 Union St., P.O. 
Box 56, Peterborough, 
NH 03458; (603) 924- 
6205 or (800) 818-1932; 
FAX (603) 924-7663. 


Concord Confec- 
tions introduces new 
Donut Delights, assort- 
ed jelly-filled bubble 
gum donuts. 

Packed 12 to a 
miniature “donut” box, 
each Donut Delight 
looks like a mini-ver- 
sion of the real thing, 
and features a squirt of 
assorted jelly-flavored 
fillings including ba- 
nana cream, apple-cin- 
namon, lemon cream, 
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grape, and strawberry. 

Donut Delights 
come 24-count to the 
display with eight dis- 
plays to a case. They 
are ideal for placement 
at redemption coun- 
ters. 

For more informa- 
tion, contact Concord 
Confections Inc., Con- 
cord, Ontario, Canada 
L4K 3N13; (800) 267-0037; 
FAX (416) 738-4192. 
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agazine 


Have your own copy of Play Meter Magazine 
delivered to your home or office. Call (504) 488- 
7003 or FAX (504) 488-7083 to start your subscrip- 
tion today. 


PLAY METER MAGAZINE e P.O. BOX 24970 ¢ NEW ORLEANS, LA 70184-9988 


| want to receive every issue of Play Meter. Please enter my 
subscription as shown below: 


() Mr.CJ Ms. Name 
Street 
City 
Zip Telephone 
Signature 
Title 
Company 
L] Payment Enclosed CL) Billme 
Charge my: () Visa () MasterCard 
Card No. Card Exp. Date 
USA *Canada *Foreign 
[]) New $60.00 $60.00 $150.00 


[]) Renewal 110.00 110.00 
150.00 *Payable in U.S. currency only 


Check One: 


(} Manufacturer (} Route Operator [] Support & Supply 
() Distributor (} Arcade Operator () Technician 


[] Other 


Please Specify: 





CLASS 





— 





ED 


Play Meter’s classified advertising is primarily intended for: buyers and sellers of used equipment, support 
and supply firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. 
The deadline is usually the 15th of the month prior to issue (example: August ad must be in by July 15). Send 
ad orders to Play Meter Magazine / P.O. Box 24970 / New Orleans, LA 70184 or FAX: (504) 488-7083. 

FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003 
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all 


complaints. 


“Rebuild” 
your old 


KLOPP. 


at the ee 


MANUAL 
OR 
ELECTRIC 


READERS/ 
ADVERTISERS 


We do not knowingly accept 
ads for copies or licensed 
games involving a third party. 
We do not print prices on 
games currently in production. 
We encourage advertisers to in- 
clude their name, address, and 


phone/FAX numbers for the 
purpose of credibility. We do 
not accept ads from companies 
who consistently advertise pro- 
ducts they do not have or from 
companies that we receive 
mutli-complaints about. 


PLAY METER 
MAGAZINE 


Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 


e-ship coin-op locks 


and accessories fast. 


Mi Integrated production and assembly 
LAI's Locks can be ordered to 
operate on your current key Codes 
since, LAl's Locks are compatible 
with most High security, as well as, 
Tubular type system, ie: Baton, ESD, 
KD, Ace, etc. 

Choice of custom locks, common key 
systems or restricted key styles 
Manufacturer of a complete line of 
coin-op security accessories. 
Manufacturer of security products 
for laundry; also, bill and coin 














m SITE LICENSES AVAILABLE. 





counting equipment. 


For a full-color product catalog, call Toll Free from 
USA, Canada and Mexico: 


1(800) 422-2866 


7251 Garden Grove Blivd., Suite M 

Garden Grove, California 92641 
ROA ee ee ee «= Phone: (714) 373-2993 
GROUP FAX: (714) 373-2998 
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REVOLUTIONARY 
NEW PATENT TOOL! 


David Pressman’s 


PATENT IT 
Rimes YOURSELF 


aS | SOFTWARE 
“| Developed by Nolo Press & EDS 


“6. 2* 4 Everything you need to 
prepare and file a legal 
U.S. patent application without a lawyer. 
e Full stand-alone program. 
e All forms you need with step-by-step 
instructions. 
Fully searchable version of 
David Pressman’s bestselling book, 
Patent It Yourself. 
e Context-sensitive, online legal 
and program help. 
NOLO 


219-256-1138 = 


To order or for more information: 


Panel Guard 


High Security Padlock 
inside Protective Shield 


Full Metal Jacket 
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3 GIANT COIN MACHINE 


PANG | og gfe] } 


OPERATORS & DISTRIBUTORS-COIN MACHINE CONSIGNMENT 
OVER 1200 GAMES AT SEPTEMBER AUCTION 





e JUKEBOXES e FLIPPERS 

e VIDEOS e PINBALLS 

e BINGOS e CRANES 

? POOL TABLES e REDEMPTION 


BALTIMORE, MARYLAND 
SAT., OCT 15, 1994 - 10:00 A.M. 


Location: Maryland State Fair Grounds 

2200 York Rd. ¢ Timonium, (Baltimore) MD 
Fairgrounds Phone: 410-252-0200 

Directions: 695 Baltimore Beltway to I-83 North, to Exit 17 
(Padonia Rd.) Right to 3rd Light. Turn Right on York 
Rd. Fairgrounds 1/2 mile on right. 
Local Information Contact Bill Rush 410-379-5690 
*Auctioneer’s Note: This Auction will be Advertised & Open to the General Public 


KNOXVILLE, TN 
SAT., Nov. 12, 1994 - 10:00 A.M. 


Location: Knoxville Convention Center ¢ 525 Henley Street e Phone (615) 544-5371 Motel 
Reservations: World’s Fair Holiday Inn ¢ 615-522-2800 


KNOXVILLE, TN 
SAT., JAN. 14, 1995 - 10:00 A.M. 


Location: Knoxville Convention Center 
525 Henley Street - Telephone (615) 544-5371 
















* TERMS-FULL PAYMENT DAY OF ACUTION - CASH, CASHIER’S CHECK, OR COMPANY CHECK WITH BANK 
LETTER OF GUARANTEE (No Exceptions) 

* EQUIPMENT MAY BE CHECK IN: Friday--Noon until 9 PM or Saturday--8 AM until 10 AM 

* Applicable state & local sales taxes must be collected unless you provide a current copy of your Sales & Use Tax Permit 


CALL FOR EXPORT INFORMATION 
FOR CONSIGNMENT INFORMATION CONTACT: 


AUCTION GAME SALES 


RICK PARSONS-OWNER & AUCTIONEER-LICENSE NO. 1623 
CALL TO BE ADDED TO OUR MAILING LIST: 


TOLL FREE 1-800-551-0660 
FAX 615-685-1126 
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Introducing 
The Component Factory... 
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The JCM U.S. Family of Bill Acceptors 





THE COMPONENT 
FACTORY, INC. 


PLAY METER 


Nn | 
aS 


¢ y ("3 
* } f- t S 
| Nn INSERT Bi 
q| “ a 4 i 


ACE 
yee? On ~ 
a eB 


INSERT BILL = k=") 


i 


¢ j 
None H 


| 


re 


INSERT Bip 





Are you tired of paying high prices 
for the components you need to 
run your business — bill acceptors, 
power supplies, game boards, 
monitors, and on and on and on. 


The Component Factory carries 
only JCM bill acceptors and power 
supplies. That means you can’t buy 
these high quality products for less 

— from anyone. The Component 
Factory is an authorized JCM 
Service Center too. 


If you need monitors, the 
Component Factory can provide 
you the Wells-Gardner line of 
monitors, as well as those from 
other fine manufacturers. If you 
need game boards, we have a 
full range — for less! 


The Component Factory serves the requirements of 


the Gaming and Amusement Industry with high 


quality products and fast, factory direct service. But, 


our most important advantage to you is our price — 


you get “the best for less, every day!” Call today to 


learn more about our special, limited time, 


introductory prices. 


Call Xaviar Bridgetti Today 


for More Information 


(800) 517-7711 
(610) 631-1837 Fax 


705 General Washington Ave. (Rear), Suite 506 - Norristown, PA 19403 
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... our Factory Direct Source for 
Coin-Op Entertainment Components 








¢ High Quality 
¢ Low Cost 


¢ Factory Direct 
Service 


DO Nor FO 
s4 ACCEPTe 
FARES ONL 
Wells-Gardner and 


1 itchi 
Other Fine Monitors TCF 15 Amp Switching 


Power Supplies - 
and Many Others! 


JCM “Black Stallion” <<= 

“It runs and runs and runs... 

For the money, nothing can catch it.” 
Low Cost $1 Only Bill Acceptors. 
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— se JCM Bil Counters - 
“The Best for Less, Every Day” Quality, Reliability 
, f d Great Val 
Call Xaviar Bridgetti Today aan ant “| 
(800) 517-7711 i) Pe 
(610) 631-1837 Fax : 
705 General Washington Ave. (Rear), Suite 506 - Norristown, PA 19403 THE COMPONENT 


FACTORY, INC. 
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“Baby Jumbo” 


The Jumbo for the Smaller Locations 


Beaver Mechansim 
59” Tall/22” Round 
22” Globe w/1pc. 
Unbreakable! 
5100 850 Ct. Capacity 
Wheels: 850, 600, Adj., 
V-1, and V-2 
Standard Colors: Red, 
White, Black, Black Silver 
Optional Colors: Red or 
Black Metal Flake 
Custom Colors Available on 
10 or More Machines 


=] ge [=1-) ml =t- 1) Oxey- 1) mB] Io 
ig ele ice) me) m a Olet 


B &E Vending Co, In 


3590 Oceanside Road e Oceanside, NY 11572 


(800) 873-8998 


(516) 763-2559 « FAX (800) 68-JUMBO 





LOW COST ¢ HIGH RETURN 
DESK TOP COIN PHONES 


BEST WHOLESALE PRICES IN THE US... 
WE WILL NOT BE UNDERSOLD! 
FORGET THE REST, CALL THE BEST! 


G-TEL 









713-550-5592 
Fax 713-550-1028 
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ABSOLUTE 
AMUSEMENTS 
(303) 452-6452 
$49 MPU REPAIRS 


Pac Man Tron Tapper Kickman 
Williams Series 4, 6, & 7 
All Bally Pinball 
All Stern Pinball 


$59 MPU REPAIRS 


Defender Scramble 
Q*Bert Donkey Kong 
Williams Series 9, 11, & 13 
All Data East Pinball 
All Gottlieb Series 80 


All Prices Include Parts and Labor 
Call For a Complete Price List 


We Moved to a More Central Location 
Please Note our New Address 


Absolute Amusements 
1200 Kennedy Drive 
Northglenn, CO 80234 


DARTS 


ARACHNID 
Super Six Plus Il 


$795 


All with Super Spider Dart Heads 
and 4 Player Cricket 








Top of the line condition 
Very clean & Street ready 
Quantity Discounts Available 
Free Shipping on Multiple Orders 


Coin-Op Distributing 


1 (800) 537-9410 
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" EPROMS ~* 
4 Meg * |14.95 
Ww 


2 Meg 6.95 
IMeg|° 4.50 
27512 | 2.75 : 
27256 , | 2.25 
27128| » | 1.25 
2764 o | 1.35 
2732 er | 1.65 
2532 € 2.75 
2716 |°| 41.35 


phone 219-256-1138 
Fax 219-2§6-1144 


PROGRAMMER ' 
AVAILABLE : 
195 


ress 


S-LINE 
POKER 
BOARDS 
800-966-9873 


WANTED 


Rowe “45” 
R.P.M. 
“Bubbler” 
1015 
Look-A-Like 


1980s Pins, |. 
Videos 








0 


| WeCarry A Full Line of Video, Pinball, 
ee 


We Yih 

WE STOCK OVER 500 PCBS 
FROM THE OLDEST TO THE NEWEST 

CALL US FOR IMMEDIATE SHIPMENT! 


yt 


Aero Fighter 450. 
Alien vs Predator 1295. 
Dark Stalker Call 
Dungeons & Dragons 1195. 
Gals Panic II pcb 895. 
King of Fighters 395. 
Mortal Kombat Kit 695. 
Mortal Kombat II Kit 1995. 
NBA Jam 1395. 
NBA Jam II Kit 1995. 
Neo Geo 1 Slot pcb 475. 
Neo Geo 2 Slot Kit 695. 
Raiden II pcb 1095. 
Samurai Showdown 175. 
Street Fighter II Kit 200. 
Street Fighter II CE Kit 350. 
Super Side Kicks II 313% 
Super Street Fighter II Kit fies 
Turbo Super Street Fighter 1295. 
World Heroes II Jet 250. 
World Rally 1195. 


X-Men Kit 495. 


Challenge Us To Meet or Beat Any 
Legitimate Advertised Price! 
Call For Complete Inventory Listings 


1(800) 456-7277 


International & Domestic Fax Line: 
($10)542-5452 











US auction 


— 1994 - 








The Nation’s Leading Auctioneers Of: 
Video Games ¢ Pinball Machines 
Juke Boxes ¢ Kiddie Rides ¢ Darts 
Pool Tables « Redemption Games 





r--- 


Indianapolis, IN 


Our Land Pavilion 

Indiana State Fairgrounds 
Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 


Clementon, NJ 


(East of Philadelphia) Route 30 Mart |! 
1-295 Exit 29 to Route 30 East 6 miles | ' 
To Route 30 Mart on right 
Auction Day Telephone: 609-435-2700 |: 


October 


' 
—— 





Indianapolis, IN 


Our Land Pavilion 

Indiana State Fairgrounds 
Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 


Ramada Inn - O’Hare 
6600 N. Manhiem Road, Rosemont, IL 
4th Annual Pinhead Collector's Auction 
in association with Pinball Expo '94. 
Attendance info. Contact: Rob Berk at 1-800-323-3547 
A 10% Buyers Premium will be applied. 


November 





Clementon, NJ | Indianapolis, IN 


mn en ee ee ee ee eee 


2thu4  — 15 22 


FUN 94 Dallas, TX Tampa, FL 
NV Big Town Mall, I-30 and U.S. 80 Florida State Fairgrounds 
Las Vegas, Take Big Town Blvd. Exit off I-30 Special Events Building Highway 301 
e Not An Auction e Cellular: 214-384-7626 off Interstate 4 
ie Reorder Tone Dial: 502-551-1866 Cellular: 813-623-7626 
Visit Us At Booth #190 


Reorder Tone Dial: 502-551-1866 


October 29 
Columbus, OH 


Rhodes Building, Ohio State Fairgrounds 
17th Street & Clair Avenue 

Cellular: 614-271-7626 

Reorder Tone Dial: 502-551-1866 


errr | 


(East of Philadelphia) Route 30 Mart 
1-295 Exit 29 to Route 30 East 6 miles 
To Route 30 Mart on right 

Auction Day Telephone: 


= 1995 - 


December 





Our Land Pavilion 

Indiana State Fairgrounds 
Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 





January : 


February : 


4 
March Columbus, 


Louisville, KY 


Houston, TX 


19 thru 21 
LEISURExpo ’95 
Orlando, FL 


29 
Tampa, FL 


11 
Indianapolis, IN 


OH 


28 
Indianapolis, IN 











\ Auctions / 
Begin 


At 





23 thru 25 
ACME Trade Show 
Reno, Nevada 





April : 


May 13 


June : 


Columbus, 





Columbus, 


8 


OH Tampa, FL 


29 
Indianapolis, IN 








OH 


Indianapolis, IN 








Auction Information 


All auctions begin at 10 am local time. e Please, no cigarette machines or candy 
To consign games for sale: bring to machines older than two years. 

the Auction site on the Friday before e Phone numbers listed for 

the auction between 9 am and 9 pm. auctions are for Friday and 

Inspection: day of sale 9-10 am. Saturday only. 

Removal of all equipment by ¢ Contact Ric Stephen 812-333-9939 
midnight day of sale. for special hotel rates. 


Terms & Conditions 


Acceptable Payment - Cash, Cashiers Check, Travelers Check, Personal or Company 
Check with Irrevocable Bank Letter of Guarantee, Visa, MasterCard or Discover. 

4% Byers Premium 

4% Discount for payer in Cash, Cashiers Check, Travelers Check, Personal or 
Company Check with Irrevocable Bank Letter of Guarantee. 

ff icable state and local sales taxes must be collected unless you provide a current copy 
of your Sales & Use Tax Permit. 


For further information contact: 
Auctioneer: Bill Hughes, P.O. Box 4819 Louisville, KY 40204 — Phone: 502-451-1263 
Licensed by Div. of Licensing, Ohio Dept. of Commerce and bonded in favor 
of State of Ohio, OH/IA4065, OH/AC2208; in Florida, FL/AU882,in Penn, 
PA/AV002644; in Kentucky, KY/P1597; in Indiana, IN AUO8700280; in 
California, A-2586; and in Texas, TX10171. 


Sales Manager: Jeff Schwartz 
502-456-1600 
24 hr. Fax: 502-897-7771 


Advertising Manager: Ric Stephen 
812-333-9939 


S.E.D., INC. 


WE HAVE 
A REAL DEAL 















Eight Line Games 
with HSV 300 
Starting at $1250. 


DOUBLE UP POKER 
WITH METAL 
CONTROL 
PANEL STARTING AT 
$1399. w/o Bill Acceptor 


*WINNERS CHOICE* 
4 Games in 1 Cabinet! 
STARTING AT $2795.! 
















WAITING FOR 
YOU WITH REAL 
PROFITS! 






















NEW SUPER 2 IN 1 
POKER-MASTER 
& CHERRY ANGEL! 


BOARDS, KITS, PARTS, 
BILL ACCEPTORS AND 
SUPPLIES! 
















CALL TODAY! 
803-234-4901 S.E.D., INC. FAX 
800-362-1187 1651 S. Batesville Road 803-458-7688 


Greer, SC 29651 


WOOD TECH 
. . A leader in Custom Quality Woodworking! 


Manufacturing.... 

13" and 19" Poker or Eight 
Line Cabinets 
Countertops or Videos! 
Manufactured to Your 
Specifications! 

WE DELIVER COMPETITIVE PRICES 
AND QUALITY PRODUCTS! 


CALL (803) 574-7104 
FOR SAVINGS! 






DESIGN SCREEN 
PRINTING 






















Specializing in individual 
design and artwork for all 
your plexy glass needs! 







(803) 574-7258 
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ce Yale 
espan 


CGi Manufacturing & Distributing 


(a California Games, INC. Company) 
1235 E. Francis, Ontario, CA 91761 


= Mable 
Spa No / 


(909) 930-5828 Fax: 909-629-4090 


BEST BUY THIS MONTH!!! - Lord of Gun Kits...call! 





25" VIDEO GAMES 


(Lmtd. Qty.) 
Mortal Kombat ................. 1050.00 
FROIGOIW UD ocx cis Scion ae opa/arem cca se ce 1450.00 
Super SFil Turbo ............... 1700.00 
Alien vs. Predator ............... 1700.00 
NEA DIAIV ce oiacdtarS bate ants cre Sioa ae bare 1900.00 
MORTAL KOMBAT II ............ 1995.00 


CALL US FOR OTHER NEW & 
USED GAMES AT INCREDIBLE 


PRICES! 
MONEY MAKING 
PCBS/KITS 
DARK STALKER .......... GREAT GAME 
SUP Ror Wis sreuiaxeorarantevecs 550 
ALIEN VS: PREDATOR: ssaxisexeys WOW 
DUNGEONS & DRAGONS ........ 950.00 
NBA JAM TOURNAMENT ......... 850.00 
NBAUANM <3 50 ne ecke ceaneeonesas 1295.00 
AGRO FIGHIERS: i420) ces ise vets 395.00 
AIDEN 2.26 :32% fancy aeaeacueeeeye 495.00 
BADEN scan dees ee tana ayaa aes 950.00 
RAMEN sk ove cetetatead cape beagoes 390.00 
MORTAL KOMBAT ¢ ¢ occis 4c een se cs 490.00 
MORTAL KOMBAT 2 ............ 1495.00 
WORLD: RALLY + KIT .4ci0¢ csc 1145.00 
SUPER SF ll TURBO. «25.0 60a! 02 1145.00 
ALIEN VS._PREDATOR «....4 45.064 1150.00 
LORD OF GUNKITS.... 2.5.5.4... 1295.00 
ALIEN VS. PREDATOR “B” .......... CALL 
9BALLSHOOTOUT KIT ........... 1099 
DARK STALKER B  2.iicd sew ies WOW 


POGS « POGS ePOGS 
New “POG” Pre-Packs For Your Cranes!! 





Double Your Income * OJ. SLAMMERS * 


WE ARE WHEELIN’ & DEALIN’!!! 
IF THERE'S A WAY TO MAKEA 
DEAL...WE’LL FIND IT! 


NEW & USED 
PINBALLS 
SELL ¢ SERVICE ¢ TRADE 





Turbo Cabinets in 
13”, 19" 27", 33” & 38” 


COMPLETE 25” TURBO 
SYSTEM CABINET SPECIALS 


895. 


THE ABSOLUTE 
BRIGHTEST COL- 
OR & BEST PIC- 
TURE AROUND!!! 
New 4-Player 
Cabinet - $995 


Available In: 
Red, Black, 
Blue, Gray 

1 YR. PARTS 
& LABOR 





The “CGI TURBO” Cabinet 


AFTER YOU'VE TRIED THE OTHER 


CABINETS, GET A REAL CABINET! 
BUY A CGI-TURBO TODAY!! 


\\ [sole] eR =) Re)! (oleae 
310 he i os) (0) we) (0) ae Sh) (0) oe 
4h me) mt Oe) anle)(-1k-m er] aal=e-lale 
GetA 
FREE CARTRIDGE 
While Supplies Last 





CGI-TURBO SYSTEM CABINETS 
CGI-25 25" 2-PLAYER .......... $895 


CGI-33 33" SYSTEM CABINET .. . .1495 
CGI-38 38” PEDESTAL CABINET . .2250 


CGI-CT 25" COCKTAIL TABLE ..... 895 
CGI-MC 25” MINI CABINET ....... 895 
CGI-BT13"” BAR TOP ............ 695 


NEO GEO SYSTEMS 
VSLOT ce enstence atin dueeuin ds $430.00 
2 SLOT ha cidseeatsadevenres: 695.00 
WSUOT 22325 ibalevansyerratass 799.00 
W/GRAPHICS ADD ............. 30.00 
1-SLOT/ART OF FIGHTING 2 ..... 530.00 


1-SLOT/WORLD HEROES 2 JET ..645.00 
CALL FOR TODAYS COMBO DEAL! 


NEO GEO CARTRIDGES 


Ait Ol FIQNUNG 2. o.0 ices bred eens coe 125.00 
Word Heroes Ul casi i is aces ete s one 95.00 
Fatal Fury Special ............... 135.00 
MAURY ND vee nck dace ab ta deste Wes 45.00 
WIRGIAIINGE ° ise ics da Sed sind wate v es 325.00 
AOL PIGNUNG cco iieaengvadaaeee ba 45.00 
Word FIQKOGS ssi 204% cacksuaned ced 45.00 
DOM IMASION isin see cs Sansa de eewes 150.00 
FODO AIM 5 s)s cosccuedsesnlas seaeiud 45.00 
World Heroes Il Jet............... 225.00 
GUN (PUZZIO) 065 oe ada ee ews 325.00 
Super SideKicks 2 ............... 350.00 
Aero Fighter2 ................05. 350.00 
Karnov Revenge ............... 195.00 
FIQULEOVE! sayase ei Se ceeewiesee 299.00 


WE TAKE TRADE-INS 
NATIONWIDE FINANCING 


CGI-38” TURBO 


PRIMAL 
RAGE 


WITH 
“TURBO” SOUND 
$ UNBELIEVABLE 

PRICE!! 
FINANCING AVAILABLE! 





ALL PRICES ARE SUBJECT TO CHANGE AND AVAILABILITY 
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Harness of Quality 


Amusement and Industrial 


CUSTOM, JAMMA, 8-LINE 
ADAPTOR BOARDS 
QUANTITY DISCOUNTS 


Louise’s Harness Shop, Inc. 


100 Spring Street 
Tuscumbia, Alabama 35674 


1-800-365-1941 
FAX 1-205-381-6180 


Only One Kiddie Ride 
Company Is G1.) Listed 


yf 
] I; L ren? 


ODM RESUS” ssi 
1-800-448-6888 Bites 
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BILL CHANGERS | 


New & Reconditioned 
Rowe «Hamilton * Standard 


Ke Ps ; Cc = & f S) a . 
LOW 
TO 
RY PRINT! | 
HAMILTON STANDARD 


: 800-338- 703" 


FPO ES 


$10, & $20 
Acceptance 


HAMILTON STANDARD 


COINTROL C 


“We Service” 
398 Commercial St., San Jose, CA 95112 


Options available on all games Include: 
* Bill Acceptor x 
* Ticket Dispenser * 
* Token Dispenser * 
and New * Progressive Bonus Display * 


Mi ALL GAMES AVAILABLE IN 9° & 13° §§ XYTEK WILL ALSO DEVELOP 
C/TS, 13° & 19° U/R'S, AND 19° SPECIALTY PROGRAMS FOR 
SITDOWN CABINETS. NICHE MARKET REQUIREMENTS 





Gi CONVERT POKERS TO 8-LINES IN §§ THE BEST CUSTOMER SERVICE 
JUST SECONDS WITH OUR XAB AND TECHNICAL SUPPORT IN THE 
ADAPTOR BOARDS. INDUSTRY! 





@ NEW! XYTEK REPAIRS AND 
SUPPORTS ALL MARS DBA'S. COMPLIMENT OF PARTS 
QUICK TURNAROUND AT INCL:DBA'S, TD’S,HARNESS, PLEXI, 
REASONABLE RATES. CALL NOW! BUTTONS , P/S, AND MUCH MORE! 


@® OUR PARTS DEPT. OFFERS A FULL 


Phone FAX 
908 919-7878 908 919-7880 





PO Box 518, 5033 Industrial Rd., Wall, NJ 07719 


OCTOBER 1994 


BIRMINGHAM VENDING 


Your One Stop Shop For Coin-Op 
SPECIAL 

















OF 


SUPER COUNTERTOPS SUMMER SPECIALS NEW & USED PINBALLS 
U.S. GAMES BAR BRAINS Re rr cae $549 & UP THE MONTH Tommy (New) eee ee see ee re Reduced 
: ‘ Merit 15 N 1 WWF Royal Rumble (New) . .Special Deal 
Merit Superstar Pitboss15N1 ................ $699.00 Teed OF occcrcccnuncchcnce. 1999 
Merit Superstar Pitboss 30N1................ $999.00 Update Wine Glut (NOW) 6... .aieessa es hae 
New Image Street Games ................... Closeout $129 G14 (NEW) sohsccessavedcacdeetads CALL 
Merit Run 21/Solitaire Kit .................... Superstar 30 | Gladiators (New) ................. 1899 
Update THIMO IMAGING. (ae:s-o5 0-00 lee Shade 599 
Used Darts Used 50" Mad Dog McCree Il $395 TOMSGOANSY fac bb be bowds dawecees 499 
Valley All Models Used 50" Mad Dog McCree | Playboy sks Ge eat ariaei te: il eat to de ovause a ecm sek 665 
. Neo Geo 2 Slot] EWira ....0... 0. occ eee ee. 1699 
Arachnid From $699 33" Crime Patrol 
Merit Pubtime Cabaret CHECKDOIN ik ee ca Receedevuncewees 1199 
CALL $1300 The Game SNOW a:<5 hoes sak chs eadan 799 
Bou Al oo xc ch w cia sede ave ee eae e 1599 
JUMASSIC PAK tsesccaneieasveuawde 2199 
NEW & USED JUKEBOXES Cue Ball Wizard ................. CALL 
Rockola 490-2 ios acceded takaw 899 © So | ce oe ce eo ene ere 999 EAM oKake! ou céuvavassteanacees 1050 
CD-100 Fully Updated ............ 3299 2 os ee a ee 1199 RollerGames ......0.s.s0eeeee08 1050 
CD IOO Re a5i a bi kee we oe Bones Gdn 3499 R-92 Combo ...........cccccceee 4999 WVPIIWIAG 5 i. bee ss reco tie me Owes 1079 
CBH51 aeeiesck sor ked ed eee ease CALL POG et 8 oe kl dl See 3 4599 Back to the Future................ 1000 
PS cigs ease. ace aceite oe erie evades oe Gaietee int 449 R-O393 Combo ~ c <n ccc cece hence 2099 Rocky N Bullwinkle ............... 1799 
FeSO) ia vase eke ered eeeed us reas 499 R-94 .... ccc cece cc eeue 1699 New Guns and Roses ........... CALL 
ia: MeL Ce Nee eee Cree ere ee or ee 549 CDM00B8 iicdaieaaeceta/eiatand’ 3699 Sial WOK. 251 how anemia sane eee eee 1699 
Oe ker deee see seetnenad helemea ¢ 599 F-94 Combo’ ..ves.5hecdeccsres sors 2299 Last Action Hero ................. 2299 
POG 2c Liiknw esa heen PRGES 699 Wurlitzer One More Time .......... 2999 LASOr WANS e<.5.0 on ds odau 8 bus owbaee es 499 
as) eee 799 Rowe CD 100C ................. GALL (HOOK si Mecenddtncdel i Feee ean bes 1599 
I SD Awe Rane nee eine areseal ee 899 Rowe CD 100D ................. CALL me a A De | 9 |= || ne 999 
POOl SAIN ijn noite ee cee eG Vea eee 999 
Neo Geo Hardware N Software Creature From Lagoon............ 2199 
Starting at $50.00 Lethal Weaponill ................ 1599 
All New Software in Stock Slat WAS tow cetbw dt stadpanatars 1699 
World Heroes Jet, Aero Fighter Il e Super Side Kicks/World Cup Action St.‘Fighter ll Pinball ..ics.c<.cses ass 1899 
King of Fighters * Samarai Shodown II SUNN SAAN 445564: saneeen cob ewes 1199 
New & Used Kit Specials Knuckle Head ..........---.eeeeeee. 199 cher daaa lt a eet le rae 
Raiden Il ......... cc cece eee eee eens CALL GateofDoom ...................e ee. Oe Guae ee ee 
One & Two SlotNeo Geo ........... CALL Super Street Fighter Turbo .......... 1099 FlardBody ...................0-5. 399 
Capcom Punisher ...............-. CALL Capcom Dungeons and Dragons ....CALL MousinAround .............-...-. 799 
Namco Great Sluggers ........... CALL Capcom Dark Stalkers ............. CALE “PANY ZONG i iiaacncGe bekaessucecet 1499 
Capcom Aliens and Predators ..... CALL Atari World Rally .................. CALL New Premier Freddy Krueger...... CALL 
SurvivalArts ..............eeeeeeeee 399  SuperOn Ad. Bd Only 2 .52....00s.0%% 299 
Knuckle Bash. siscisveneiacogeiess 199 NBAJam Tournament.............. CALL ; ; 
Krazy BOW oo... cece ccc ccceeeeeee. CALL Call for Quantity Discounts 


BIRMINGHAM 
VENDING 
COMPANY 


AUTHORIZED MARS 
SERVICE CENTER 








REPAIR ANY MARS 
ELECTRONICS BILL 
ACCEPTOR 
*PARTS AND 
SHIPPING 
ADDITIONAL. 


BIRMINGHAM VENDING CO. 


General Office 


540 Second Ave. N. ¢ Birmingham, AL 35204 
(205) 324-7526 
SE-800-238-8363 


Established 1931 


Florida Division 


4524 L.B. Mcleod Rd. ¢ Orlando, FL 32811 


(407) 425-1505 
FL-800-330-1233 


National Toll Free 800-288-7635 « Fax (205) 322-6639 
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DARTS 


ARACHNID SUPER SIX PLUS Il (MODEL 6300) 
Look Great - Play Like New 
$795.00 - Street Ready - $795.00 


REDEMPTION 


Monkey Mole 
Pitch Hitter 
Skill Roll 


Jack Pot 
Mating Game 


City Slicker 
Diamond Lady 
Genesis 
Heavy Metal 
Jurassic Park 


Road King 
Monte Carlo 


Spring Break 


POKERS 
Complete Game - From $300.00 
CHERRY MASTERS w/bill acceptor $900 


Stansfield Vending, Inc. 
P.O. Box 157 - LaCrosse, WI 54602 
CALL MAX 608-782-7181 


Prepaid Debit Card System 
As Low As $199 


a=] ol: me) ame) i-t-1 a (emant-(efat-ii(em-Jag] ol-Mer-|ael-m-l-m (ell) 
as 8 cents each store pre-paid credits and 
vi iTalaliate mexe)pnle)iar-licelam ele)lalt-wm ti lailiar-i (om (on 
kens and tickets with VendaCard. Install on 
7 Ta ter-lihvar-lapvmvale(=teme) me) diimet-li(-mm-yelel- Malt: be 
od al at=em ey-1a (late A=) Comm @)e)i(olal-]Ma-nit-] Mie) myso 
per month. Contact David P. Swan 
XCP, Inc. 708-752-4153 or Fax: 708-752-4159 
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INC. 


“For all the Eastern European Countries” 
Hungary - Romania - Bulgaria - Poland - Prague 
“For all the Middle-Eastern Countries” 
Kuwait - Dubai - Abu Dhabi - Bahrain - Egypt 
Oman - Saudi Arabi - Qatar 


We can supply you with new and superb recon- 
ditioned video machines, gambling machines, 
simulators, pool tables, pinball machines, and 

losts more... 
PCB Used & New 
All kinds of spare parts.... 
Pleasecontact our company of more than 20 
years of experience in your area 


FAX: 416-444-2137 


Gs) we. 


AUTHORIZED PARTS AND 
SERVICE DEPOT 


Factory Trained Service Technicians 
The Source for Complete Seeburg CD 


Service 
Sony Players 


Minor Tune Ups or Complete Over- 
haul 


1-800-551-1230 


QUALITY SERVICE 


LOW COST 


48 HOUR TURNAROUND 
From Your Authorized Seeburg 
CD Service Center 


100 Rowena Dr. 
Suite #707 
Don Mills, Ontario 
Canada M3A-1P9 


Western Reserve Games Inc. 
21651 Tungsten Rd. * Euclid, Ohio 44117 





OCTOBER 1994 


Southland 


DISTRIBUTING 


Pinballs Used Juke Boxes 
Addams Famil 

Cue Bal Wizzard $1795 Rowe CD-100A.....$3495 

Pioneer CI-V99...... $3195 

Rowe R-82-R-94...... Call 

Rock-Ola 450-496... Cal 


Street Fi 
vae'd O NSM's 45 Boxes.......Cal 












Mars VFM)... $340 
Mars VFM-5 w/stacker. $469 
Mars G5. $399 
JCMS. $299 
JCM-45 w/stacker ......$429 
HSV300. 





mNew & Used Pokers 
Valleys (Call for Pricing) 


_ . Tu rbo lan d | 
UBI-/ tt. se seainintanenensiintnws $900 _ Top Draws 


Cooper Billiards | Omega (903 and 905) 


Great American Kramers 


Billiards Grayhound 


Buy 12 — Get 1 


Available with all Wings products also Treasure Island, Magical 
Odas, Dynasty, and all Cherry Games. 
19" Wells Gardner Monitor, HSV-300 DBV 
New 150 Watt computer Power Su ply 
Complete Games Start at $ $1295 
1 YEAR FULL WARRANTY ON ALL PARTS 
— Advance Replacement On All Parts — 


800-659-19 


910.343.8200 © Fax =1999 
1611 Castle Hayne Road ¢ Building B © Wilmington, NC 28401 
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REWARD YOURSELF WITH 
THE GIFT OF GOLD 


ws Solid 14Kt. Gold Jewelry ‘@ 
Designs by Tommy ¢ Hand Crafted 14Kt. Gold 
Exclusively for the Vending Industry 
¢ Compact Disc Player 
¢ Pool Table 
e Dart Board 
* Cherry Master 
e Poker 
e Lucky 8-Line 


For Orders and Information 
(305) 826-5717 
1-800-241-2366 


Distributed By: Other People’s Affairs 
18524 NW 67th Ave. #119 * Miami Lakes, FL 33015 


e Cigarette 

e Gumball 

e Pinball 

e Video Games 

e Soda 

e Custom Orders 


Quality 
Assorted 
Toys for 
Crane 
Machines 


we) od HOLE 
$100.00 DISCOUNT 


6” to 10” All Plush Toys 
Worth $1.25 only 85¢ 


(BMC). Best Mfg. Co. 


414-547-5051 ¢ Fax 414-547-0905 





PLAY METER 


162 


FOR SALE 








Strata 
Bowling 


(Location 
Ready) 











Putt Pro 
(NEW) 


Guest Entertainment 


713-872-5852 


Advanced Technology Dist. 
201 E. Pearl « New Lisbon, WI 53950 


608-562-5888 
Wisconsin See- 
, burg Distributor 


Reconditioned: 
Skee Ball 
GEl Basketball 
Merit Darts 
(Overhead Scoring) 
Arachnid Darts 
Super 6 Plus Il 
Sweet Shawnee 
Sega Out Run Del 
Final Lap 
Street Fighter Il 
Mortal Combat 
Mortal Combat li 
Lord of Gun 
Capcom Bowling 
Rampart 
Rowe R94 Combo 
Enduro Racer SD 
Putting Challenge 
Valley 93” & 88” 
Pool Tables Starting at .... 
Music: 
New Pins: 
Wipe Out 
Tee’d Off 
Tommy 
Rescue 911 
(Call for Prices) 


New: 
: Used: 
All Seeburg Mod- Rowes 


els NSM 
Digital Disc AM Rock-Ola 


1812 
ebur 
The New Panther =e ee 


Attention: Michigan, Illinois, lowa, Missouri, Indiana, 
Kentucky, Tennessee, Alabama & Georgia...Free Delivery 


1-800-556-5888 - :.:1-608-562-5889 


Gate in- 


stalled 
(Call for 
Prices) 
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P-55 Race Car P-102 Jumbo 


P-112 Sea Dog AMUSEMENT RIDES, INC 
TOP QUALITY NEW KIDDIE RIDES 
AT LESS THAN THE PRICE 
OF REFURBISHED. 
FEATURING... 


@ Up & Down and Back & Forth 

=> Movement 

~? / @ Maintenance Free Electronic Sound 

@ Fully Interchangeable Bodies 

@ Shear Pin Protection on Shaft and 
P-123 Crocodile Motor 

@ Sturdy Construction for Street Use 

@ Full 90-day Warranty on Moving Parts 
@ Fully Stocked Domestic Parts Dept. 

@ Proven Customer Service Record 


SPECIAL SHOW OFFER 
$1295 per unit 


P-133 Pelican In Any Quantity 
FOB Patterson, NJ 


OFFER EXPIRES NOV. 30, 1994 


RAINBOW AMUSEMENT RIDES, INC. 
114 Roseville Road e Westport, Connecticut 06880 


203-454-2179 
FAX 203-454-2584 





P-120 Kangaroo P-110 Bell Horse 





P-119 Donkey P-107 Small Car P-132 Lovely Horse 
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For more information, contact: 


William T. Glasgow, Inc. 


Dw Ow a ® one 16066 South Park AVe. ¢ South Holland, IL 60473 


Mark Your Calendars NOW!!! (708)333-9292 


MARCH 23-25, 1994 
RENO NV FAX (708)333-4086 




































Your Source for ... 
1.3" Capsules 


> ACTIONMATIC trp 


P.O. Box 326 



































So a Chatham, Ontario 
_ C is 9 aS ad N7M 5K4 (Mixed Colored Tops with Clear Bottoms) 
S - >> ae Filled or Empty 
a a ie Ral. mgt tn . 
TALKING VENDOR ® a, lk pba diearcll 
10,000 BOARDS Records in 3 languages wy +“iives 
CALL FOR LIST 7-English 5- French 5 - Spanish * In-Capsule-ltems 
Vends ; ¥ = * Rings & Holders - Bulk & Assembied 
1.3" Capsules or Large Gum “ 
C&P DISTRIBUTING 1" tems _23" Round 
Small Bulk Small Empty Eggs ear Vapsule 
TEL: 219-256-1138 mall Bum items Goku Rad Both Halves Same 





Coinage Size - Up to 1.25" (32 mm) 
Machine Size - Height 25" (63.5 cm), 
Width 8" (20.3 cm), Depth 8" (20.3 cm) 


Custom Sounds - Can have your own record 
made to say anything for 5 seconds. Up to 4 
different sayings on each side. 


Talking Vendor (Reg) Trade Mark 
Canada No. 266520 
U.S.A. No. 1221 491 


Pachinko 


Direct from the Ginza in Tokyo, the 
authentic Japanese pachinko 
machine. These are completely 
reconditioned original commercial 
machines actually used in pachinko 
parlors. In this classic game of skill, 
flashing lights and soundeffects 
abound as you flip balls through 
wheels and a maze of pins to hit the 
jackpot. 


FAX: 219-256-1144 Blue, Green, Yellow, White, Gold 


fo Y I\ 





ead. 








2.3" EMPTY CAPSULES 












Canadian Dist. for Beaver Vendors 
Fax (519) 351-7304 Phone: (519) 351-2181 







S-LINE 
POKER 
BOARDS 
800-966-9873 


ae an eee eet re 


( reenterearenne ee ieeen es cepereeeee 


Machines will vary slightly. 


THIS MONTH 


Weight: 
Approx. 


52 Ibs. 
$ 99 95 : Almost 2 ft. by 3 ft. 


Pachinko KAMADO SMOKER/BAR-BE-CUE 
CABINET SPECIAL __/Material: Heavy-Tempered Fire-Brick 


sag» World’s Best Smoker & Grill 


Dealer Cost 


OFF ROAD TRACK PAK 245 
TMNT (im time) oP 
GUN FORCE 150 
MAGIC SWORD 

SUPER OFF ROAD 150 
PUNK SHOT 

DJ BOY 

MILLIPEDE 

ROBOTRON 

STARGATE 


Q2OERSOW AV 


Republic Industries 


11440 N. Central Expwy., Dallas, TX 75243 e Since 1951 


te: (214) 368-1359 « Fax (214) 692-0914 


C&P DISTRIBUTING 
TEL: 219-256-1138 


Pa FAX: 219-256-1144 o- 
wary, 
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quality, 
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Reliability’ 
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che cher 
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Pinballs 
Twilight Zone 
Stret Fighter II 

Super Mario Bros. 
Bingos Call 








CALL TODAY! 
1-800-456-6882 


Videos 
Night Slashers 
Slammasters. 
Terminator 2 
Lethal Enforcers - New 





Coin Pushers 
Klondike (like new) 
Sharp Shooter 
Silver Shot 
Golden Eagle 


Cranes 
Challenger 
Action Claw 





Pool Tables 
Valley 3 1/2 x 7 New 
Cooper 3 1/2 x 7 New 
Dynamo 3 1/2 x 7 New 


San Antonio show, and hope to be of 





We the staff at Games of Tennessee want 
to say thaks for the great turn out at the 


service to each of you in the future, and 
thanks for your support. 





Parts Also Available: 


PC Boards 

The all new Treasure 
Island ‘94 

Famous Cherry 
Master 

Magical Odds 

Super Cherry Master 
Magical Tonic 
Cherry Bonus III 
Complete line of Wing 
Boards in stock 


8-Line Harness 
Plexis 

Buttons and switches 
Power supplies 

Mars DBA 

EEI DBA 

JCM DBA 


Call today for the 
service you expect 
and the best price. 


—__- GAMES OF TENNESSEE 
RRR 


VISA 


1220 West Jackson St. ¢ Shelbyville, TN 37160 aichercosat 


Phone: (615) 684-0100 ° Fax: (615) 685-0144 WJ 
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[RE fn nnn en On cee EE, 
micro distributors incorporated 


Universal Video Game Cabinet ‘MICRO MUSTANG’ Pool Table 


FEATURES 
FEATURES ; > ~~ | Wf 7’Pool Table 
w 25" Monitor — ©, — wf 3/4" One Piece Slate 
PF Sein mete 3 Ye 0D Pricing 
w 2 Or 4 Player a 
Pontrol Panglé : . © Ww Magnetic Cue Ball 
. (w One Piece Ball 
tw Jamma Harness Return System 
INCLUDES 
ww Kit Ready W 4 Pool Sticks 
Ball Rack 
[W Belgian Balls 


FEATURES (_ ecpem, = FEATURES 
Adjustable | “es Doe w Displays Top Ten 
ww Length Of Play eee Location Players 


tw Level Of Difficulty « wf Patented Arachnid 
GALAXY uper Spider Wit 
ww Price Per Play Square Entry Holes 
OPTIONS 


And Thin Ribs. 
ww Sound ; 1 ww Stores Statistics 
w Lighting = yw Dis Displays Team Names 


ZL J ANN Individual Names 
Dollar Bill Acceptor ae cn League Play. 


From ARACHNID 


MICRO DISTRIBUTORS, INC. MILI : 
P.O. BOX 1103 


LaVergne, TN 37086 micro distributors inc. 





‘eee OF nig ap CRICKS 
FROM The MoNsTERS OUT THERE? 


Let US TREAT YOU RIGHT! 


2 Different Styles 


emery == AFTER HOURS SERVICES PROVIDED 
Skill Chance (W-7) Bonus Chance (W-8) TECHNICAL SUPPORT TICKET PRINTERS , FOR THE SA-20 


Lucky Gold (W-10) Lucky Star (W-11) These Printers Meet 
Luoky Bingo Lucky Gi Lucky 75. «—: KO 1S) BE2-9224  e.cemotion Regulations EPROM 


Lucky Bank (W-17) SN Cone call within an hour! In Many States PROGRAMMER 


KITS AVAILABLE 19" HIGH SECURITY NEW FROM PAL 
FOR ALL GAMES _ SITDOWNCABINETS METAL CABINETS MAJOR POKER 


ROUND TOP Cash Code Sh ae LONE STAR DRAW 


CABINETS DBAS F TEXAS REDEMPTION GAME 


Advanced Optical Recognition 
Avallable With Hopper Accepts $1,$5,$10,$20 US. 
(For Florida Redemption) ery Affordable 
Or Printer Plus A Lot More! 


HAPPY HALLOWEEN FROM ___ DELIVERY NOWAVAILABLE 


mene NVANIULF.Nea LU cI OM IN (e011 20)'7.0 1a), 


535 OLO NASHVILLE Huy. LAVERGNE, TDN 37086 
(615)793-5510 FAX(615]793-5512 1-800-277-6136 








High Performance, Security 
and Reliability From 
Kevin Sharp Enterprises. 


Authorized Distributor of Mars Dollar-Bill Acceptors 

















Mars Electronics International Mars Electronics International 
GL5 Series Bill Acceptors § VFM5S Bill Acceptors 

> Heightened Security > Programmable 

> Superior Performance > Lighted Bezel 







> Fast Bill Transport P Buili-in Diagnostics 








Kevin Sharp 1-800-624-3779 


ENTERPRISES, INC rabid uke 


264 River Rock Bivd., Suite B, Murfreesboro, TN 37129 Fax: (615) 895-9184 
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19" Wells-Gardner Monitor - Polished Chrome Door 
Dollar Bill Acceptor w/ Stacker - 230W Power Supply 
Printer and/or Hopper Support 
Configurable Button Panel - Wiring Harness 





CALL FOR DETAILS 





“PSR” Cherry Master Lucky Bank W17 preter Sntertace Kits 
Respin Bonus Roulette Bank Bonus x 
16 Lines To Play Double-Up Bonus Poker 
Center Cherry Hold Bonus 3 Types Of Double Up 
Cherry Jackpot Bonus 





Completely User Programmable 
Supports Several Types Of Printers 
= Be ae Time & Date Functions 


Kevin Sharp Enterprises, Inc. [ers 


264 River Rock Blivd. Electronics 
Suite B ylides atl 


Murfreesboro, IN 37129 
1-800-624-3779 Fax: (615) 895-9184 








1 FOS 





BOO—-OUDR SH BE IOF FF HN OSEK Ft OF O04 FKKOCOR TON SOG St Bt Or Flo #4 


MILK CAPS 


TWO BIT SCORE has everything you need to know about Milk Caps in a neat sample kit that includes 100 

assorted Milk Caps, Slammers, plastic carrying containers, and instructions on how to play the Milk Cap game. 
We also include a wholesale price list which covers all of these items and a brochure which explains many ideas 
®& for ways that you can capitalize on this fad by incorporating Milk Caps into your business plan. We carry Milk 
(3) Caps and starter kits packaged in every form you can imagine; in crane packs, capsules, eggs and now available 


The #1 redemption 
item in the nation! 


#r Brisk ok HOF 


in standard trading card sizes. Or buy in bulk bags of 1,000 to 1,000,000 for your redemption counter or to fill << 


your own containers! Give us a call today to order your starter kit, information packet and wholesale price sheet 
by MC, Visa, or COD; or you can send $235. directly to us at: 


TWO BIT SCORE 4418 PACK SADDLE PASS AUSTIN, TH 78745 512-447-8888 


eo 


EH Sta eK + OS OOK + OA OO ke Dk OF OOo MD KEK fk OSIOR HOG + OF BOKER 


COINS or BILLS 
Count/Sort/ Wrap 


PARTS—REPAIRS 


ABC COIN (214)377-7100 


8524 Fifth St. - Frisco, TX 75034 


BELITA II 


PORTABLE oi 
COIN ee | be 


2 aa 
Electric or as 
Manual 220 V 
or110V 


Pe 
of 
A 


e ‘Sienene stop ¢ Inexpensive 

e Lightweight (only 10 Ibs.) 

e Counts up to 1500 coins per minute 

e Counts all sizes coins or tokens 

e Long lasting—requires very little 
maintenance 

e Bagholder included 

e Very useful—very convenient in 
all locations 


Write or Fax For Prices, 
Details and Catalog 


R.H. BELAM CO. INC. 


1 Fulton Ave. e Hempstead, NY 11550 


Tel.: (516) 292-2670 
Fax: (516) 486-0957 


25¢ PER PLAY PINBALL 


Allows you to set the newest pinballs 
for 25¢ per play. Comes with 
complete instructions and new score 
cards. $40. each, 3/$100. 
TWO-BIT SCORE 512-447-8888 


REDEMPTION 
TICKETS 


ovelty Phone 800-428-8640 
Fax 317-288-3434 


OvO88cr 


REDEMPTION TICKETS 


TICKET SIZE 2 x 1 5/32 .010 TAG 


Beers Loti (SERA SKEE-BALL BLL 
RBPOINTS ie! | ska COUPON is a —— 


O@ sowurcutr © : : Q@ wmoweu nes 


STOCK TICKETS AS SHOWN ABOVE 


UNDER 300,000.......$1.25y 
OVER 300,000... $1,005, IOOK TKETS AVAILABLE NEXT Dt 


CUSTOM PRINTED 


160,000 to 480,000.......561.60m 
480,000 to 1,000,000....51.10s 


1,000,000 or More.....$1.00. 


ALL PRICES PER 1000 


FREE FRONT SIDE PRINTING!!! 
Add $28.00 for Printing 2 Sides 
Packed 60,000 Per Case 


Case Weight 38 Lbs. 
8 Colors Available: Gray-Pink-Red-Blue-Green-Yellow-Orange-White 


MUNCIE NOVELTY CO. 


ORDER P.O. Box 823 Muncie, IN 47308 FAX 
TODAY! Ph. 800-428-8640 Nationwide 317-288-3434 


Muncie Novelty Co. Exclusive Sales Agent for Indiana Ticket Co. 
Manufacturers of Quality Tickets for Over 50 Years 
(Roll Tickets Also Available) 





W 


Serving the world’s 
coin-op & billlards needs 
for over GO years 





Avs representatives of all major manufacturers, we ‘can accommodate 
all your needs for coin-op amusement equipment (new and..wsed); spare 
parts, vending equipment, billiard Supplies, and a full line of redemption 
products. We maintain over GO,O0O00 square feet of used: equipment and 
offer reconditioning that is unparalleled In the: NeuStry 


Call or fax Joseph Migueles, George Montates “Op: Carlos figline for more 
Information. 













FLINTSTONES INDIANA JONES: 
PINBALL PINBALL 
oe REVOLUTION «x | DYNAMOQ ~ ee 
oS PINBALL AIR HOCK Ox oy 
- “TWIN : VIDEO © ff. 


“DAYTONA TWIN ROWE CD 4 fore) a A! oe 


Nx, BETSON / IMPERIAL EXPORT 


aa 303 PATERSON PLANK ROAD 
aa CARLSTADT, NJ. U.S.A. 07072-2307 JOE MIGUELES - (Ext. 374) 
| a Sieg Phone (201) 438-1300 Fax (201) 438-1811 CARLOS MOLINA - (Ext. 373) 


IMPERIAL IMPERIAL INTERNATIONAL (Parts Division) 
a 621 WEST ROUTE 4 


TSS eT ayate)=]n 10101014 HEIGHTS N.J. U.S.A. 07604 GEORGE MONTALVO - (Ext. 28) 
| Ne Phone (201)288-9199 Fax (201)288-8990 





mem soe ee eon @: ea 
FoR Mood mole tad elit ce) tia 0 om 


132-10 Jamaica Ave. e Richmond Hill, NY 11418 
Office & Sales: (718) 291-5757 e Parts/Service (718) 526-8383 ¢ Fax: (718) 739-3805 
Welcome Export Customers...Se Habla Espanol 


UPRIGHTS: 


Dark Stalker (Special Price) 
Primal Rage ¢ Revolution X 
Virtua Fighting e Neo Geo 2 and 4 Slots 
Mortal Kombat | & II 
NBA Jam | & Ile Run & Gun 
Lethal Enforcer | & Il 
Lord of Gun ¢ Terminator II 


KITS 


Dark Stalker (complete & update kit) 


Aliens Vs. Predators (complete & update kit) 


World Rally (complete & update kits) 
SNK Aero Fighters II Cartridge 
SNK King of Fighters Cartridge 


Time Killers 

Fighters History 

SF Il Champ 

Mortall Kombat | 

Mortal Kombat II 

NBA Jam 

Cadillac & Dinosaurs 

Great Sluggers Kit (new) 

Punisher 

Super SF II System PCB 

Super SF II Turbo 
Lord of Gune Neo-Geo « Solitaire 
Large Selection of $50.00 PCBs 


PINBALLS 
Guns & Roses 
Rescue 911 
Star Trek 
Addams Family 
Twilight Zone 
Tales From The Crypt 
Creature From Black Lagoon 
Jurassic Park 
Terminator Il 
Fish Tales 
Que Ball Wizard 
Star Wars 
Getaway 
Checkpoint 
Cyclone 
Slugfest 


“Brand New” 
Cabinet w/25” Moni- 
tor 
w/sliding drawer, 
JAMMA harness and 
power supply 


When was the last 


USED SITDOWNS/DELUXE VIDEOS 
New Daytona Twin s/d CALL 
Lucky & Wild 
Outrunners 
Race Drivin’ Cockpit 
Ridge Racer Single 33” 


Moto Frenzy Ride On 
X-Men 6 player 

Line of Fire 

Virtua Racing 


We have 
‘BRAND NEWrtop earning 
Smart Candy Cranes 


We Have “Brand 
New” Pool Tables 


MUSIC 
ROCK-OLA BLOWOUT!! 
e 4000 Trilogy - $2295 * 
* 5000-X - $2495 * 
Pioneer CJV-55 2 pl 
Used Rowe CD-100 
Used Rowe AMI Combo & Vinyl 


tate m ,eLem ecole lela me [eel a 


Pepe the Dino 
$1725.00 


Speed Boat 
$1675.00 


rides at 
These Prices? 


Kipore Rives & Mort Inc. 


2739 W. 79 St. #10 
Hialeah, FL 33016 


1-800-676-0231 or 


1-800-255-6559 
FAX (305) 558-5694 


Carousel 
$2495.00 


S/S Motorcycle 
$1600.00 


For More Information, Prices and a List of 


VISA | 
ce 2 el 


Also: Used Rides, Parts & Refurbishing 


Renegade Jeep 
$1675.00 


PLAY METER 


Other Rides, Call Now! 


-Ask for David Vega- 
Volume Discounts 


172 


Jet Ski 
$1600.00 
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Presents 
In Conjunction with 


| W/worto's Larcest pisTRIButor 


ONE DAY AUCTION SPECTACULAR 
SATURDAY, OCTOBER 29, 1994 


5660 KNOTT AVE., BUENA PARK, CA 





THIS IS THE AUCTION OF THE DECADE! 


Due to the Increase in New 
Redemption Sales BETSON is 
exploding with Amusement 
Equipment Trade-ins. 


100's of Coin Operated Arcade Games, 
Pinball Machines, Jukeboxes, Cranes, 
Redemption Equipments, Air Hockeys, 
Pool Tables and MUCH MORE! All 
to be sold at Public Auction. 


LIMITED CONSIGNMENTS WELCOMED 


To Consign Games For Sale, Bring to Auction Site Friday Before the Sale from 10 an 9 PM. 
All Auctions are on Saturday and ai at 10 AM Local Time with ee from 8 AM - 10 AM. 
ae of ourege for Visa & M/C. Payment in Full Day of Sale. 10% dhe . Hammer Price. 
h, Cashier's Check, Company Check with Current Bank eter a Guaran 
ovary Related Seller's Permits Required for Non-Taxable Purc 
All Equipment Must Be Removed by 10 PM The Day of the Sale, NO EXCEPTIONS 


frounced CALL FOR FREE BROCHURE leecgead 


VBA 


(714) 535-5353 _— 





Eldorado Games 


Flat-Rate 
Board Exchanges 


e Videos--from Space Invaders 
to Champions 


e Pinballs--All Bally, Stern, and 
early Williams 


e Hard-to-Find parts available 
including manuals & 
schematics 


Low Rates 
Fast Service 
Pore || re), 
fo) a (aime (Tle) f= 


310-630-3500 
FAX 310-630-1566 


7031 Marcelle St. 
Paramount, CA 90725 


SA-20 PROGRAMER 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 








25¢ PER PLAY PINBALL 


for 25¢ per play. Comes with 






cards. $40. each, 3/$100. 
TWO-BIT SCORE 512-447-8888 
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Allows you to set the newest pinballs 


complete instructions and new score 


LUCKY EGGS = 


GOOD MONEY! 


e Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 


— Like New! 


e Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


CCC) INNOVATIVE 


800-344-7467 


FAX (417)358-1849 


INDUSTRIES, 
ITI INCORPORATED 


2605 Grand Ave ¢ Carthage, MO 64836 


GREAT WESTERN wwe. 
TRADING POST 2% 


480 Shelley St. Suite E 
Springfield, OR 97477 
(503) 726-1813 FAX (503) 726-7413 


NEO GEO 


AEROFIGHTERS 2 
KING OF FIGHTERS 94 
WORLD HEROES 2 JET 
TOP HUNTER, 
SPINMASTER, WINDJAMMERS, 


FATAL FURY2, SUPER SIDE KICKS 2, 


SAMURAI SHODOWN, GURURIN, 


Call Today for The Best Price 


Tale me) (:101 410) 0b 


NEO GEO 2 SLQT 
FULL FACTORY KIT 
WITH 1 FREE CARTRIDGE* 
$695 


COdL SPECIALS 
ART OF FIGHTING 2 $139 
SPIN MASTER $159 
SAMURI SHODOWN $129 
*FROM SELECTED LIST 


Aero Fighters "$395 


Cadillacs & Dinosaurs $295 
Cowboys of MooMesa $525 
X-Men wo Pee Fh, $399 
Sunset Riders Sg BAAD 
Mystic Warriors gf $329 
Thunder Dragon eS $199". 
Wrestlefest aa $99 
Zing Zing Zip om $265 
Street Fighter If special! >... $89 
ALIENS VS PREDITORS ©. ~$CALL 
Dungeons and Dragons $CALL 
Mortal Combat 1 $550 
Mortal Combat 2 $CALL 


174 


\ | CONTROL Wheel, shifter and 


Guaranteed!!! 
We are committed to your 
100% satisfaction! 
30 Day Warranty 
No hassle, No Questions, 
7 Day Return Policy 
Try it and like it, or send it back. 
(Except Special Orders) 


OSTORER 
SPECIALS 


-FINAL LAP 3 KIT- 


INCLUDES: New HAPP 





pedals to convert your 
upright or sit in cabinet! 


$779 


LORD OF GUN 
-FULL kKIT- 
$1095 


AMERICAN LAZER GAMEZS 


WITH 52” SCREENS 
CALL FOR SELECTION AND PRICE 





Raiden = 28: $469 
Raiden 2 % 3 $995 
Thunder Dragon., 2 $545 
Galamedes ©, $99 
Tank Force a $129 
Twin Eagle 2 $595 
World Rally $995 
Street Fighter. Champion $129 
DARK STALKER. be $CALE 
SmashfTV 8.3 © $t49 
Final: ‘Lap link board 2 $99 


Supe: ‘Street Fightey ‘b” Board. $109 


CALL NOY ( AND GET GREAT PRIC. A NGI! 
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Redemption Equipment 


RAIN UE veckcsdacscesasecsocccnecascsonasveaanaacatis $1,750 
BOUNCING Bandit sccsiccscccosssonssnscsecsessesestees 1,975 
APCUS Ft RISE sccccnccveseseseccsecccesessaisssantoness 2,595 
Chuckles Jr. Basketball ................0ccceeeees 1,880 
COps' 1h RODDCES sisssssscssscecesveseescasacocecssensas 2,495 
COSINO GOING sccsisccccetisssssscsscsesnssereiersestasanns 3,860 
Duin: DHE UM sasssscisssssesesssvssesecesssisosiess 3,95 
Full Court Frenzy 2 .........(M@W) ......000 $ Call 
Flintstone Kiddie Pinball...(mew).......... $ Call 
Half Pint Frenzy ............ (new) .......... $ Call 
Home Reni HIGte r scsscccsccscoucoscecsssccssesssseree 3,750 
Hoop Shot Basketball ................ssssssseseees 1,080 
Hungry Hungry Hippo. ..............cccccccsees 4,150 
Nudge Lt Pinball cscissssicssiasssscscsncsecsteescesess 1,795 
PODAS BAIL icssisconsusscotensessscccscccansessastscasies 2,360 
BCID DIE FRACUI 55 cscs saceucatectwcdceseessecviccssaasecass 5,150 
BROCK. Th TOW) sicsssscscsdecsseicacziiscccasiasncasiasaics 3,400 
Roll For The Gold .......... (NEW) .......00 $ Call 
Shoot To Win 2 Hoop ..........cccccsssssssssssssees 1,880 
Shoot To Win 1 Hoop ...........ccsssssssssseceeees 1,080 
SIMPLES SUMMON cccsocecccsssscorcscceseseseveveosesessees 3,000 
Smart Candy Crane ............cccsssssssssssceees 1,895 
Skee Ball Tic Tac Toe 2 Player ............... 5,700 
Skee Ball Tic Tac Toe 3 Player ............... 6,150 
GE DOGS TOO sidesisceycsnscccntertanaiionsadcsaciiesins 2,350 
Super Pro Quarterback............ssscccssseeees 1,780 
TQGS CUR oicacecccecveveevesdeenccsdesdasusasssatanasianains 1,680 
Twin Knock Down ..........cccccscccsssscccceceees 3,880 
WB Dic cctsencvscdidsicsevussnsseseaseantececovsdocsleaiacs 2,800 
WVGOD TAR UND sscscasessiensvsiadccecesssaissscasckoceses 3,960 
@ 
Video 
Lethal EMfOrcer occcccscssocscossocccsssecséscsessacess 2,250 
Lethal Enforcer I1..............ccsssssssssssseecees $ Call 
Martial Champion ...........cccccccssssssssssseees 1,495 
Racin Force (Mew) .........ccccccccccccccsssssesees $ Call 
Run & Gun Single ..........ccccccscsccscsccccccceeee 2,495 
WONG BASING ossdss cvessscecivnssstesacsetansiaasncsecnsoeess 4,575 
VIGIONE- SlOL IM 5 csscescsscncsssesevtvcscsscscstacsiconsis 1,525 
Vian tures PUG AGOr scesesssccscccscsccseessxersscctsnsenets 4,500 
Virtua Racing (U/R & S/D) ........cc.ccce008 $ Call 


OF ae on ies Oe OR 
Memphis Office 


October 31 





Pinballs (used) 


RB ROUEN AER occsncasncetscasccuncaaackucavenseseissaentenzeusens 1,475 
Cae Ball Wida0 d sississssssssssossvsssesescecssvestoess 1,750 
ES MICQIES: cccscscossscaxcsaveunvenoaseieersudddatesaieon 1,795 
PUP OUSE: Sveidcsscccssesvencecensvnsseadacasscsoussteisaes 1,375 
GSAIICSHOW oiteiacissssrissiccteuvicutiuneevnintien acts 995 
GGOLAWAY siciiscssatesssseecosisssecansidececensnscesnsics 1,450 
RS TACIALONS 5 kcwscsecsccvnicpccdderbedeccsevasessaveoniones 1,795 
PROP YICOIIG csncscascccacccasosnciaveusivacccvenseaaceucen’ 1,450 
PEE ASSIS PAE. casvncccsccscsncccaveceanstaveasecascecens 1,950 
Lethal Weapon UD vsciscsessscssosssecvetscaseasiass 1,350 
PNG TOS sic ssncssevecsacassducsssuccuvwsssenediacvesievsieee 1,350 
PO CERTE VV GIES sce ccpucccscacdasecasnasucdosssancisaenscetoses 1,495 
Streethtahter T sesccscssssscssscesvevssevnesecssecates 1,495 
Super Mario Bros, .........cccccccsssssssccsssccoees 1,295 
UDET TE SOT OE voces snccsasessanscansveewsrcsbesecesmarers 1,100 
Tales From The Crypt ..........ccscssssssssseeees 2,475 
POP TACOT WU srcccecocesuaidessacssevnsteséeactancontns 1,775 
DC WEACHIIG ys ccciiicdesiesaciccsncevenstechsesvsessssnees 1,275 
MOR Gl OTT GOED scsscccsvaccodacessvscsserctnscacerveseed 1,850 
TEEN TRG sssvesssccccnseseciascuniecevcacencsenss 875 
ROUMNINY sccsicnsercusstacecdnanenassssssosenvsventsievssseess 2,295 
EWUIBHE LONE cisesisiisaseccccssncsascnsenessvavansvecs 2,195 
WV 16 OE so scsccacesscessacssacactevnccteenccaseasessssnses 2,125 
WWE Royal Rumble ..............ccsssssssroesees 2,250 


Pinballs (new) 
Rescue 911 ............2,495 


Freddy Krueger ...... Call 
Maverick............... Call 


Pool Tables 





Valley Cougar ZD-4 32/2. X 7 a.scccssscees $1,480 
Valley Cougar M = 31/2 X 7 ..csccccsssssseseees 1,425 
COOPER B27 sissincncevcatsscssanisisierciseesstseeesexs 995 
Dynamo Model 37 31/2 X 7......cccssssseeees 1,380 
Dynamo EXcallibur ..............sccccssssssssssseees 1,560 


Plus 


ROWE WALL STARS ... 
Se OF.) | 


LARGEST USED GAME INVENTORY FOR SALE TODAY 


IN AMERICA 


The world 
Ko CK Ola finest pars 


Bubblers, Legends & Rockets Available 


G 
K 
E 
E 
N 
C 
O 
i 
N 








MACHINE 
DISTRIBUTORS 
INC. 


Ww 


2961 Drywall Drive 
Myrtle Beach, SC 29577 
(803) 626-1900 © FAX 448-9899 
Ask for Royce or Ed 


om 


2560 Overton Crossing 
Memphis, TN 38127 
(901) 353-1000 FAX 353-1155 
Ask for Jan 





i 


3701 1-55 South 
Jackson, MS 39212 
(601) 371-1000 FAX 371-1259 
Ask for Jay 


Ww 


PEACH STATE 
COIN MACHINE EXCHANGE 
1040 Boulevard S.E. 
Atlanta, GA 30312 
(404) 622-4401 ¢ FAX 622-7972 
Ask for Riley 











Addams Family Values .1995 


Alligator Kiddie Ride 

2Seat (Whittaker) 
Animal Land 
Battery Up (Doyle) 
Boogie Man 
Bozo Basketball 1 PL. 
Cat ‘N Mouse 





VIDEO SPECIALS 
Afterburner s/d 
Cisco Heat s/d (twin)... .3295 
Cisco Heat s/d (del.) ... .4095 
Double Axle s/d 
Driver’s Edge s/d 


Grand Prix Star s/d 

Hard Drivin’ s/d 

Lucky & Wild s/d 

Moto Frenzy s/d (twin) .. 
Moto Frenzy s/d (del.) . . .3095 
Outrun s/d (std.) 

Outrun s/d (del.) 

Race Driving s/d 

Rad Mobile s/d 

Ridge Racer s/d 

Ridge Racer s/d (twin) .15,495 
Road Riot s/d 

Steel Talons s/d 

Virtua Racing s/d 

World Rally s/d 

Hard Yardage (ded.) 

Lethal Enforcer 

Lethal Enforcer II 

Mortal Kombat (ded.) ...1495 
Mortal Kombat II (ded.) . .3395 
NBA JAM (ded.) 

NBA Tourney Ed (ded.) . .2595 
Slam Master (ded.) ..... 1795 
Survival Arts (ded.) ..... 1395 
Under Fire 

Virtua Fighting 





ALPHA-OMEGA SALES, INC. 


Exporters & Domestic Sales 


Call the Experts 


Frank “The Crank” Seninsky 
Ken Schwartz & Joe Camarota 


at 
12 Elkins Road 


East Brunswick, NJ 08816 


(908) 254-3775 


FAX (908) 254-6223 
FINANCING AVAILABLE 


SUPER REDEMPTION SPECIALS 


Chase the Rainbow 


Kick ‘N Catch 


VIDEO GAMES 


Beast Busters 


GP Rider u/r 

Golden Axe II (ded.) 

Gun Busters 

High Impact (kit) 

Hit The Ice (kit) 

Indy Heat 

In The Hunt 25” 

Knights of Round 

Martial Champion (ded.) . .995 
Neo Geo2pl. ......... 1095 
Neo Geo4pl./6pl. ..... 1895 
Outrun u/r 

Punisher (ded.) ........ 1795 
Racing Hero s/d 

Rad Mobile u/r 

Rowe BC 25 MC 

Rowe BC 35 

Space Gun 

Space Harrier s/d 

Space Lords 

Steel Gunner 

St. Fighter II (ded.) 

St. Fighter Il CE (ded.) .. 
Stun Runner s/d 

Super Chase 

Super High Impact 

Time Killers 

Title Fight 



























Circus Hi Rise 8’ ........ 2495 ROCK ‘N BOW! 2.2.4.2. 5290 
..2795 Dragon Kiddie Ride Shoot Out (Meltec) ....1695 
..2495 2-Seat(Whittaker) ....2795 Sidewinder............ 2995 
<s0900 PIGCICSUN 02 oo.5 sya 2595. SKEC-BAU TS occ iocco ees 1895 
1099 “GOOTY HOODS i<.6s40%80 2795 TinCan Alley (Bob’sS.Rac.) ..3995 
..1695 Ken &Barbie Water Race...8900 TurboPusher .............. 3495 


PINBALLS 
Addams Family 
Cue Ball Wizard 


Getaway 
Gladiator 

Judge Dredd 
Jurassic Park 
Last Action Hero 
Lethal Weapon 
Popeye 

Rocky & Bullwinkle 
Star Wars 

Street Fighter II 
Super Mario Bros 
Surf N’ Safari 


Terminator Il 
Twilight Zone 


AUXILIARY PRODUCTS 
Coin Counters/Sorters/Wrappers 
Coin Ace 
Cummins 
Downey Johnson 
Currency Counters/Scanners 
Cummins 
Lynde-Ordway 
Ticket Eaters 
Ticket Scales 


Your independent source for all your 
coin-op needs. From individual equip- 
ment sales to full set-ups... 
Alpha Omega is your answer. 
Representing most manufacturers in 
equipment, money handling, tickets 
and token sales. 
Consulting is also available. 


Perfect Landing 


























NEW REDEMPTION- 
Call for Discounts 
Around The World 
Big Bertha/Buddy Bear 
Chuckles The Clown 
Home Run Hitter 
The Flintstones (1.C.E.) 
Kids Adventure Dome 
Ribbit Racing 
Smart Candy Crane 
Super Rock N Bowl 
Wheel Em In 


RECONDTIONED 
Air Hockey 


Basketbal-Smart-Single .1295 


Cop Capers 
Crane-Big Choice-Single .795 


Five ‘N Line Skilbingo .. 
Full Court Frenzy 

Mad Dog McCree 27” ... 
Powerhouse 

Quartermile 

Silver Ski 

Super Chexx 

Super Pro Q’Back Jr. ... 
Treasure Island 


. 795 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS-CALL FOR COMPLETE LIST 
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FROM LEISURE 


15 AMP SWITCHING POWER SUPPLY 
FEATURES: ¢ Compact Size 

e Anodise-Aluminum Case 

e High Power Efficiency 

e Low Ripple and Noise 

e Built-in EMI Filter 

e Over Load Protection 

oe ST ay | 


- wee 


LEISURE \ 

15 AMP sw. 
LEISURE 
15 AMP SWITCHING POWER SUPPLY 


ake Dees 
> al hee 
Pry t ale ies 


Simply The Best $1-5-10-20 Bill Acceptor on the Market Today! 


MODEL #HSV-300 
GOLD SERIES 
INSERT BILL ANY DIRECTION 


INSERT BILL ANY DIRECTION 
e Simple one piece unit ‘ee rod pe" DO NOT FOLD BILL 


e Simple installation 

e Simple to use-accepts 
bills in any direction 

e Same day shipping 

e Prompt service 

e Quantity prices available 





LEISURE ENTERTAINMENT. LTD. 
25 Hutcheson Place e Lynbrook, NY 11563 


516-595-5050 ¢ Outside NY state 800-645-2162 © Fax 516-595-5896 
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BIO-RHYTHM 






~-eourtenu-o 


a 
PARTS - SERVICE 
Bio-Rhythm Sales 


2820-A Honolulu Avenue Box-385 
Verdugo City, CA 91046 


(818) 249-2077 
FAX 818-249-6620 








LIGHTING SPECI iLISTS 


Manufacturers of Chase Channel, Halo- 
gen Tape Light & Architectural Lighting. 
Direct Importers: Rope Lights, Belt Light- 
ing, 24V Tapelight, Bendable Neon-Like 
Products-Solid State & Mechanical 
chasers. Bulbs all kinds. Quick Service 
with dependable continuing interest in our 
Customers. 


ACTION 
LIGHTING, INC. 
800-248-0076 


FOR SALE 


VIDEO GAME ROUTE 
DALLAS/FT. WORTH, TX 


Excellent business opportunity for 
newcomers to industry or established 
vendors 
150+ games on LOCATION, Extra 
Equipment and Parts on hand. 
Latest and Newest Games 
ALSO FOR SALE--VIDEO AR- 
CADE 
40+ of the latest games 
Located in Dallas/Ft. Worth Suburb 
BUY TOGETHER OR SEPARATE 
ONLY $225,000 TOTAL 
CALL CAROLE (817) 267-6967 





io) Sy.V Et = 


24 Redemption Games 


Plus the Center with 
counter and lights 
Plus misc. merchandise 


813-493-0788 
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A-1 Wholesale And Vending ~_— 


Set ae 11555 Cantara St., Unit E 
wed, = NorthHollywood,CA91605 Nay 
(81 8) 771-0691 @ Fax: (81 8)771 -0589 
(800)-A-1-WHSLE 
FEATURING 
THE “LITTLE BUB” 





Base DIAMCler «ccd kee saa eee 
Globe Diameter..................005. 24” 
Globe Capacity (pcs.) ......... 4,800/6,800 
Weight--Empty ................05. 
















PLUS: 
eGUMBALLS eNOVELTIES *EQUIPMENT 
eCANDY =e¢OAKPARTS ¢GREAT SERVICE 








WANTED 


Vue l-lome) mm )).4(=8\ elaee, 
Sy ele] ale myo ele =]| |W \erer-) el ne) a: 


If You Want To Sell 
Call Steve At 


(412) 922-5680 


CALL 
DAVID 


SLOT MACHINES 


HOT REDEMPTION 
BALLY SKILL STOPS 
WANTED 
Large Quantity of Old 
Pinballs 


Skyline Amusement Company 


All Types of Coin-Operated Games 
685 N. Charlotte Ave. e Waynesboro, VA 22980 


(703) 942-3368 Fax (703) 949-5060 


A\ J 5¢ & 25¢¢ Fruit & Bars 
) Specializing in Bally E 
1000-2000 
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TODAY! 






We Value 
Our Cus- 
tomers 





Quantity Pricing Available 


Single Progressive 
Units 
$395.00 


Call for prices on games 
with ticket printers or 
ticket dispensers 


Cabinets 


Upright 
Sitdown 
Mini 
Countertop 


Cherry Game 
$1095.00 
ew 19” monitor 


¢ 150 Watt Power 
supply 


e HSV-300 Bill Valida- 


tor 
w/Ticket Dispenser 


$1350.00 

Buy 5 ormore 

and get FREE 
DELIVERY 


PARTS??? 
You want ‘em 
We've got ‘em! 


Call for prices on 
CAL OMEGA Games 


Kits 


Super Cherry Master 
Cherry Master 
Cherry Bonus Ill 
Magical Odds 
Magical Tonic 
All Wing Boards 
Turbo Il 
..and many more 


Distributor of: Mars Dollar Bill Acceptors, 
Wells Gardner Monitors, Graynound Dyna Games, JCM, 
CBV and HSV 





1642 Piedmont Hwy. ¢ Piedmont, SC 29673 
Phone (803) 422-0250 or 1-800-306-4265 FAX (803) 422-8905 
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One Year Advanced Replacement Warranty on all Merchandise 


OCTOBER 1994 


| YEAR PROFESSIONAL QUALITY 





Ue 


Monitors 
M3400 14” Monitor Base Mount Frame Design 
M5100 19” Monitor Face Mount Frame Design 
M5900. (Euro) 25” Monitor Face Mount Frame Design 
M6300 25 ” Monitor Face Mount Frame Design 
“New Auto-Sync Circuitry” on ali models! 
14” & (Euro)25” No Isolation Transformer Needed! 





LHR ut Ur UU RO TH 


wre, ‘Ew 
cine . Syncx Other Models Available! 
ry PS100 Switching Power Supply 

ay DC Output Voltage 

+5 volts 15 Amp 

-5 volts 1 Amp 

+12 volts 2.5 Amp 

Dimension:6 1/2” x 5" x 2” 


Chassis (Monitors Boards) 


C1000 Upgrade Chassis Replaces * Electrohome G07 19” 
Replaces * Disco ADI 19” 

C1002 Upgrade Chassis Replaces *Hantarex MTC9000 

C1003 Upgrade Chassis Replaces * Welis Gardner 49k Series 

C1004 Upgrade Chassis Replaces * Wells Gardner 79k Series 

C5001 Upgrade Chassis Replaces * Wells Gardner 71k Series 
*Electrohome, Hantarex, Welis Gardner are names and trademarks of their 

respective corporations, * 





e Phone: 800-800-3946 
e Phone: 214-721-0258 
eFax: 214-721-0363 





PUPA RTPUCURLIOEIT AT UvUTALG Loadndd hcl ct FHOGLERRERLU SISTA pa LG AT an Gta cach aaaULL Gi dadetseuBMoL NTI GyRcEADaBRDLEGRESHNG Se4 ADbG TOR EL O4diN 9 SRERAGODIIGY MORTHORADELEN SDOHG1 SAE SHUGEHLGIEU SEE pebuobo: | Auba/TEEd I 10 bFAUbITEADDAAG Mobb SdopND Tam UAD EDEL EG SnRAUR I? BE 











KWM 100 
DROP COIN 
MECHS 


BC-9 Conversion Kit 


SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 


Converts a BC-9 to BC-35 
¢ $1/$5 Acceptance 
¢ Solid state, self-diagnosing computer 
e Installs in minutes 


To Order Call: 
616-245-8235 


S-LINE 
POKER 


ARES 
SS 


BOARDS 
800-966-9873 


oceeeR ROO 
RRR ae 
RRR 










gute Dollar Bill/ Debit Reader 


EPROMS 


C&P DISTRIBUTING 
TEL: 219-256-1138 


MONARCH | [iae~ 
1-800-462-9460 |  EUSSESRE 
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aia TO QUARTERS OR TOKENS 
HOLIMS DIYLOATA HALIM ALATdNOO 









“iow $14, 95EA 


Zo” volume orders 


® KIC Products holds the exclusive rights 
to the patent for nontaminated dollar bill 
cleaning cards (Patent No. 5,227,226) 

© Lower prices because 
KIC Products pays IGP oducts: 











NEW CIRCUIT BOARD °BUY 


& ALE e SELL 
USED ° 2 e TRADE 


435 Hill Ave. e Nashville, TN 37210 
CALL: 1-800-535-8981 ¢ TOLL FREE 
Phone: (615) 256-7748 - FAX: 615-256-7523 
8:00 to 5:00 Monday thru Friday (C.S.T.) 
CALL ABOUT OUR FREE DELIVERY! 


THIS MONTH'S SPECIALS 


ALL NEW 



































New Lucky 8-Lines USED IGT DRAW 80 


SUPER CHERRY MASTER (NO DBA) 
wines w/HSV - $1,395.00 $800.00 
i 1.135. : WITH DBA $950.00 
16. é 4050.00 Used 8-Lines w/$1-$20 






c/top- 9” & 13” 
Sitdown - 19” 
Upright - 13” & 19” 







NEW FOXTRONIC 
POKERS w/HSV-300 

Dediated $850.00 $1,875 each 
Conversions &700.00 NEW DRAW-80 


POKERS w/HSV-300 
NEW 19” GAMES $1,950.00 ea. 


W/HSV-300 
Riviera Hi-Score USED RIVIERA POKERS 


$1,895.00 w/$1 - $20......$1,200 


7 and up....$995.00 


ALL PARTS BRAND NEW 
8-LINE GAMES 
w/S$1-$20 DBA & ticket 
dispenser 
§1395.00 


Cherry Master PCB...$139.00 
Cherry Master Kit 215.00 







NEW Magical Tonic PCB NEW CHERRY ANGEL 

ou oaerieas wares (09. | NEW Merit Riviera kit 
Reconditioned W-4 PCB | NEW Turbo Poker Kit 
Reconditioned W-6 PCB | Ticket Dispensers | 
Reconditioned Cherry Bonus PCB | Ticket Printer - Interface Kits 


Isolation Transformers 

Empty 8-Line Cabinets 
New & Used Pokers/All makes JCM Bill Acceptor $1-5-10-20 
Full Line of Pool Table Supplies Mars GL-5 DBA $1-5-10-20 
Klopp Coin Counters Mars VFM-4 DBA $1-5-10-20 
Tommy Gate w/7” extension ; Mars VFM-5 DBA $1-5-10-20 
19” Sharp Monitor R Mars VFM-4 w/stacker 400 
13” Sharp Monitor Mars VFM-5 w/stacker 400 
19” Wells-Gardner Monitor CBV $1-2-5-10-20-50-100 DBA 
13” Wells-Gardner Monitor HSV-300 $1-5-10-20 
Coin Mechs & Channel Tekbilt DBV-35/$1-5-10-20 
Power Supplies All Lucky 8 Plexis 
150 W Computer Power Supply Lucky 8 Harness 
WAV WICKERS occa ig eins ok Seda oe heeds eae wea aad 6.50 | Lucky 8 Button Set 
AC LING FITEPS. «0.6 k ce cee back eee peace ee webs B00 |1A" SOCAKENS un i6.d dco rae Sd oa eke Re Ve hh ee 4.00 


Phone: (615) 256-7748 ¢ FAX: 615-256-7523 
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Adult Trading 
Cards for Vending 


Thee Dolls - Series I 
5500 Standard Cards/Case 
(Adults Only - Contains Nudity) 
1 Case $55.00 each 
2+ Cases $40.00 each 
5+ Cases $30.00 each 
10+ Cases $25.00 each 
PCM Sales 
(408) 439-8330 ¢ Fax (408) 438-0593 
Visa/MasterCard Accepted 


NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering ¢ Lightweight e Durable Weatherproof 
American made replacement parts ¢ Universal base for all rides 
High-security coinbox ¢ Heat-treated strips for construction 


Wal-Mart Truck 


Your Wal-Mart managers will love to have this 
truck welcoming customers to their stores. Children 
will love to imagine they are “trucking” favorite 
toys to their local Wal-Mart Store. It’s availabe only 
to authorized Wal-Mart vendors. 








Tug Boat 


The foghorn’s roar will summon young riders to a 


magical voyage in the company’s newest piece. As 
with other Dudley rides, it fits on a universal base 
and has a high-security coinbox and post. 


Kiddie Amusements 


P.O. Box 939 @ Florence, MS 39073 


601-845-7501 ¢ 800-647-6460 



















702-369-5515 


519 Madison St. ¢ Shelbyville, TN 37160 
1-800-526-4723 OF 615-684-2209 
Complete Manufacturer of 8-Lines & Pokers 


Attention Georgia & : 
fayac: We now have Try a Super Cherry Master in our new ma 


countertop games with hogany cabinet 


ticket dispensers! -- it could add new life to an 
(call for details) already great location. 


NEW 



























Boards CALL US! 






Rowe Boxes 
Valley Kits We will build your 
Dynamo Bill Acceptors game to suit your 
Cooper Misc. Parts For: needs. You'll love 
Pool Tables 8-Line or Poker our cabinets!! 





Call for Details on our 5-Day Free Delivery 


Kentucky, Illinois, Indiana, Wisconsin, North Carolina, South Carolina, Georgia, Ohio, Michigan, and others 
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IM QO) NE X ® Coin Validating Equipment 





TIRED OF COIN RELATED SERVICE CALLS? 
INTRODUCING OUR NEWEST COIN ACCEPTOR 
NEW FOR THE ARCADE AND VIDEO GAME INDUSTRY 
THAT PROCESSES BENT OR DAMAGED COINS 
WITHOUT ELECTRONICS OR CRADLES 


@ SIGNIFICANTLY REDUCE 
SERVICE CALLS AND 


U.S. MODELS MACHINE DOWNTIME. 
AVAILABLE FOR THE 

FOLLOWING @ MAINTENANCE NOT 
CONFIGURATIONS: REQUIRED WITH IMONEX 


ACCEPTORS. SAVE THE 
TIME AND MONEY SPENT 
SWAPPING OUT, THEN 
REPAIRING AND CLEANING 
ROCKERS AND CRADLES. 


e UNDERSIZE TOKEN 


@ QUARTER AND 
UNDERSIZE TOKEN 


@ QUARTER ONLY @ REPLACES MECHANICAL 


@ QUARTER AND COIN ACCEPTOR. 


OVERSIZE TOKEN @ INCREASE REVENUE BY 


REDUCING MACHINE 


@ OVERSIZE TOKENS DOWNTIME! 


@ FOREIGN COINS 
AVAILABLE -- CALL 
FOR DETAILS 


@ REDUCE CUSTOMER 
COMPLAINTS AND 
VANDALISM. 


@ RELIABLE - NO MOVING 
PARTS OR ELECTRICAL 
REQUIREMENTS. 





ADAPTS TO A VARIETY OF MACHINES: 


- ARCADE AND VIDEO GAMES - CAR WASHES, 
- PINBALL - KIDDIE RIDES CONTACT IMONEX 
AND MORE OR YOUR 


DISTRIBUTOR 


FOR EXCEPTIONAL SAVINGS 
ON SERVICE AND 
EQUIPMENT DOWNTIME 


P.O. BOX 519 
KATY, TX 77492-0519 
CALL PH. (713) 391-4704 
1-800-446-2719 ES ETS) Seen 





THANK YOU FOR YOUR BUSINESS © 1994, IMONEX SERVICES, INC. 
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1 5/32" x 2" MACHINE-ISSUED 
TICKETS FOR ALL REDEMPTION 
GAMES — IMMEDIATE SHIPPING 


STOCK TICKET PRICES - 20,000/BOX 


Tickets can also WE HAVE THEM! 
be CUSTOM-PRINTED 
to your specifications. “TIC 


Counter 
Count & Shred 13 Tkts 


ET EATER” 
K jshreddet 


j ond 
Call for details. per sec 


ORDER DEPARTMENT 1-800-829-0829 


P.O. BOX 547 
SHAMOKIN, PA 17872 
Information 1-717-672-2900 
Int'l. Fax 1-717-672-2999 

TICKET CO. oj) Free Fax 1-800-829-0888 





See the Newest 
Security Bars in our 
1994 RED Catalog 


Phone TOLL FREE: 1-800-849-7763 
OR 800-THY-PRODucts 
PHONE OR FAX 1-919-728-5311 
Route 1, Box 654A, Hwy. 101, Beaufort, NC 28516 


“Someday you'll need us!" 
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AsK FoR THE PUCK STOPS HERE sy NAME 


The Original Air Hockey Safety Shield 


e PRACTICALLY ELIMINATES TABLE- 1000’s IN USE THROUGHOUT 
SIDE INJURIES & COSTLY THE USA, UK, CANADA, MEXICO 


PROPERTY DAMAGE ie 2 AND AUSTRALIA 
deinen . ma CURRENTLY IN USE AT: 


© DOESN'T AFFECT TABLE PLAY = etait Samm” gem PUTT-PUTI GOLF ‘N GAMES 
© INSTALLS IN 15 MINUTES WITH ee, TOM gl Bl. MALIBU CASTLE © GREAT AMERICA 
ONLY A SCREWDRIVER — e FUN FACTORY © GREEN GAMES 


Ag ts) 


* IMAGINATION LEISURE * DYNAMO x _ U.S. BILLIARDS 


¢ Increased player appeal! e Ask your distributor for ‘THE PUCK STOPS 

¢ Demand the 9-inch shields with the angle! HERE” by name! 

e Made from virtually indestructible space age e Insist on the original or call direct and save the 
material! sales tax! 

e Increase Revenue ... Decrease lost pucks and e When your customers’ safety and your liability 
expense from downtime! are at stake. . .specify the quality product! 


PLASTITECH PRODUCTS, INC. 
(903) 757-0543 .o/202°573%o2 1-800-933-0145 


















25¢ PER PLAY PINBALL 


Allows you to set the newest pinballs 
for 25¢ per play. Comes with 
complete instructions and new score 
cards. $40. each, 3/$100. 
TWO-BIT SCORE 512-447-8888 


TICKET AVENUE 
SHAMOKIN, PA 
17872-0547 
717-648-6803 


ONE COUPON 


FORALL MERCHANDISE 
REDEMPTION TICKETS CALL 
ODAY 


NATIONAI. TICKET CO., SHAMOKIN, PA 


¥| American Lock Company 


MODEL 2000 
AS LOW AS $ 17.97 
SHOWN WITH 825 HASP 
















mane SERIES H10 
~ AS LOWAS $ 13.17 












5/8" CAMLOCK 
AS LOW AS $ 3.01 
7/8" CAMLOCK 
AS LOW AS $ 3.22 
1-1/8" CAMLOCK 
AS LOW AS $ 3.43 






SECURITY BAR HASPS 

4-1/2" AS LOW AS $ 1.27 
12". AS LOWAS $ 2.45 
16" AS LOWAS $ 2.69 
24" AS LOWAS $ 3.98 




























HASPS 
825 AS LOW AS 
875 AS LOW AS 
885 AS LOW AS 
525 AS LOW AS 
535 AS LOW AS 







mm wo 
wwien 


NO. 1 AS LOW AS $ 5.69 
NO. 3 AS LOW AS $ 4.83 
NO. 5 AS LOW AS $ 7.17 
NO. 7 AS LOW AS $ 4.13 





PF HAA 
&hww db 





INNER CYLINDER LOCK 
MODEL 8300 
AS LOW AS $ 5.39 









SHROUDED PADLOCK SERIES 700 
















MODEL 5300 AS LOW AS $ 14.54 J) seas 100 
AS LOW AS $ 18.93 SERIES 702 | Qrercor | 


MODEL 5360 
AS LOW AS $ 22.05 


AS LOW AS $ 13.34 






usA 
HARDENED 






- SEND US A KEY - WE CAN KEY ANY 
PADLOCK OR CAMLOCK TO YOUR # - SHIPPED WITHIN 24 HOURS - 


PATT CORPORATION 800-621-4418 
1335 S MICHIGAN AVE _CHICAGO IL 60605 312-939-7616 


- 99% OF ALL AMERICAN ORDERS ARE 
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M & P AMUSEMENT 


(Phil) 


658 West Market St. - York, PA 17404 


se Habla Espanol 


(Terry) 
(Mike) 


(717) 848-1846 Fax (717) 854-6801 


$100.00 prepays freight on any video game in continental United States 


Ass’td. Kiddie Rides ...............cccccccceeeeeeeee 995 
Coin Scary Coin Count sssccscisccccscccesaccetss 295 
Dynamo Air Hockey brown................00068 1495 
High Top Sneaker (NSG).................c008 CALL 
Hoop Shot Basketball..................cceeeeeeeee 700 
FUNGFY AURGIY FIDDO siccssssscccenasscannnecsss. 2495 
LGthELENIOMG Gl s.csascsicassiavachisastestsbocvaaans 2495 
WMonal Kombat l tisisisiiiesnionncancnins 495 
Mortal Kombat ll DGG. siscccccsszovisscteccnsacss 2395 
Rowe MC-25 Changer .............::cceeeeeeeee 1250 
Rowe MC-35 Changer Kit Transport, Har- 

ness; Power Supply, CPU sccsicsccseocssisevsaas 395 
Street Fight Turbo CE yaissisissicciveiccccccs cereus 150 
DUOC U ICING Marccncceluedeanep-bedvicehoecedenaae 100 
MUS TEV GIG sc dicclecswcdetacentuncadevcennarecanvenns 895 
Valley 3.5 x 7 Cotigar POO) ccc.ss.aesisscnexs 1295 

Pinballis For Sale 

POGAMNS FAMUY wiccssiiccntarenssconsnneveuciseretcs 2195 
BAG NOG sects eceshearevsausswncsussteaiswonpnteenvons 845 
BAG GNIS a todcvcdudeaviennatevterrormoneumeantaavinns 595 
BSP TRON ease cncctare cance etdiwdaddntatretascabardnentons 995 
BI GIN ssoisaiastanvessicedcenevnlorunmanatbesseecnats 695 
Black Knight 2000 \.j.i...-scssaisnsdesseesiavecsestens 895 
CMECK POIMAG: ciciiciichtcencldasaxerievecensenskcacersaies 995 
ONO cab casieas senaecsasiccea nar utteyeuaratwscveanrsecre: 595 
CVEAIUIS LAGOON wisidsiciscsnsccnssssnsetsierescuss 1995 
CONN aati eee febrivas cepectaes teuetiatatenctes 995 
AC A a uiiee csi eadincneeisaneursivenstaddandetenes 1795 
Peal gg it: | | 1095 
IONE Ball CRAIN sciscechecccvervensconcscsecccsauss 495 
BV cca eaves wionditidteecuesd Sau sedeusetinatabaiyas 1295 
Fo oe vuccca dente vestaateedelancwieacunnrnctnuamannniens 595 
PU PIOUGGcuski Seovssticedecenncerncdsemuiaeecnees 1295 
CAINE SMOW eiccicdacssinecceestccoeevawiooesiaceane 995 
HIG JOMCS sceseudeveveorscsctdensSevecgannkasantupteovs 2195 
P12) << 1 Se ee 745 
DUGGS: DIO oss kiciatevaxspuastevenctepeneciatains 1995 
DUT ASSIC Fl Maalucncpsursscecuicsnceaneueeeevacieweuss 2095 
LOthiall WWOADOR s sccsiekeio cece Sctenneetsetes: 1295 
WMIOMANTG ssicessicnsenceieaxiecinrcdeacscuataanecteceusaynes 595 
MOUS FROUNG wicccvisviviccacierducesscamedipeenssnes 995 
PUD OU es cgccapedseanncousetevecnuetesateaxieiea ievaadvandies 695 
FONCO TH OlGG vba secu scccanteediaytiannernubnaaeies 995 
OOl SIAIKS eswecnavswussennisandecisvestesevtavGwes 1250 
FROAG INIMIOS icctrteneeidoniauc orden Recdcuccssoeveaesase’ 495 
PIONS GAIMOS iocescevnadcctouicevienreoleaeietsales 895 
DP ACS SMUG wis vivencsusordncideduasadvantenvoasveaes 495 
SO ACO St OM eens cwiickcarce cuts oakaeedanexiiseuntdceecs 895 
Star Trek (Data East) ................cccssssseeees 1395 
LAN VV ANS oi casiieidenatenastansalenieaneunteowinnenseens 1595 


DIOSUPIOMION U css cscscisacsasistnneaainqiiaatacss 1495 
OG piercccdectanndvsadoucadsecabbsadiosmaarsanaciiannecieds 745 
TOFU ALOl PIM wecaitsssunncoueraeresverddatedivevcanets 1795 
FRE. DIMPSONS a piececncescccserscuascveuddcwedenvarie 795 
WRITS FO agivsivianaschacoaicscsnceebtanserivcrivess bins 795 
BT LC gL ©) 0 > ape meee en a 1795 
WV PUA WET x side suadsicsanntvcatdearnuseudiaoacoaesancis 1095 
Wanted 


Arm Wrestling (Jaleco) 
Batting Cages Pacer 
Big Choice Triple Crane 
Carousel Chance e Majestic Bumper Cars 
Merlin Magic e Out Runners s/d 
Stadium Cross 


Redemption Eq. Specials 


ESI WOU coe tercetnwnddsXeiciccastisenetnaveveidneens 2500 
BOZO BaSKGlDalll siicsssancsdsccnssnessscvasestacenes 1995 
GSMO GaING asics secneseassaasccsesennstercoieatens 2995 
C¥ane SMS SINGIC ésésiccinvtsnccncnsriassesscmedecis 795 
PIED EO. VIN icvisesuecnsven reusesweunactoatiaeracaiante tees 4500 
Hoop Shot Basketball ...............c eens 700 
PIU GIY WUD sssiciccadedevcscedssnisareanseacessienss 2495 
JUNO GlARG assem eovicuncwvdavrecsarsecaboonsv tants 895 
Knock Down (Like New) .................::000 2250 
New York New York .............cccceseeeceeeeeees 3500 
Skee Ball 13” Model H Green. ................ 1495 
Skee Ball Model H Green ....................066 995 
SMS: POKEF ROM ccissvisssccsscsahsceseontssoenccnees 1295 


Dedicated PC Boards 


with used accessories 


WANG COMAINID cs 5: cocdeniecssbithcatecausiesidenarsines 295 
MOral KOMDGE I cnccisscncasscidsvcnccnnterisavensecees 495 
CIO TAG sci sie devwaisresdueneelcstabovetensseusbecs 100 
FRUIT FROGS oecevcndacn'statvetinasvduuveeiaesicdteemucnesoaes 100 
TINS FNC sitter cnich sp ann Game veveswetecnmenvens 295 
Videos For Sale 
720 DO OCOS re citisscstsanks seescexvcwsnatedasenten stes 395 
PTOP BRUIMOR UE vcivivisviecncsvsickcevedanvavcasssexsdees 395 
PNG ss ccaen esau bss6 oobi eacenveeuccsancucouanceaneases 395 
PRON BO ASU vsGevsisseveasicvenwaccvcetbeatetcvucdsecwes 395 
PASS sds cchcaiccnnansdasiawsiénisencandendewierenavesuve 395 
BOaSt BUSICIS cisicidctidiascsiversansesncnencvsseses 1295 
BiG FUN cis cxcenitvon davceatiaundatassisnitdss 1395 
Bene SIONOIG fo secs circ ienetacaah veiienteneaaeeaviaaveeas 395 
CHAMPIONSHID SONA scccccevcceseccesessaceecanss 395 
RS vehssivedel dexeacaniecentosnastendacscamian 1295 
CHURCH PIG sates ce csesccesecctounaseavandanansiaiess 395 
Continental Circuit ....................ccccscceseees 795 
MVS IIG Music vniasacapesaivinisnceelenevnaccscnntants 395 
PME PIG vevssevvssvecassoncesacensaverisasecetvancaes 395 


GALS Of DOOM wrissccvnsmcacerscuntescsancaveuessevdes 395 
GOLD OIAIN GC sccpsisiscnvassyidtenecehtunvaevsantceancce: 395 
PAGO aacadavicieeecstdacas otannsredenreiraincenes 650 
Heavyweight Champ .............:ccccsseeeeeeees 395 
PRON MDAC I isssvcadcessnvexanceensterscasnncguvocuctns 395 
IANA cosas tuncccseiuntenee eahantervapenealaaeceeceas 395 
LIQFUING FIQUIG os cs siicapccevernccnncesacreenacences 395 
Mortal Kombat II Ded..................ceeeee. 2395 
OPElallOnl Wl icsccszivcccsivsvcpetsentvaseiersnanes 395 
UU PONY ac acvuicrn eeusseunaneduckemsscapmnvaevedeccase 1195 
PADSN BOY jiscscsusanrnipeetnavadtunuaavedonanteuien 395 
POS POSUOM NN eecespieccessu dre eiacaeucenvaeuurs 395 
POWGE DIM cacienisscasstsactiaeesasentmiamvencceacs 1195 
FOGG BIAStOM circa ceccsavcbeisesiaeomnireseaanent 395 
DEIMOD Acnarsta sare aneaactngenaenie: 395 
OI So AN ected eaenta dente aweheonsbatalenpstcnd 395 
BONGO BUCY aciiusastnacacieneencmend 395 
SUDOl COMMS ides deceanietercseusracavannemcpoeces 395 
Super Off Road w/Track Pack................ 750 
SHOE SONNE sencceuecesbsaeuteudsvxssavoncedeenansiers 395 
Teaiy QuUaMeID ACK .isccsccssisccssscascasstecnssens 550 
TOFMINATOF GUID. csscusassienvencsssoansacessevaaness 1995 
THMNG FAVS OM asiisnsscicesssscecccnsstdavindenstcinen 895 
WONG edcasssscephavsosucsdenni cece seveasveuseeuasvenuceeten 395 
WOOO ccxacnstciciestenveau sas sunveunencaadscucvatenuuce: 395 
LIN SOWA CON s ccavccursxsesncsmnnctbscccaeriseveastves 395 
WS CIASSIC vocsiscaisaceccasainetcsuausnensanceenesesae 395 
MITE: IGGL scciccsancerzeceakenarvedensnsimeniees 3995 
VONOVOGID inn csxgacsentasnnaelicavecexcannasereusenvuis 395 
WWE SupGl SIAl Ss sisciesseccisiccccdsisastincccses 395 
Sit Down Games 
PME BONAR vicccdctvpencsvacntevceceuieetcetevotnens 2995 
BOUS cinissts SAcsadcscociracunnievocusestemsuetuseouts 2995 
ISCO: ICAL ssassceiscasasannecesascnasieanasiesnecans 3995 
Cyber Sled (NeW) ....... ce eeeeeeeeeeeeees 6500 
PIM AR EAD la cacssnaarergeeasivanenvansncesvantcnrnecse 3750 
GOlAXY FORCE ys scistcnadecstscceseurssececasacucctns 2995 
MOG osadscviseictrevsnisuadenastaaeiedendnteecanste 3995 
CP IGS sc siwns ccvounsnnseventiedenteeeueacdivennss 4250 
PIF DTV DN scosenausasdareaaxsedsovaneisaaces 2750 
Moto: FrenZy 2: PIAYOP :..cccsseivenssonsssasceres 3995 
FRAG MODNG ai osc. coscedecdecsenstcecaye cxecieesonss 4495 
ISS! FANON i covecsdstcrcaccnsedscrassanseacaccancwnss 3750 
SUDEM FANG ON sasccsszsccsceiesssspecweevssneveres 1695 
SUPESF MONACO GPP vavvisisassicsivsswacssevionees 3995 
PATIO OU cceecn cost cactescesvecivitcncavnteades 3995 
ICT PRE CIA G iss sentestccncatcnasecnacvossenssancenrs 8500 
Music Box 
Rowe 93 Combo 6 DISC. ...........cccseceeees 1895 
Rowe 92 Combo 6 Disc. ...................085 1895 
FROWC CID TOO oir cian cauctvasstanssnvancaacennuds 3195 
Wurlitzer 45 Nostalgia................c ee 3295 


(717) 848-1846. Fax (717) 854-6801 
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¢ Counter Top Ready For Board 


e 25” Wells Gardner Universal 
Cabinet Ready For Kit $850.00 
e 8-Lines & Cherries P.C.B. 


U.P.S. SHIPPABLE 


CALL TOLL FREE 
1-800-800-3903 





U-LIFT.. 


Pool Table Mover 


800-526-0080 


United 


Recreation Equipment, Inc. 








S-LINE 
POKER 


BOARDS 
800-966-9873 


PLAY METER 





MONITOR 
GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 




















































Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brighness problems, poor 
regulation, jail bars, vertical shrinking, 
etc. Call for free technical help with your 
monitor problems. All kits come with in- 
structions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 
19” color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 

Kit #102: For Electrohome GO7-FBO 
13” color monitor. 16 parts. $7.95 ea. 
Kit #201: For Wells-Gardner K4600 Se- 
ries color monitors. 14 parts. $6.95 ea. 
Wico #36-0244 

Kit #202: For Wells-Gardner K4900 Se- 
ries color monitors. 15 parts. $7.95 ea. 
Wico #36-0248 

Kit #203: For Wells-Gardner K4800 Se- 
ries color monitors. 15 parts. $7.95 
each. 

Kit #204: For Wells Gardner 13”, 19”, 
25” K7000 Series Color Monitor. 15 
parts. $6.95 ea. Wico #36-0249 

Kit #206: For Wells Gardner 19K6100 
Color XY monitor. Includes caps, resis- 
tors, diodes, and six power transistors. 
30 parts. $14.95 ea. 

Kit #301: For Nintento Sanyo 19” color 
monitor. 15 parts. $6.95 ea. Wico #36- 
0245 

Kit # 401: for Atari Disco 19” color mon- 
itor. 17 parts. $6.95 ea. 

Kit #801: For Hantarex Color monitor 
model #MTC900. 21 parts. $7.95 ea. 
Kit #802: For Hantarex Color monitor 
model #MTC9000. 18 parts. $7.95 ea. 
Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabinets 
with non-Nintendo game boards. 17 
parts. $4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in pic- 
ture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and take 
$1.00 off each kit. Money back 
guarantee. We pay S&H. 


Electrohome GO7CBO) Replacement 
Chassis (NEW) <i. iceaacus's $94.95 

Electrohome 19” Flyback 

HAQ9951-B is csi wevedanscas 










28SD1138 ...1.22 
STRS81 ....7.97 
STR3123 ...6.26 
STRS30130 . .5.29 


2SC3039 . .$1.39 
2$5D1398 ...3.59 
ANGTT cc ksas 1.95 
2NS792 2.0% 1.95 


ZANEN ELECTRONICS 
806-795-6337 


FAX 806-793-9156 
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AWS tie 


Mark Your 
Calendars 
NOW!!! 
Thursday, 
March 23rd 


Friday, March 
24th 


Saturday, March 
25th 


Reno 
Convention 
Center 
Reno, NV 


For more information, 
contact: 


William T. Glas- 


gow, Inc. 
16066 South Park AVe. 
South Holland, IL 60473 


(708) 353-9292 
Fax (708) 333-4086 
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QUARTERMASTER 


5499-1 Murfreesboro Rd., LaVergne, TN 37086 
Ph: (615) 355-9681 ¢ TOLL FREE: 800-955-9681 ¢ FAX 615-355-0213 


WE’RE TRADING FOR ANYTHING!!! 
PINS ¢ VIDEO « JUKEBOXES 


COMPLETE GAMES STARTING AT $1095.00 
ALL CABINET SIZES & STYLES AVAILABLE 
* ADVANCED REPLACEMENT WARRANTY 

*KIT READY GAMES FOR $699.00 


SUPER {SINGLE GAME WE 
CHERRY IPROGRESSIVE [(#20@RESSIVE) | HAVE: 
BON US PUSHERS 
Give New Life To Any Video Game CRANES 
POOL 
CHERRY Br ae LAL RE {nee if Stes TABLES 
ANGEL = VIDEOS 
PINBALLS 
aed KIDDIE 
RIDES 
DARTS 
FOOSBALLS 








MAGICAL 
ODDS 
MINI-PROGRESSIVE 


—_ BONUS OMEGAS 
* FLEXIBLE OVERHEAD GTI’S 


SKILL * EASY TO INSTALL DRAW 80S 
CHANCE | ALSO: BONUS POINTS AWARDED ON SCREEN MERIT 


*** WE HAVE WHAT YOU NEED *** 
ASK ABOUT OUR QUANTITY DISCOUNTS AND 
OUR FREE DELIVERY PROGRAM!!! 


THANKS FOR PARTICIPATING INOUR FREE GIVEAWAY PROGRAM AND 
FOR STOPPING BY OUR BOOTH IN SAN ANTONIO 


CALL TODAY!!!! 1-800-955-9681 
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Blood Storm 
B.O.T.S.S.(sit down) $3,905 
Cadillacs and Dinosaurs $1,295 


Judge Dred $1 905 
Popeye $1,795 
Street Fighter II $1,595 








































Driver's Edge Low!! Miscellaneous 
In the Hunt $1,195 Aulecorie Rat 
Laser Ghost $2,195 
COIN-OP Lethal Enforcers {I Call as = (3x6) Byes 
= i f Fi 1 
TAté Ridge Racer 2 "a | | host Town $1,785 
A Slam Masters $1 395 ieee 


Magic Mr. X Call 

















Solitaire Challenge Call Monkey Mole Panic $1795 

Steel G 1,195 
50th STATE COIN-OP cach earei : ‘805 Samarui Shodown (Neo Geo Cart.) $195 
4-300-424-5050 ene Sidewinder $1,595 
Time Killers phe Simple Simon Call 
Title Fight 1295 $005 

os Under Fire ° Call ee Eo 

VISA ; UB-QB $1995 
| ) Virtua Racing Twins $9,195 Whac-A-Mol $2 405 

ms X-Men (6 player) cies 

% Surcharge 






Price does not include shipping & handling, Many other games available! Call till 11pm EST and later! 





Call 50th State Coin-Op 1-800-424-5050 or Fax (808) 682-4789 


EVERYTHING BUT 


Your Source for Everything NEW2 REFURBISHED 


¢ We are the Largest Remanufacturer in America with the Biggest Facilities, 
the Most On- Staff Technicians, and the Largest & Most Diverse Inventory 


¢ We Buy Used Amusement Equipment in any Condition . 
¢ Representing more than 30 Major Manufacturers of 













New Redemption and Amusement Equipment Re aaXeh all ¢ (o Ke t Ul, gi. / 
¢ We'll Take Your Used Equipment on Trade (any condition) : OS, 
pea = * Save up to 50% on Freight using our Truck Fleet Red Si put on | Ga me's) iy 
~_.__ © Free Consolidation of Containers for International Shipment S CNAD UY IP to oe 
New Money Machine a - ) 


¢ Full-Time Service & Parts Dept. 






o EXAMPLE of SAVINGS: 


Meltec Boom Ball 


Every Brand $4,500.00 
f Remanufactured 
Make an’Model _sMMsy 771 


— We also sell new & represent every major 
ee a "| prestigious arcade equipment manufacturer 
Outdoor | 


60,000 sq. ft. Full of Equipment 













— 


All New Calf Roping Ride 







New Inflatable Bounces — New Indoor/ 








EA “1 ONE-PERSON LIFTS FOR POOL TABLES 
AND VENDING MACHINES 


PATENT PENDING 


VENDING MACHINE LIFT POOL TABLE LIFT 
# Easy To Use ¢ Inexpensive 3" Lift @ Reduce Injury Claims # Heavy Duty 5" Casters 


# Heavy Duty 4" Casters For Easy Rolling # Reduce Service Calls # UPS Shipping Weight 56 pounds 
4 Reduce Injury Claims 4 Durable, All Steel Construction 4 Use With Poo] Tables, Air Hockey, Foosball, etc. 
4 UPS Shipping Weight Less Than 55 Ibs. 


OrderYoursToday)S=S =SNORTECGH 


800-521-6372 ¢ 218-741-6075 
Made in the USA 


THE KITCHEN SINK 


No One Can Sell For Less Than We Can! 












i) 


4 Gass n v4 IME e yy) 
ne 






A 


aia: actured 


Kiddierides | 


i JP Price : 


i 


~. 





AG 





New 6 Basket Swing 


2,2) 








a “asus, aN 
EXAMPLE of SAVINGS: a 


Average New Kiddieride: $2,995.00 Sa 1203 5th Avenue 


Rock Island, Illinois, USA 61201 
Average Remanufactured: $1,595.00 TEL (309) 788-0135 © (800) 647-5060 


FAX (309) 788-0148 











New Ferris Wheels Oring Gilley's Bull p ) 


100“%e Warranty on  Evergaiiea 





END of SEASON - BEACH ARCADES CLOSING 
- RESERVE NOW FOR FALL DELIVERY - 


Daytona, Revolution X, MK Il, Virtua Fighting, NBA Tourney, Lucky & Wild, Star Trek P/B, Lethal Enforcer II 
Large Quantity of Used Redemption... Aftershock, Spin-to-Win, Clown Roll Downs, Skee Balls 


WE ARE NOW FACTORY AUTHORIZED PIONEER SERVICE CENTER. CALL FOR CD CHANGER SERVICE PRICES 





REDEMPTION 
After Shock (new) .............. Call 
Awesome Toss-Em ............ Call 
Bay Tek Roll Downs .......... $2700 
PIG) OKNA & = sicx ox ee end wae ves 2995 
Bouncing Bandit x... 0.066 c0tns 2295 
Cracky Crab (new) ............ 4995 


Circus Hi-Rise 10’ or 8’ 
Crazy Clown (Fact/Record) ..... 2895 
(10)-Dealers Choice Pokers witkts . .550 


DinoScore (used 3 mos.) ....... 4600 
Flingshot (used 3 mos.) ........ 4600 
PIO TENSION o'b5 et acae ce dadeacs 1095 
Home Run Hitter (used 3 mos.) .3595 
Jungle Jive (1 or 2 player) ....... Call 
Magic Mr. X (new and used) ..... Call 


(4) Meltec Knock Downs . . .2300 & up 


POKGMNO® siete ib einweta actu 800 
PODsAsD GIN & dios 6 deaien sagen a 2295 
Pop-A-Slot (Fact./Recond.) ..... 2995 
Ribbit Racing (used 3 mos. 

Warranty same as New) ...... 4500 
Fiock "NN BOW! 5.620 Fatae decades 2300 
Skee Balls (model H & 

S10 GAS) nick teu seas 1400 & up 
Skee Ball (model H)........ 750 & up 
SNS Poker rolls ..... 1100 ea. w/base 
Spin-to-Win (used 3 mos.) ...... 3500 
Super Rock ‘N Bowl (new) ....... Call 
Wacky Gator (new) ............ 4995 
Wheel ‘em In (new) ............ Call 


*|F YOU HAVE GAMES FOR SALES 
or TRADE...SEND US A LIST! 


NEO GEO 
World Heroes Jet (new) ........ $275 
WindjaMMers o5. 6sc..scveesse. 275 
Super Side Kicks .............. 225 
AIC OF PIQNUAG: siiic occa t en denis 125 
SO0CCer BIAW 0 i54 420-06 e0e oh aee 100 
Three Count Bout ............... 75 
NGIN 75-36 Giese ee Soeen eas 15 
King of Monsters ................ 75 


NOVELTY 
Bull Pen (Doyle) ............. $3500 
Chexx Hockey (9 mos. old) ..... 1200 
Doyle Hoop Shot . 2.04.24 566.4: 1395 
FANKY MANOON ica «056.0 wawscue 1100 
Grayhound Basketball .......... 700 
Helicopter Rides ......... 1395 & up 
ice: Cold Beer .cs%-de548 6 eat owas 495 
LOV6 TeStOl iss cee QAnsiiexcsar’ 750 
Penny Stamper (3 mos. old) ... .3600 
Putting Challenge w/DBA ...... 1400 
Strength Meter ................ 750 
UB QB 2 cos iswineacteeawe de. 2495 
ARCADE GAMES 
Cisco Heat twin (S/d) ......... $3500 
Cisco Heat (UN) sec scan cuees 1300 
SOC (UN) space ded ewaueena ee’ 1395 
Lethal Enforcer II (used 2 weeks) . . .38395 
LUCKY Se. VWNG fins 8 Fue OS 4300 
Mortal Kombat 19” ............ 1200 
Mortal Kombat 25” ............ 1500 
Mortal Kombat Il (ded) ......... 2700 
NBAJAM Tourney ............ 3000 
NBA IAM i6d wa stents cada ae ota 1900 
Neo Geo 4 Slot (ded.) ......... 2100 
Race Drivin (S/d) .............. 3800 
Race Drivin (u/r) .............. 3200 
FOVOIUMON A. icc cheese ecd ans 4500 
Steel Gunner II (ded.) ......... 1300 
Slat Blade: 22.2.4 cdesweeee ee 2500 
Steel Talons |: iics< sie canescens 2600 
Terminator 2 (QUN) sass cece. 1900 
VIRUEPIGHUAG iiss ca-sceee ewees 4500 
Virtua Racing (S/d) ............ 8500 
PINBALLS 
Addams Family.............. $2300 
FROGGY EMM: Sh. gaa ec tee ee iecas NEW 
NGiaNa JONES: 64.6401 se0s2enss 2450 
JUGEES DISCO a5 isis icine eaen Sew hes 2300 
Stal TORING: pase cet 5ws ote eee 3000 
Street Fighter ll ............... 1600 
TWHIGMT ZONE ; ¢. 23. ecw cc cena oes 2000 
FOSCUG OT 2. Sin tbae bi aneutes Call 
WIDGOUL 2 orcaar cia carun wh sned-en 1900 


P.C.B.’s 
SWANN oss a dnb hop aien 8a staan s $25 
Battle K-Roads (Closeout) ....... 395 
GUN FORGC <6 ides csttwad nanan 350 
FIGHINMDAGCL oc kee eeee cen eee 150 
Martial Champion .............. 250 
Mortal Kombat .asccicccesewass 650 
NEAUAN) aes iea nese dandexeaes 1250 
FPUNISNE: 645.45) 04360009 bon eee’ 950 
Slam Master ...............04- 300 
Champ Street Fighter........... 350 
Street Fighter ll ................ 200 
Super St. Fighter |B Board...... 200 
UNBELIEVABLE SPECIALS 
Daytone 50” 6.06 susceegess $21,000 
38” Cabinets wired for MKIl ..... 2700 
Steel Talons ..............0.. 2600 
Crime Patrol 25” (new) ......... 3500 
Wacky Gator (new)............ 4995 
Cracky Crab (new) ............ 4995 
Noah’s Ark (new) ............. 3595 
Super Mario (new) ............ 2295 
Flip n’ Win (new w/redemption) . .5400 
Bell Ringer (new) ............. 1795 
Turbo Pusher (new) ........... 4645 
Aftershock (new) ....... Below Cost! 
Ribbit Racin (new) ...... Below Cost! 
Spin-to-Win (new)....... Below Cost! 
CRANES 


Betsons (like new w/DBA) ..... $1300 
Grayhounds 
Grayhounds w/LEDs ....... 800 & up 
Candy Cranes: 

Smart & Grayhounds..... from 1600 


PIONEER CD JUKEBOXES 
(Reconditioned) 


ROWE CHANGERS 


USED 3 MONTHS 
BC-3500 (blue & white) ....... $2900 
BC-35 (blue & white) .......... 1900. 


WEINER DISTRIBUTING CO. 





409 North Warwick Ave. ¢ Baltimore, Maryland 21223 
1-800-4WEINER (493-4637) Phone: (410) 233-2600 FAX: 410-233-2602 
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RED BARON BOARD EXCHANGE 


6540 W. Central e Toledo, Ohio 45617 VALID IN ALL 50 STATES, MEXICO & CANADA 
1-800-331-3766 FAX (419) 841-6484 


When you think of buying or selling a video game printed circuit board..Think of the RED BARON BOARD EXCHANGE. We Of- 
fer the largest selection of video game boards at the best prices! If the board you need is not listed, please call to see if it 
has become available. Our inventory changes daily. Please ask about our mailing list. 


AEM SCOMM: 4 cis: cnawadees Zo Silkworm (kit) ...........04. 45 
Altered Beast .............. 25 GENERAL TITLES SKY SOIGIEIS vi sass gs A aviceaws 475 
POUGIACK 3 ya fi caneceesae rhs VAS. ROWE wccecen een exin es oxerke 95 Main Event................ D5 MGT 5.0 tehanacig antes 175 
PUENS is teed en eis.arqnasane 125. Fighter & Attacker ......... 295 MartialChampion.......... 375 «SUA FOPCE eee ee eees 25 
Batlle R-ROGG vmaninneyne oe 495 Fighter's History........... 375. ~Millilpede .................. 95. —SUNSCURIGENS: .s1cys vanvss 475 
BACUE SMANK accasentdaraunnag 245  FightingFantasy ........... 95  Moonwlaker ............... 75. Super Pinball Action ....... 275 
Bomberman .............. 245s Fixeight ...............00. B95 WMustanG.ccvxvajonvterdatin PAG NGO TACO". sa iGervsigneees 405 
BUPRING FORGE «0:00.45 a6: NOo! GAUNUEE an, ona dds daces 75 MutantFighter............ 495. TANK FORCG seis acnsareeves 295 
Cabal ..... halen Cela e ddd ls | AS:  “GlacigGOl «ss. <csuesd saseen acs 95 NebulousRay............. B95: -laSK FORCE sis sdcseenaenens 145 
Cadillacs & Dinos .......... 475 Golden Axell.............. 695 NeoGeo..............05. CALL TRE DOCD inci. cccdatd iene: 145 
CaptainCommando ....... 475 GunForce ................ 445 ‘Night Stalkel...icssccive ess 425 ThunderDragon .......... 245 
CobraCommand .......... 195  HalleysComet............. 230 OperationWolf............ 995. MMGRUES: cic cvtaurns eas 495 
COMMANGO 32.502; a0 2iaaeees 25. HWammerindHarry .......... BOG WAP ee ee ee ee 495 + ‘TimeSoldiers............... 25 
COME: vse kaye Sian olsen es 95 Heated Barrel ............. 360  Powerlnstinct ............ A905: (WOG un cergtrinstsndnenaies 195 
CHIME FIGNUER sis snc aw ers 5 45 IntheHunt ............... 695 R-Typell.......... 0. eee AGE TMUKUOR  cicana ie serdanaceors.a’ 180 
DOOM x svuneskaneaad mae d ts 495 |InspectorX ............000- 95 Rastan ........cccecceeeee. 5: TUMOOD tcvinnaiice ees 300 
DANK SE) 6 3.5:255 trie eam we dui 195 Karate Blazer (4pl.) ........ 495. . -RaIdGA wo ccs sc isiugias vets 395. IWINEACIE ll... ceeveers 9a 895 
DEVASEAtOMNS cain viva See he 145: Karate Cha ci cscsxce ere 45 Rainbowlslands ........... 475. MUMBIGPOD ii ieass acne 200 
DD BOW xa ecg KN ewe wee Ras 45 Karate Tournament ........ 395 Rolling Thunderll.......... 275. MOAN sc iandegeanex neh 25 
Donkey Kong ll ............. 45 KingofDragons........... 440 Rush'‘NAttack ............. 25 Warriorsof Fate ........... 395 
DONKEY KONG I. ckecxtaecsae 45 Knightsofthe Round ...... 325 SabotenBombers ......... 295: “WIZAIG EW anor daasee none 195 
DOUDIC DISGOM i ive ds nana 75 KungFuMaster ............ 45  SamuraiAces ............. AOS: “VONON .5ik gic hawe ae amin d, Sieh 395 
Dungeons & Dragons ..... 1045. LegendofTonma.......... 275. SecretAgent............... 25 AMC sicaiaeeeeas aewa ges 395 
DYNSMMCC DUKE. i isiacanae WAS. WAGKOSS «pi wdc cnaen oa achaes 595. SHINGD vss fase e cca cueennddc AS ACNODNONE 4 <5. ecraw sone 95 
DYNAIMIGE DUK es nck seas NOS: “WACCOSS: 2° hb is.cdic ieee oe ws 425 ShogunWarriors .......... N95. ZAOWING cies tcdmare matress 185 


SPECIALS PUZZLE GAMES 


Krazy Bowl 


9-Ball Shoot-Out Raiden II Arkanoid w/sensor ...$185 


Aliens Vs. Predators Samurai Showdown || Columns | Afterburner 

Aero Fighters || St. Fighter Ck. ccs cdiciassscas 245 | Columns 2 Chase H.Q. ......495 
Blood Storm ail te Puzzle . Continental Cir. . .475 
Blood Warriors SUPER SPECIALS sa ial Lethal Crash Race . .495 
Dark Stalkers . Deegan SC | 595 
Final Lap Ill Air Hockey Update i . - ; ene Se ane 
Galaxy Force (s/d) Revng.of Doh w/sen. . .170 OnG Rally 

Gal's Panic lI Super Street Fighter Gracie Collins World Rally (Kit) .1145 
King of Fighters 94 Tetris (Sega) 


Wheel of Fort. w/sen. .. .95 
Ameri Darts SPORTS GAMES CABINETS 
Baseball Season Ill .... Mini Golf 


Big Event Golf Numan Athletics ....495 Super High Impact . 395 | Angle System 19° 
Bottom of Ninth (kit) .95 paddle Mania Super Punch-Out .... Jaleco Low Boy 25 


Champion Baseball ...45 — perfect Billiard Ten Yard Fight Solo System 19” 
Champion Wrestler ...45 = punk shot U.S. Classic ... 
Cyberball Pound for Pound ... Ultimate Tennis QUANTITY DISCOUNTS AVAILABLE 


Final Blow V-Ball 
Golfing Greats ee Wrestioeect FREE INSTALLATION ON MOST GAMES!!! 
Hit the Ice 


in addition to offering the largest selection of video game printed circuit boards, we also own, operate and sell all types of redemp- 
tion equipment. As our industry continues to change in the direction of redemption, we would be glad to share honest product in- 
formation with you. Please give us a call for any redemption equipment requirements or simply for redemption advice. 





REDEMPTION 
ROCKIN’ BOW! vasccedexues: 2795. FA TONSION cede ces ccdaecd’es 095° UBaNK ves cc ong oe eek ieee 1895 
Super Rock N’ Bowl........ CALL Bonks Adventure ......... $495 BiG BElNG: vicaseoatcacines 2595 
Wheel’EmMIn..........000. AS$95° COSMOGANG «ics ic evaweas 2395 AwesomeRat ............. 995 
PA CHPAD ED nce hae eA eee es CALL Jr. Basketball ............. 1295 AwesomeLoop............ 995 
Call ChUSIEM 5 dase a-eoednw eee 4 795 ClownRolldown........... CALL. (DOUDIE CIOSS: <.écf0si5x deeds CALL 
Quackers Rolldown ........ CALL 


We Ship C.0.D. We also accept VISA, MASTERCARD & A.E. (please add 4%) 


30-day warranty on all boards ¢- Repair service available « Trade-ins welcome. 
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It’s Here 
For 
R89-90-91-92-93-94 


CD COMBO KIT 


10 Disc CD player added to your jukebox 


0 
~~, 
% 


Sy 


Kit includes: Sony CDOPC 910 CD player/8 times oversampling 


* Kits Priced Right For Small Accounts * 
* 2 types of label insert kits available x 


Call or Fax: 


RY 
C&C Games ry 
t, S800-551-KITS & 
p, 219-238-4028 ..% 
y Pe % 
Sion on loca 


kiddie ride 


Sound & Control 


Give your kiddie ride a Mouth Lift! 


Why settle with the same old boring music when you 
can have fully digitized kiddie songs (with voice too!) 
for the same money! If the look gets kids to ride the 
first time, our music will get them to ride AGAIN. The 
board is so small that it fits easily into any new or used 
rides. Our controller board also features multiple 
coin input, coin meter output, 20A timer and more. 


Eletech Electronics, Inc. 
16019 Kaplan Avenue, City of Industry, CA 91744 
TEL: (818) 333-6394 FAX: (818) 333-6494 
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ukebox Top 30 
FOR MONTH ENDING AUGUST 1994 


COMPILED FOR COMPACT DISC 
JUKEBOX OPERATORS 


ARTIST 


~ LOS TIGRES DEL NORT 
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RDANDO A LOS PANCHOS VICENTE FERNAND 
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BANDA MACHO 
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LOS BUKI 


7) 
SN 


7 |PURA SANGRE BRONCO 
GRANDES EXITOS ALAMANERA ALEJANDRO FERNANDEZ 
TU ULTIMA CANCION LOS TEMERARIOS 
CON LA BANDA COSTENA LALO MORA 
EL PEOR DE TUS ANTOJOS JOAN SEBASTIAN 
LATIMA QUE SEAS AJENA ~—- VICENTE FERNANDEZ 


No. 1 
ERENGUE EN CALLE 8'94 VARIOUS ARTISTS 


XITOS CON MARGARITA SONORA DINAMITA 


§'{f65SQY«(Y‘\WYIWYWGK][*i KI i LALAAAAW 


RENGUEROS HASTALATAMBORA VARIOUS ARTIST. 


> 


ON SONIDO BANDA VOL. 2 SONORA DINAMIT. 


I TIERRA GLORIA ESTEFA 


aa 





ES UN ESCANDALO SONORA DINAMITA 
MUJER DE FUEGO OLGA TANON 


ROP A (\ 
oO ele eo SO] elo atetate tateiate ile lorlades [hol ot oe 
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PLING BY THE LATIN JUKEBOX, G. GROVE, CA. BASED 


ESTO SI ES DINAMITAT!! SONORA DINAMITA ] 

UN ALTO EN EL CAMINO GRUPO NICHE 
HOMENAJE ALOS NINOS SONORA DINAMITA 
SEGUNDO ROMANCE LUIS MIGUEL 
VIDA LA MAFIA : 
reconausrans wosruarives| 

: THE BEST ANA GABRIEL 
VANIDOSA LOS FUGITIVOS : 
LIBERACION SUPER EXITOS 

47 SUPER EXITOS SELENA 

40 |LUNA ANA GABRIEL ] 
CARINO DE MIS CARINOS LUCERO 


AS 


ON ACTUAL JUKEBOX PLAY REQUESTS. To orbeRr CALL 1-800-LATIN-CD 
TV aizNccxxccz;;z zzz. 
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MDEO CONNECTION  t1501noustRAcp..#110,01xX0NCA95620 
COMPLETE FACTORY KITS 





ALL KITS CONTAIN: Legal P.C. Board, Marquee, Overlay, Wire Hamess, Stick, Buttons & Instructions! 





Dark Stalker (2-3 Pl., Capcom's Latest Hit).............. Call 
NBA Jam... 1295orNBA Jam Tournament Ed. . 1895 
Mortal Kombat Il (2 PI., #1 Hit Kit for 1994)......... 1795 


Alien VS Predator (2-3 PI., Top Movie Star Action) .. 1395 
World Rally (Incl. Steering Wheel, Shifter & Pedal) 1350 
Run & Gun (2-4 Pl., Basketball w/Link Kit) ............. 1295 
Raiden Il (2 Pl., Ex. Sequel for vert. monitor) ....... 1095 
Gals Panic Il (Vert. Digitized Models Strip to Buff) 1095 
Battle Toads (2-3PI., UniqueCartoon Space Action) .. 995 
Twin Eagle Il (2 PI., Vert. Digitized Heli Shoot'um Up) . 995 


NBA Jam Tournament Edition (Software Kit) ............. 895 
Mortal Kombat (2 PI., #1 Hit - Full Kit) 0.0.0... 595 
Peek-a-Boo ("R"-Rated Strip Tease Arkanoid) ....... 595 
Raiden (2PIl., Excellent Flying Masterpiece) .......... 495 
Tetris (2 Pl., Finest Novelty Piece Ever!!) ............. 495 


Aero Figher (2PI., Excellent Airplane Shoot-um Up) ... 475 
Mystic Warriors (2-4 Pl., New Mystical Adventure) . 450 
Total Carnage (2 PI., Cartoon Style War Games) .. 395 
Captain Commando (2-4PI., TopCapcom Piece)...... 395 
Martial Champion (2 PI., 10 Fighters w/AllNew Moves) 395 
Time Killers (2 PI., Warriors Battle to the Death) ......... 395 
High Impact. . 250 or Super High Impact (2 Pl.) .. 350 


Slam Masters (2-3-4 Pl., Top Wrestling Adventure) ..... 350 
U.S. Classic (Top Notch Golffor BarorTavem) ............ 350 
Funky Jet (2 Pl., Cartoon Space Pilots w/Jet Packs) ..... 295 
Street Fighter Il Champion Edition (Full Kit) ....... 250 
American Horseshoes (2PI., Vert. Novelty Special) .. 250 
Karate Blazers (2-4 PI., 1 Kit Links 2 Cabinets) ..... 250 









Ninja Kids (2PI., Cartoon Style Ninja Warriors) ............ 250 
Captain America(2-4 Pl., ComicBookHero Action) .... 225 
Arkanoid. ......... 1950rToumamentArkanoid. ....... 250 
Simpsons (2-4PI., AmericasFavorite Cartoon) ............ 250 
Forgotten Worlds (2 PI., Outerspace Adventure)...... 195 
Magic Sword (Medieval Magical Trek) .............::scsseee 195 
Growl (2-3 PI., IndianaJones Adventure Trek) .............. 195 
Ghouls & Ghosts (2 Pl., Gory Graveyard Scenes) .... 195 
Final Fight (2 Pl., Super Street Fighting Action) .... 195 
Ameridarts (Video Dart Competition) .................... 195 
Pacland (Supurb Novelty Wonderland) .................. 195 
Rhoga Armor Attach (2PI.,spaceArmmoredheroes) . 195 
Sports Match (Novelty Brain Teaser) ..............00 195 


Relief Pitcher (2 Pl., Ex. Realistic BB Home Run!) 195 
Escape from Robot Monsters (2 PI., Wierd & Wild!) .... 195 


Hex Pool (Vert. Pool Shark Special) ..............ececeeeeeeeee 195 
MVP. .. 1950rClutch Hitter. .. 350 or MajorLeague. .. 195 
Superman (2 PI., Man of Steel w/ X-ray Vision) ............ 195 
UN Squadron (2 PI., Excellent Airplane Shooter) .......... 195 
Turtles in Time (2-4 PI., Retrofit Kitfor TMNT) ............. 150 


Wrestle Fest (2-4 Pl., Superstar Wrestling Action) 125 
Neo-Geo 1 or 2 Slot (with one free cartridge) .... Reduced 
King of Fighters. .. 395 or Super Side Kicks Il. ... 365 
Areo Fighterll. ...... 350 or Samurai Showdown...150 


Wanted: Mortal Kombat PC Boards 
EXPERT VIDEO GAME REPAIR 





COMPLETE LOCATION READY GAMES (Shopped Out) 





Mortal KombatIl (Like New Ded. w/25" Monitor) . 2395 


NBA Jam (4 PI., w/ 25" Monitor) ................cccceeeees 1995 
WEC Lemans (w/ steering wheel & 2 pedals) «...... 1095 
Chase H.Q. or Super Off Road 3 Pl .................0... 895 
U.S. Games Poker/Trivia Bar Brain Countop ....... 695 
MS Pac or Centipede or Milipede Tables ............ 595 


FREE WITH ORDER OF ANY TWO KITS: 
Control Panel Button Label Sheet or Passive Video Game Alarm 
or New Extra Large Super Street Fighter Overlay. 


BUY ANY 3 KITS & GET ONE KIT FREE: 
Black Tiger, Combatribes, Ninja Gaiden, Devastators, Double 
Dragon, Empire City, Gold Medalist, or Main Event 


CALL FOR OUR FREE CONVERSION KIT 
NEWSLETTER (OVER 200 KITS LISTED!) 


Badlands (w/2steeringwheels & pedals) ................00008 595 
Pole Position ll (w/steering wheel, shifter & pedal) ......... 495 
Merit Pit Boss or Tron Tech Poker (ColorCountertop) . 495 
Arkanoid (in Merit Supertop Countertop) ................ 395 
Buggie Challenge orSpeedBuggy orAPB. ............. 395 
Little Casino II (5in 1 Color Countertop) ................ 395 






Se Habla 
Espanol! 


Wedo Expert Conversions 


Call Toll Free: 
1-800-44-Hot-Kits ¢ (1-800-444-6854) 
Ph: ogg 678-5189 ¢ Fax: (916) 678-1313 





CALENDAR 


October 1-4 

Fun Expo, International Family Fun 
Center and Mini-Golf Show, Las 
Vegas Convention Center, Las Ve- 
gas, Nev. Contact Bailey Beeken, 
(914) 993-9200; FAX (914) 993-9210. 
October 4-6 

CES Mexico, Mexico City, Mexico. 
Contact Patti McNeill, Electronic 
Industries Association, Consumer 
Electronics Group, (202) 457-8700; 
FAX (202) 457-4985. 

October 5-7 

World Waterpark Symposium and 
Trade Show, MGM Grand, Las Ve- 
gas, Nev. Contact Patty Miller, (913) 
599-0300; FAX (913) 599-0520. 
October 13-15 

North Carolina Amusement Ma- 
chine Association Convention and 
Trade Show, Marriott Executive 
Park Hotel, Charlotte, N.C. Con- 
tact Howard Cole, (800) 824-1476. 
October 13-16 

ENADA, Italian coin machine ex- 
position, Rome Fair. Contact 
SAPAR-AGIS. 

October 17-19 

2nd Annual Shopping Centre Fo- 
rum in Indonesia (sponsored by 
AIC Conferences), Mandarin Ori- 
ental, Jakarta. Contact Gale Tay, 
+(62-21) 750-6708/9; FAX +(62-21) 
750-6707. 

October 18-19 

The Entertainment Fair at the In- 
ternational Council of Shopping 
Centers National Deal Making 
(mall leasing event), George R. 
Brown Convention Center, Hous- 
ton, Texas. Contact Phyllis Peter- 
son, (212) 421-8181, ext. 351. 
October 20-22 

AMOA-NDA ist Annual Singles 
and Doubles Championships, 
Radisson Twin Towers Hotel, Or- 
lando, Fla. Contact Joe Conway, 
(414) 476-4665; FAX (414) 476-8181. 
November 2-5 

International Association of 
Amusement Parks and Attractions 
76th Convention and Trade Show, 
Miami Beach, Fla. Contact IAAPA, 
(703) 836-4800; FAX (703) 836-4801. 
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FGINCCTING é aéwk vues paiesoa 95 
ALD ServiCes i cities oueeex 106 
American Changer ......... 79 
American Laser Games..... 99 
American Sammy ....... 39, 52 
AVACHOIG o5i0405 niles 47, 68 
AtariGames........ Cov.4, 107 
Fd <0 Sere ene ee nee ee ee 27 
Bally/MidWay scscex cies eh ats a1 
Baton LOCK .sc65e0ndnw deus 3% 
Bayete. 2..c0aheeieeet chs tas 80 
H.W: Belay ssc sce ne ne eee ds 110 
Benchmark 

Entertainment............. 25 
BeEIsOR,: 23.5 eoerso Felder ess 4] 
Bob's Space Racers... 465.42 55 
CL; PIl@Ctronics «.54:46.0.235%2 128 
Ca OCOM 4540-04 dp sie es OT,.121 
Chugai Boyeki (Kaneko)..... L7 
Coin ConneXion .........66 6545 81 
Continental Pinball........ 108 
Data East... «. 83-84, 88, 113-114 
Deltronic Laps: oviidecusewnds 28 
DYWAMN0 4 <6 54s dear aed bees os 68 
Bagie U0. Ligis + «osas0ce4 87, 91 
Eagle Manufacturing........ 78 
Fun Merchants........ Cover 2 
Great American 

BHA GS fcc uss les 8 ban eeades 112 
Great Lakes Darts .......... 90 
Hamilton Manufacturing... 111 
Harris Miniature Golf....... 44 
TICCORL: 5. 6. 5.6-2.o0e eth eee oe ew 44 
Hoffman & Hoffman.......... 4 
EO Ms, big hew dae oe a act cos pee 61 
TAAPAs eu 665.e-Feadaedeedanes 59 
| Ed nearer Sea ae Bee Pr 13-15 
Imperial International ...... 66 
Impressment Plus .......... 80 
IN(OTCANG 16.444 s56c4sei0k ees 136 
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VAlECO caacaksttiveescek eee ss a 
Wine PIS is 3 9:00 64 wx esate ek 97 
Lazer-Tron. « +s00d005-03053 a | 
Machine-O-Matic............ 5 
Wiel teC Ow ita satan ap ie ess 128 
Mayoni Enterprises......... 94 
MeN OCs o5. key die hie bon oe wate 19 
Merit Ingustries: .3¢s.06..64 4:64 29 
Namco-America............ 71 
National Ticket ¢.cisecs<09 55 49 
New Orleans Novelty........ 38 
NSM-America.............. 21 
Pentes Design ............. 118 
Planet Earth 
Entertainment............. 53 
Playfair Shuffleboard ...... 105 
PIIZCS! 6 id xed Via saee ness 112 
Quick Suver’s.:44s0040s4¢6e0s 65 
FEUOCCS Siiv«. utc caw nner eess 48 
Rhode Island Novelty ....... 56 
Roger Williams Mint ......... 6 
HGMStat ac e058 ax dod Fheaees 67 


Rowe International 
bee eck eee oe Cover 3, 33, 63, 75 


Scan Com 144646é4 i xe verees 118 
SOOO ax £5044 ethene ee 9,45, 72 
Seidel Amusements......... 89 
Silent Partner ic.51e tee es 144 
Smart Industries....... 101-104 
2 1 | 4 a ee ee 43, 69 
Star rack PIMSh...«205.54¢s4:. 82 
Success Plush ............. 124 
MOAGO ee ets cake Sea 23, 30 
Ultimate Pool 

Table Movers ............. 116 
Valley Recreation........... 51 
Van Brook of 

LEXINGION <i cake dekaees T1, ld2 
Williams Electronics ....... 117 
RO ai ata eee ek pee ees 135 
TEGAN 28k f44tea deed tees 58 
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Ne MORE BE, UuTIFUL 


introducing LASer star’ Diamante 
OROWE /Mii' 


75 Troy Hills Road, Whippany, NJ 07981 U.S.A. 
(201) 887-0400 Fax (201) 887-2851 


If you think the Rowe/AMi LaserStar series got atten- 
tion in the past, wait until you see the Diamante. This 
new jewel of the LaserStar line is so beautiful it will 
immediately grab center stage and never get off. This 
spectacular diamond will play and play to the tune of 
increased profits. Now, that’s a really beautiful sound. 


See your local Rowe/AMi music operator for details. 


Rowe International Sales 
203 Swan Road, Hanworth, Middlesex TW13 6LL 
Great Britain 081-893-8300 Fax: 081-893-8600 












“WORSHIP — 
THE POWER | 
OF RAGE! 


PRIMAL RAGE IS A 
DESPERATE, GLOBAL HEAD- 
TO-HEAD BATTLE FOR 
SURVIVAL FEATURING 
SEVEN INCREDIBLY LIFE- 
LIKE CHARACTERS. EACH 
HAS AN ARSENAL OF 
NEARLY SEVENTY MOVES, 
INCLUDING POWERFUL 
SPECIALS AND AWESOME 
FINISHING SEQUENCES. 
















ii ~ i AVAILABLE IN DELUXE SHOWCASE 331N * 
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ATARI GAMES CORPORATION 


675 SYCAMORE DRIVE 
MILPITAS, CA 95035 
408-434-3700 


GAMeEsS 


TM & ©1994 ATARI GAMES CORPORATION. ALL RIGHTS RESERVED. TIME WARNER INTERACTIVE 
; ; 


